














Applianrecs 


al /sxirereseer] Lol 














How you can have a 
better typewriting 
supply department 


and save money! 


OUR success in business depends chiefly on two fae- 
Y tors—your ability to give better service to your cus- 
tomers, and make a larger net profit. 

That’s exactly what this Simplified Webster Plan will 
do. Simplification of a compact, complete line of carbon 
papers and typew riter ribbons into ONE LINE that com- 
prises three price fields—here is a long-needed innova- 
tion that stationers have been waiting for. 

Whatever your customers’ needs, you can satisfy 
them completely and economically with these Webster 


numbers. Full information mailed on request. 


kr. S. WEBSTER COMPANY, INC. 
(ESTABLISHED IN 1889) 
335-338 CONGRESS STREET, BOSTON 


Branch Warehouses 
SAN FRANCISCO 
MILAN 


PHILADELPHIA 
LONDON 


CHICACO NEW VORA PITTSBURGH 


PARIS 








i. MULTIKOPY: The world’s top- 
notch carbon paper; absolutely su- 
preme quality; advertised for 40 years; 
custom-built; “A Kind for Every Pur- 
pose”™;a builder of good will and profits. 
All colors, finishes and weights. Win- 


ner No. 1. 
lt. STAR-DEFENDER: For the mid- 


dle-price field; represents utmost value 
possible forthe price; full line of colors 
and weights. Winner No. 2. 


iil, BATTLESHIP: Anextremely well- 
made low-price carbon; will wear well 
and give good satisfaction. All standard 
colors and weights. Winner No. 3. 


Simplification also includes Webster's Typewriter R bbons 


three numbers—STAR, O. K. and HUB. ¢ omplete in- 


formation mailed gladly on request 
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§ OFFICE APPLIANCES 
is unewsand technical trade 
journal, serving the entire 
industry of officeequipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office cevices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige It serves a clientele 
composed of managers and 
agent s for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


“ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year, $2.00;twoyears, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
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PUBLISHED ON THE FIRST DAY OF EVERY MONTH 


The Office Appliance Co. 


417 S. Dearborn St. 


Chicago 
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by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


> i 


4] No person, firm or cor- 
poration, either directly or 
indirectly connected with 
theindustry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 





fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


{ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
ageis enclosed by thesender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


¥ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


q “Office Appliances” is reg- 
istered in the United States 
Patent Office, Washington, 
D. C. 


{ COPYRIGHT. Contents 
covered by Copyright, 1929, 
by The Office Appliance 
Company. 
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Accounting Devices 
Acme Staple Co. 
Add-A-Unit Partition Co.. 
Addressograph Co 
Adjustit Display Spec. 


All-Steel-Equip Co 
American Clip Co 
American Electric Co 

American Embossing Co... 


American Lead Pencil Co.. 
Loose Leaf Corp.... 


Writing Mach 
Safety Envelope Co. 


Ault & Wiborg 
Aurora Metal C: 


Pencil Sharpener Co. 


Brower Furniture 


Bump Paper Fastener 
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Colonial Chair Co 
Columbia Rib. 
Columbia Steel 


Corona Adding Machine.. 
Corona Typewriter 
Corry-Jamestown 
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Faries Mfg. Co. 
F-B Mfg. Co. 
Filing Equipment Bureau. 93 
First Nat'l Distrib. Co..... 
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Geo. E., & Co 
Free Hand Binder Co 
Fritz-Cross Co., 
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General Fireproofing Co., 


General Office Egqpt. 


211 


8.232 
..210 
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188 
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Leopold Desk Co. ...... 139, 40 
Lincoln Rubber Key Co....198 
Listo Pencil Corp. ........ 232 
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Loose Leaf Metals Co..... 227 


Luther Ink & Stp. Pad Co.222 
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M 
Mine Goi< TMO« deccecceces 110 
Manifold Supplies Co. ... 59 
Marble & Shattuck ....... 219 
Marchant Calcu. Mach. Co.149 
Maritiio CO. cccccccccccece 229 
Marr Duplicator Co. ....... 216 
Meilink Steel Safe Co., The.106 
Merchandise Mart ........ 96 
Merriam, G. & C. Co......234 
Metal Office Furn. Co..... 146 
Meyer & Wenthe.......... 195 





disagreements 


ADVERTISEMENTS 


These advertisements present the products of 
the leading manufacturers in each division of 
Because of the ground for honest 
differences of opinion the publishers obviously 
cannot undertake to guarantee transactions be- 
tween advertisers and customers. They do, 
offer their service in resolving any, 
between advertisers and cus- 
, which result from relations established 
through the journal. 
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Grand Rapids L 
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Hedman Mfg. 


Heyer Duplicator Co. 
Heywood-Wakefield 


Hoosier Desk Co. 


Linoleum Top 
Ideal School Supply 
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New Indiana Chair Co..... 66 

N. Y. Silicate Bk. Slate Co.234 
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Old Town Rib. & Carb. Co.155 
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Onken, The Oscar Co......234 
Org. Verlagsgesellischaft. ..228 
Ges. Be GA. cc ccdcecces 200 
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Oxford Filing Sup. Co..175, 76 
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Parrot Speed Fastener Cp..180 
Peerless Key Co., Inc..... 107 
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Pelouze Mfg. Co. .........229 
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eee eee. GO, ccbeeoecces 62 

Portable Adding Mach. Co.163 

Postindex Co., Inc. ........ 132 

Pressteel Engineer. Corp..119 
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Quality Park Envelope Co.152 
Queen Ribbon & Carb. Co.223 
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Quigley Furniture Co..... 212 
R 
Ravenswood Office Spec. Co.202 


Readeasy Copyholder ..... 232 
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Regal Typewriter Co...... 227 
Reiner’s Rotaprint, Inc...164 
Reliable Tw. & A. M. Co..231 
Remington Rand Bus. Svc. 60 
Roberts Num. Mach. Co...267 
Roberts, Weldon, Rub. Co.171 
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Sainberg & Co., Inc....... 189 

Sanford Mfg. Co. .....scce 207 
Sanymetal Products Co....226 
Schollhorn, Wis Giisccoes 92 
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Selectograph Co. ......... 105 
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Service Steel Prod. Corp..185 


Shaw-Walker Co. ......... 113 
Sheaffer, W. A., Pen Co.90, 91 
Sheppard, C. E., Co....... 181 


Sherman-Manson Mfg. Co.221 
Shipman-Ward Mfg. Co...135 
Sibley, Edw. L., Mfg. Co..111 


De Gh, secceéoscnenessun 134 
De Ge GA eaccncecsoeces 228 
Silverglo Lamps, Inc....... 173 
Simonson, R. A., & Co..... 231 


Smead Manufacturing Co. .208 
Smith, L. C., & Corona 


ee, rrr 68 
Smith Noise & Shk. Elimr.231 
Smith Tw. Sales Corp..... 199 
Speed Key Mfg. Co....... 232 
Staedtler, J. S., Inc.......230 
Star Paper Fastener Co...195 
Stationers’ L’se Leaf Co...109 
Steel Bound Box Co....... 211 
Steel Equipment Corp..... 75 
Steel Fixture Mfg. Co.....239 
Stewart, R. A., & Co...... 97 
Stiffel-Freeman Safe Co...166 
St. Johns Table Co........ 81 
termes, BE. B., COcccccccce 185 
Sturgis Posture Chair Co.216 
Stylograph Corp. .........234 
Sundstrand Add. Machine... 87 
Sun Rubber Co., The...... 125 
Superior Tape & Sealer Co.22 
Swan Pencil Co., Inc.....227 
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Toledo Metal Furniture Co.130 
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Underwood Tw....Back Cover 
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S. Envelope Co......... 235 
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Universal Fixture Corp....220 
Vv 
Van Dorn Metal Furn..... 88 


Van Valkenburg, L. D., Co.230 
Varityper, Incorporated ...217 
Velvet Edge Mfg. Co...... 230 
Vernon, S. E. & M., Inc...150 
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Victor Safe & Eqp. Co.157, 58 
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Wabash Cabinet Co. ...... 116 
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Weston, Byron, Co........ 230 
Wholesale Typewriter Co..172 
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Yawman & Erbe ......... 131 





DECEMBER, 1929 


Adding Machines 
Allen-Wales Corp. .. 0 


Burroughs Adding Mach. Co. .242 
Corona Adding Machine......163 
Elliott-Fisher Co. . .......+.+. 87 
General Office Equip. Co.... 87 
Marchant Cale. Machine Co..149 
Monroe Calc. Machine Co....141 
Portable Adding Machine Co. .163 
Sundstrand Add. Mach.. . &7 
Vietor Add. Machine Co....114 
Addi Machine Rolls and Paper 
Rockwell-Barnes Oo.... 172 
U. 8. Lace Paper Works. ....195 
Yankee Paper & Spec. Co... .22 
Adding pewriters 
Burroughs Adding Mach. Co. .242 
Elliott-Fisher Co. ..... ica 
Underwood Elliott-Fisher 
osceccegansesese 87, Back Cover 
Addressing Machines 
Addressograph Co. .. . & 
Elliott Address. Mach. Co....241 
Selectograph Co. ....... .105 
Adhesive Tape 
Quality Park Env. Co........152 
Superior Tape & Sealer Co...228 
Adhesives 
(See Inks, Adhesives, etc.) 
Arch and Clipboards 
Free Hand Binder Co.... 204 
Globe-Wernicke Co........1038, 4 
Rockwell-Barnes Co.......... 172 


Bankers’ Note Cases 
General Fireproofing Co.....94, 5 
Globe-Wernicke Co..... 
Ravenswood Off. Spec. Co 
Van Dorn Metal Furniture.. 88 
Billing Machines 


Burroughs Adding Mach. Co. .242 
Elliott-Fisher Co. ...... 87 
General Office Equip. Co.... 87 
Underwood Typewriter Co... 
Back Cover 


Binders, Catalog and ‘Periodical | 
Aigner, G. ee 


American Clip Co 193. 4 
Blackboards (Framed) 

N. Y. Silicate Book Slate Co..234 
Blank Books 

Boorum & Pease... ewe 

Rockwell-Barnes Co......... 172 

Vernon, S. E. & M., Inc 150 


Blanks for Bonds and Stocks 


Goes Lithographing Co......171 

Bike BEOB. cccccccs 214 
Blotters 

Wrenn Paper Co..... 156 


Blue Print and Plan File “Cabinets 


All-Steel-Equip Co......... 213 
Art Metal Construction Co...133 
 - FF Perr . 79 
General Fireproofing Co....04, 5 
Globe-Wernicke Co...... 103, 4 
Lyon Metal Products, Inc... .23 
Van Dorn Metal Furniture... 88 
Yawman & Erbe..... ‘ 131 


Bond Boxes 


Corry-Jamestown Mfg. 


General Fireproofing Co... .94, 5 

Globe-Wernicke Co........ 103, 4 

Steel Equipment Corp 75 
Book Cases 

All-Steel-Equip Co 213 

Globe-Wernicke Co.... 103, 4 

Gunn Furniture Co........... 168 

Decay GA. cecsss 110 

Van Dorn Metal Furniture SS 

Weis Mfg. Co........88, 4, 5 € 

Yawman & Erbe. 131 
Bookholders 

American Clip Co.. 193, 4 

American Electric Co... 220 
Book Rings 

Carpenter, B. W., Mfg. Co 232 
Bookkeeping Machines 

Burroughs Adding Mach. Co. .242 

Elliott-Fisher Co. ........... 87 

General Office Equip. Co.... 87 

Underwood Typewriter Co... 

Pre TeT TT Te Teer Tr Back Cover 

Books, Technical (German) 

Org. Verlagsgeselischaft . -228 
Box Files 

General Fireproofing Co.....94, 5 

Globe-Wernicke Co........ 103, 4 
Brief Cases 

Natl. Brief Case Mfg. Co....225 
Buildings 

Merchandise Mart ........... 96 


Bulletin Boards 


New York Silicate Bk. Slate 
C.. dttvbcatenskesesacnucees 234 

Universal Fixture Corp 220 
Business Shows 

Leipzig Trade Fair.. -192 

National Business Show Co 240 
Busses 

General Fireproofing Co.....94, 5 

"See 110 

Toledo Metal Furn. Co .130 
Calculating Devices 

Reliable Tw. & A. M. C..... 231 
Calculating Machines 

Allen-Wales Corp. ......... 99 

Burroughs Adding Mach. Co. .242 

Marchant Cale. Machine Co..149 

Monroe Calculating Mach. Co. .141 

Portable Adding Machine Co. .163 
Calendar Pads and Stands 

Columbian Art Works........ 215 

Defiance Sales Corp.......... 212 

Weeks, Frank A., Mfg. Co..227 
Carbon Papers 


(See Ribbons and Carbons.) 
Card Cases, Pocket 

Gardner, P. A., Leather Wks.232 

Improved Boehner Binder Co..235 

Wiggins, The John B., Co..220 

















Cash Registers Ravenswood Office Spec. Co. .202 
Nat'l Cash Register Co., The. 80 Sainbe Oe Ge aaesecaccceces 1 
Portable Add. Machine Co . 163 Desk ~4% Linoleum 

Casters, Chair, Etc. Fox, Geo. E., & Co........ 188 
Me ERs ccccescésercoces 76 Ideal Linoleum ee Ws acces 234 

Chair Irons ss Serre eer 62 
Collier-Keyworth Co. .. 237 Sainberg & Co............ .189 

Chair Pads and Cushions Wagemaker Co. ....... ...165 
Continental Felt Co.... Desk Pending-Letters Holders 
Economy Products Corp.. American Clip Co........ .193, 4 
Fox, Geo. E., & Co... sk Signs and Tablets 
Paeee WER. Gieocc< cscs Davenport-Taylor Mfg. Co....202 
Sainberg & Co......... rays 
Sun Rubber Co...... a wh American Electric Co... 220 
Velvet Edge Mfg. Co....... Berger Mfg. Co............+:. 79 

Chairs Fox, Geo. E., & Co........ .183 
Brower Furniture Co... .168 General Fireproofing Co..... 4, 5 
Colonial Chair Co............ 170 Globe-Wernicke Co........ 108, 4 
Conrades Mfg. Co........ 203 Imperial Methods Co........ 214 
Coeeee Geer Gk cs ensocucs 213 Jamestown Metal Desk Co....142 
Prite-Creas Ce. ....ccces ..-120 Boney Cain BOs ccs cece sevens 110 
Gunlocke, W. H., Chair Co. ..189 Metal Office Furniture Co... .146 
Hey wood Wakefield ......... 206 eS kh aa 189 
Sammpet Ger Ce. 02s cckescteas 178 Wels Bie; GO. ccceccecs 83, 4, 5, 6 

For the benefit of the subscribers the lines 
advertised are here classified. Many of the 
requirements of the modern business office are 
represented. Should subscribers be interested 
in any article of office equipment not listed 
here, they are cordially invited to communi- 
cate with the service bureau, through which the 
information will be promptly and cheerfully 
furnished by letter, without obligation. 
Lamb, Geo es scans 218 Worcester Wire Novelty Co. .224 
Marble & Shattuck.. 219 Desk Work Distributors 
Milwaukee Chair Co.. 201 Bristow, Stanley K 
New Indiana Chair bsuisen eel Fox, Geo. E.. & Co........ 
Pierce, S. K., & Son. ‘ 209 Globe-Wernicke Co........ 
Royal Metal Mis. CO.c.ces 177 Horn, W. C., Bros. & Co....235 
Sikes Co seveqeseseuaseueun 134 Sainberg & Co.........00:. 
Sturgis Posture Chair Co..... 216 eee Gs OOscesnssec coon gee 
Toledo Metal Furniture Co. ..130 Victor Safe & Equip. Co.. 157, 8 
Wark-Beacon Steel Furn. Co..225 Desks 

Check Protectors & Write:s Mfrs. Alma Furniture Co... ov ee 
Hall-Welter Co. ; .224 Art Metal Construction Co...133 
Hedman Mfg. Co.......... 127 Bentley & Gerwig Furn. Co. .237 
Safe-Guard Ck. Writer Co 123 Berger WRG. OSs cicccccevises 79 
Todd Fre ee 89 Gaeteeenee: Bk 6s <ddvces ces Be 65 

Check Protectors and Writers, Used Columbia Steel Equip. Co....128 
Reliable Tw. & A. M. C. .231 Corry-Jamestown Mfg. Corp. .212 

Check Sorters UGE, Bs. ug Wc cher atvecdvet 190 
Kohlhaas Co., The....... 108 Englewood Desk Co.......... 61 

Checks, Stamped Metal Evansville Desk Co........... 182 
Meyer & Wenthe TUTTT TTT | General Fireproofing Co....94, 5 
Stewart, R. A., & Co... . Globe-Wernicke Co........ 103, 4 

Clips, Paper Gunn Furniture Co........... 168 
(See Paper Clips) Hoosier Desk Co............. 126 

Coin Bags, Trays at Wrappers | Imperial Desk Co............ 151 
Downey, C. 23% Indiana Desk Co..........+.. 67 

Copy Cards (Corres. “index) Invinciple Metal Furn. Co....167 
Pr Ge,  cnoscetuae vou’ 234 Jamestown Metal Desk Co...142 

Copyholders Jasper Desk Co.............. 178 
American Clip Co.......... 193, 4 Leopold Desk Co......... 139, 40 
American Electric Co........ 220 Mase Oo... BiBecccscvcvicees 110 
BUTORSISO, TRE. cccccssetecsess 217 Metal Office Furn. Co........ 146 
Readeasy Copyholder ........ 2 Myrtle Desk Co........... 118 

Copying Devices and Supplies Gua, Gy Be. Bc Giccdsdedt 228 
Yawman & Erbe......ccscses 181 Se SS Oe 200 

Costumers Quigley Furniture Co........ 212 
Conrades Mfg. Co........... 203 Shaw-Walker Co. ........... 113 
Furnas Furniture Co...... . 196 Steel Equipment Cop ee 75 
Globe-Wernicke Co........ 103, 4 Steel Fixture Mfg. Co........ 239 
Jamestown Metal Desk Co...142 ee, Ge EE cc cee cccces 196 
Bae, Gem. Ba cosa cncceres ac 218 Van Dorn Metal Furniture... 88 
Sanymetal Products Corp... ..226 Wagemaker Co. ........s000; 165 

Covers, Washstand Weis Mfg. Co........ 83, 4, 5. 6 
Auto-Oven, Imc. .......-+0+:. 181 Western Furniture Co........203 

Cuspidors Yawman & Erbe............ 131 
Detroit Metal Spec. Corp..... 78 Dictionaries 
. -}s | Serer .189 Merriam, G. & C., Inc...... 234 

Cutters, Paper and Card Directory Boards 
Ideal School Supply Co....... 211 Davenport-Taylor Mfg. Co....202 

Dating Stamps Display Fixtures 
Amer. Numbering Mach. Co. .161 Adjustit Disnlav Spec. Co. .?%2 
Fulton Specialty Co...... sac All-Steel-Equip Co.. veeeeee ee AS 
Meyer & Wenthe........0..0% 195 2 eee 
Stewart, R. A., & Co........ 97 Onken, The Oscar Co......... one 

Desk Calendars GUGe, Ie ceapascia i ajo 
Columbian Art Works... .215 Universal Fixture Corp.......22 
Defiance Sales Corp......... 212 Duplicating Machines 

Desk Lamps ddressograph Co. ........... 63 
PGND Be OOses ccvccesovs 189 Amer. wae Sales Co..117 
Silverglo Lamps, Inc......... 178 "APS 4g “pPpppretepene: 145 

Desk Pads, Blotter First Nat’! ‘Distrib. 2 211 
Boorum & Pease Co........ 177 Heyer Duplicator Co......... 69 
Fox, Geo. E., & Co.......... 183 Marr Duplicator Co.......... 216 
a eer 206 Reiner’s Rotaprint, Inc...... 164 
ee Ge Gi cac cccvcdvucet 189 SOE gd éinncdcashosn 
SE Sk Ma enkscettsneued 228 Duplicat Machine Sup pave 
Dee. GA vecceccqoesnie 125 seneee 1 * Ms Te. Gee cones 191 

Desk Pads, Glass eee, BG, Whe Dievcpenscdsncss 145 
poem, Gee. B.. @ OB... ..ccres 183 Heyer ye B Givesivteed 1 
Polat: Mis. ‘Gecesscevsovesees 62 Marr Duplicator Co......... 216 


Rotospeed Co. ......eeeeeeees 208 
velopes 
Ames Safety Envelope Co... .282 
Bushnell, Alvah, Co........ Al 
Diemer, John F., Oo........ 
Globe-Wernicke Co........ 108, 4 
Nat'l Fiberstok Env. Co...... 195 
Quality Park Envelope Co....152 
a» «§ 4 CS Ree 208 
U. 8. Bnvelope Co........... 235 
Envelope Sealers 
oe YS. Sears 220 
Office Appliance Co,., The .198 
Envelopes, Nuloid 
Bese OO. . cocccnceccccctes 


Eradicators (Single Fluid) 

Inkout ° eee eeee ee eee & 
Erasers (Biackboard) 

N. Y. Silicate Book Slate Co..234 
Erasers (Chemica!) 

Inkout Mfg. 
Erasers (Rubber) 


American Lead Pencil Co. 69 
ay ye (SA rrR- ‘220 
Faber, Eberhard ............. 229 
——. Weldon, Rubber Co. .171 
Exhibitio: 
Lelpaig. Tre@e Fair.......... 192 
Nat'l Business Show Co...... 240 
Reach Publishing Co......... 235 
Defiance ae wg hee 2 
Harvey, Fred W., Co......... 
I. D. L. Mts. & Sales Corp. ‘i 
File Boxes, Collapsible 
Bankers Box Co.......... coe, Ue 
MOP-W0O GD. ncseuevsccssese 
Steel Bound Box Co......... 211 
File Boxes, Metal 
BGS Dene Ga ns 08+ base ctane 174 
Auto. File & Index (....... 158 
Pressteel Engineer. Corp.....119 
Rockwell-Barnes Co.......... 172 
Filing Cabinets, Cloth Covered 
Diemer, John F.. Co........ 
Globe-Wernicke Co........ 108, 4 
SOE, ic pbovccevesengees 
Imperial Methods Co......... 214 
Bene: CB. TOP ccvccessestes 110 
nD Ge nbn eon ccee 189 
Filing Cabinets, Metal 
All-Steel-Equip Co............ 2138 
Art Metal Construction Co...133 
Aurora Metal Cabinet Works. .186 
Auto, File & Index Co.......1°8 
eRe Tee, Giles bcceesanend 115 
Berger Mfg. Co.......... ey 
Columbia Steel Equip. Co....128 
Corry-Jamestown Mfg. Corp. .212 
General Fireproofing Co....04, 5 
Globe-Wernicke Co...... .108, 4 


Imperial Steel Cabinet Co... .2 


Invincible Metal Furn. Co... .167 
Jamestown Metal Desk Co....142 
Lefebure OCOPP. 2.2... eccceces 182 
Mace ns © SMa cengese seen 110 
Metal Office Furn. Co....... 146 
Pressteel Engineer. Corp..... 119 
Service Steel Prod. Co....... 185 
Shaw-Walker Co, ..........- 113 
Steel Equipment Corp....... 75 
Steel Fixture Mfg. Co....... 236 
Terrell’s Equipment Co....... 72 
Van Dorn Metal Furniture.... 88 
Yawman & Erbe............. 131 
Filing Cabinets, Wood 
Auto. File & Index Co....... 1538 
Globe-Wernicke Co........ 108, 4 
Imperial Methods Co......... 214 
Macey Ce., FROi.s.ccvcssees 110 
Shaw-Walker Co. ........4.5. 113 
Wagemaker Co. .......-..5: 65 
Weis Mfg. Co. ....... 83, 4, 5, 6 
Yawman & Erbe............. 131 
Filing Supplies 

Aigner, G. Gi, OO. .ssccccre 

American Clip Ca.......... 193, 4 
Balto, Index Mfg. Co....... 229 
Barkley, C. L., & Co....... 207 
Bushnell, Alvah, Co.......... 186 
Dunleavy Co., The .......... 196 
Filing Equipment Bureau.... 98 
General Fireproofing Co....04, 5 
Globe-Wernicke Co........ 108, 4 
Imperial Methods Co......... 214 
Invincible a Furn. Co... .167 
Macer O8., BOs osevese ssves 110 


Nat'l Fiberetok. ‘Tveicpe Co. .195 
Oxford Filing Supply Co. 175, 6 
Quality Park Env. Co....... 152 
Rockwell-Barnes Co... 72 
Simonson, R. 





Smead Manufacturing. Co. soa ‘ "208 
Steel Equipment Corp........ 7 
Wabash Cabinet Co........ ..116 


Sheaffer, w. A., Pen Co...90, 91 
Furniture Polish 


Globe-Wernicke Co........ 108, 4 

Van Dorn Metal Furniture.... 88 
Gold a 

Aigner, G. Jig GOs ccesssccce 208 
Gummed Cloth 

Aigner, G. qf >. eer 208 
Gummed . e 

Nashua P Sealing Sere 190 

Superior Ts & Sealer Co. .228 
Income Tax d 

G@reemweod Co. ..cecsssessvece 100 
Index Card 

3 Se ea 

Graff, George B.. 4g Baidces ocves 215 

Mscey On... Bibs oss ccdewe de 110 

Moore Push Pin GBs vicussus 211 
Index Tabs 

Bienes, GB. Dip :GWieicosccsed 208 

Balto. "Index Mfg. Gdicsee 





6 


Cook, H. C. Co . . 190 

Globe-Wernicke Co........ 108, 4 

Simonson, KR. A., & Oo. peceee 231 

Victor Safe & Equip. .157, 8 
ives, 


Ault & Whiborg co 1. 
Oanode Ink & Office Sup. Co. .191 


Davids, Thaddeus, Ink Co...204 
General Eclipse Oo........... 210 
Higgins, Chas. M., & Co.....233 
Lather Ink & Stamp Pad Co.223 
Sanford Mfg. Co...... 207 
Inkstands 
Atlas Stat’y Corp......... . 162 
General Eclipse Co. .-210 


Sengbusch 8-C Inkstand Co .136 


Weeks, Frank A., Mfg. Co..227 
Labels, Law Book and Number 

Aigner, G. J., Go..... 208 
Leads for Mechanical Pencils 

American Lead Pencil Co . 6 

Faber, A. W Baceecctcocne 
Leather Goods 

Nat'l Brief Case Mfg. Co 225 


Leather Upholstered 
Gunlocke, W. H., 
Letter Distributors 


urniture 
Chair Co. .189 


Bristow, Stanley R........ 232 
Globe-Wernicke Co........103, 4 
Imperial Methods Co. .......214 
Kohihaas Co., The..... 108 
Letterheads 
American Embossing Co.. 219 
Goes Lithographing Co... 171 
Lettering and ow Card Pens 
a BON GO.<cee 215 
la quipment 


Art Metal Construction Co 133 


General Fireproofing Co....&, 5 
Globe-Wernicke Co........103, 4 
Linoleum Desk Tops 
Fox, Geo. E.. & Co a 
Ideal Linoleum we Co.......-204 
fa yee 62 
eres 
Wagemaker Co. . .165 
Lockers and Storage Cabinets | 
All-Steel-Equip Co............ 213 


Art Metal Construction Co. .133 
Aurora Metal Cabinet Works.186 
Berger Mfg. Co.. seunt . 
Corry-Jamestown Mfg. Corp. .212 


General Fireproofing Co....04, 5 
Globe-Wernicke Co........108, 4 
Invinciple Metal Furn. Co... .167 
Lyon Metal Products, Inc. .234 
ee Gi, Tecate sscccacce 110 
Steel Equipment Corp.. ao. 
Terrell’'s Equipment Co....... 72 
Van Dorn Metal Furniture.... 88 
Yawman & Erbe........... 131 
Loose Leaf Books and Systems 

Accounting Devices Co ' 70 
Amer. Loose Leaf Corp......112 
Boorum & Pease Co.......... 177 
F-B Mfg. Co.. evessneanene 204 
Grand Rapids Binder Co2 

De Ch, sdcnssesaéaece ise 
Lioyd, W. G., Co. ee 
Neva C log Produc ts, Inc ..179, 190 
Sheppard, C. E., Co....... .181 
Stationers L. L. Co...... .. 10 


Loose Leaf Gogers, Emd. & Decor. 


Aigner, G. J., Oo..... 208 
Loose Leaf Envelopes, Celluloid 

Markilo Co. .. 229 
Loose Le 

Carpenter, i. W.. Mfg. Co. ..232 

Loose Leaf Metals Co.......227 
Mail Distributors 

Bristow, Stanley R........ 232 
Map Tacks 

Graff, George B., Co sie 215 

Moore Push Pin Co..........211 
Matched Office Suites 

Clemetsen Co., The...... 6 

General Fireproofing Co....94, 5 

Leopold Desk Co...... ..1389, 40 

Se Gis Tc ccsccceccess 110 
Memorandum Books 

Vernon, 8S. BE. & M. In 150 
Memorandum Devices 

Bristow, Stanley R.......... 233 

Currier Mfg. Co........; ..-208 

Fox, Geo. E.. & Co , 183 
Moisteners 

Argus Mfg. Co see . -220 


Sengbusech S-C Inkstand Co 136 
Numbering Machines 

American Numb. Mach. Co. ..161 

Bates Mfg. Co.......... 137 

Force, Wm. A., & Co..... 124 

Roberts Numb. Mach. Co.....207 
Office Partitions and Railings 


Add-A-Unit Partition Co. 218 

Globe-Wernicke Co eee 103, 4 
Oil, Office Machine 

Clarotype Co. ee 231 

Defiance Sales Corp. 212 
Order Books, Duplicate, Triplicat 

Kalamazoo Staty. Co... .229 
Pads, Columnar 

Roorum & Pease Co.. ...177 

Kalamazoo Staty. Co.........229 


Vernon, 8. E. & M. Inc.....150 
Paper 

Eaton, Crane & Pike.... 205 

Weston, Byron, Co ‘ 230 

Wrenn Paper Co de 1n6 
Paper Clamps 

merican Clip Co....... 193, 4 

Atlas Staty. Corp...... TC 

Esterbrook Steel Pen Co......233 

Van Valkenburg, L. D 230 
Paper ps 

American Clip Co... -- 198, 4 

Argus Mfg. Co - — 

Cook, H. C., Co - .190 

Graff, George B., Co 215 


Rockwell-Barnes Co. ........ 172 
ED "HD Eee GBeccceccecccce 230 
Van Valkenburg, L. D....... 230 
ty Fastening hines 

me Staple Co...........«..; 239 
Auto. Pencil Sharpener Co... 82 
Bump Paper Fastener Co... ..216 
Defiance Sales Corp.......... 212 
Eveready Mfg. Co........... 22: 
i Pe, Ginstoseevesessses 196 
Hotchkiss Sales Co e . 197 
1 D. L. Mfg. & Sales ‘Corp. .219 
Neva Clog Products, Inc.179, 190 
Parrot Speed Fastener Cp... .180 
Rockwell-Barnes Co........... 172 


Sibley, Edw. L., Mfg. ‘Co err 111 
Victor Safe & Eqpt. Co....157, 8 
Paste 
(See Inks, Adhesives, Etc.) 
Pen and Pencil Clips 


Dt nh Mi sehnoeeeceqes 220 

Defiance Sales Corp......... 212 

Van Valkenburg, L. D.......230 
Pencil Sharpeners 

Auto. Pencil Sharpener Co... 82 

Graff, George B., Co......... 215 

Hunt, C. Howard, Pen Co...148 
Pencils, Cedar 

American Lead Pencil Co..... @® 

Faber, Eberhard a0ceseeen 


General Pencil Co 
Staedtier, J. 8., 
Ae Pencil Co. 
mm meee Ge. ccsces 
Sante, Thin Lead, Magazine 





Autopoint Co. peccceccees 159 

Listo Pencil Corp. geccoacsée 232 

See Gee, Gio ne cdecegstones 238 

Sheaffer, W. A., Pen Co..90, 91 
Pens, Lettering and Show Card 

Bridgeport Pen Co.........«.«. 215 
Pens, Steel 


Esterbrook Steel Pen Mfg. Co.233 
Hunt, C. Howard Pen Co....148 
Miller Bros. Pen Co...... 204 
Turner & Harrison Pen Co. .235 
Picture Hooks 
Moore Push Pin Co..........211 
Pins and Pin Containers 
Defiance Sales Corp...... cocman 
Platens, Typewriter 
Writing Mach, Co....147 





Amer. 

Ames Supply Co....... eces ene 
Postal Scales 

Hanson Scale Co .......«.- 

. D. L. Mtg. & Sales 

Pelouze Mfg. Co..........++.2 28 
Publications 

British Stationer ............. 236 

Buro-Bedarf-Rundschau ......236 

Mon Bureau ..... 1.6.00 0005: 238 
Punches 

American Clip Company ...1095, 4 

Atlas Staty. Corp............162 

Boorum & Pease Co.......... 177 


Defiance Sales Corp.......... 212 


Globe-Wernicke Co....... 1038, 4 

Schollhorn, Wm OO. wcccccs 92 
Push Pins 

Moore Push Pin Co.......... 211 
Ribbon Dispensing Machine 

ByOOR GOR. cccccccccccesecs: 231 
Ribbons and Carbons 

Be & GR ccccccccccccccccde 

Ault & Wiborg Co........... us 


Buckeye Ribbon & Carbon _ 129 
Canode Ink & Off. ys 2. 0.191 
Columbia Rib. & Car £. Co. 160 
Crown Ribbon & Carbon Co.226 


Imperial Mfg. Co...........- 208 
Manifold Supplies Co........ 59 
Mittag & Volger............ 57 


Neidich Process Co.. 
Old Town Rib. & Car. Co....155 
Pacific Carb. & Rib. Mfg. Co.. 
Phillips Rib. & Car. Co...... 
Queen Ribbon & Carbon Co... 
Rockwell-Barnes Co. 
Meese, Te. Mis, Die cccccccces 
Tybon Corp. 
Union Ribbon & Carbon Co. 
U. 8S. Typewr. Rib. Mfg. Co 
ene. Be Ue Gekencevecece 








Rubber Stamps 


Meyer & Wenthe.............195 
eee, Bis Gicn B OOo ccccces 97 
Safes 


Art Metal Construction Co...133 
Berger Mfg. Co... 
Diebold Safe & Lock Co..121, 2 
General Fireproofing Co. :. Oo. 5 





Globe-Wernicke Co. ...... 103, 4 
Bey Gh, Bees accececacess 110 
Meilink Steel Safe Co., The. .106 
Steel Equipment Corp........ 75 
Stiffel-Freeman Safe Co......166 
Van Dorn Metal Furniture..... SAS 
Victor Safe & Equip. Co..157, 58 
Yawman & Erbe............. 131 
Safety Deposit Boxes 4 
General Fireproofing Co....04, 5 
Invincible Met. Furn. Co....167 
Scales 
Hanson Scale Co 
Pelouze Mfg. Co 
Scrapbooks 
Horn, W. C., Bro. & Co.....235 
Screens, Office 
BGG, GOR. Br ccccccesscss .-218 
ee De, Gia cosccenceeeane 62 
Sealing Wax 


Luther Ink & Stamp Pad Co 
Sanford Mfg. C 
Seals, Notary and Corporation 





Meyer & Wenthe............. 195 
Stewart, R. A., & Co 97 
Shelf Boxes 
All-Steel-Equip Co. .......... 213 
Se EE, Gives cccecseveses 79 
Diemer, John F., Co.......... 203 
Globe-Wernicke Co. ...... 103, 4 
Shelving 
All-Steel-Equip. Co. ......... 213 
Art Metal Construction Co...133 
Re Es Gilcg cs ccnccunss 79 
General Fireproofing Co...94, 5 
Globe-Wernicke Co. ...... 103, 4 
Steel Equipment Corp...... -™ 
Van Dorn Metal Furniture... 88 


Sign Markers 
Fulton Specialty Co.... 
_Hellesoe, Hans H.. 


Signs 
‘even wrt-Taylor Mfg. Co... .202 
Sorting vices 
Kohihaas Co. 
Stamp Pads 
Fulton Specialty Co... . 
Luther Ink & Stamp P ad Co. 
Meyer & Wenthe — 
Mun-Kee Products Corp 
i, Mie Mice Eien snctkenece o7 
Stands for Office Machines 
Harter Corp. 


Searles Elec. Weld. Works...215 
Sherman-Manson Mfg. Co....221 
Toledo Metal Furn. Co.......130 


Stapling Machines 


BOS BED GO.ccccccssccene 239 
Defiance Sales Corp.. .212 
Eveready Mfg. Co. of Boston . 223 
Py We Wc ccesscccceuns 196 
Hotchkiss Sales Co........... 197 
Neva Clog Products, Inc.179, 190 
Parrot Speed Fastener Cp....180 


Stationery, Embossed, Engraved 
American Embossing Co......219 
Wiggins, John B., Co........ 220 

Stationery Racks 


Currier Mfg. Co oo ennete 203 

Imperial Methods he oe cha 214 

Jamestown Metal Desk Co....142 

Ravenswood Off. Spec. Co... .202 
Stencils 

Meyer & Wenthe.......... .195 

Stewart, R. A., & Co........ 9 
Stenographers’ Note Books 

Boorum & Pease Co...... ef 

Rockwell-Barnes Co. ........ 172 
Stools 

Conrades Mfg. Co.........4+- 203 

Crocker Chair Co...... —— 

Toledo Metal Furniture Co...130 
Storage Cases 

Bankers Box Co eeccbeewon 71 

Kay-Dee Co., The...... oe ARB 








subscribers and advertisers. 


every member of the staff. 


wanted, 


service, all without charge. 


file in case 


THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive use of 
various commissions this bureau calls upon practically 


letters all inquiries upon matters germane to the field, 
it furnishes special reports upon articles of office equip- 
ment, supplies names of manufacturers of any article 
puts man and job together, prepares advertis- 
ing copy, furnishes list of desirable agents and dealers 
in nearly every country, aids foreign dealers in securing 
U.S. A. lines, and in many other ways performs useful 
Subscribe 
have made, and are making, good use of this bureau; 
manufacturers in every section of the field have had 
evidence of the service. Subscribers’ requests for cata- 
logues to bring their files up to date, or to replace the 
a fire or other form of destruction, are 
broadcasted in a bulletin which is mailed frequently 
to leading manufacturers. 


In the execution of its 


It answers by personal 


rs in every land 




















OFFICE APPLIANCES 


Rockwell-Barnes Co. ........172 

Steel Bound Box Co.......... 211 
Swinging Typewriter Stands 

Amer. Writing Mach. Co..... 147 

Globe-Wernicke Co. ...... 103, 4 

Weis Mfg. Co........ 83, 4, 5, 6 
Tables 

eee Tee. Ge. ccccccccseces 79 

General Fireproofing Co... .94, 5 

Globe-Wernicke Co. ...... "1038 4 


Associates. .....205 


Guth, H. L., 





Lamb, Geo. L 

Lyon Metal 

Macey Co., 1 

St. Johns Table Co.......... 81 

Van Dorn Metal Furniture... 88 
Tablets 

Rockwell-Barnes Co. ........ 172 
Telephone Accessories 

American Electric Co........ 220 

BRGeD Bs Give cccccccccccces 137 

Colytt Laboratories ..........233 

Victor Safe & Equip. Co..157, 58 
Thumb Tacks 

Graff, George B., Co......... 215 

i i Te. ses ee sen eense 96 

Moore Push-Pin Co.......... 211 
Time Stamps and Recorders 

Joslin, A. D., Mfg. Co.......2 


a Time Stamp Co... .230 


All-Steel-Equip Sh. with eanionls 213 
Art Metal Construction Co...133 
Art Steel Co eal 
Aurora Metal Cabinet W ks. - 186 


Berger Mfg. Co.............- 79 
Columbia Steel Equip. Co....128 
General Fireproofing Co....94, 5 
Globe-Wernicke Co. ...... 103, 4 
Macey Co., The........+-se0% 110 
Shaw-Walker Co. ............ 113 
Steel Equipment Corp.. ooo 
Van Dorn Metal Furniture... 88 
Weis Mfg. Co....... 83, 4, 5, 6 
Trimming s 
Ideal School Supply Co...... 211 
pe, Typewriter 
Amer. Writing Machine Co...147 
Ames Supply Co..... ..-143 
Typewriter Cleaning Brushes 
Be, DGG Wee cccosccccees 235 
Typewriter Cleaning Material 
Amer. Writing Mach. Co....147 
Clarotype Co. ... aeseccacs 231 
Gies, Walter G. Co eéseeses 234 
Sanford Mfg. TERRI 207 
Se oe i Cw canccce OE 
Typewriter Cushion Keys 
Lincoln Rubber Key Co...... Tos 
Munson Supply Co....... ~~ 
Peerless Key Co...........++- 107 
Speed Key Mfg. Co.......... 232 


Typewriter Cushion Knobs & Feet 


Ames Supply Co............. 143 
Azora Rubber Co............. 235 
Fox, Geo. E., & Co........ .183 
Peerless Dn Giistacweneeeds 107 
Smith Noise & Shock Elimi 
MOOR cccccccsecccccesceces 23 
Star Paper Fastener Co......195 
Typewriter Parts and Tools 
Amer. Writing Machine Co. .147 


Ames Supply Co.... sececcnen 
Walters, F. E.. : 
Typewriters, Mfrs. of 


Amer. Writing Mach. Co....147 
Barr-Morse Corp. ............184 
Corona Typewriter .......... 68 
Elliott-Fisher Co. ........... 87 
General Office Equip. Co..... 87 


Remington Rand Business Svc. 60 
Royal Typewriter Co......... 154 
Smith, L. C., & Corona Tws.. 68 
Underwood Elliott- Fisher Co. 

87 


eececcesssecace 7, Back Cover 
Underwood Typewriter Co 

Cec eeecesesesecsess Back Cover 
Varityper Incorporated ......217 
Woodstock Typewriter Co....243 


Typewriters, Rebuilt 
Amer. Writing Mach. 
General Typewrs. Inc 
Regal Typewriter Co.... 
Reliable Tw. & A. M. 





Shipman-Ward Mfg. 
Smith Tw. Sales Corp ...199 
Wholesale Typewriter Co.....172 
Visible Index Systems 
Globe-Wernicke Co. ccoccem, € 
Postindex Co., Ine. ccuvence 
Pressteel Engineer. Corp.....119 
Ross-Gould Co. ......... 224 
: Ce Gin Gia ccenuesee 181 


Stationers’ Loose Leaf Co ..109 

Victor Safe & Equip. Co..157, 58 
Wardrobes 

All-Steel-Equip Co............21% 


Aurora Metal Cabt. Wks.....186 

ee: 2 Ci eucsneccene’ 79 

Furnas Furniture Co.........196 

General Fireproofing Co....94, 5 

Globe-Wernicke Co. ......108, 4 

Lyon Metal Products, Inc....234 

Terrell’s Equipment Co...... 72 
Washstand Cabinets 

Auto-Oven, Inc. ...... ..181 
Waste Baskets 

0 79 


General Fireproofing Co 
Globe-Wernicke Co. 
Invincible Metal Furn. Co....167 
Macey Co., The. see 

Metal Office Furniture Co. ...146 
Nat'l Vulcanized Fibre Co... .208 


Peerless Wire Goods Co......212 
Sainberg & Co... ....-ssesees 189 


Worcester Wire Novelty Co. .224 





DECEMBER, 1929 





» WANTS AND FOR SALE © 


The rate for Classified Advertisements is eight cents a word. Minimum charge, $1.60. 





SITUATIONS WANTED 


WHAT OPPORTUNITY does your business offer 
29 years old, married, good habits, of average 
real capacity for hard work, who has had five 


young man, 
intelligence and 
years of success 





ful selling of carbons and ribbons and understands the busi 
ness thoroughly. Employed at present but seeks connection 
with manufacturer in eastern or middle western center. Best 


references. Address D- 63, care Office Appliances. Chicago. 
FURNITURE DEPARTMENT MANAGER open for proposition 
January Ist. Thoroughly capable and sufficiently experienced 
in office furniture and steel filing equipment to guarantee suc-— 
cessful operation of a top notch furniture department. Traveling 
at present for manufacturer of highest grade line of office fur- 
niture and filing equipment in the world and want to get off 
the road Address J-64, care Office Appliances, Chicago. 
YOUNG MAN, with twelve years of typewriter rebuilding, and 
repair experience, and for the past four years have been fore— 
man of the Rebuilt Dept. of the Regal Typewriter Co. Is open 
for permanent posijtion with future. Address B-151, care 
Office Appliances, Chicago. 

SERVICEMAN desires permanent connection with A-l ex- 
change or company with future. Young man, good health, 
education and personality. Experience twelve years all makes 
typewriters and adding machines. References from present and 
past employers. Address P-74, care Office Appliances, Chicago. 
SALESMAN—Ten years experience selling stationery trade 
Pennsylvania, Baltimore, Washington. Now open for connec- 
tion as manufacturers agent or distributor. Will consider good 
line exclusively or group of non-competitive lines. Philadelphia 
headquarters established. Address V-—61, care Office Appliances, 
100 E. 42nd Street. New York City. 


YOUNG MAN with ten years valuable stationery selling ex- 
perience interested in work with real future. Prefer territory 
in central states with manufacturer or dealer. Address H-67, 
care Office Appliances, Chicago. 

THOROUGHLY EXPERIENCED OFFICE SUPPLY SALES- 
MAN desires new connections for Minnesota and adjoining 
states. Will consider one main line or several smaller Ones. 
Address C-62, care Office Appliances, Chicago. 
TYPEWRITER-ADDING MACHINE REPAIRMAN—Age 26; six 
years’ experience; best references; desires to change and wants 
position with a good, sound organization; must be north. Ad- 
dress L-67, care Office Appliances, Chicago. 





























SALESMEN WANTED 

DESK AND OFFICE SUITE manufacturer invites correspond- 
ence from salesmen of exceptional ability, experience and per— 
sonality, who wish to represent an old, established firm with 
an unexcelled reputation for quality goods. Territory avail— 
able—Eastern Pennsylvania, Western New York and South At-— 
lantic states. This is an unusual opportunity for men who can 
qualify. Replies to receive consideration must be in fullest de— 
tail as to business history, experience, age, nationality, territory 
covered, and will be kept in strictest confidence. Send photo— 
graph if possible. Address F-84, Office Appliances, Chicago. 
SIDE-LINE SALESMEN wanted by manufacturer of a line of 
highest grade pencils, penholders, erasers, rubber bands. Prefer— 
ence given to men with following who now carry few lines, and 
experienced in selling to the retail and wholesale trade. Steady 
repeat business Small convenient sample line provided free. 
No investment required. Worthwhile commission, good chance 
to take on a real money making line that sells to trade on 
sight. Write fully giving your territory, and lines now carried. 
Box A-60, care Office Appliances, Chicago. 

FAST SELLING side line for salesmen covering regular terri- 
tory. Sells to stationers. gift shops, druggist, hardware and 
dry goods stores. Big profit, easy to carry, sells on sight. We 
distribute through salesmen only, no jobbers. This is an un- 
usual proposition and warrants your immediate attention. Give 
references, lines carried and territory covered. Address The 
Roberts Specialty Mfg. Co., Inc., 38 Chauncy Street, Boston, 
Mass 

OUR TWO 
be sold by 
cialty salesmen. 














HIGH-GRADE TYPEWRITER SPECIALTIES can 
typewriter salesmen, repair men, supply and spe- 
This is a golden opportunity for any salesman 
calling on office trade. Territories are being allotted now. 
Write for detalls and selling plans. Address Y-62, care Office 
Appliances, Chicago 

WONDERFUL NEW SIDELINE—Big 
sell printing for every business at half price; copyrighted illus 
trations free; just take order, we do the rest. Pocket outfit free. 
Merchants Ass'n Insurance Center Bldg.. Chicago. 

YOUNG MEN to sell window and regular envelopes. Every 
office a prospect Protection, experience unnecessary, full or 
part time. Transo Envelope Co., 3520 Kimball Avenue, Chicago. 
A LARGE manufacturing concern of typewriter supplies has 
opportunity for experienced ribbon and carbon salesman. At- 
tractive proposition for producer. Report in detail. Address 
L-65, care Office Appliances, Chicago. 





commission with order; 














DESIGNER WANTED. 


DESK DESIGNER wanted i by prominent manufacturer located 
in middle west. An opportunity for man of experience who can 
express modern ideas in office furniture. Send complete infor- 
mation to N-84, care Office Appliances, Chicago. 














FOR SALE AND WANTED TO BUY 





totalizers. 
Corpora-— 


FOUR NATIONAL 
Practically brand 
tion, 131 E. Jefferson 


ACCOUNTING MACHINES; 27 
new—sacrifice. Office Necessities 
Avenue, Detroit, Mich. 


SALES EXECUTIVES WANTED 


AN OLD ESTABLISHED office equipment corporation located 
in New York, at present expanding its selling organization, re— 
quires district managers for centers east of the Mississippi. 
A thorough knowledge of visible records, loose leaf equipment 
and machine bookkeeping supplies required. We seek high type 
men with a proven sales record and sufficient executive train-— 
ing to organize and develop a selling force. An unusual o $1000 
tunity for capable men accustomed to a $5,000 to $1 

a year or more. Profit sharing basis ress E-207, 
Office Appliances, Chicago. 











TYPEWRITER SALESMEN AND MECHANICS WANTED 


LARGE TYPEWRITER EXCHANGE wants a high-grade me- 
chanic familiar with all classes of office machines. Will pay 
best wages to mechanic who can qualify. Will not consider 
application unless you are looking for permanent connection. If 
employed at present state your reason for wishing to change. 
Must give full information of past experience and references 
in first letter. Application strictly confidential. Address S-—97, 
eare Office Appliances, Chicago. 

WANTED experienced typewriter salesman for city of 15,000 
and territory of 250,000 population. Permanent sition for one 
who can qualify. L. B. Divelbiss, Columbus, iss. 
WANTED—Typewriter and office appliance mechanic. Selling 
ability desirable. Good permanent position for steady experi— 
enced high class man. References required. Applications held 
strictly confidential. O. D. Morrill, L. C. Smith and Corona 
dealer, Ann Arbor, Mich. 




















BUSINESS OPPORTUNITIES 
FOR SALE—Successful printing and stationery business located 
in central western state. Going concern for more than 25 years. 
Steady business. Stationery, printing, ruling, book—bindi 
school supplies. Housed in own building. Fourteen thousand, 
four hundred feet of floor space. Presses, Aga ae machines 
and all other equipment in good condition. Coes for 
considerable extension. Good reason for selling. horough in- 
vestigation invited. Address T-65, care Office Appliances, Chi- 
cago. 
FOR SALE—Only stationery, office supply and equipment busi- 
ness in a city of 10,000, excellent territory in Nebraska, and a 
money maker. Stock and fixtures, $6,000. Good reason for 
selling. Address Z-100, care Office Appliances, Chicago. 
EXPERIENCED STATIONER DESIRES TO PURCHASE a 
partnership in a commercial and social stationery store in 
Chicago. He is able to supply a reasonable amount of capital. 
Address W-63, care Office Appliances, Chicago. 

















LINES WANTED 


REPRESENTATIVE desires popular 
priced line of office equipment to sell to dealers in Indiana, 
Michigan, Ohio, Kentucky and Chicago. Well known to office 
supply and stationery dealers throughout the territory. Makes 
six trips annually. Located in Indianapolis. Doing business now 
with best sales outlets. What have you? Address K-59, care 
Office Appliances, Chicago. 

STATE AGENCY for Indiana. Young, energetic man with 
successful sales experience, thoroughly conversed in office ma-— 
chines, equipment and supplies is interested in exceptional good 
lines. Address G—87, care Office Appliances, Chicago. 





MANUFACTURERS’ 











DISTRIBUTORS WANTED 


WANTED—Manufacturers’ representatives to sell a very high 
grade line of display, typewriter and Se machine stands 
to office equipment dealers. Write stating lines now carried 
and territory covered. Harter Corporation, Sturgis, Michigan. 


EXCLUSIVE DISTRIBUTOR AGENCIES ARE OPEN for a 
well known good selling specialty building up an excellent re- 
peat business. Already proved a great ooting success all over 
Europe and many other parts of the world ould work splen-— 
didly with duplicator stencils, ribbons and carbons, ete. Only 
well established sales organizations having the facilities and 
ability to efficiently handle our proposition will be considered. 
Correspondence with full details should be addressed to X-150, 
care Office Appliances, Chicago. 














FOR SALE AND WANTED TO BUY. 


ELLIOTT-FISHER billing and bookkeeping machines bought 
and sold. Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 


MIMEOGRAPHS, Multigraphs, Comptometers, Elliott-Fishers 
and all office machines bought, sold and exported. Abbit, 348 
Canal SB 

ALL MODELS ELLIOTT-FISHER billing and vonooeas ma-— 
chines bought and sold. Robt. Novak & Co., 537 8S. Dearborn 
St., Chicago. 


NATIONAL CASH RBEGISTERS, all styles, sizes bought, sold 

and exchanged. We can save you money. Henry Kass, Inc., 

Cash Register Systems Experts, 640 Broa way, cor. Van Tromp 
» a 

















Street, Albany, 
ELLIOTT-FISHER machines bought, sold and rebuilt. Teeter— 
Warsh Co., Plankinton Arcade, Milwaukee, is. 





FOR SALE—Loose leaf binders of various styles and sizes rang- 
ing from large steel back binders down to odd size four—post 
binders; also ring binders. All first-class merchandise. Will sell 
at reduced prices to reduce stock. Location convenient to any 
place east of Mississippi. O-97, care Office Appliances, Chicago. 














OFFICE APPLIANCES 
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No. 1,730,068—-Tray for card index systems; patented October 
1, 1929, by Paul Gebser, Magdeburg, Germany. Serial No. 175,894. 

No. 1,729,165—Pencil; patented September 24, 1929, by Howard 
L. Fischer, St. Paul, Minn. Serial No. 529,753. 

No. 1,729,166—Public service posting machine; patented Sep-— 
tember 24, 1929, by Harry A. Foothorap, Harrisburg, Penna., 
assignor to Elliott-Fisher Company, a corporation of Delaware. 
Serial No. 710,811. 

No. 1,726,810—Loose-leaf binder; patented September 3, 1929, 
by James C. Dawson, Webster Groves, Mo., assignor to Eima N. 
Dawson, Webster Groves, Mo. Serial No. 157,466. 

No. 1,731,720—Binder folder; patented October 15, 1929, by 
Hugh B. McClure, Peoria, lil. Serial No. 107,870. 
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No. 1,732,636—Strip-serving machine patented October 22, 1929, 
by Trevor R. Gautier and Harold E. Nichols, Nashua, N. H., 
assignors to Nashua Gummed and Coated Paper Company, a 
corporation of Massachusetts. Serial No. 258,875. 

No. 1,730,655—Dispensing receptacle for adhesives; patented 
October 8, 1929, by John R. Hayes, Melrose, Mass., assignor 
to The Carter’s Ink Company, Cambridge, Mass., a corporation of 
Massachusetts. Serial No. 331,585. 

No. 1,727,926—Filing case; patented September 10, 1929, by Jo- 
seph Bellis, St. Paul, Minn., assignor to Shaw-Walker Company, 
Muskegon, Mich., a corporation of Michigan. Serial No. 198,850. 

No. 1,728,774—Combined pencil holder and sharpener; patented 
September 17, 1929, by Jacob M. Stone, El Dorado, Ark. Serial 
No. 325,239. 


1,732,425. Mail - marking apparatus. > ———— oe a Washington Newman, Chicago, Ill, (as- 
as rence J. Zahn, Long Island City, and signor to Wilson-Jones Company, a cor- 
Melchior Schroeder, New York, N. Y., poration of Massachusetts). Filed June 
(assignors to International Postal Supply RECENT PATENTS 16, 1926. Granted October 22, 1929. 
Company, Brooklyn, N. Y.). Filed March Serial No. 116,274. 

: _ - a , 

13, 1928. 1,732,591. Multicolored automatic pen- 


Granted October 22, 1929. Ser- 
261,233. 

1,732,426 Mail - handling machine 
Lawrence J. Zahn, Long Island City, and 
Melchior Schroeder, New York, : Y 
(assignors to International Postal Sup 
»y Company, Brooklyn, N. Y.). Filed 
March 13, 1928 Granted October 22, 
1929. Serial No. 261,234. 

1,732,444 Loose - leaf book - binding 
mechanism Fred N. Lang, Chicago, Ill 
Filed June 2, 1928 Granted October 22, 


ial No 
tained from the 


cash 
check. 


April 8, 
Serial No. 
1,732,541. 


1926. 
100,509. 


1929 Serial No. 282,392. N. Y. Filed April 11, 1928. 
1,732,467. Fountain-pan holder. Carey ber 22, 1929. 


G. Gregory, Los Angeles, Calif. Filed 1,732,584. 


Copies of patents herein listed can be ob- 

Commissioner of Patents, 

Washington, D. C., for ten cents each in ber 23 

postofice money orders or certified “% 

Stamps and personal checks not 
accepted. 


Granted October 22, 1929 


' Filing and 
Guido M. Sacerdote, Bayside, New York, 


Serial No. 269,218. 
Loose - leaf binder. 


South Orange, and 
Filed Octo- 


cil. Juan Caballero, 
Jesus Lopez, Newark, N. J. 


1928. Granted October 22, 1929. 
Serial No. 314,365. 
1,732,624. Loose-leaf binder. William 


Vennard, Kings Cross, London, England. 
Filed November 16, 1928. Granted Octo- 
ber 22, 1929. Serial No. 319,793. 

1,732,634. Manifolding register. Heze- 
kiah W. Carroll, Jr., Hoboken, N. J., (as- 
signor to Autographic Register Company, 
Hoboken, N. J., a corporation of New 
Jersey). Filed March 6, 1926. Granted 
October 22, 1929. Serial No. 92,784. 


indexing device 
Granted Octo- 


George 
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TRADE OPPORTUNITIES 


The detailed inquiries which follow have been received direct 
from readers of Office Appliances. They are tangible business 
opportunities which are well worth following. 











Wants Abroad 


Berlin-Charlottenburg, Germany.—Klemens & Company, G. m. B, H., 
Bismarckstr. 100, is extending its activities to include representation of 
American manufacturers of office equipment, devices and supplies. The 
company is a large importer of general merchandise. References are avail 
able. Trade literature and wholesale prices are requested. 

Caracas, Venezuela...A gentleman who has been manager several years 
of a prominent firm of merchants here is organizing a company to deal 
in office appliances, equipment and supplies. He desires to receive cata- 
logues, price lists and terms to dealers in Venezuela from manufacturers 
ef the following lines: Steel desks, shelving and filing equipment; filing 
supplies; fireproof safes and files; pen and pencil desk sets; business 
stationery; autographic registers; automatic selling and dispensing ma 
chines, automatic postage cancelling machines; calculating, check writing, 
duplicating, numbering and time recording machines. Correspondence 
should be addressed to KK, care of Apartado No, 740, Caracas. 


Rio de Janeiro, Brazil.—Ralph Freund, Rua Gen Camara 129-110, 


wishes to form connections with American manufacturers of office ma- 
chines and supplies as representative for Brazil. He is interested par- 
ticularly in rebuilt typewriters, but would also like to handle new and 
rebuilt machines of other types. Mr. Freund has been in the typewriter 
business in Brazil a number of years, and has an established clientele. 
He has a well equipped repair shop also 


Wanted Here at Home 


Boston, Mass.—Oxley's, Inc., 38 Chauncy street, wishes to connect with 
a manufacturer of office equipment as distributor in Massachusetts north 
of Worcester, and the states of Maine, New Hampshire and Vermont. 
It is the desire to confine the efforts of the organization to one line. 
The sales staff is well acquainted with the trade throughout the terri- 
tory. Oxley’s, Inc., liquidated its business at Haverhill recently, and 
has moved to the Boston address. 

Kansas City, Mo.—The Hesse Printing Company, 813 Walnut street, 
seeks some new specialties to handle on an exclusive basis in Kansas 
City and vicinity. The company has been operating since 1906, printing 
office and business forms. It has an established sales organization and 
is in a position to merchandise successfully one or two office specialties, 
in addition to its regular lines. 

Madison, Wis.—Frautschi’s, Inc., 215-21 King street, is contemplating 
adding a line of office supplies and accessories. The company has an 
established commercial furniture department, which has been expanded 
through the erection of a new funeral home, which released considerable 
space for the commercial furniture and stationery departments Cata 
logues and trade literature will be appreciated. This company is pro- 
gressive, and has a prominent business location. 

Monroe, La.—Albert W. Trotter, P. O. Box 918, wishes to form con- 
nections with manufacturers who are not represented in the southern 
states. He has had about ten years’ experience selling office equipment 
and supplies, both to the wholesale and retail trade in Louisiana and 
other southern states. He has made a close study of the business equip- 
ment needs of his territory, and has a good sales record. 

New Orleans, La.—T. W. Fitzwilliam, 4501 Camp street, is organizing 
a sales force, and wishes to secure agencies for several office specialty 
lines. The territory to be covered includes New Orleans and all of the 
larger towns in Louisiana and Mississippi. Mr. Fitzwilliam sold his 
interest in T. Fitzwilliam & Company, Ltd., some months ago, and de- 
sires to get into business actively again. 














MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 


“Many persons believe that the stories recorded 
in the Bible (the books) were somehow dictated 
to man by the power which apparently controls the 
universe and man’s destiny. The use of the phrase 
“thus sayeth the Lord” by certain Hebrew ancients 
with the expression of their views is accepted as 
convincing evidence. 

“Out of these stories of Hebrew writers several 
thousand years ago, combined with many beliefs 
held in what was termed the pagan world about 
the controlling power, was composed a theology 
for Christendom that bulwarked a thousand errors 
and misconceptions of the universe, beclouded the 
philosophy and way of life taught by Jesus of 
Nazareth and retarded the progress of mankind 
through the succeeding centuries. 

“This theology declared the earth to be flat; 

Jerusalem to be the center of the earth; the earth 
to be the center of the universe; that the sun 
traveled around the earth; that the ‘firmament’ was 
supported on pillars resting on the earth; that in 
the firmament the moon and stars were hung out 
at night by angels; that rainfall was achieved by 
celestial beings opening windows to let the waters 
flow. This theology’s declaration of astronomy, 
geography, chronology, geology, physics, chem- 
istry, anthropology, anatomy, philosophy and many 
other things was erroneous. It supported divine 
right of kings, slavery, belief in witchcraft and 
hundreds of other superstitions in which intelligent 
persons no longer believe. 
_ [“Nothing is to be accepted save on the author- 
ity of Scripture, since greater is that authority 
than all the powers of the human mind.”—St. 
Augustine. 

“People give ear to an upstart astrologer who 
strove to show that the earth revolves, not the 
heavens or the firmament, the sun and the moon. 
Whoever wishes to appear clever, must devise 
some new system, which of all systems is of course 
the best. This fool wishes to reverse the entire 
science of astronomy; but sacred Scripture tells us 
that Joshua commanded the sun to stand still and 
not the earth.”—Martin Luther, condemning the 
astronomy of Copernicus. 

“If witchcraft be not true then nothing in the 
Bible is true.”"—John Wesley.] 

“This theology supported by the state, rapidly 
developed a stupendous power to enforce its views. 
Expressed disbelief was made heresy, punishable 
with torture and death. Thousands and thousands 
perished by the sword, the stake and faggots, the 
wheel and the rack operated in the name of Him 
who said, ‘Thou shalt love thy neighbor as thy- 
self-—‘Let him who is without guilt cast the first 
stone’—‘Let him who would be greatest be the serv- 
ant’—‘Whatsoever ye would that man should do 
unto you do ye even so to them.’ 

“But also He said—‘Ye shall know the truth and 


the truth shall make you free.’ 
Science which is but organized and classified 


knowledge contended with the giant through the 
ages, and although meeting with desperate resist- 
ance at every step—finally conquered. Not elim- 
inating all of the superstitions but bringing forever 
to end the power to put to death those who dis- 
believe. In every high school and college of the 
world are now taught the truths that science has 
revealed. 

“But most persons who profess belief in every- 
thing in this sacred book have no consciousness 
that their belief in very many things is quite con- 
trary to its teaching. The great majority to whom 
it is comfort and inspiration, oddly enough, have 
little knowledge of its origin and know compara- 
tively little of its contents. 

“Many have the idea that the Bible sacred to 
them has come down from the time of Jesus in 
about the form they have it. They are horrified at 
any suggestion of ‘revision’ as a profanation of 
the book that ‘has stood through the ages against 
every assault.’ They are not aware that their edi- 
tion is a very great ‘revision’ and that those who 
put it in its present form were vigorously criticized 
and assailed in their times. 

“Gradually many have come to know that many 
of the Bible stories are not records of fact but are 
expressions of the ideas held by the writers about 
the intelligence that created and controls the uni- 
verse and man. Stories written at a time when 
man’s limited knowledge of the universe and him- 
self led him to people the earth and air with spirits 
good and bad who could stop the action of nature’s 
law at will. Some of these ancient superstitions 
are so bound up with many of the highest ideals 
and finest sentiments of mankind that many per- 
sons think that to give up belief in the one is to 
lose the inspiration of the other. 

“But truth steadily advances regardless of who 
accepts. It knows no time; makes no haste. Down 
through the ages it has pressed steadily forward 
leaving the wreckage of man’s erroneous concep- 
tion of the universe and man in its wake. All 
religions of the past and many forms of govern- 
ment based upon them have fallen before its ad- 
vance. It is not to be stayed. In it is no finality. 
The generations of men are ever in necessity of 
readjustment to the new disclosure. 

“All is in process of evolution. Always there is 
change. From those minds into which truth pene- 
trates, old errors and misconceptions, many of 
which were steps toward truth, fall away. 


“At no time was there ever an ‘age’ that was 
‘enlightened,’ but in each age there have been a 
few who perceived the truth. ‘Down through the 
centuries the smallest group on earth has been 
the group of the enlightened.’ The vast majority 
of every time and country is without knowledge of 
many truths established. Old errors and miscon- 
ceptions persist, passed down to succeeding gen- 
erations. Belief in them is strongest where igno- 
rance flourishes most.”—Selected. 





‘OS aBnd vas savpnonind sayun{ 407 


OF 'W ‘ef |] 24) Jo uolstaiq “0D ayRIg Opajo] 24] ‘snosReAY “AY ““] Pub “OD “BIPY wee] Q Ie-{ ‘Psesogac] 
‘( y SOx saasiBay Asda] OU ‘WPH UM 'D f°OD IC a VY «OUR Jo ‘soBurdry ‘(Ay ‘ff pure suoqoy “4 ‘WV apnour oinqdid 9y3 Ul YOU IN Buljaow ay} Burpuse si9yo 
OF) ‘BP wee] ~W YP ‘SUIADN 7) “ff 10D “BJP G17] ~] UPWUIMPZ ‘UPUIMPB, ‘ff 4 S°OD Ydeidossoippy ‘pueAy “q ‘[ ‘9979LULUIO™) SIS9WIOC] pue UBI9I0.4 jo neaing 
S ‘fF ‘uorstaiq] sanypersods ‘jorys) “Bury ©] zy /*duoyy suoydeioiC] ‘spurs “gq ‘WW ‘'0D YdeZossoippy ‘owoyy “Fy {OD Sayeg Yydeusnynyy uedoUy sy] ‘dejung ‘D> “AY 
SOT) DUISEPY Dunjepnsje>) sosu0ypy ‘sBuruuuns) “yy Ay {OD JoWIMIdA] PooMJapuL ‘sUOUUIG “Wy “‘C] ‘AY {OD SIONposg YydeiseiwIC] ‘sseuspoug 7] “AY /'O>D PPOL eX] ‘ouqueIs 
‘SW OD Burysiyqng [PIH-MeIN WP, ‘J9uT]I-4 “YY Burasy {o> s9IBPY BHeIsOg ‘WENN “Y “Af SU] ‘Pury UOIBUIWIIAY ‘UOISIAIC] SUIDISAG ‘[JasseAy ““] “4}—‘IYBU O73 YJ] “Burgws 
su] ONG] ‘UOWUIYYONM “| “H 
Or) “BW xo7y-29y “PW “TD 10D 4920/V 2BRISOg ‘PpooMUdIIN “YAY 1°07) JoasIBayy Yses JPUOIIBNY YZ ‘WOJIUYAY ‘CJ 'H {OT SaulyoRPY ssoulsng jeuoieUIdjUT 9Yy2 Jo 
UOISIAIC] ‘07 BJRIG UOIARC] BYU] ‘UOIdWway] "Py 'S ‘"pIy] “OD Yoo, sajeg uesowy ‘1sdoo7y ‘WY ‘AY 5°07) 914999]7] Bs9quuosig “YOYNPY “YAY |p] “OT YOod sayeg ueswsuwy 
‘Yuu | L f°OD) 212200]4] Buaquiojig ‘une “gq ‘A :'OD eUIyORW Buippy syusnowng ‘meus ‘C7! ou] ‘pury UoIBUIWIDY ‘smouIRVy “5 “A\—IYBU 0} Y2] “Burpurers 


“HLNIALYNOA YAHWAAON ‘AVGSHYNHL NO ‘OOVOIHD 
‘NTO OLLATHLVY HVNIGAW LV GaAHdVYOOLOHd ALOLLLSNI SYAYOALOVANNVW FAONVITIdd¥Y JOMAO AHL AO ONLLAAW ATHALYVNO 



























10 








11 


OFFICE 
ADPBPLIANCES 


THE NEWS AND TECHNICAL 
TRADE JOURNAL OF 
OFFICE EQUIPMENT 


a 
BUSINESS MAY KEEDR TTS PACE 


Written Expressly for Office Appliances 
By Waldon Fawcett 


T° SAY that the business equipment industry has 
an especial interest in the Federal program for sus- 
taining the stride of business might create a wholly 
wrong impression. Such a remark might readily be 
taken to mean that the forces of office outfitting are 
concerned particularly because they are more than ordi- 
narily anxious regarding the future. Such an impres- 
sion would be all wrong. In fact, quite the contrary 
is nearer the truth. Office requisites are so widely rec- 
ognized as necessities, these days, that the business 
supply routine must go on even in a business depres- 
sion, Indeed, it is not certain but that there would be 
extra calls for time- and labor-saving paraphernalia if 
business were compelled to bestir itself to maintain 
volume. 

For all that the commissary officers of the business 
community might thus, selfishly, sit tight in an emer- 
gency, the fact remains that all members of the trade 
who have vision are due to feel a real enthusiasm for 
the Government's plot. Because, as luck has it, the 
solutions which have been approved at President 
Hoover's conferences are as if made to order for the 
benefit of the business equipment line. Furthermore, 
these expedients are precisely the mediums of trade 
expansion which the office appliance groups might be 
well advised to employ in normal times if it were de- 
sired to expand existing markets and uncover new 
outlets. 

Two antidotes for possible business hesitancy are to 
be chiefly relied upon in the cooperative drive to con- 
tinue the gait of the past five years in commercial and 
industrial progress. One of the preventives of falter- 
ing in the business spirit is the stimulus to building 
construction throughout the United States. The other 
is a sharpened and more intensive development of 
\merican export trade, involving not only the cultiva- 
tion of existing markets, but the exploration of fields 
that at preSent yield little support to American factories, 
but might be persuaded to do so if appropriate mis- 
sionary work were undertaken to emphasize the advan- 
tages of Yankee products. The consensus of the 
best-informed opinion in governmental quarters is that 
the time is ripe for aggressive export action by the 
forces of business, quite aside from any need to com- 
pensate for the possible effects of the crash in Wall 
Street. 

\s to the building situation, the argument is that, 


thanks to credit conditions, high money rates, etc., 
building operations have been throttled for several 
years past. Obviously, there is opportunity for exten- 
sive public works, for public utility expansion, and for 
an enlargement of shipbuilding operations. But with 
these, the business equipment distributor may feel less 
concerned because the contact with his state of per- 
sonal prosperity is not so direct nor so immediate. 
What the more readily catches the imagination is the 
picture of an “underbuilt” urban America, with fresh 
needs in office furniture and appointments in sympathy 
with the contemplated new housing. 

“Decentralization” Helps Office Equipment 

Industry. 

It is quite true that, in the conversations at Wash- 
ington, dealing largely with conditions in the cities, the 
emphasis was laid upon the need for residential facili- 
ties, school accommodations, etc., rather than upon office 
buildings, etc. Even if we ignore the fact that any 
form of construction anywhere spells demand for busi- 
ness equipment, there is an aspect of the situation 
which is playing into the hands of office outfitters. 
This is the “decentralization” of industry and of ad- 
ministrative business which is likely to stand revealed 
in the U. S. Census next vear in a fashion to create a 
sensation. 

While the removals to remote plant locations are not 
creating any considerable void in office buildings in 
metropolitan centers, the fact remains that the nerve 
centers of American business are being scattered far 
afield. The spur to economy always found in any chill 
to business is sure to hasten this process. Merely the 
transfer of an intricate executive layout to a new site 
would involve a certain amount of re-outfitting of 
offices. But, on top of that, there is the consideration 
that many business staffs are finding in the low-rent 
districts the compensation of more ample and better 
arranged office quarters. There is room for office 
equipment that has been needed, but taboo, in crowded 
quarters. There is need for furniture in keeping with 
office rooms of more ample dimensions. Business when 
it “moves to the country” is not economizing on office 
equipment. Rather is it saving on rent to spend on 
administrative conveniences. 

Public works must not be slighted in our appraisal 
of business relief measures because public works, as the 
term is broadly used, include the construction of public 
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buildings. The newspapers have told much, this past 
year or two, of the huge Governmental building pro- 
gram that is under way at the national capital. Here 
is a wholesale gesture, to take the Government Depart- 
ments out of rented buildings, that runs into hundreds 
of millions of dollars and involves the erection of some 
of the largest office buildings in the world. Now the 
plan is to extend the spirit of that policy of better plant 
facilities to Uncle Sam’s branch offices throughout the 
United States and throughout the world. The concrete 
suggestion is that Congress commit the Government to 
a public building budget aggregating $423,000,000 for 
the next ten years. 

The matter-of-fact business equipment retailer may 
grumble that under existing conditions of equipment 
purchase this addition to public buildings may not mean 
much to the local merchant. Lacking a wide appor- 
tionment of over-the-counter sales, the fact remains 
that the needs of mounting Federal, State and munici- 
pal offices will help to keep up volume of production 
in the office supply industries and thereby benefit every 
last retailer through a contribution to turnover that 
keeps prices down and thereby stimulates the commer- 
cial appetite. Furthermore, there is a sentimental equa- 
tion not wholly to be ignored—the advertising or edu- 
cational value of well-appointed public offices that serve 
as object lessons and demonstrations to a public not 
all of whose members are within range of metropolitan 
shop windows. 

The best that President Herbert Hoover got out of 
his conferences with captains of industry, railroad ex- 
ecutives and other leaders of the business world, was 
a promise to carry out the construction and expansion 
plans formulated before the upset in the stock market, 
and even to expand these projects in certain instances. 
This assurance that the largest business organizations 
will carry on is, of course, the best possible news for 
office outfitters. Because no increase in business- 
production capacity can function without the tools and 
storage facilities of the craft. 

Business Has Reserve Purchasing Power. 

Luckily, in this instance lip service is backed by 
wherewithal for capital investment. Under less for- 
tunate circumstances, business leaders might have the 
best will in the world to bolster faltering trade by good 
example and yet be powerless to command the needed 
funds. The jolt in 1929 has been all but unique in 
that there is available, to take up the slack, a reserve 
of purchasing power that amounts to a reservoir of 
demand for goods such as office equipment. Indeed, 
it is notorious that many corporations with bursting 
treasure chests have had it in mind for some years past 
to modernize out-dated offices. The men in authority 
have held back, not because of any lack of funds, but 
simply because surplus was earning so much in the call 
money market that they could not bear to call home 
the loans. Suspicion lurked that the high premiums on 
borrowings for speculation could not last and the own- 
ers of idle funds desired to make hay while the sun 
shone. Now the farmed-out money is back in cor- 
poration treasuries, idle for the most part, and ready 
to be put into office equipment that will pay dividends 
of economy and efficiency. 

One of the convictions voiced by some of the best 
minds at President Hoover’s conferences and which 
will come as a surprise to many listeners-in, is that 
the relaxation of the credit tension will operate to en- 
courage the smaller enterprises—mercantile and manu- 
facturing. This theory seems to challenge or contra- 


dict the trend to mergers and consolidations which has 
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been so conspicuous of late. All the same, it was con- 
fidently predicted in the interchanges at the White 
House that if the banks will freely avail themselves of 
the rediscount privilege afforded by the Federal Re- 
serve banks, credit will become available which will not 
only liven up local building operations but likewise 
smaller business projects which have literally had no 
chance in the artificial conditions which have prevailed 
much of the time since 1926. 

“Increase the export trade” has the ring of a peren- 
nial recipe, to be trotted out whenever there is need 
for more business. Catch-all, or stereotyped advice 
though it be, there is chance for quick, practical ap- 
plication in the present state of threatened business 
health. And particularly in the case of office equip- 
ment and office furniture. With our exports mounting 
toward 40 per cent of office appliance production in the 
United States it might appear that there was no need 
to goad American manufacturers to fresh endeavors. 
But, bad cest, there has been, this year, a considerable 
cloud on the horizon which is, fortunately, clearing 
away coincident with President Hoover’s program to 
bolster the business morale. 

The storm center that is passing has consisted of the 
possibility of organized retaliation in European coun- 
tries if the Congress of the United States ordered a 
drastic horizontal advance of customs duties. It will 
be recalled that when tariff revision was undertaken 
in the House of Representatives last spring the impres- 
sion went abroad that Uncle Sam’s tariff wall was to 
be raised higher. Old World countries took fright at 
the new threat to their already impaired purchasing 
power and various schemes were hatched for taking 
revenge by means of preferential tariffs as between the 
conspirators and by imposing surtaxes on American 
goods 

It might have been supposed that all this unrest over- 
seas would leave the American office equipment indus- 
try serene and confident. To such a degree are Ameri- 
can office machines, steel furniture, etc., literally above 
price competition that an extra impost might seem to 
be of slight consequence. Similarly, many American 
manufacturers of office equipment are now in position, 
thanks to their factories in Canada, to take advantage 
of the differentials, running as high as ten per cent, on 
goods shipped into Great Britain, the Dominions and 
Colonies. Notwithstanding the strong strategic posi- 
tion of the industry, far-sighted office equipment lead- 
ers have realized that irritation and customer-resistance 
because of tariff readjustment does not make for 
healthy market conditions. Luckily, kindly fate has 
taken a hand. The delay in the enactment of a new 
tariff and the certainty that the terms of the new levies 
will be easier has to a considerable extent allayed the 
ill temper in the international market. 


As further clearing the atmosphere for an export 
drive to relieve the strain in the domestic market, there 
has come, these past few months, the heartening dis- 
closure that the new German competition is nothing to 
be feared by the American office equipment industry. 
When German industry began to come back with a 
rush a few years ago there was a bit of apprehension 
in certain circles in the American office equipment field 
lest a more formidable contender for world trade was 
entering the lists. Muffled alarms were sounded when 
Treasury Department statistics began to record the 
entry into the United States of a few German-made 
typewriters and consignments of an exceptionally fine 
make of statistical machine which is well suited to 
certain classes of work. 
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Maybe the scare that was thrown into the American 
industry was all for the best if we were to have an 
earthquake in the stock market. Because inquiries 
from American manufacturers, who asked whether our 
office equipment trade was really slipping, prompted 
the Department of Commerce to undertake, several 
months ago, a confidential investigation of the foreign 
situation. This quiet survey has now been completed 
and it shows that there is cause not for consternation 
but for congratulation. Even as Germany has been 
straining to the utmost to develop her production of 
typewriters and other office machines, the sales of 
American products in these lines in Germany have 
gone steadily upward. 

Office Equipment Exports Higher Than Last Year. 

Although this is written a month before the fall of 
the flag, the indications are that the American office 
appliance exports for the calendar year 1929 will show 
an increase of from 13 to 15 per cent. It has come 
to be recognized by Federal specialists that the United 
States must be content with moderate sales of many of 
the small appliances and desk accessories that may be 
imitated by domestic industry in any country as soon 
as the first shipment arrives from the United States. 
But the Continental substitutes for American type- 
writers and office machines are no more to be taken 
seriously, competitively speaking, than are the cheap 
fountain pens and mechanical pencils of Japan which 
are so helpless against Yankee genius—helpless even 
in nearby markets, such as Shanghai, where the most 
widely advertised American pen sells for $14. 

The question might be raised whether, with the pace 
as fast as it is, anything further can be done to put spur 
to the export trade in American office requisites in ac- 
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cordance with the recommendation of the Hoover con- 
ferences? Federal sharps on long-distance marketing 
answer “Yes.” They point, for example, to the golden 
opportunity that has opened before American portable 
typewriters. Strive as they may, European manufac- 
turers have been unable to produce anything that can 
hold a candle to American portables. With this manifest 
superiority established and assured, the Government 
scouts hold that it only remains for the portable type- 
writer people to expand internationally as rapidly as 
possible and clean up the world market. Meanwhile 
political progress is playing into the hands of sellers 
of standard American typewriters—for example, the 
adoption by Turkey of the Latin alphabet. 

A hunch held at the Department of Commerce is 
that the export trade in American metal furniture for 
office use is due to take a leap ahead as U. S. marketers 
develop the budding practice of shipping metal furni- 
ture knocked down for assemblage at the selling agen- 
cies or points of consumption. Moving on the even 
tenor of its way, the volume of metal office furniture 
exports—especially the shipments to Latin-America— 
will reach a new “high” for all time in 1929. But the 
Commerce Department’s secret service reports that 
with the savings in costs and consequent lowering of 
prices that will come with knocked-down shipments, a 
record-breaking spurt might be counted upon in 1930 
and 1931. One of the surprises of recent weeks has 
been a perceptible stirring of interest overseas in Amer- 
ican-made “postage meter” machines. It is noticeable, 
too, as foreign business communities take more to the 
Yankee idea of direct-by-mail advertising, inquiries are 
multiplying for all types of duplicating apparatus, en- 
velope-sealing machines, etc. 


i$ HARD WORK A VIRTUE? 


By H. H. Whitehead, 


REMEMBER stopping to listen to a street vendor 
f a few months ago. He had a message that 
has stayed with me. He was outlining the chem- 
ical ingredients of the human body, enough lime to 


whitewash a chicken coop, enough iron to make 
a ten penny nail, enough phosphorous to _ put 


tips on a case of matches, etc., etc., and then he 
followed by saying, “You can buy it all at a drug 
store for 98 cents.” And then he added, “That is 
what a man is worth from the neck down. If a man 
depends on his arms and legs to get by in this 
world, about all he acquires is muscle.” And then 
he reached the point, “What a man achieves de- 
pends on what he has from the neck up.” 

To use the brain to throw off the shackles im- 
posed by nature has been the history of civilization 
ever since the curse of Adam. All this seems to be 
an admirable business philosophy. Production de- 
partments especially have embraced the practical 
application. Human muscle merely guides ma- 


chines. The factory worker is paid to direct and 
not to generate power. This progress has been 


made in two ways: 

1. The study of the dexterous. Certain workers 
because of their native ingenuity develop short cuts 
that enable them to accomplish far more than the 
average. These short cuts are studied, so that they 
can be reproduced by other workers and thus the 
whole class of work is speeded up. 


Accounting Engineer 


2. The study of the weak points. Every factory 


has its sore spots that tend to limit its progress 
where costs are known to be too high. These are 
subjected to exhaustive research, so that entirely 
new methods can be developed. 

The result has been modern mass production, 
which has been so effective that it has created a 
problem of distribution. 

It is up to sales departments to meet this chal- 
lenge. The salesman is enlisted to do three things 
simultaneously : 

1. To establish contacts by making calls. 

2. To produce a good effect. 

3. To show value. 

I have an acquaintance who is engaged in selling 
office appliances. He occupies the fringe between 
success and failure. He is just one of the thousands 
of earnest, consciencious workers who is getting no- 
where. He showed me some of the weekly bulletins 
from the home office. Most of them were inspira- 
tional, “pep” articles, based on the assumption that 
all salesmen are lazy and vacillating. They point 
out that the key to success is hard work and deter- 
mination. This fetish is borne out by their personal 
contacts. He told me about their zone manager 
who discussed the few men that were making quota, 
and the principal virtue that he could attribute was 
that they were hard workers. 


My friend takes this rather seriously. He works 
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faithtully, perhaps a little too hard for his own 
physical good. But his accomplishments fail to 
measure up to the energy that he expends. Per- 
haps in his worship of hard work he is following a 
false god. 

There is nothing seriously wrong with his per 
sonality. ‘Then does he show value? He follows 
a standard sales procedure, of which he says, “It 
must be good because it combines the thoughts of 
the very best salesmen of the company.” Appar- 
ently his company recognized the first principle of 
progress, the study of the strong so that the weaker 
could imitate. 

But did they follow the second principle, to put 
detailed study on the weak spots? I asked this man 
why his prospects say “No.” He was surprised at 
such a question, and he answered, “They say they 
don't need my machine, of course.” And then | 
asked him what his company has been doing about 
it. His answer was, “Do? What can they do? 
This territory can only absorb about so many 
machines. That's what keeps me so busy, estab- 
lishing contacts and doing missionary work, so that 
I can supply the need when it comes.” 

Sut a month later he contradicted himself. He 
told me about a place where he had sold a machine 
and was then installing it. He said that he had 
congratulated himself when he had landed the order. 
He had made calls for five years but the buyer was 
immovable. Finally he negotiated a very difficult 
deal as he thought. But in the installation he 
changed his mind. He found this section of the 
office in a deplorable condition where something 
necessarily had to be done. This made my friend 
think, “Why didn’t I get this order two, three, or 
even five years ago?” And that question led to 
another, “Aren’t there other firms who are now say- 
ing ‘No,’ who really need my machine but don’t 
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realize it?’ Apparently his company failed to rec- 
ognize the second principle of progress. “No” be- 
ing a negative thought is unpleasant to contem- 
plate, and inasmuch as it happens many miles away 
from sales headquarters, it is ignored. 

So in its weekly bulletins the company seizes 
on the curse of Adam, dresses it up a little, glorifies 
it and calls it the key to success! 

Whenever a sales organization meets with a cer- 
tain kind of “No” repeatedly, then it is a sore spot, 
and is worthy of the close, clear, and concentrated 
study by the best technical brains to be had. No 
sales organization that shuts its eyes to this prin- 
ciple is operating anywhere near its potential ca- 
pacity. 

“I don’t need” is usually the greatest source of 
sales resistance of the salesmen who stick to proven 
territory. Whenever “I don’t need” is a state of 
mind rather than of fact, the salesman should be 
able to conclusively prove the facts. 

Just as medical research men study in a very 
exact manner the biological needs of humanity so 
that physicians today are performing modern mir- 
acles, so will business research men in the future 
study the needs of business so that salesmen will be 
able to interpret them. 

When the needs of business are clearly under- 
stood salesmen will make more money with less 
work. Hard work is full of virtue to those who 
don’t have to do it, but to those who do the work 
and are poorly rewarded it is but a continuation of 
the curse of Adam. For every salesman who needs 
stimulation there are a dozen who need help that 
will enable them to clearly and definitely show their 
prospects how to make more money. 

The world pays not for hard work but for accom- 
plishments. Lost motion by a sales force is just as 
reprehensible as lost motion in a factory. 








CAN YOU SOLVE THIS PROBLEM? 


A consumers’ market; so they tell us. 


A market in which the consumer has the 


whip hand and can and does dictate terms to the maker and to the seller. 
We have come slowly along the road from the days when there were no manu- 
facturers, when the women spun in their homes and the men delved in their shops, and 


the family was a manufacturing and an economic unit. 


We have come along the road 


to the place where the spinning and the delving that produce manufactured products 


are all done in mills or in factories. 


And we have reached a point where efficiency in manufacturing enables the makers 
of most products to catch up with and to get ahead of the users of these products. 


Now the problem 
make or sell less? 
And that raises the great question 
The right answer is 


There are or there will be too many goods. 
No one wants to make or sell less. 
How can we increase consumption indefinitely? 
we cannot, not indefinitely 

Prices may be lowered that people may buy more 


Who wants to 
All want to see more used. 


Distribution may be rendered 


more efficient and people will be more urgently and more successfully besought to buy. 


Consumption can be 
Then what? 


increased, but not 


? 
indefinitely 


We shall approach the limit 


We are only fooling ourselves when we say that we can increase consumption to 


catch up with constantly increasing production 
ture should bear a fairly stable relation to consumption 

: 
rests more upon manufacture because it can be controlled 


degree controls itself and it cannot be increased 


Here is food for thought. Manufac- 
The burden of responsibility 
Consumption in some 
Perhaps the soft coal field affords an 


illustration of the sort of condition toward which we may be slowly moving in other 


fields 


(Frank Farrineton’s Business Talks) 
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At the thre 
Sé€as. 
to refresh our own. 
that, in looking back over the 


In expressing our own good % 
year now almost gone, 


shold of the Christmas we greet you, friends here at home and friends in the lands across the 
To whatever shrine you may turn to refresh your ideas of peace and good will, we accompany you in spirit 
vill toward our friends here and abroad, we venture the hope 
they will find that, while the year may not have brought 


the realization of all hopes, they have nevertheless discovered joy and renewed courage in the knowledge of 


work conscientiously done 


National Association’s Timely Program 


© © The outlook in matters pertaining to the Na- 
tional Stationers Association is most satisfactory. Mr. 
Walker, the new president, is driving ahead with vigor 
and with a determination to make this a red letter year 
in association history. Already he has appointed two 
committees of unusual strength to carry out the prin- 
cipal mandates laid upon the administration by the asso- 
ciation at the Montreal convention. We refer to the 
committee appointed to consider the subject of a Trade 
Practice Conference—C. A. H. Thom, J. Ogden Pier- 
son, William E. Ward, W. Neill Stewart and John F. 
Molloy—and to the Retailers’ Research Committee, con- 


sisting of Messrs. Davis, Mitchell, Kennedy, Stratford, 
Pembroke, Ortel, Diehl, Netzhammer, Richmond, 
Tompkins, Bertelson, Brewer, Stott, Sell, Irwin, Rice, 
Bingham. McCoy, Groom, Niles, Boyer, Honeywell, 


Jerue, Childs and Button. 

It is our privilege to know personally all the men on 
the two committees above referred to. President 
Walker has made a wonderful selection. There aren’t 
any better men in the industry. 

The above appointments were made at a meeting of 
the Executive Committee held in Washington, D. C., 
November 14, 15 and 16, at which President A. ]. 
Walker, former President Woodson P. Waddy and 
General Manager C. P. Garvin were present. H. P. 
Fowler of the Trade Practice Division of the Chamber 
of Commerce of the United States gave the committee 
valuable advice as to the procedure to be followed in 
calling a trade practice conference. 

President Walker made several other committee ap- 
pointments at this meeting. He states that he is much 
gratified at the progress which has already been made 
in getting the work of the year under way, and looks 
forward with confidence to a future which will show 
effective achievements for the betterment of the sta- 
tionery industry. 

<> 


Hartford Commerce Chamber Approves Fischer 
Idea 

@& @ It is gratifying to know that the suggestion 
made some months ago by Gustave Fischer of Hart- 
ford, Conn., to his fellow members of the Chamber of 
Commerce there has been approved and recommended 
by the Chamber to the Board of Education. Mr. 
Fischer’s idea is embodied in the following resolution 
adopted by the Board of Directors of the Chamber on 
November 20: 


1. That a course in general salesmanship be added 
to the business curriculum of the high schools as a 


one-year elective course in the junior or senior years. 

2. That a 
tribution be 
public 


one-year extensive course in retail dis- 
added to the vocational offerings in the 
schools without restriction. 

It is probable that the Board of Education will act 
favorably on the foregoing resolutions. Congratula- 
tions are again extended to Mr. Fischer for his com- 
mon sense and public spirit. 


Central European Sales Organization Suggested 
@& & A subscriber to Office Appliances in Vienna, 
Austria, points out that the states of Eastern Europe— 
Austria, Poland, Bulgaria, Czechoslovakia, Jugoslavia, 
Rumania, Greece and Hungary—afford an important 
market for American office machines and equipment, 
but that the lack of a general sales organization with a 
central head to direct sales activities in American office 
equipment throughout the large territory to be covered 
places us at a disadvantage in meeting competition, not- 
withstanding the fact that there is a widespread belief 
in the superiority of office appliances of American 
manufacture. He is of the opinion that greater success 
in distribution can be achieved with the aid of such a 
central organization than through dealerships alone, 
because of the geographical extent of the market and 
the capital necessary to cover it by advertising and 
sales superintendence. Our correspondent believes that 
an organization such as he suggests, backed by the 
manufacturers in the United States, could effect econo- 
mies of overhead, produce economies in advertising, 
advance the slogan, ““Made in the U. S. z establish 
perpetual showrooms in the principal cities and draw 
to its staff skilled salesmen, of whom there are many 
in his section. 

Propositions similar to the foregoing have been 
broached heretofore. Meetings have been held to dis- 
cuss them but nothing has thus far been done. The 
potentiality of the field for the many different office 
equipment products is so uneven that it is difficult fo 
apportion a proper ratio of expense. Since the matter 
came up for discussion some years ago there has been 
an improvement in conditions and, perhaps, a different 
attitude toward the subject of organization for co- 
operative purposes. The cost of such an organization 
would be considerable, and, contrary to an apparent 
general impression abroad, American capital is not un- 
limited. 

Office Appliances has been more disposed to favor 
distribution through dealers than by other methods re- 
garding the standing of the dealer in his community as 
an asset to the manufacturers whose lines he handles. 
The suggested plan for a central sales organization, 
however, offers an interesting subject for discussion. 

<-> 


The Chicago Business Show 

@ @ Following the New York business show, 
itself one of the most outstanding events in busi- 
ness exposition annals, came the Chicago business 
efficiency show, which set a high mark for other 
events of the kind to follow. The National Busi- 
ness Show Company is to be congratulated upon 
both expositions, which offered a capital presenta- 
tion of what is best and newest in office equipment. 

The public was keenly interested, and of the 
thousands who came few went away without taking 
new ideas and suggestions for the better accom- 
plishment of office work. Exhibitors were warm 
in their praise of both shows. 
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This show was held October 21 to 26 under the auspices of the 
— | Washington Chamber of Commerce. The exhibit we picture 
featured the Comptometer school. George D. Lane was in charge 

a 4 of the exhibit, assisted by W. L. Richter 
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NEWS REPORTERS TYPE STORIES WHILE FLYING 
OVER CALIFORNIA In this “Flying Editorial Room” 
reporters are hard at work as the plane, one of a fleet of 
sixty, made a tour of California as part of the Western 
Aircraft Exposition staged at Los Angeles, Calif., early 
in November Direct telephone connections between the 
newspapers represented by the reporters and the plane 


were constantly maintained Royal portable 


were used by the reporters (P. & A 


typewriters 
Photo) 
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THE FELT & TARRANT MANUFACTURING 
BUSINESS SHOW IN WASHINGTON, D. C.— 
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SKY-WRITING—ELITE TYPE! Here is Malachy A Hymes, 
widely known Irish newspaper man, parking his portable atop a 
packing case during one of the twenty-seven landings made in 
the recent aviation survey tour of the Northwest and Rocky 
Mountain regions undertaken by three aeroplanes of the Curtis- 
Wright Flying Service of California. Mr. Hynes acted as special 
representative and official press correspondent during the four 
weeks’ flight when surveys were made of flying conditions in 
twenty-seven cities Mr. Hynes’ office equipment on the trip con 
sisted only of his Remington portable typewriter which ‘‘stood 
the gaff’ of over 2500 column-inches of press matter, besides 
much other work The plane in the picture is the Curtis Robin, 
St. Louis endurance sister-ship Mr. Hynes is pictured beside 
squadron leader Capt. Harry ¢ Claiborne while writing a news- 
paper story at some Northwest landing field.—Curtis-Wright 


Flying Service. 








JOAN CRAWFORD, MOVIE STAR, USES A PARKER 
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A GREENHORS WITH A SPECIALTY 


By Harry 


Note.—Herein the writer in a pleasant little story presents 
several of the old “do’s” and “don'ts” of selling—‘selling to 
friends”; “interesting the individual who uses the article” ; 
“smiles”; “off days’; “slumps”; “working hours”; “natural- 
ness,” etc., with which the old boys are all familiar, but which 
some recruits, with limited and discouraging experience, read- 
ing—“may take heart again.” 

HE doctor looked me over and told me to get out of 
and for several months, perhaps 
several years. His verdict was final, so I turned my atten- 
tion to what lay closest at hand—a cleaner for typewriter 
type—a little device I had used myself in my office work 
and which I knew as a real handy tool in any office and 
well worth the money to any busy typist. 


the office stay out 


I figured that I would be at home every time I entered 
an office with this specialty, and that I could sell it quicker 
than anything else on the market, for I was on familiar 
when I stepped inside where typewriters were 
rattling. I realized that I was entering an entirely different 
field of work, and one that would require salesmanship of 
high order, and while I did not know if I had the qualities 
to make up a good salesman, I did believe in the article I 
had tentatively chosen to sell, and knew that if I could 
get an audience of even a few moments with the oppor- 
tunity to actually demonstrate the use of this type cleaner 
that it would almost sell itself. In fact, although I was 
ready to embark in this new enterprise—for the business of 
selling anything was positively new to me—I faced the 
situation pretty wisely, and chose an article which I knew 
would do most of the actual selling itself! 


ground 


Now, yours truly had positively no previous training in 
approach, or sales talk, or how to close, or in any of the 
other fine points that get your victim on the dotted line, 
that day in April when I shoved a box of cleaners in an old 
black brief-case and eased into the city of B for a 
try-out, knowing no more about the salesman’s book of 
Hoyle than a Creek Indian knows about the fourth 
dimension. 

The first place I entered was a bank, one of the hardest 
places in the world for the direct salesman to gain an 
audience and make a sale, which I found out later. I will 
be forced to admit that I must have had a rabbit’s foot on 
me in this first choice. For when I showed my cleaner to 
the young lady at the typewriter, a gentleman walked up 
and replied for her: “Yes. Works all right, don’t it, Miss 
Julia? We'll take a couple of these, Henry. When did you 
take the air?” 

Oh, boy. It was an old school chum I hadn’t seen in 
years. I was set to talk cleaners, so went right on, with 
confidence to demonstrate exactly how they worked, and 
loosened up with a long string of points. As I went out, 
though, I thought to myself, “A sale is a sale, and this kind 
is all right as long as your chums hold out.” I chalked this 
up, therefore, as only half a sale, friendship having given 
me an unfair advantage. 

In spite of this, the fact that I had placed a pair of 
cleaners gave me the urge to go right after the next pros- 
pect with more vigor than ever. Now, it seems apropos to 
review just a bit. If I am not mistaken, there are some 
companies that suggest to prospective salesmen, “Sell to 
your friends first, and see how easy it is to get a good 
start.” Yes, and start is all you get! Right here I rise to 
saluate the chair of salesology, to-wit, “Sell your friends 
last, or not at all!” It may be all right to try your stuff 
on one friend first, but don’t go on deliberately picking 
friends to sell to, no matter how good an article you are 
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selling. If you do, you will weaken your ability and con- 
fidence, and when you run out of friends and get among 
total strangers, you no longer can touch bottom, get cold 
feet and the cramps all at once, and then you're a goner. 
Then, too, if your friend proves to be only an acquaintance, 
you will find it nine times as hard to sell him as to sell a 
stranger. At least, I have found it so. In fact, after that 
first sale I made up my mind to avoid approaching friends. 

I next honored an insurance office with a call. Nobody 
in but a pretty black-haired stenographer. Busy? Evi- 
dently, for she was in the midst a typing a fire insurance 
policy. I wondered if anyone had given her the rate, or 
had she figured it out for herself? I had done this kind of 
work myself. Hat in hand and with my best smile, I 
interrupted: 

“In the middle of a fire policy? I know you are anxious 
to stop and talk to a mere salesman. Do you figure the 
rates on insurance yourself and make out the inspection 
reports, too?” 

“Oh, yes,” she said, and smiled right back at me. “Mr. 
Stinson has been away from the office now more than a 
week, except that he relieves me at the noon hour. He has 
sickness at home, and just had to turn things over to me 
for awhile. I guess I can’t buy anything though, and 
besides, you know, most of our supplies are sent us by 
the home office. What are you selling?” 

“T can show you in a moment's time, if you will permit 
me,” I answered. “I am selling a cleaner that will keep 
your typewriter type neat and clean at all times, and make 
your letters and policies show up in first-class shape. No; 
you do not have to take that policy out of the machine. 
If you did, I wouldn’t ask to show you.” 

In about two minutes I had the type shining clean, and a 
very much interested party looking over my shoulder as I 
put on the finishing touches. 

“Oh, it does clean them, and so quickly, too. 
is it?” she inquired eagerly. 

“You bet it cleans them,” I said, and named the price. 
“Will one be enough for you?” 

“Yes; we only have the one typewriter. But (digging 
into her pocketbook and producing a compact and other 
miscellany, but no money) you know I haven't a bit of 
change with me. I'll tell you, when the Boss comes in at 
noon I'll show him what good work it does, and get the 
money from him. Can you call back with the cleaner 
after lunch?” 

“With pleasure,” I replied. 


How much 


“Only, you keep the cleaner, 
and I'll call by this afternoon for the change.” Another 
sale, and another lucky one in a way, too. Why? Because 
this was one steno in a hundred who was in full charge of 
the office when the Boss was out, and not afraid to buy an 
office supply on her own judgment. In later encounters, 
I found that I had to show the steno and then perhaps wait 
and show the Boss, or show the Boss and have him say: 
“Well, I leave anything like this to Mabel. When she 
comes in, if she likes it, we'll take one.” 

I lost an order of at least a half a dozen cleaners at a 
bank where I tried the cleaners out on the wrong Mabel. 
This was where I discovered Rule No. 1 in my particular 
line, “Sell the steno and the rest is easy,” all the more so 
if the Boss happens to be sold on the steno. He just says: 
“How much, Mary? Do you want it? All right; a dollar 
won’t break us up. We'll try anything once if you say so.” 

At 5 o’clock of my first day’s workout at the game of 
selling direct I had made fourteen calls and sold seven of 
them. I might not have followed Hoyle to the letter, but 
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I rather prided myself on the fact that I secured a demon- 
stration at every place but two. With the line I had, I 
really had to “show my stuff” and what it would do in order 
to successfully “talk it over.” Rule No. 2. 

Figuring the day's work, I had cleared $8.00 over and 
above all expenses, and my ticket home in my pocket. No 
great amount of money, but not so bad for a beginning. 

Said ticket being good for another day, I decided that I 
A good clean dollar room, a night's rest, coffee 
and eggs for breakfast, and out among ‘em again at 8 
o'clock next morning. Rule No. 3. Hit ’em early as well 
Get the first ones before they get busy. This 
Then, by 9 o'clock or 9:30 you have up 


was, too. 


as often 
makes ‘em easier. 
enough steam to sell your stuff even if folks are busy. 

I had an awful second day, and we will underline the 
I began missing ’em at 8 o'clock. Called 
passed up dinner except a cup of 


word “awful.” 
on seven before dinner; 
coffee and a brace of doughnuts, and by mid-afternoon | 
still had no sales to my credit. 

Why? Partly, I think, because I was too anxious. Also, 
as I recall myself, after missing the first three “hand run- 
ning,” I made my approach or entry as if I were going in 
to have a tooth pulled. Rule 4—‘“‘Go in smiling—or stay 
OUT!” And then, if you miss, go out smiling. It will give 
you the habit. A smile, or even a pleasant grin, my facial 
make-up leans to the latter effect, is the cheapest and best 
puller you've got, no matter what line you carry. Try it, 
and see. I was minus the grin, so the day slipped by on 
me with only two sales, and both of these parties just took 
the order. They liked the stuff in spite of the “stuffer.” 

Another little pointer which | gleaned a little later will 
not come amiss to call attention to for what it is worth. 
Chat is, if you almost make a sale and your prospect finally 
says, “No, I guess I won't take one today; perhaps you 
will be around again in a few days,” always smile and say, 
“Sure I will; be glad to,” and then in picking up your stuff 
try to bring out at least one more advantage it has, or 
mention a sale or two you have made, but never a sale you 
have made to a competitor. In one day I had three pros- 
pects who wobbled and then said, “Perhaps you will be 
I said, “Sure, Mike, and I'll be more than 
pleased to call back to see you.” Two out of the three 
prospects bought before I left the This turning 
defeat into victory at the last moment is what helps you 
put even more stuff on the ball the next time. 

This brings us to Mamie. Right here let me say I take 
no credit to myself for stick-to-it-ive-ness in putting over 
my type cleaners. If I hadn't met Mamie at the hotel that 
eventful night, I'd have “folded my tent like the Arabs and 
and the road would have known the 
I was pretty well disgusted, 


passing again.” 


office. 


silently stolen away,” 
pressure of my feet no more. 
both with myself and all the rest of the folks. 

As I entered the lobby I saw a pretty 
girl letting the magazine clerk have a nice line of talk and 
half a dozen neckties. She was selling her line all right. 
I sneaked by like a sick puppy, felt that way at least, but 
I didn’t pass unnoticed. This was Mamie, and out of the 
corner of her eye she must have spotted me and sensed 
She came tripping right over and deposited 


young blonde 


my depression 
herself and her sample case all in one big chair next to 


mine. In fact, Mamie wasn’t much bigger than the sample 


case. 

“Well! Name, please, and why so forlorn?” 
was low, clear and sweet, and she smiled inquiringly and 
sympathetically up at me as I tried hard to frown, and only 
managed to swallow and then ruefully return the smile. 

Without went right on: 
I see 


Her voice 


waiting for my reply, she 


“Really, my dear sir, I want to be friends with you. 
you are also a knight of the grip.” 

“Yes’m, and I feel like I’m taking the grippe, too,” I 
answered, but I couldn’t help but manage another smile— 
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grin. “Business is simply rotten!” I concluded emphatically. 
she countered, even more decisively. “On the 
You have perhaps had an ‘off’ 


“No so!” 
other hand, it’s fairly good. 
day. How long have you been selling?” 

I told her. Whereupon Miss Mamie, looking straight 
at me with frank, twinkling blue eyes, read me a lesson 
There were numerous counts to the in- 
practically every one. 


I'll never forget. 
dictment, but I plead guilty to 
Among them were two in particular to which I listened 
with much reflection. The essence of these was, first, don’t 
ever “knock off” when in a slump; make a sale before noon 
if it takes you all day. Secondly, don’t get it into your 
head that you are “through” just because you have one 
bad day, or that business is bad when it’s bound to be there 
if you only go after it right. Also, don’t get the idea that 
you have only a few favorable hours a day to visit pros- 
pects. Get out among them and keep going. After you 
learn the game, you are perhaps satisfied with four or five 
hours a day, that is, if you are the easily satisfied kind. If 
you develop into a real high-powered salesman, nothing 
short of eight hours per diem, or even more, will satisfy 
you, 

Miss Mamie certainly looked me square in the eye as she 
read the riot act, and I looked right back. She wasn’t 
fresh, either, or a bit masculine, just a plain honest to 
And not so plain either. It 
didn’t hurt a particle to look at her. I guess that was what 
made her finally begin to blush and call a halt. “You worry 
you are not natural 
I sized you 


goodness little saleswoman. 


too much,” she concluded. “Besides, 
when you talk to folks. Oh, no, you're not! 
up today at S's office. Excuse me, please, but I am frank 
because I wish to help you. Now listen! I don’t know it 
all, but I have been on the road much longer than you 
have, and my advice ought to be worth something. Walk 
right into your prospect, if he is not absolutely too busy. 
Then start your talk freely and naturally. Don’t fiddle 
around outside thinking out a line to speak, and then go 
in and forget it. Any parrot can do that! Just start talk- 
that is, if you know the line you are selling, and I 
believe you do. Now we will close for the evening, and 
you may take me toa picture show. It will help ‘drive dull 
care away’ and freshen us for tomorrow's fray,” she added 


ing; 


whimsically. 

When I came down the next day Mamie was gone, but 
she left me a little pink note at the desk: 

“Go out and get ‘em, Big Boy! You have all the mak- 
Drop me a line at home and let me 
Her home address was appended. 


ings of a winner. 

know what's what.” 
I wore a grin as broad as a tablecloth when I started 

I went at ‘em, too, catch- 


Once 


out that morning. Believe me, 
as-catch-can, and not even the strangle-hold barred! 
in a while I relented and considered the other fellow’s con- 
venience if he seemed to be too powerfully snowed under 
a business—! could make a sale elsewhere before he 
Then I went back, explained why 


with 
could stop to see me. 
I had neglected him for the nonce, and sold him! 

I made twenty-two calls that day, and sold seventeen of 
them, and have been going nearly as good ever since. Oh. 
Boy! It And such a positive 
relief to my prospects as well as to myself. My last call 
was to the buyer for a big dry goods house. 
and couldn't tell 


was great to be natural! 
that day 
He looked at my 
which way he was going to fall. 

“Mr. C 
supplies wholesale, about the same price as the salesman 
I came to show you this cleaner because it 
It's the one thing 


cleaners grunted I 


I said, “you can no doubt buy most of your 


gets them for. 
is a novelty that is a necessity as well. 
I know of in the way of an office supply worth your time 
and consideration from a salesman.” 


“Son,” he said severely, yet not unkindly, “you may not 
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be a salesman, but I strongly suspect if you keep on you 
That cleaner appeals to me for 
Miss Smith, let the 
there on your ma- 
chine.” I had sold 
If my line had been furniture, or dress goods, instead 


will be, and a good one. 
exactly the reasons you mentioned. 
type 
two dozen cleaners. 


gentleman show you his cleaner 
His order was for 
him 
of cleaners the check might as well have been for a thou- 
sand as easily as for a twenty-dollar limit. But the sale’s 
Enough is plenty. 

Yes, and believe 


aggressiveness, or 


the thing. 


Cleaning up me, it’s not the studied 


approach, or the sharp closing points 


that count. To win you must know your stuff, and THEN 


be more interested in showing what it does, or is, than in 
making the sale. Let the sale take care of itself. We have 
thrown the rule-book away, because when all is said and 
done it’s every bit in the way you handle yourself. Just 
be natural and you will get your line over nine times 
out of ten. No set rules will apply, and each prospect 
almost has a different angle of approach and closing. Mark 


you this—a real baseball player goes after the ball in the 
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most natural way to get it and make his play. Take ‘em 
on the hop, in the air, line-driven, or “grass-cutting” along 
the ground. Then put speed and accuracy on the throw— 
and you’ve got your man. 

I wrote Mamie again the other day, and ordered half 
a dozen neckties. She sent me two. “No charge for these, 
Sonny. ‘Cause I didn’t sell you. And besides, these two 
are positively the only kind I know of, to match that com- 
plexion of yours. And you haven’t made good 
nothing of the sort, not at least for another two months 
See yourself through the dull season, Big Boy. 
Weather the going at its hardest, and then you may 
talk to me some more!” 

I did, and I am frank to admit I do not know whether 
I talked harder during that long dull season or afterwards 
when I saw Mamie again. But anyway I made good in 
both instances. Now Mamie does most of the talking— 
at home—but I make up for lost time on the road, as she 
keeps me all pepped up and busy cleaning up with type 





cleaners! 








Minneapolis House Futs on Original Window 
Display 


Charles J. O’Grady, manager of the office furniture 


department of the Farnham Printing and Stationery Com- 
pany of Minneapolis, in going through a recent house organ 
of the Art Metal Construction Company, noted an item con- 
display by an Art Metal agent. He 


cerning a window 


thought of a large window in the Minneapolis store and 
decided that it could be readily adapted to the type of 
display described. He therefore arranged an Art Metal 


desk in the window at an angle so that a stream of water 
desk would drip through the 
miniature waterfall across the front of 


pumped across the down 
drawers, making a 
the desk. 
Continuing, Mr. O’Grady says: 
“The display proved to be perhaps the most attractive, 
display we have yet shown. 


attention-compelling window 


Groups of people ranged in front of our window at all 
hours of the day and even into the early hours of the 
evening when the window was lighted by a front lighting 
svstem. We compliments on the 
display and better still, received a few individual orders for 
Art Metal desks 

“The idea had the merit of originality insofar as this city 
as no display of this kind had heretofore 


We even succeeded in securing unsolicited 


received a great many 


was concerned, 
been attempted 
but very favorable comments from some of our principal 
competitors 

“We very 
the display \ local manufacturer of pumping equipment 
appeared glad of the opportunity to cooperate with us by 


were much surprised at the nominal cost of 


furnishing the tubing and spraying apparatus re- 


Consequently, the only cost to us was the cost of 
two or three 


pump, 
quired. 


the metal pan used as the water container, 


special signs made up particularly for this window and the 
additional electricity used. 


“Ty 


It is, of impossible to trace the direct results 


confident that the impression created 


course, 
secured, but we are 
in the minds of the people studying this display will last 
longer than the 
average piece of office furniture displayed in the window. 


usual casual glance bestowed upon the 
“For this reason alone we can commend the idea in the 
highest terms to any Art Metal agent wishing to go to the 
slight trouble necessary to put in this attractive window. 
“In closing we might add that the desk remained in the 
window with a stream of water running continuously across 


the top and through the drawers for approximately eleven 


hours per day for nine days and at the expiration of this 
time, the desk was found upon examination to be in first- 




















WATER TEST OF ART METAL STEEL DESK IN WINDOW 
OF FARNHAM PRINTING AND STATIONERY COMPANY, 
MINNEAPOLIS, AND SOME INTERESTED ONLOOKERS 
class condition in every respect; drawers opened properly, 

top was not damaged and finish was not marred.” 
Ee 

Ribbon and Carbon House in Larger Quarters 

On account of the growth of its business during the last 
two years, the Phillips Ribbon and Carbon Company’s 
Boston office has been obliged to take larger premises and 
now occupies the street floor at 115 Purchase street, Bos- 
ton, Mass. The company’s headquarters are at Roches- 
ter, N. Y. 

William: Gormley, formerly with the Remington and the 
Royal Typewriter Companies, has joined the New Eng- 
land sales staff of the Phillips Ribbon and Carbon Com- 


pany. Mr. Gormley is a salesman of ability. 





























a 
| —— > 
ti S. 
| f \ ‘N 
— 
—“s 
= > ‘Bi 
5 4 ¢ 4 y ¢ — . , 
aid -& 2 yD 
AAA AA ~< Ve pe Verve wie e (ey we’ 
EXECUTIVES OF THE NATIONAL BUSINESS SHOW COMPANY WATCH THE CROWDS PASSING IN 
TO VIEW THE EXHIBITS AT THE CHICAGO SHOW From left to right are Frank EB. Tupper, president; 
Charles H. Hunter, Chicago manager, and Edwin O. Tupper, secretary 


CHICAGO BUSINESS SHOW BRILLIANT 
SUCCESS 


National Business Exposition 
Breaks Records in Sales 


November 
the 


1929, held 
rooms 


Business Show of 
at the 


the Stevens hotel, Chicago, was one of the 


HE 

11 
basement of 
most satisfactory events which the show company has ever 
put on for the business public. The show received much 
advance This and the effective distri- 
tickets for the 
in the event on the part of business and 
professional people. The hotel, furthermore, 
easy of access and has every facility for the convenient 
The show, 


National 


to 16, inclusive, exposition in 


effective publicity. 
bution of 


interest 


of admission were responsible 
initial 
Stevens is 
of large numbers of people 
convenient to reach and a pleasant place to 


well-ventilated, 


accommodation 
therefore, was 
well-lighted and 


visit warm, 


and replete with a variety of business machines, devices and 


spacious, 


supplies of the most up-to-date and interesting character. 


The show opened Monday afternoon to good crowds, 
which increased as the week 
advanced. Universal satisfac- 
tion was expressed over the 
character and interest of the 
visitors who attended. Without 
exception the exhibitors were 


well pleased and nearly all of 


them were enthusiastic over 


the 
and prospects. 


results achieved in sales 
Interested cus- 
tomers and would-be custom- 
ers were every day present in 
large numbers and any reason- 
the part 


certain 


of 
the exhibitors to 
produce profitable results. The 
was 


able exertion on 


was 
remark of one exhibitor 
typical of the views of others 


“It is my job to stay here and 





at Stevens Hotel Last Month 
and All Around Interest 


more actual sales than at 


any 


ported that they had made 
previous show, and all reported a good line-up of prospects. 

President Frank E. Tupper; his son, Edwin O. Tupper, 
secretary of the National Business Company, and 
Charles H. Hunter, Chicago manager, were on hand at all 
times to give to visitors the benefit of their wide knowl- 
different machines, to direct 
were seeking and generally to smooth the 
It was a typical 


Show 


edge of the people to the 


booths they 
way for those in search of information. 
Tupper show in that everything went smoothly and with- 
out a hitch or a criticism. 

The spaces at the left of the center aisle looking south 
from the main stairway were occupied by the Underwood, 
Elliott-Fisher and Sundstrand booths in the order named, 
and the brightly lighted sign of the new Underwood Noise- 
less typewriter immediately caught the eyes of visitors and 

was supplemented by a raised 


platform upon which two of 
the Underwood's foremost 
typewriting speed operators 


were at all times busy demon- 
strating the speed possibilities 
of the Underwood Noiseless 
machine. Four typists 
were present, operating in re- 
lays—the Misses Irma Wright 
Stella Willens and 
Messrs. George Hossfield and 
Chester Soucek. The remainder 
of the Underwood exhibit, 
comprising standard, portable 
bookkeeping 


speed 


and 


and machines, 
was of equal interest, as were 
the exhibits of Elliott-Fisher 


and Sundstrand machines. 





see that my salesmen and The first spaces at the right 
demonstrators keep busy with of the main aisle were used by 
prospective customers They the Addressograph Company 
are here and they are stopping for a remarkable exhibit of 
by the dozens. It is up to us addressing and duplicatin ma- 
to convert interest into sales chines. There were many 


and we are doing just that.” 


Some of the exhibitors re- 


A VISITOR AT THE CHICAGO BUSINESS SHOW COL-— 
LECTS SOME LITERATURE ON OFFICE EQUIPMENT 
AND MACHINES TO STUDY 


other notable exhibits, includ- 


AT HIS LEISURE ing those of the National Cash 
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Register Company, the Ilhnois Bell Telephone Com- 
pany, The American Multigraph Sales Company, Bur 
roughs Adding Machine Company, Monroe Calculating 
Machine Company, International Business Machines Cor 
poration, the M. B. Cook Company, Dictaphone Cor- 


poration, Marchant Calculating Machine Company, Thomas 
A Edison, 
carefully 


devoted 


others, all of which rather 
the the 


individual exhibits, alphabetically arranged 


Inc and are 


described section ot 


the 


in present report 





Che show was distinguished by the demonstration of sev 
eral new machines of interest to the business world. These 
included the new Underwood Noiseless typewriter already 
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velopes and postcards was among the devices shown by the 
Elliott-Addressing Company. Other concerns 
showing new things included the Illinois Bell Telephone 
Company, Marchant Calculating Machine Company, Meil- 
icke Systems, Inc., Monroe Calculating Machine Company, 
The Meter Company, Postindex Company, the 
Selectograph Company, Visible Records Equipment Com- 


Machine 


Postage 


pany, Vivid, Inc., and others 
“The 


the telephone company’s exhibit. 


said a visitor at 
Take the telephone bell, 
Its insistent ringing in a big office is a real 


terrible,” 


noise in modern life is 


instance. 
the 


for 


nerves. You ought to find some other way 


strain 


on 













AMONG THE EXHIBITS THAT ATTRACTED PARTICULAR ATTENTION AT THE SHOW.—At the left is 
the Aluminum Company of America, that weighs only six pounds. 


The young 


an aluminum made 
lady in the picture is holding the chair up by one finger. In the center is a heavy-weight salesman explaining 
the intricacies of an Elliott-Fisher billing machine to a future business man. The picture at the right shows a 
eedy typist and dictation machine operator demonstrating the efficiency of the Dictaphone. (The picture at 
the left is a P. & A. Photo. The other two and a'l those on the three succeeding pages by Kaufman & Fabry, 
Chicago) 
mentioned; a new Reynolds envelope sealer shown by W. of signalling. Lights, perhaps. “Yes, sir; we agree with 
L. McKay & Co., preserving the original unit intact, but you,” said the attendant, “and if you'll step this way 
adding an ingenious and effective self-feeding and receiving I'll show you something that will interest you.” Forthwith 


machine may be had in hand or 


The Addressograph Company 


| he 


mode Is as 


arrangement. new 


electric desired. 
demonstrated no less than four new and valuable machines; 


Che 


machine capable of handling automatically 


American Multigraph Sales Company showed a new 
5,000 four-page 
letters an hour; the Barr-Morse Corporation showed a new 
member of the Barr line in the new $50 portable; Burroughs 
Adding Machine 


culator and the 
the M. B. Cook Company showed two new types 


new electric cal- 
older 


Company presented the 


portable electric, along with the 


machines; 
for Noiseless 


which is designed 


Sales 


carbon paper, one of 


the Dictaphone Corporation demon- 


ymatic indicator and a signal indicating 


typewriters; 
strated a 
the lever is in the wrong position for dictating; Ditto, 
presented a couple of new models; the Hedman Manu- 
featured their new 700 electric model; 


new aut 
when 
Inc., 
facturing Company 
a new hand addressing machine automatically feeding en- 


the critical visitor was shown a model office hook-up where 
either lights or bells could be used for signalling, accord- 
ing to the preferences of the subscriber. “Humpf!” ob- 
served the critic; “a feller no sooner thinks up a bright 
idea than finds somebody else is about three jumps 
ahead of him.” 

Most people look on carbon paper and typewriter ribbons 
as commonplace, but no less than three important houses 
in the line demonstrated their goods with such ability that 
Ingenious devices for 


he 


they literally interested thousands. 
the convenient use of carbon paper to avoid unnecessary 
handling were while special carbons for various 


uses were demonstrated, and one or more lines adapted for 


shown, 


use on Noiseless typewriters. 

Office Appliances acknowledges with thanks the loan of 
an up-to-date steel filing cabinet made by the Automatic 
File and Index Company, for use during the show. 





. 2 Sprott general sales manager of The Bere 
anton, O.: W. C. Dunlap, vice 
American Multigraph 
S. Ferris, president of the 
Sands, 


imc qu Irie t nce \ 

500 miles from Chicago visited the 
trom home offices and even presi 
videly 10 concerns in this 
aistances to ; We didn't see 
we did observe a number, including secretary 
of the International Visible Sys Yawman, vice-president, 
Amberg, vice-presi nany others 

iberg File & Index 


reenwood, genera! 


ympany, Stamtord, meeting 


Manufacturing ¢ ompany, ( 
president in charge of the sales of the 


Sales Company, Cleveland, O.: W. 
Do/ More Chair Company, Elkhart, Ind.; Merrill B 
Che Dictaphone Corporation; Francis J 
Yawman and Erbe Manufacturing 


Some of those above named 


Otic \pphi nce Mar 


at that 


treasurer 


Company, and n 
attended the quarterly meeting of the 
ind most of those in attendan 


ifacturers Institute, ; 
mm Friday afternoon 
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visited the show « 
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Sere INCORPORAT 


ove. Carne mac eS 


The attendan as rather remarkable, not so much in thousands of other people, for the exhibition rooms were 
numbers, but in character During visits to the different comfortably filled during all the hours the show was open. 
booths the writer happened to meet several dealers in office vale ade 
equipment, most of whom came on for the express purpose An enterprising reporter of the Chicago Tribune who 
of visiting the shov Bert M. Morris of the Bert M. Morris visited the show published the prediction that the stenog- 
Company, Los ngeles, Calif.: Harry E. Russell of the rapher of the future would be a robot, the present species 
Office Equipment Company, Des Moines, la.; R. D. Faray becoming extinct. The “Hello girl” is already becoming a dial 
of Mexico City, . F., and Pedro Carlos San Ono of anda set of numbers, while the present day bookkeeper is 
Buenos Ai gentine Republic, were among the gentle one instead of many, for a machine does all his routine 
men fron points whom the writer met All of mathematical calculations, posts his books, strikes a balance 
them were busily examining the exhibits, along with some and makes out his bills. 
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which bears his name, was invited to give a talk or 
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THE CROWDS THAT FILLED THE AISLES AS WELL AS THE BOOTHS DURING THE SHOW.—When this 
vict ge L. Hossfield, World's Champion Typist. had just finished typing a one minute test. 
His admirers e reaching for the utographed copy of the test 


BUSINESS SHOW INCIDENTS 


! was taken, Geor 


When we group for a business show, convention or such \fter the close of the business show. Mr. Barr called 
some interesting incidents are sure to come out upon Mr. Horace Burt, who is now in his eighty-fourth 
w months ago John H. Barr, inventor of the type year 


* * * 


typewriters before an eastern society \ mention of the \ man distinguished in business and finance who took 
= Om’ cece 8 weeks previous led to some keen interest in examining the exhibits at the show was 
conversations about the invention of the Typographer by W. R. Abbott, president of the Illinois Bell Telephone 
William Austin Burt in 1829. In preparation of his material Company. He was accompanied by A. H. Mellinger, gen- 
Barr corresponded with Horace E. Burt of Chicago, ¢raj manager. The telephone company put on a remarkable 

a grandson of the inventor. exhibit and took a much larger space than they had last 
rhe original model of Burt's Typographer was lost in a_ year, realizing that the business show offers an unique 
and the replica was made by the inventor's great- opportunity to demonstrate telephone service to just the 
grandson, Austin Burt, son of Horace Burt, to be placed kind of people the company wishes to meet. Many serv- 
the Smithsonian Institute at Washington ice suggestions were demonstrated, but there was one mat- 
Before Mr. Barr's entry into the typewriter field, he was ter which may not have been brought out elsewhere in 
instructor in engineering at Cornell University and at this report. We refer to the arrangements whereby travel- 
the University of Minnesota. His correspondence upon the ing salesmen may, with speed and economy, use “key towns” 
subject of the model in Washington, disclosed the fact that from which they can employ long distance most econom- 
Austin Burt, who now resides at Ramona, California, was a ally in covering certain districts, thus saving time, trans- 
in Mr. Barr's classes at both Cornell and the portation and hotel bills in going to places that can just 
niversity of Minnesota is well be covered by ‘phone. The company has worked 





A GENERAL VIEW SHOWING THE EXHIBITS BORDERING ON ONE OF THE SIX AISLES IN THE 
EXHIBITION HALI In the immediate foreground at the left is the display of the McCaskey Register Company, 
showing accounting machines and supplies. At the right are seen Meilicke calculators and Do/ More chairs 
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to be 
sales- 


out a very practical method, to its own advantage, 
sure, but even more to that of business houses having 


men on the road. 
* * oe 


The business show demonstrates the fact that the office 
equipment industry is a little cosmos in itself. So many of 
the machines, devices and supplies are noncompeting that 
practically everybody buys from everybody else. The 
result is that each exhibitor is interested in what the others 
are showing, hence it excites no surprise to see such men 
as S. M. Hastings, capitalist and financier, who is associated 
with the International Business Machines Company; J. C. 
Nevins, vice-president and general “ee of the Felt & 
Tarrant Manufacturing Company; G. Abbott of Ditto, 
Inc.; W. M. Cooper and our old beiead. Tim Thrift, of the 
American Salesbook Company, and other gentlemen in 
charge of large interests, all listening attentively to demon- 
strations of devices in which they may be interested as pos- 


sible users. 
* * 


It is related that one day during a week a quiet, 
unassuming man somewhat past middle life stopped betore 
the booth of the A. B. Dick Company and was immediately 


accosted by a young salesman who gave an enthusiastic 
demonstration of the several products shown, including the 
very latest model of Rotary Mimeograph. The listener 


seemed much interested but declined to buy, and when he 
passed up the aisle the salesman’s amused associates gently 
broke the news that he had just demonstrated the Dick 
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Chicago Business Show Exhibits Described 


ACME CARD SYSTEM COMPANY, Chicago, IIL, demon- 
strated 1,500 of some 14,000 record forms in their library, which 
is said to be the largest known collection of cards in the world. 
These cards rangs in size from 5x3 to 13x10 inches. Other fea- 
tures of the visible record equipment shown were the Acme M. 
B. H. card book and rate and route bulletin board. A. O. 
Meyer. Chicago city sales manager, was in charge of the booth, 
and expressed himself as greatly pleased with the results of 
the show. 

ADDRESSOGRAPH COMPANY, 
Addressographs in hand, electric and automatic models. The 
new machines shown included the F5 for order scheduling and 
production work; D3 Dupligraph motor driven, which fills in 
name, address, personal salutation and date and prints the 
body of the letter; D4 Dupligraph, a dual color printing and 
duplicating machine for office use with the D4 Autofede. Sev- 
eral models of Graphotypes were shown, such as indentin 
Graphotype for indenting name plates used by concerns whd 
have occasion to put numbers and data on electric and —_ 
motors. The Speedaumat addressing and mailing machines wer | 
here demonstrated for printing names and addresses on pub 
lications, and then there was a new check signer, signing checks 
individually or in strips for payroll work. The A4 Addresso- 
graph completes the check in one operation, giving the amount 
in letters and numbers, the number of shares, stockholder’s 
name and address, check number, date, dividend number and 
signature. The machine also prints the stub and makes the 
stockholders’ list, all at 125 complete operations per minute. A 


Chicago, Ili., demonstrated 
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THE FU ety re OF THE INDUSTRY—SPEEDING UP 


PRACTICAL WAY BY THE 


Mimeograph line to the president of the company. Mr. 
Dick is a traveler and occasionally absents himself from 
the business for several months. The fact that the sales- 
man did not know his own chief was not held against him. 
It is said, however, that he gave a corking good demon- 


stration. 
* * * 


One of those who derived evident satisfaction from the 
interest exhibited in the Underwood demonstrators and 
in the speed work of the young men and women champions 
on the new Underwood Noiseless typewriter, was D. M. 
Simmons, the company’s advertising manager. Mr. Sim- 
mons came on from New York to attend the meeting of the 
Office Equipment Manufacturers Institute and to be pres- 


ent at the show. 
* * * 


D. J. Crowley, General Office Equipment Corporation 
manager at St. Louis, came to the show by airplane—the 
only man, so far as we know, who used this ultra modern 
means of transportation to attend the event. Mr. Crowley 
makes trips by air rather frequently, finding this means 
of travel fast, comfortable and convenient, and but little 
more expensive than by rail. 


* * * 


Among the old-timers in the loose leaf business who vis- 
ited the show were James M. McLaughlin, president of the 
Visible Records Equipment Company of Chicago, and 
Harry Jones, one of the founders of the Jones Improved 
Loose Leaf Company, later merged with the Chicago Ship- 
ping & Receipt Book Company to form the Wilson-Jones 
Loose Leaf Company. Mr. Jones spoke interestingly of 
developments in the loose leaf and visible indexing fields. 


THE 
MANY EXHIBITORS AT THE CHICAGO BUSINESS SHOW 


DAY'S WORK—WAS DEMONSTRATED IN A 


machine here first shown was the D2 hand operated Dupligraph 
which prints letters and fills in name, address and salutation. 
The Pivotab address plate frame was also demonstrated. H. C. 
Avery, Chicago manager, was in charge, assisted by the Chicago 
sales force. Present during the week were also J. B. Ward, 
general sales manager; C. E. Thorne, foreign sales manager, 
and C. R. Battin, treasurer. 


AMBERG FILE & INDEX COMPANY, Chicago, Ill., exhib- 
ited a line of metal furniture complete for all office purposes, 
including filing equipment, desks, tables, etc., and a wide 
variety of sample indexing equipment illustrating every method 
of building indexing to fit the individual business. Bertrand 
Amberg was in charge, assisted by Miss Dagmar Peterson, su- 
pervisor of service, and by Gilbert Amberg, J. B. Schreiber, L. 
V. Akins, Miss L. Perry and William Gebhardt. 

ALUMINUM COMPANY OF AMERICA, Pittsburgh, Penna., 
and Chicago, Ill, presented ten styles of “Alcraft’’ aluminum 
chairs constructed of a strong aluminum alloy in the natural 
color and also in various wood grain finishes. These are very 
high grade products, handsomely finished, some being uphol- 
stered and others plain. They attracted a great deal of atten- 
tion. In the same material was also a vault stepladder, a cos- 
tumer and a waste paper basket. F. E. Hannon, head of the 
furniture department in Chicago, was in charge, and present 
also at the booth was Iuen L. Dobyns, assistant to John D. 
Stevens of the furniture division, Pittsburgh. 

AMERICAN MULTIGRAPH SALES COMPANY, THE, Cleve- 
land, Ohio, and Chicago, Ill., demonstrated especially the new 
Multigraph which handles paper up to seventeen inches wide; 
the Set-O-Type, which sets type as fast as the average typist 
can operate a machine; a new inking attachment for the No. 66 
printing Multigraph; the addressing Multigraph in several mod- 
els; keyboard and lever Compotypes for composing letters, ad- 

(Continued on Page 107.) 
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New Line of Meilink Burglar Proof Equipment 


After several months of research and investigation of 


hundreds of hold-up and burglary losses, the Meilink Steel 

















SAMSON BURGLAR PROOF VAULT MADE BY THE 
MEILINK STEEL SAFE COMPANY, TOLEDO, OHIO 


Safe Company, Toledo, Ohio, has designed and is building 
a complete new line of burglar proof equipment. This 
line consists of six styles of new burglar proof steel chests 
and twelve models of burglar proof vaults 

[he chests are cylindrical in shape and made in two 
models, one of wrought steel and the other of heavy one 
1e ce drop forged steel Che doors of both models are 
round and turned to a plug taper fit which prevents driving 
them in Che material used in these doors is drop forged 
steel with an inset piece of drill proof steel which protects 


e lock and bolt work. The doors are locked with three 
heavy locking bolts which are milled on the inside edges 
so as to draw the door to an absolute tight fit when closed, 


bolt being protected by an Underwriters’ approved re 


The forged steel chest commands the “H” bank burglary 
insurance rate, which is considerably lower than the usual 
rate obtainable on any burglar proof chest of this type. 

The new chests are available to the trade in two lengths 
and either with wrought or forged steel bodies. 

The new burglar proof vaults made by the Meilink Steel 
Safe Company are known by the trade name Samson 


These vaults consist of any one of the new chests set and 
securely anchored in a solid block of concrete which is 
encased in several different ways. The same principles of 
strength—heavy outer steel shell and steel angles—are 
incorporated in these new vaults as they are in the regular 
fireproof Meilink line. The chest is held in position by 
heavy steel angles which are welded to the back plate of 
the chest and passed through the mass of concrete and 
welded to the outer steel angle. The inner door is of 
heavy plate steel and slotted to permit placing the money 
in the inner compartment at any time when the outer door 
is open. This inner door is locked by a heavy bronze case 
safety deposit type lock requiring two keys to open. This lock 
is a new development which permits approximately 45,000 
key changes while still retaining the same guard key. 
Because of this dual controlled lock it is impossible for 
anyone to open the inner compartment without first having 
the guard key. This arrangement is very practical for 
places using a collection service and the collector is the only 
one possessing a guard key. 

The new vaults are also made with a one hour fireproof 
door which covers the front of the chest and a record com 
partment above the chest. Desk tops and coin chutes can 
be provided as special equipment when desired. Samson 
burglar proof vaults and chests have been inspected and 
approved by such types of merchandisers as chain store 
owners, gas station operators, etc. Further details and 
trade literature may be had on request from the Meilink 
Steel Safe Company. 

a 

Monroe Brings Out New and Valuable Machine 

Constant research aiming to cut down the time and labor 
of handling particular kinds of figures has brought about 
the perfection of a special pounds and ounces adding-calcu 
lator which is being introduced by the Monroe Calculating 
Machine Company, Inc., of Orange, New Jersey 

This machine, having all the features of the standard 
Monroe, including automatic division, has been designed 
especially for performing figure work involving ounces. 
Heretofore, the speed of multiplication and division of 
pounds and ounces, even when performed by electrically 


operated calculators, has been retarded because in setting 





NEW POUNDS AND OUNCES MONROE 


down on the keyboard numbers representing pounds and 
ounces it has been necessary to express the ounces as deci- 
mals of a pound. This has necessitated memorizing the 
four-place decimal equivalents of 16ths. The new Monroe 
not only overcomes the difficulties and mistakes incidental 
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to such mental work, but also speeds up production of 
answers by eliminating several setting-up operations. 

The two right-hand columns of keys on the keyboard 
ranging from 1 to 15 represent ounces. Depression of any 


one of these keys automatically sets up the decimal part of 


a pound for that ounce. For example, if the operator 
desires to express 23 pounds, 7 ounces, he has only to 


depress 2 and 3 for the pounds and the 7 key in the ounce 
By the 4375, the decimal 


equivalent of 7/16 is set in the division or 


column. latter single motion 


machine and 
multiplication may be proceeded with immediately. 
that the new Monroe answers a defi- 


that 


It is readily seen 
deal in commodities in 


like all other Monroes, 


nite need in those businesses 
terms of pounds and ounces. Yet, 
it adds, 


applied to any 


subtracts, multiplies, and divides, and may be 


problem so that in no way is its 
To packers, com- 


type ol 
usefulness limited by its special feature 


mission houses and wholesalers, much of whose figure 


work consists of extensions of pounds and ounces by price, 


it wili be of special value 


~ a 
Some Recent Parker Desk Set Models 
Several new fountain pen desk sets have been placed 


the Parker Pen Company, Janesville, 
The 


bull and the bear, well known stock 


upon the market by 
Wisc. 


mounted figures of the 


[Two are here illustrated. one on which are 





PARKER DESK SET SURMOUNTED 
BY POLICE DOG 


market lists at $36.00. The base is of Italian 
marble and the two figures are finished in Stevens green. 


police dog lists at $6.00. It can 


symbols, 
The smartly sculptured 
be mounted on any base desired. 

Parker statuettes also include the lion 


The new series of 





listing at $10.00; the golfer (finished in English silver, 
rHE BULL AND BEAR PARKER 
DESK SET 
verdi brass or statuary bronze) listing at $12.00; bronze 


elephant, listing at $9.00 and the beautiful figure “Spirit of 
Aviation” listing at $20.00. These statuettes can be mounted 
of several different kinds of bases. 

> ~~ 


Special “Y and E” Files for Large Drawings 


Company, 


on any 


The Yawman and Erbe Manufacturing 
Rochester, N. Y., helped to solve the filing problems of an 
agency through adapting counter height cup- 
boards. The New York advertising agency, Batten, Bar- 


ton, Durstine & Osborn, required suitable filing equipment 


advertising 
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to store valuable original art work of large size. The shell 
of a counter height cupboard formed the body of the 
fle. A special box drawer was made, 15x34x26 inches deep 
inside. Each drawer is provided with two partitions. A 
roller bearing slide carries part of the weight, and two 
casters with fibre tires attached to the under side of the 
drawer at the front aid in the easy operation of the drawer. 
——— 
New Automatic Indicator on Dictaphone 

The Dictaphone Sales Corporation introduced at the 

National Business Show in New York in October an auto- 


; 




















THE DICTAPHONE WITH THE NEW AUTOMATIC 
INDICATOR AT THE RIGHT 





matic indicator as a new feature of The Dictaphone. This 
device simplifies making corrections and indicates length of 
letters, doing away, it is said, with the necessity of mark- 
ing these instructions with a pencil, for the transcriber. 
With the new automatic indicator, we are told, the touch 
of a finger does the job. 
i 
Venus Dia-Tip Pencil Proves Popular Seller 

Recent sales indicate that the spotlight so long accorded 
to the older members of the Venus family is soon to be 
shared with an new addition—the Dia-Tip pencil. 

\s its name indicates, the Dia-Tip pencil was created 
especially to assist operators of dial telephones and switch- 
boards. It is a regular, round, soft-grade Venus pencil, 
containing the dependably smooth and durable Venus tead, 
fitted with a patented dialing tool which slips easily into 
the circular slots of the telephone dial. 

Everyone who uses a telephone needs a pencil for note 
The Dia-Tip furnishes this pencil, combined with 
The steady increase in sales 


taking. 
the added dialing convenience. 
which this pencil has been accorded ever since it was first 
put on the market, shows that it meets a well defined need. 
Venus Dia-Tip pencil No. 0035 is supplied one dozen on 
prices, communicate with American Lead Pencil Company, 
an attractive display card. For further particulars and 
executive office at 500 Willow avenue, Hoboken, N. J. 





NEW VENUS DIA-TIP PENCIL 
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Esterbrook Offers New Drawing Ink 


The Esterbrook Steel Pen Manufacturing Company of 


Camden, N. J., is putting on the market a very attractive 
new line of drawing inks. The illustration presents a dis- 
play case of this ink for the convenience of dealers. Draw- 
let ink is a waterproof black India ink especially adapted 
for pen lettering as well as for all drafting purposes. It 














_ 


DISPLAY CASE OF ESTERBROOK’S NEW DRAWLET 
INDIA INK 





is a pure carbon, jet black ink, which flows freely, is non 
corrosive and waterproof. It dries with a soft, satin fin- 
ish which is easy on the eyes. It is stated that the ink 
does not gum the pens and gives an opaque black line 
as long as there is any ink in the pen. 

This ink, and a book on pen lettering, recently published, 
are two popular additions to the Esterbrook line and form 
a real asset to the work table of those interested in pen 
lettering 

— os 
New 700 Line Transfer Case Announced by Aurora 
The Aurora Metal Cabinet Works, Aurora, IIl., has placed 





AURORA FOUR DRAW- 
ER TRANSFER CASE 
STACK WITH BASE 
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on the market a new transfer case as part of the 700 line. 
In the new case the band iron reinforcement and stacking 
legs found on the old type case are eliminated. All rein- 
forcements are inside, leaving a smooth outer surface. 

An exclusive stacking feature is obtained by a flanged 
lip on the front and two sides of the bottom, with a return 
flange across the back, which, when assembled to cases 
below, automatically locks the two cases into a solid unit. 
When four of the new cases are stacked together, they give 
the same appearance as a four-drawer vertical filing cabinet. 

A feature of the new line of transfer cases is that it 
includes a complete assortment of case and drawer styles 
for the transfer of letter, legal, invoice, card, document and 
check filing 

By affixing brush brass hardware in the place of steel, 
the 700 line is converted into a line of unit files, embody- 
ing a complete assortment of drawer sizes and arrangements 
to cover all filing requirements. 

— ie 


Fox Improved Office Chair Cushion 

Geo. E. Fox & Company, 325 West Ohio street, Chicago, 
Ill, has perfected a ventilated office chair cushion which 
supports the user on a battery of steel coil springs. The 
manufacturer guarantees the cushion against packing, crum- 
bling or matting. The tension of the central springs is 
distributed uniformly so that the surface yields comfortably, 
easily and promptly to the lightest weight. The springs 
support the heaviest user without undue yielding. 

Each spring is confined in an individual cell, permitting 
the cushion to conform readily to any load, and at any 
area of the surface. Ample crosswise air channels are pro- 
vided, which cause currents of cooling air to circulate, pre- 
venting heating even in the most uncomfortable weather. 
The cushions are finished in leather or velour, to match 
any office furniture. The colors available are brown, blue, 


green or maroon. 





FOX IMPROVED OFFICE CHAIR CUSHION 
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“Skyscraper” Desk Organizes Responsibility 

The new “Skyscraper” desk of The Shaw-Walker Com- 
pany, Grand Rapids, Mich., has had close study by many 
executives interested in organizing their “workshops” for 
They have found, also, high 


quick and efficient operation: y 
desks of 


craftsmanship in design and manufacture—steel 
a type suited to the executive’s office, with comfort features 
new to this The working bed of 
“Duralinum” is secured without the use of the conventional 
the top is bound under- 


type of construction. 


bronze or brass band on the edge; 
neath, with four bronze corners to protect the desk against 


damage. 


The drawer arrangement permits the executive to have 


his control data, papers and correspondence at immediate 
command, through the use of a card drawer and a corre- 


spondence drawer. The knee space drawer provides com 


partments for all necessary “working tools” and if the 
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ORGANIZATION FEATURES OF SHAW- 
DESK—Above, left, facilities of 
waste basket in lower drawer 
eliminating the conventional waste basket, and saving floor 
space selow, left, card drawer; below, right, correspondence 
drawer Both the card and the correspondence drawers are 
guided minutely for the quick finding of records and cor- 
respondence 


DETAILS OF 
WALKER “SKYSCRAPER” 
center drawer; above, right, 


executive desires, his cradle type telephone can be accom- 
modated in a drawer of the desk, keeping the top clear. 
Harmony with office furnishings has been simplified by 
the colors in which the “Skyscraper” can be finished. 
Green, red, tan, black, aluminum, blue, etc, 
the best 
The design of this desk is classic Greek. 


shock make for 


are available 


all done in manner of the skilled furniture artist. 
Drawers are 
absorbers to noiseless 


equipped with 


operation. 
— pS ———- 
Stamp Pad of Improved Construction 

The Sanford Manufacturing Company, Congress and Peoria 
streets, Chicago, Ill., has developed a new type of stamp 
pad for rubber stamp users, embodying important features. 
The design of the pad assures good impressions from the 
rubber stamp, accomplished by maintaining uniformity of 
It does not sag, even under long use and heavy 
fiber composition back, which is 
waterproof, and cannot warp. Above this is a layer of 
reservoir felt, which The 
screen eliminates sagging or matting, and aids in the uni- 
Above the wire screen is a 


the pad. 


work. The pad has a 


supports a steel wire screen. 


form distribution of color. 


layer of combined blotting felt and cotton, which supports 
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the airplane cloth cover of the pad. No blotting paper is 
used in the construction of this pad. 
The pads are inked with the same medium sold by the 


company in convenient bottles; either red, blue, violet, black, 





SANFORD’S IMPROVED STAMP PAD 


green or golden brown—the latter is a new shade for stamp 
pads which is meeting with favor. 

The decorated metal container for the stamp pad pre- 
sents an innovation. The front edge of the cover is rolled, 
and a corresponding ridge on the bottom makes it easy to 
open the metal box without breaking finger nails. The pad 
2 and 3. Each is packed in an indi- 
vidual carton, with the sizes, number and color printed at 
both ends, for easy identification when stocks are shown 
on shelves. The carton decorated metal 
against damage while in stock; an open panel at the top 
permits the decorated cover to show, ideutifying the color 


is made in sizes 01, 1, 


protects the 


of the stamp pad contained. 
re Ps ee 
Gorham Bronze in Sheaffer Desk Set Line 
The Gorham Company, operating probably one of the 
in this country, has been en- 
Pen Company to produce 


most noted bronze studios 
gaged by the W. A. Sheaffer 
statuettes of classical and modern design, suitable as tro- 
phies for modern sports when made up with “Lifetime” 
pens into desk sets. 

One of the most popular and distinctive of the new trophy 
sets is embodying a full figure likeness of Bobby Jones, the 
champion southern golfer, mounted on a panel of Brazil- 
ian green onyx, showing a characteristic driving pose. An- 
other trophy for winning teams is the football set, show- 





BOBBY JONES CLOUTS FOR “LIFETIME” 


ing the punter in action just as the ball has winged in 
flight from his toe, poised aloft. Other trophies include 
Greek art statuettes, such as the Venus de Milo, modern- 
istic dancing figures and other art items. These are 
mounted on Brazilian green and Yavapai onyx, Italian 
marble and other high grade materials, ranging in price 
from $19.00 up. 
(Continued on page 148.) 
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THE URGE FOR BEAUTY 


iN 


OFFICE FURNITURE 


A Few Words About Origins and Tendencies in the 
Modern Urge for the Better Office 


q@*: of the most important and significant movements 
n the office equipment industry of the last 


decade is 


the insistence upon beauty, harmony and good taste in 
offices of the better class throughout the country. Chis 
movement is not confined to a special section of the nation, 


either geographically or otherwise. It is not the idea of a 
seems to have received recognition almost con- 
everywhere 


} 


( lass but 
this came about can only be 
But that it is a part 


of a general movement toward the aesthetic in certain sur- 


currently How 


suggested in so brief an article as this. 


roundings is apparent And that it will steadily advance is 


certain 


Che growing appreciation of the beautiful is an interest- 


ing phenomenon in times frequently referred to as material 


istic, and lacking in the more deliberate graces of other 


days and in understanding of the fine arts. The accusa- 


tion is groundless, however; the expression of beauty in 


office fittings and surroundings is but one of the many 


channels through which the desire for the gracious and the 
beautiful is working 
combined with 


Che receptivity of the public to artistry 


utility in office furnishings presents an unusual opportunity 
for manufacturers as well as distributors of office furniture. 

Several factors have helped to accelerate the movement 
beautiful Che manufacturers have been 
The 


eroup of dealers who have banded themselves together for 


toward the office 
quick to respond to the newer trend in their designs. 


the discussion of ways and means for bettering business in 
this field must also be considered as a factor, not to mention 
the appreciation of customers and those who came to look 
too, that 
Progressive colleges have set to 


and remained to admire. There are other things, 


have had their influence 


work to discover the deleterious influences of noise and 
ugly surroundings on workers. Uncomfortable chairs and 
rickety stands for typists have gone overboard right and 


left, and along with the discovery that comfortable working 
conditions increase office output came almost concurrently 
the discovery that comfortable things need not be ugly, but 
finish could be 


in form and made most satisfactory to the 


eye without detracting from other desirable features. Thus 
a double appe il was created 
Che undoubted influence of women as an invisible factor, 


office surroundings is 


overlooked 


so to speak, in the harmonizing of 


i th ; 


orces which should not be 


The tendency seems to be toward the drawing together: 


of the office and home as places where harmony should rule, 


and the same principles of decoration, allowing for differ 


ences in 


surroundings are being applied to the office as are 


found valuable in the home. Of course, there are certain 


things omitted from the office which are appropriate in 


homes and things omitted from homes which are necessary 


in offices, but the same basic ideas of harmony must prevail 
in both places. 
Concerning Floor Coverings 
Modern ideas of harmony extend even to the wall decora- 


tions and the floor coverings, window drapes, etc. A writer 


New 


with 


in a recent issue of the York Tribune points out an 
selection of 
Austin Castle, and it 


is appropriate to quote here the essence of his suggestions: 


regard to the 
The author of the article is C. 


interesting consideration 


rugs 

“The classical rugs of history are the beautiful Persian 
ind Chinese gems which collectors extol for their harmony 
of lively colors and finely balanced designs. These rugs 
abodes of 
for the 
were the only 


were used without furniture in the temporary 


nomadic tribes. There were three runners, one 


master and two for his retainers, and they 
The 
furniture of any 
Thus the 


The same was true of the 


furnishings of his abode runner was a complete 


decorative unit used without kind in an 


otherwise undecorated dwelling. rug runner 
became the center of attraction. 
rugs in great mosques and of prayer rugs, which were all 
frankly pictures never intended to play any but the principal 
role. 

“Nowadays many decorators complain that Persian rugs 
choke or dominate a room and that they can only use one 
by building the room around the rug. To avoid this domi- 
nance of rug decoration, the decorator has had recourse to 


solid 
thus nullifying practically the floor’s contribution to the 


colors, but he fell into the error of neutral colors, 


color ensemble of the room. 


“Rugs should be designed for use in rooms with furni- 


ture not as pictures nor as samples of the designer’s skill. 


Che following considerations should rule 


“1. Rugs are used on floors. 


“2. Furniture is sure to be placed on rugs. 


“3. Rugs will be used in rooms 
“4. These rooms will have walls and ceilings. 


“ 


5. These walls will have permanent doors, windows, 


‘rhaps fireplaces, etc. 
“6. And finally, all the 
their importance, contribute their share to the room ensem- 


> 


above should in proportion to 


ble and should mutually blend. 

“The problem so far as rugs are concerned is to create 
such articles as will look out of place when hung on a wall, 
but in full harmony when put on the floor.” 

The that 
procession of different ones so far as furniture is concerned, 


writer suggests while the periods may be a 


the size of the room and the location of the wall openings 
will be constant. Here he suggests that for the floor cover- 
ings one omit coloring and employ only a black and white 


rug design. Here is another point which should be given 
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consideration: A rug with a border makes the room look 
On the other hand, “floorscaped” rugs give an 


effect 


smaller. 


expansive when the border idea is discarded com- 


pletely. The design must be complete in itself and must 
not lack balance. Furthermore, it must recognize the exist- 
ence of furniture and wall openings, neither “high-hatting” 
Persian nor “cold-shouldering” thera as 


them like the rug, 


does the plain rug Che floorscape design treats the floor 
architecturally as one of the component parts of the room, 
whereas all other designs have treated the floor as if it 
were a painter’s canvas. 
* * ok 
Utility Dominant in Most Offices 

To be sure, there will always be offices by the million in 

But 


even in such offices utility need not imply harshness. There 


which the consideration of utility will be dominant. 


is beauty in straight lines if they are rightly arranged. 
Furthermore, walls and ceilings should be pleasing and easy 
Certain colors are known to be stimulating 


on the eyes. 


and others restful. Red, for instance, is not good on walls, 
but light tans are good, likewise certain shades of brown in 
plain or mottled effects. Tan walls and white ceilings har- 
monize with golden oak office furniture, while darker shades 
are appropriate for period furniture in the darker woods. 
Offices equipped with period furniture in mahogany or 
walnut will usually stand a certain quiet richness in other 
appointments, but such ideas should be pursued with caution 
because it is easy to overdo decorations, with the effect of 
crowding, which destroys symmetry of arrangement and 


makes the room appear smaller. 


Psychology of Beauty 


In appropriate surroundings most objects are not dis- 
We speak of 


a room, meaning the impression it has 


pleasing. Beauty consists of many things. 
the atmosphere of 
upon one who enters it. It may convey the impression of 
a place where work is done—a certain ordered disorder not 
unpleasing to many. Then there are rooms which are rest- 
ful and invite the guest to philosophic conversation, and 
there are stiff rooms, whose walls are cold, floors are bare 


and where the spirit of the disciplinarian pervades the place. 
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We know of no study that will better repay the office 
furniture dealer and his salesmen than that of modern in- 
terior decoration. The pursuit of such studies sharpens the 
eyes and develops a sense of form, symmetry and color har- 
mony. These qualities are instinctively appreciated by cus- 
tomers who see them in sample offices or in actual installa- 
tions, but the customer, as a rule, can no more reproduce 
the effects himself than he can create a masterpiece of 
painting. 

If the salesman knows his business, he can usually get 
the effects which will please the customer, which is a long 
step toward getting the order. 

The true spirit of teaching concentrates upon the causes 
behind phenomena. It is suggestive rather than didactic. 
It does not demand acquiescence to bald statements. It 
It credits the hearer with intelligence. It pro- 


It stimulates the hearer’s own mental proc- 


illustrates. 
ceeds tactfully. 
esses, so artfully guiding them that there is no chance for 
denial. Such a condition it is difficult to bring about unless 
the salesman knows his business thoroughly and loves it 
with enthusiasm. Knowledge and enthusiasm impart men- 
tal activity and convincing speech, and contact with men 
gives confidence, poise and power to avoid conversational 
pitfalls that endanger the object of the interview. 

The really ambitious office furniture salesman will always 
He will consult the public library for infor- 

He will know the 
He will find out the 
Sheraton, 


be learning. 
mation on different furniture periods. 
names of the great artists in wood. 

between the work of Heppelwhite, 
Adam and others. He will know how to arrange an office 
—what color to have the walls—what kind of pictures to 
recommend, if any—what type of furniture to recommend 
and what rug to put on the floor. There are fairly success- 
ful men who get by without this knowledge, who, if they 
Knowledge carries its 


difference 


had it would surprise themselves. 
own obligations, one of which is the duty to serve others by 
showing better and better ways, but its rewards are in pro- 
portion to the service and bring the satisfaction that comes 


of success well earned. 


THE EVFYMOLOGY OF THE OFFICE DESK 


By C. Austin Castle 


Note.—Mr. Castle has here given us so old an angle of view 
at a common article of utility that the matter is new to us 
moderns, at any rate. We had never before thought that our 
friendly, tf slightly battered desk, traced its ancestry back to 
to the days of Phydias, nor that it derived its name from so 
small an article as a discus thrown by the hand in athletic con- 
tests before the days of Alexander. Palentology tells us that 
the horse, which may be seen occasionally in pastures beyond 
the smoke of the automobile exhausts, was once—oh, ages ago 
we learn 


an cohippus, about as big as a jackrabbit. Now 


that even the desk has been a subject for evolution! 

5 JME of the thousands who sit daily at office desks may be 
that the word “desk” is derived from 

the Latin, “discus’—a word familiar to every college athlete 


interested to learn 
and to every lover of Greek sculpture in the discobolus, or 
discus-thrower, the lost statue by Myron, of which only copies 
The Latin word is, in turn, derived from the Greek, 
dioxes (written delta, iota, sigma, kappa, omicron, sigma) mean- 
ing quoit or anything quoit-shaped. 

However, the derivation is taken from the medieval meaning 


remain. 


of the Latin word, which was “disc,” and not from its primary 
meaning which was, of course, “quoit.” 

The Latin word for desk was “scrinium” and the Greek was 
Tpareta (written tau, rho, alpha, pi, epsilon, zeta, alpha), the 
latter meaning quite simply “table,” and the former more accu- 
rately meaning “writing-box,” because it also contained a space 
for papers. 

Indeed, our office desks of today combine both the functions 
of writing surface and storage, and their increasing perfection 
is a tribute to the modern analysis of a very necessary piece of 
furniture, which has no real counterpart in the past, when 
writing was not a common accomplishment. The history of no 
country, however ancient, reveals any equipment akin to that 
found in the office of the American business man. His needs 
and his open-minded receptivity to new ideas for best meeting 
those needs have made him an unwitting contributor to office 
life, which is, for many of us, more important than that of 
apartments in which we live. It is therefore fortunate that 
the word “desk” has sufficient romance in its derivation to 
conjure up a hazy vision of a discus-thrower as a sort of 
patron saint to our business executives and their able cohorts. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 
this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and ths staff 
at the branch in charge of C. H. Everly at 1601 Pershing Sauare Bldg., Pershing Square, 42nd St. and Park 
Ave., New York, will be happy to be of any possible service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. United States 
manufacturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London Correspondent, Mr. W. Teignmouth Shore, 

18 Templars Avenue, Golders Green, London, N. W. 11, England. 

Mr. Shore’s knowledge of the office equipment business 
and its possibilities in Great Britain makes his 
counsel valuable to those desiring to 
cultivate the British Market. 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11, England 


Note.—Mr. Il’. T. Shore, whose address is given above, is the authorized subscription representative of OFFICE 
APPLIANCES tn the British Isles. New subscriptions should be sent to Mr. Shore. Renewal orders should be 
sent to OFFICE APPLIANCES’ home address, 417 South Dearborn street, Chicago, Illinots. 


n our own and in the world mar- 


LONDON, November 2, 1929 ears, when competition i 
| AT things in the business world here are quite cheer kets was almost negligible. In order to combat the com- 
ful is the conclusion | have drawn trom two most petition with which we are now faced we must be on the 
interesting conversations I have had recently and also from move; we must get out after business and no longer 
personal observations. One of those with whom I talked count, as we were able to do, upon it coming along to us. 
was an American who had spent some years here before Cherefore, we must set our marketing and selling methods 
the War, was here for a visit some four years since, and is in order. This we are doing; this we shall continue to do, 
now here permanently He said that he noticed a very strenuously. And, without boastfulness, once England 
great advance in business prosperity and put it that there opens her eyes she is soon very wide awake. His general 
was a steady undercurrent of progress toward a very good view, too, is that there is a strong current of prosperity 
time not only for trade in general, but in particular for the running in our favor and that if we put our shoulders to 
office appliance trade I asked him if he still found any the wheels we shall soon be pushing the business cart up 
prejudice against American goods, and was told that it the steep hill we have to climb if we are to make up for 
was quite the contrary. As he put it, progressive English lost time and to catch up with many missed opportunities. 
men of business now fully realized that the office is the Therefore, also, we are out to make our offices the best 
heart and brains of their concerns, and that it behooves that can be. Out to learn from every source of practical 
them to be as fully up to date there as in the factory or information. It’s up to you to show where you can aid us! 
board roon Thev are on the lookout for the best. wish And, now, once more to send you all the very best wishes 
to have it. will have it. and as my friend added, with a from us all for a VERY MERRY CHRISTMAS. May 
smile, “We can give it them!” He proceeded that he the end of the year be filled with kindly memories of the 
found evervwhere. in big offices and small. a keen desir« year that is dying and with happiest outlook for the year 
to invest money and brains to-day, it being realized that that will so soon be born. Good fortune and happiness to 
only by doing so can the future be assured Also, that you all! 
Englishmen were now fully awake to the fact that in order Mr. Jacobsen at Home 
to fight successfully the keen, and ever keener, competition Mr. T. Owen Jacobsen, President of the Stationers’ Asso- 
up against which they find themselves, they must be armed ciation of Great Britain and Ireland, is back with us, after 
with the latest and finest weapons in their offices. Good having had a right royal time at Montreal. He was warm- 
Good for you and good for us ly welcomed. There was a very pleasant and happy func- 
My other talk was with an Englishman very prominent tion on November 7 at the Café Monico, in Shaftesbury 
in the “selling” world; one who not only is but always has Avenue, London, when a large number of his friends, fel- 


been eager for British progress. He is very prominent and low stationers, with the exceptions of Mr. Owen-Jones, 
active in the big movement there as here for improving myself, and one or two others, entertained Mr. Jacobsen at 
British methods of marketing and salesmanship. His point, luncheon, and told him what we thought of him, with which 
when talking to me, was that at last we were waking up to he seemed quite pleased; and he told us what he thought 
the fact that conditions of trade and commerce are not of you, which again showed that he was quite pleased. Mr. 
now those to which we were accustomed for so many Walter Shaw, chairman of the Council, was in the chair, 
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and Mr. Percy Barringer, whom you know well, grace- 
fully proposed the toast of the Guest, felicitously, and was 
himself the recipient of a very charming presentation from 
his fellow associates. In his address Mr. Jacobsen made it 
clear that he had almost been overwhelmed by the kind- 
ness and cordiality of his reception at Montreal, and that 
he had heard and seen very much that interested and 
stimulated him. One point that had struck him greatly 
was the keen interest that you stationers, and of course 
our Canadian brethren, took in the doings and welfare of 
the stationers over here. He foresaw that the union of 
goodwill between us would grow stronger every year; that 
is what we as well as you desire to see. As Mr. Barringer 
put it, it is not impossible that Mr. Jacobsen may be elected 
president of the United Stationers. The second president, 
of course, should be an American (from part of 
American I leave unsaid!). Altogether it was a very jolly 
meeting. Another friend whom you will remember was 
Mr. Herbert R. Marsh, who made a jolly little talk; he 
like all of us who have visited your side of the water re- 
member and cannot forget the splendid hospitality and 
really fraternal welcome you give to all who go across to 


which 


you. 
©. & F a 
It will interest you to know that Mr. G. V. 
aging director of the Acco Company here, has been elected 


Speke, man- 


chairman of the Office Appliance Trades Association for 
the coming year. This is a compliment to him, and to the 
Association, for he is widely known not only as a keen and 
business, but as what we call, “one 
of the best.” We all look forward to a very successful 
chairmanship and wish him very well. He will be going 
over to Paris on November 7, heading a deputation to rep- 
Association at the Paris Efficiency 
It is expected that the deputation will be re- 
He will 


clever man of also, 


resent the Business 
Exhibition. 
ceived by the President of the French Republic. 
have a good time! 

ee 


British Indutries Fair to Be Held in February 

The last British Industries Fair which was held from the 
eighteenth of February to the first of March, 1929, again 
broke previous records. One thousand, four hundred and 
fifty-six exhibitors occupied 319,632 square feet at the 
White City, London; 950 exhibitors occupied 210,000 square 
feet at the Birmingham The attendance at the 
London section of the Fair surpassed previous figures both 
for home and overseas buyers. Attendances at Birming- 
ham were slightly less than at the White City. 

. * - 


section. 


The 1930 British Industries Fair will open on the seven- 
teenth of February, 1930, and will continue until the twenty- 
eighth of February. Again it will be held simultaneously in 
and Birmingham. The Birmingham section at 
Castle Bromwich will cover hardware, machinery, archi- 
tectural and ornamental work, automotive products, etc. 
Practically every other industry will be represented in the 


London 


London section. 

The London section will be accommodated for the first 
time in its new home, at Olympia, where exhibitions of 
various kinds are regularly held throughout the year and 
where the heating, catering and other arrangements for the 
convenience of buyers and visitors are excellent. The Fair 
buildings are compact in arrangement so as to bring the 
sections in close touch with one another, and three main 


entrances will facilitate access to the exhibition as a whole. 
x ¥ * 


Addititions and improvements will also be found in the 
Birmingham section of the Fair. A new building will be 
available comprising a dining room especially for exhibitors, 
another for trade buyers, a large conference hall and a 
series of private dining rooms for the use of trade associa- 
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tions and professional societies. Comfortable lounges will 
also be provided for the convenience of exhibitors and their 
guests. 

Record bookings of accommodation are reported for the 
1930 Fair, nearly the whole of the accommodation, includ- 
ing extensions, having been reserved six months in advance 
of the opening date. The extensions include accommodations 
for the engineering, gas, general hardware, building mate- 
rials and electricity section of the Fair. 

ee 

As in former years, arrangements have been made for 
the granting of gratis visas on the passports of bona fide 
foreign buyers visiting the Fair. 


—_—_—— 

Woodstock in New London Headquarters 
The Woodstock Typewriter Company has now settled 
firmly in its new headquarters in London, in Kingsway, 
where there are already so many other big American busi- 
Mr. C. S. McAlister, the European sales 


nesses located. 





Cc. M. McALISTER 


director, has been with us for some months, and has 
quickly made himself one of the most popular of American 
office appliance men here. More power to his elbow! 
There is no need to tell you on your side what is his 
record, but I would say that there is not much, if any: 
doubt but that he will rapidly and greatly increase his 
reputation by his work over here and in Europe generally. 
He certainly has the great gift of making friends. He tells 
me, quietly but emphatically, that things are already going 
well with the Woodstock, and will go on increasingly well. 
He certainly has stirred up the Woodstock distributors in 
this country and is filling them with his own enthusiasm. 
He will not let you—or us—lose sight of him! 
a . 
Parker Distributors in New Zealand Make Remark- 
able Records 
In New Zealand, one of the latest countries to be added 
to the list of 101 foreign countries in which the Parker 
Pen Company operates, the distributors of Parker pens 
more than doubled their original sales quota. This record 
was not achieved with perfect ease. A good deal of 
hard missionary work was necessary, but the dealers have 
found the results eminently worth while. The natural 
prosperity in New Zealand served as an entering wedge 
which the Parker dealers in that country skilfully and per- 
sistently drove home to result in a big sales volume in 


Parker fountain pens. 
——E—— 


Swedish Visitor Returns Home 

Arnold Strém of Stockholm, Sweden, returned home on 
the Berengaria recently after a six months’ visit to this 
country, during which time he received intensive training 
on the new Royal interfold bookkeeping machines. Mr. 
Strém is a member of A. B. Atvidabergs Industrier of 
Stockholm. He returns to take charge of the Royal inter- 
fold and bookkeeping machine business of Sweden. 
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Australian Firm Has Wonderful Establishment 

Australia to the 
Inland that he 
in the plant of Sands & McDougall Proprietary, Ltd, Mel- 
Australia 


An American traveler, writing from 


Printer early last vear declared had seen 


bourne the most complete printing establishment 


he had ever visioned, doing the widest range of work pos- 


sible, and this away down South below the Equator 


Che house of Sands & McDougall started about seventy- 


nine years ago in a small way, taking any sort of printing 


that came their w whatever the difhculty. Their growth 


has been steady nd conservative and now they occupy 
a specially constructed building, employ over one thousand 
persons and foll a policy f service which ranks them 
is ne ot the foremost printing establishments in the 
world Their building, designed by an American architect 

parti ularly adapted to Australian conditions The struc 
ture is erected around a wide open place somewhat like 
4 patio in a Span:sh building \ stairway leads from 
floor t floor within this open space, the climate of Aus- 
tralia irtic rly of Melbourne, permitting this arrange 
ment Phe tio admits light and air and serves as a 
means communication between floors when it is not 
desirable to use the elevators The company has a large 
composing room fitted up in the usual fashion, but steel 


cabinets were then in contemplation to replace wooden 
cabinets he press room is well equipped with stop cylin- 
der presses, a Kelly press or two, some two-revolution 
presses, et Che company does every kind of printing in 
i big way, including immense posters down to the whole 
gamut of job work to calling cards There is a large 
bookbindi: department which keeps fifty persons busy 
making blank books of every description A loose leat 


department takes metals for loose leaf binders and makes 
them uy Che company at all times keeps a large stock 
of first-grade papers and papers for all purposes It 
operates a steel die and copper plate printing plant, has 
several American and German lithographing presses and 
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: MELBOURNE, AUSTRALIA 


nany oth eniences here is a department for the 
making of envel pes playing cards, bottle caps, Cigar bands 
und other useful things. It is said that the company has 
the only paper coating plant south of the Equator. 


Che capital invested in the plant is about 


| million 
branch factories at Adelaide and 


three 


dollars Chere are Perth, 
and also i ranch li} London 
There is a dining room beautifully kept with every 


facility for convenient and sanitary noon-day lunches. 


Che firm 


cocoa ofr 


provides free of charge a choice of tea, coffee, 


milk to the women employees, who are per- 


mitted to bring their own lunches into the room during 


, 
period, 


the luncheor 
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by an 


The business was originally started uncle of the 
present Mr. McDougall and for many years the father of 
the present head of the house was managing director. The 
son of Mr. McDougall is in line for the position which his 
father now holds 

[The company does a general stationery business in con- 
nection with printing, manufacturing stationery, lithograph- 
ing, general bookbinding and loose leaf devices. Also, it 
does box and carton making, cabinet work, envelope mak 
ing and publishes the Victorian Directory 

-_—_ ll > 
The Harvest of the Years 

title of a beautiful brochure done 
n soft color effects by Clark & Matheson, Ltd., of Auck- 
land, New Zealand. This appeared on the twenty-first anni- 
versary of the founding of the 1907. The 
1928 demonstrates the ability of 
The sign of Clark 
November 4, 
celebrating the 


The foregoing is the 


company in 
brochure gotten out in 
the company to produce fine printing. 
& Matheson 
1907. 


was hung up on the night of 


rest of the people were 
Islands to the 


the glorious fifth, would be celebrated Guy 


when the 


ascension of the position of a Dominion. 


On the 
Fawkes Day 


The first shop was in Wyndham street in 


morrow, 


a small place 


foot front The founders were John 
Matheson. From the beginning, work 


little shop and the 


with a -four 
Clark and Hector ( 


this 


twenty 


streamed into business began to 


grow In six weeks, two additional machines were put 


in, more than doubling the volume possibilities and in six 


months another machine was added to this equipment 


The progress was steadily upward, based on service and 


The 


business 


honest workmanship. company had the spirit of 


craftsmanship and people were eager to recog 
nize it. 
In 1909, 
In January, 
at 101-3-5 Albert street, a portion of the present site, where 
a two-story building was erected by the owners and a lease 


Con 


additional space Was leased for storage purposes 


1912, more commodious premises were taken 


for fifteen vears was taken by the printing company. 
purchase of new 


offset 


tinued growth of the business and the 


and up-to-date machinery, including an press, the 
rst of its kind in New Zealand, compelled additional room, 
this 


[The company, fortunately, had 


but the world war coming along about time caused 


business to be hampered. 


large stocks of paper and although eighteen of the organi- 


zation joined the colors, the house continued to progress, 


installing a machine for the manufacture of envelopes and 


maintaining itself in an up-to-date condition. In 1919, the 
building which housed the business was purchased and 
the company was formed into a registered, limited lia- 
bility company An additional building had been erected 
by 1923, giving a total frontage of over eighty-one feet 
in Albert street, the land running back to Federal street. 


In 1925 a new department was opened for the sale of the 


products of The General Fireproofing Company of Youngs- 


town, Ohio rhe house of Clark & Matheson, Ltd., was 
made sole agents for New Zealand \ show room was at 
once arranged and steel furniture for every purpose was 


at once put on display. 


The company is to be congratulated o1 


skill in the 


its growth and on 
production of fine printing 

— > — 

New Smith Premier Dealers in China 

Wing 


China, has just been appointed Smith 


its supreme 


The Typewriter Company of 24 Yuen Yuen road, 


Shanghai, Premier 


dealer for a portion of China. H. B Gallop, president of 


the company, is an American who has spent several suc- 
cessful years in China. 
Recently Mr. Gallop visited the United States and 


during his time here he acquired an intimate mechanical 


knowledge of the Smith Premier. 
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A Pioneer Australian House 
The famous house of Peacock Brothers Proprietary, Ltd., 
Adelaide, Perth is 
one of the strongest houses in this field in the Antipodes. 
Peacock, who 


of Melbourne, Sydney, Brisbane and 


The founder and governing director is E. R 


is also consul in Victoria for the republic of Czechoslo- 








EDGAR H. PEACOCK E. R. PEACOCK 
Mr. Peacock is well known in Australia and Europe 


He pos- 


vakia 
as a business counsellor, journalist and lecturer. 
sesses mental and physical energy and though affable in 
disposition, is a dynamic and stimulating personality. He 
is interested in philanthropy and in all civic activities. He 
was reared in an obscure English village, losing his father 
at an early age and starting his career as a boy in the local 
printery, which published a small weekly newspaper. The 
himself and to build f 
He finally set out 


lad continued to educate visions of a 


more adventurous life in newer lands. 
for Tasmania, where he spent several years between Hobart 
and Melbourne and finally when hardly more than a youth, 
New Zealand. He to work hard, 


intensively contribute to and 


he moved to continued 
and to 
Later on, urged by ambition and the 


Mr. Mel- 


vears busi- 


study newspapers 
other publications 
claims of a growing family, Peacock went to 
bourne. Here 
ness of Peacock Brothers in premises about ten feet square. 
Australia at that 
time, the business of Peacock Brothers soon began to pros- 
per. In 1901, E. R. Peacock started on a business tour of 
the world and returned the following year, bringing the 
Twinlock leaf Globe-Wernicke 
and filing systems and a calculating machine. 

first 
Peacock made a subsequent trip 


forty-one ago he founded the 


Despite severe financial depression in 


card index 
\fter a year 


calculating 


loose system, 


breaking down prejudices, the 
machine sold. Mr. 
to America to keep himself up to date that he might intro- 
products of 


spent in 
was 
duce to Australian business men the newest 
commercial organization. Mr. Peacock laid down the pol- 
icy of regular visits to the United States and in addition 
to his own visits, sent his son, Edgar H. Peacock, who went 
on a prolonged visit to the company’s American principals 
and studied methods in factory and office. Three other 
members of the organization have also visited the United 
States 
On the 

formed the 
Ltd., and then turned to the organizing of welfare work for 
Early in 1915 he went on a troopship on active 
with the After the Armistice 
he spent eighteen months as special representative of the 
Associated Turkey, Hungary, 
Poland, Czechoslovakia, Jugoslavia, Austria, Italy, Switzer- 
war 


Peacock 


1914, E. R. 
Proprietary, 


outbreak of the war in 


company into Peacock Brothers 


the troops 


service Australian troops. 


Press in Gallipoli, Greece, 


land, France, Russia, Germany and the European 


zone generally. 


During this period Edgar H. Peacock as general man- 


3 


ul 


ager carried the responsibilties of the firm to a successful 
issue, turning over the business in a flourishing condition 
to his superior on the return of the latter five years later. 
Mr. Peacock has devoted much time to the promotion of 
sales and the training of the selling staff. 
Needing more space, plans were made which resulted 
Brothers Ltd., being 
seven-story building, conspicuously 
placed in Melbourne’s commercial center, where the value 
of well defined window displays and showroom facilities 


in Peacock Proprietary, housed in 


a handsome concrete 


has given a further impetus to sales. 

E. R. Peacock is one of the founder members of Rotary 
in Melbourne and was chosen as delegate to the confer- 
ences of Honolulu, Ostend and Tokyo. During the last 
few years he has traveled through Central Africa to the 
Cape, Cairo, Czechoslovakia, here delivering a course of 
lectures on salesmanship and business systems at Prague 
University. These lectures were received with enthusiasm 
and only other engagements prevented him from complying 
with the request that another series be delivered. 

With all his other activities, E. R. Peacock finds time to 
visit and inspire the Peacock Brothers staff in the severa! 
branches. 
note some of the printed matter 
We have before 


It is interesting to 
gotten out by this well known concern. 


us a small catalogue of Metsys ring books in small, medium 

















IMPOSING BUILDING THAT HOUSES THE GENERAL 


AND THE PRINTING 
MELBOURNE, 


A RETAIL STORE 
PEACOCK BROTHERS, 
AUSTRALIA 
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and large sizes. This is a loose sheet catalogue which con- 
tains interesting things for users of loose leaf books. 

Another brochure mentions the P. B. Standard ledger 
outfits, including a variety of loose leaf ledgers for various 
purposes. 

Peacock Brothers Proprietary, Ltd., is among the most 
up-to-date concerns in the world and their example should 
stimulate others in working toward success through the 
right methods. 
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Dutch House Celebrates Silver 
Anniversary 

Twenty-five years ago the seventeenth of this month 
the house of Ruys’ Handelsvereeniging was established 
at Rotterdam, Holland, with the principal object of dealing 
in office machines. Almost at once the number of con- 
nections with American manufacturers of office equipment 
and the organization in Holland began to 


Prominent 


began to grow 





J. A. RUYS 


company has the dealership in 


American 


expand, until today the 
Holland for 
ments and for manufacturers in the line in other countries? 
Che company’s American dealerships include such concerns 
as the Addressograph Company, the Dalton Adding Ma- 
Dick Company, Thomas 


several of the leading establish- 


Sales Company, the A. B. 


A. Edison, Inc., The Fireproofing Company, the 


chine 


General 


General Office Equipment Corporation, Kardex Interna- 
tional Ltd., Inc., the Monroe Calculating Machine Com- 
pany and L. C. Smith and Corona Typewriters, Inc. In 
addition to the foregoing the house of Ruys has the agency 
for the Francotyp Geselleschaft—an organization of Ger- 
man origin 


After the lapse of some years the head offices of Ruys’ 
Handelsvereeniging were removed to The Hague, but the 
offices are at Amsterdam and Rotterdam 


principal sales 


in which cities complete establishments are maintained. 
lhe company also has fully equipped branches at Utrecht, 
Groningen, Enschede, Arnhem, Eindhoven and Haarlem. 
Although the whole of Holland is covered by these several 
establishments, the company maintains at its head office at 
The Hague special departments to promote the sale of the 
various 

In 1918 Ruys’ 
to the Dutch East Indies, which formed a highly important 
colony the Dutch The language in 


these colonies is Dutch and relation with Holland is very 


lines represented. 
Handelsvereeniging extended its activities 


under government. 


Under these circumstances it seemed logical for 
firms operating in Holland to establish them- 
selves in the colonies as well, where a successful business 


intimate. 
this line in 
The Holland organization is the basis 
of the business in the Dutch Holland supplies 
Dutch literature and catalogues, with Dutch-speaking sales 


has been attained 
East Indies. 
men and mechanics 

“In the Dutch East says J. A. 
under a special company known as Ruys’ Handelsvereenig 
head Weltevreden, Batavia, 
and branches at Semarang, Soerabaya and Bandoeng, Java, 
Medan, Sumatra. The Dutch East 
Indies establishment is W. ] offices are at 
Batavia. He is the director of the Indian company. The 
Soerabaya is managed by P. v. d. Knaap, who 
laid the foundation of the business in the Dutch 


Indies,” Ruys, “we work 


ing voor Indié with offices at 


and manager of the 


Ruys, whose 


office at 
practically 
East Indies 


Ruys’ together with Ruys’ Han- 


Handelsvereeniging 





G. C. RUYS 





OFFICE APPLIANCES 


delsvereeniging voor Indié now form an unique organiza- 
The house operates in practically the entire territory 
under the Dutch Government. The plan and policy of 
the organization have developed a fine co-operative spirit 
between themselves and the several manufacturing houses 
whose lines they handle in Holland and the Dutch East 
Indies, opening at the same time a wider perspective to 
The carrying of several non- 


tion. 


their employees in Holland. 





A. W. v. d. HEIDEN 


competing lines of essential utility has enabled them to 
cover successfully the entire territory under Dutch domin- 
ion. The members of the house of Ruys express senti- 
ments of profound gratitude for the confidence and support 
they have received from all quarters throughout the past 


quarter century. 
—_—_<>—__—_- 


Expansion of Woodstock Overseas Outlets 

The Woodstock Typewriter Company, Chicago, IIL, 
has appointed representatives for Australia and for East 
Africa. 

N. K. Maynerd, Brisbane, Australia, has been accorded 
distribution in that country. 

The Kenya Commercial Company, Nairobi, British East 
Africa, will serve the business community of that country 
in its typewriter needs. 

——— 
Finnish Concern Takes Smith Premier 

Osakeyhtio Konttoritarpeita, Helsingsfors, one of the 
leading office equipment houses in Finland, has just been 
appointed the Smith Premier dealer for that country. 

The experience of this concern in its years of service to 
this industry presages a bright future for the new arrange- 


ment. 
A 


German Rotaprint Forms Stock Company 

On account of the progressive sales of the “Rotaprint” 
office offset printer at home and abroad, it was necessary to 
enlarge the manufacturing capacity. A stock company with 
one million Reichsmark capital stock was founded taking 
over the business of the old firm. The managing directors 
are Heinrich Gliickmann Richard Siegel. Under the 
German act concerning stock companies five supervisional 
members are necessary. These are Mr. Erwin, Mr. Glatze, 
Adolf Glatze, Dr. Ernest Glatze, Karl Kiefe and Berthold 
The business of the company will be continued 
in the same way as hitherto. It has taken twenty-five 
years to bring the “Rotaprint” up to the present perfection 
same company that put the 


and 


Manasse. 


of construction It is the 
remarkable automatically operating copying machine called 
on the market. This machine is well 
Rotacopie is an electrically 


the “Rotacopie” 
known all over the world. 
working automatic, copying letters on a current copying 
paper band running from a silk paper reel, cutting the 
copies by an adjustable feeder and drying the copies by 


electrical heat E. R. B 
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Mr. Pontey of Australia Goes Into Action 

R. M. Demountable 
writer Agency in conjunction with the Rebuilt Typewriter 
As readers of Office 


Pontey is manager of the Type- 
Company, Ltd., of Sydney, Australia. 
Appliances know, they held a successful business efficiency 
Hall of that September. 
Mr. Pontey was thers had a booth in 
piece de resistance, so to speak, he showed a rebuilt Rem- 
The committee in charge of 
Haddon-Cave, official organ- 


exhibition in the Town city in 


and which, as the 
ington accounting typewriter. 
the exhibition, headed by F. 
izer, exhibit 
machines shown was the rebuilt machine above referred to. 
Mr. Pontey 
several husky guards. 
discreetly intimated that the affair was no concern of theirs 
Mr. Pontey contended 
committee had full 
The committee con- 


ordered the Pontey out, because among the 


refused to retire, and backed his refusal with 


The police were appealed to, but 


unless somebody broke the peace. 
he was and that the 
notice of what he intended to exhibit. 

tended that he had signed a contract to abide by the rules, 
the committee could order the re- 
moval of any exhibit to which it took Mr. 
Haddon-Cave admitted receiving a letter from Mr. Pontey 
stating what he would exhibit, but when the nature of the 
ordered its 


within the rules 


one of which was that 


exception. 


exhibit became known a vote removal. It is 
said that several attempts were made to remove the exhibit 
by force, but that the watchmen on duty night and day, 
prevented them. An injunction was threatened by the 
committee but it was discovered that by the time the legal 
machinery could act the show would be over. One paper 
reported that the vote on the question of ousting the Pontey 
exhibit was thirteen for the ouster and twelve against. 

In the meantime, Mr. Pontey held the fort and achieved 
more newspaper publicity than anyone else at the show, 
besides providing a lot of advertising the show would not 
otherwise have received. 

Be — 
Charles Osborne Retires from German Multigraph 

Charles Osborne, for twenty-five years managing director 
of the German Multigraph Company, has resigned, and it 
is reported that he will take over the introduction and 


management of the Dapag printer in the United Kingdom. 
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Mr. Osborne worked very hard and won distinguished suc- 
cess as the introducer of the Multigraph in Germany. 
Some years ago the Deutsche Post und Eisenbahn Verkehr- 
swesen Aktiengesellschaft, Dapag, put on the market a 
rotary ribbon printer on which color printing was also 
possible. A suit was brought by the Multigraph alleging 
patent infringement, and was ended by agreement, Dapag 
paying an indemnity. The new machine was called the 
Dapag printer. It is a machine of sturdy construction and 
may be used with ink for plain or color printing, or with 


E. R. B. 





a ribbon. 


en 

L’Organizzazione—An Excellent Publication 

A country’s interest in the efficient performance of the 
work of the office is to extent indicated by the 
number and character of its trade journals devoted to the 
subject. Among the nations of Europe, Italy has long 
been represented by several admirable publications in our 
field. Before the war, however, the Italian business man’s 
interest in modern office equipment and methods may not 
at times seemed to have been as great as it ought to be. 
But the Fascist regime has apparently stimulated interest in 
efficient office procedure as well as given impetus to a 
general economic revival. If concrete proof of the fact 
were required it might be found in the monthly trade 
magazine edited published by Ottorino Cherubini, 
L’Organizzazione Scientifica, which established less 
than two years ago and has taken its place among the best 
of journals devoted to efficient office procedure. There are 
and for years have been other Italian office efficiency mag- 
azines which would be a credit to any country. That 
Italian business supports still another excellent publication 
in this field is testimony to the interest of Italians in the 
subject of scientific organization,of office work. 

L’Organizzazione, with its keen analysis and compre- 
hensive treatment of office and administrative organization 
procedure, is no doubt playing a very important part in 
the economic scheme of Italia renata. 

——— 
More About the Telegraphone Principle 


The November issue of Office Appliances carried a story 


some 


and 
was 








ROYAL TYPEWRITER MEN OF 
SWEDEN PICTURED.—Here are 
likenesses of members of the 
staff and organization of Atvida 
bergs Industrier grouped before 
the charming rustic home of Elof 
Ericsson, president of the firm, 
at Atvidaberg. The picture was 
taken just before the banquet 
given by Mr. and Mrs. Ericsson 
Mr. Ericsson is seated on the 
right nearest the house entrance, 
with his right hand _ raised 
Atvidabergs Industrier is a large 
and progressive organization with 
headquarters at Atvidaberg and 
branch offices in the other impor 
tant cities of Sweden. The com 
pany’s commercial standing is of 
the best and the organization, 
from president to office boy 
work with vim, intelligence and 
enthusiasm. 
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telling of a recent revival of the principles of electromag- 


netic recording of sound discovered by Poulsen, a Danish 


scientist, and applied in the Telegraphone office dictation 


machine News reel photographs published in American 
newspapers last month show Mary Pickford, Douglas 
Fairbanks, and Lady Louis Montbatten assisting in a 
demonstration by Louis Blattner, English inventor, of the 


new apparatus for recording sound for talking pictures, as 
well as for recording dictation and telephone conversations. 
Incidentally the machine shown in the newspaper photo 
graphs bears a striking external resemblance to the German 
Telegraphone dictation ma- 


othce dictation machine and the 


chine mentioned in our November issue 


+ _ 
New Germany Agency for L. C. Smith & Corona 
Gm. b. H., 
Corona 


Corona-Schreibmaschinen-Gesellschaft which 
marketing the L. C. Smith 


for a number of years, has been taken 


has beet and type 


writers in (ermany 


over by L. C. Smith and Corona Schreibmaschinen Gm. b. 
H., Krausenstrasse 15, Berlin W. 8, Germany. More com- 
modious premises have been secured at the new address for 


Phir © Ey aI 


= 





CORONA SCHREIBMAS 


PERSONNEL OF L. C. SMITH & 


CHINEN, Gm. b. H., BERLIN, GERMANY.—This picture was 
taken in the courtyard of the new quarters. From left to right 
Otto Boden, Gottfried Blank, Willi Enge, Kurt Groth, Miss 
Felicia Schreiber, Willi K. Schreiber, H. C. Siemer, managing 
director Walter Schultz, sales director, Miss Hildegarde 
Jaedicke, Waclaw Andruszkiewicz, Rudolph Lobitz, Miss Erika 
Gloszewski, Willi Nimz, and Fritz Gross 

display purposes, general offices, stock rooms and service 
department 

Mr. Karl Friedricks, who for many years has been in 


company, retains an interest in the 


Siemer has been appointed direc- 


charge of the former 


organization a. / 
he new company 
hands Mr 
Germany for nearly 
sale of L. C. 
has been considerably en- 


new 


and the management has been 


Siemer has been selling L. C 


tor of tft 
placed in his 
Smith 


Recently 


sixteen 
Smith and 


typewriters in years. 


through his efforts, the 
machines in Germany 
Under the leadership of Mr. Siemer the prospects 
for a rapid business development of the L. C. Smith and 


bright 


( orona 


larged 


Corona-Schreibmaschinen Gm. b. H. are 
oo 


Sanders Reports Encouraging Conditions Abroad 


vice-president and general manager of 
Reiner’s Rotaprint, Inc.. New York City, recently returned 


and speaks encouragingly of general busi- 


Harry Sanders, 


trom (rermany, 


ness conditions there In tribute to the enterprise and in- 


dustry of the German people, he cites as an example the 


growth of the Reiner’s Rotaprint organization, who have 


doubled their manufacturing and administrative quarters 


yMpanying increase in personnel within the last 


with an accom 
few years. Mr. Sanders returns to his work here after a 


very pleasant and successful trip 
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Office Equipment in West Africa 


By L. J. Buckle, Neawam, West Africa. 

Western civilization has to some extent been disseminated 
among these west African regions where at the principa! 
coastal towns in which western literary education has a firm 
footing, the usefulness of complete office equipment is fully 
therefore, scarcely an office in these 


appreciated Chere is, 


principal towns without office equipment of some sort. 
The writing convenience afforded by typewriters is now 
so well known by West Africans that it is the first impor- 
tant privilege of an office here to possess a typewriter, if 
Almost the 


even 


not several every well established office in 


hinterland possesses one as a correspondence con- 
In even some of the village offices more than one 
And equipment, 
comprising stationery, desks, tables, office boxes, safes, table 


the 


venience. 


typewriter is found. present day office 


and desk covers, stapling and boring machines, and 
already mentioned typewriters, is found at the well estab- 
lished offices in the coastal and hinterland towns. 

Therefore, West Africa can be said to have already con- 
tributed much to the success of the European and Ameri- 
can office equipment trade. 

Whereas this is so, latest novelties of office equipment, 
such as are heard of in the United States of America as of 
latest invention and manufacture, are yet to be seen in 
general use in these regions. 

The educated public of West Africa has much taste for 
the best office equipment extant. They are always eager to 
have the latest inventions or improvements that increase 
convenience and comfort. 

But the purchasing power of the people of these regions, 
both educated and uneducated, depends on lucrativeness of 
West When reasonably high prices 


or real values of the produce are paid for them, the purchas- 


\frican produce trade. 


ing power of the people becomes simply amazing owing 
to its heavy nature. 

Office equipment of kinds 
is so thoroughly valued here in West Africa for its perfect 


American manufacture of all 
workmanship, that many are the persons in this country 
who would like to have their offices fully equipped with 
like to 
have their homes as well furnished with American lines. 
But to facilitate this West 
ward American manufacturers, American cooperation is in- 
dispensable for increasing the the 
If the United States of America offered good 
West 


increase the purchasing power 


office equipment of American make. They would 


inclination of \fricans to- 


purchasing power of 
people here. 
prices for their purchases of produce direct from 
Africans, it would certainly 
of the people of this country which will surely be reflected 
in large demands that will be made by them for American 
manufactures. 

West Africans are longing for full regular trade between 
the United States of America And the 
sooner the United States endeavors to materialize this with 


and this country. 


direct purchases of produce from West Africans at well 
paying prices to the producers the better 

Typewriters, paper, envelopes, ls, ink, rulers, 
punches, desk pads, files, compasses, blotters, trays, bas- 
kets, note-books, 
blank books, are all in 
But novel kinds of them would meet with ready reception 


pens, pencil 


safes, desks, tables, chairs, pigeon holes, 


much use already in this country. 
when there is the purchasing power that is so necessary 


but which is only afforded by sale of the produce of the 
country at very good prices. 

For the information of 
tant commercial products of West Africa are palm oil and 
skins: rubber gum; 


piaccava; sugar cane and 


commercial America, the impor- 


kernels; cocoa; copra; hides; tanned 


shea nuts; cotton; ground nuts; 


other minor items. 
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Mr. Wilson Discusses Business Conditions Abroad 

J. T. Wilson, vice-president of the Tabulating Machine 
Company division of the International Business Machines 
Corporation returned to the United States on November 8 
following a visit of more than four months’ duration in 
European fields. 

Mr. Wilson went abroad on June 29 in 
President Watson and G. J. Rebsamen, assistant manager 
of the International Business Machines Corporation’s for- 
eign department Mr. Watson the fifth 


He attended 
congress of the International Chamber of 


company with 


with 
international 
Commerce in Amsterdam, Holland, and was one of a dele- 
gation of American business men which, under the auspices 
Commerce made a 

Mr. Wilson’s ob- 


in accompanying this delegation was to study trade 


of the American-Russian Chamber of 
four weeks’ trip through Soviet Russia 
ject 
expansion possibilities in Russia. 

This work completed, Mr. Wilson flew by airplane from 
Moscow to Berlin, where he rejoined Mr. Watson and other 
International Business Machines Corporation executives 
with whom he attended the Berlin convention of the Asso- 
ciated Advertising Clubs of the World. 

Mr. Wilson participated in a 
International Business Machines 
ducted abroad by Mr. Watson. Since Mr. Watson’s return 
to this country, Mr. Wilson held supplementary conventions 
in Milan, Italy Zurich, Switzerland, and at the same 


time, made a study of 


Subsequently, number of 


sales conventions con- 


and 
European conditions as related to 
his particular work of developing new applications of elec- 
tric tabulating and accounting machines 

Mr. Wilson’s work and study in Europe will undoubtedly 
be productive of results beneficial to the company and to 
its people both here and abroad. The knowledge which he 
acquired of the requirements of the oversea branches of 
the business and the personal contacts which he made with 
executives and members of the European organization es- 
tablished for him a sound foundation upon which to plan 
and build for the future 

In a statement issued upon his arrival home, he said: 

“I greatly enjoyed my trip abroad and am glad to be 
home again. 

“IT never before realized how vast is the overseas market 
for business The field for all three lines of 
International products in the European countries which I 


machines. 


visited is tremendous. 

“In Russia the modernizing and mechanizing of business 
methods is proceeding at a remarkable pace and there is 
a ready market there for everything which will accelerate 
progress. The officials of the 
most hospitable and courteous in their reception of the dele- 


Russian government were 
gation of American business men of which I was one; they 
arranged for our benefit a program which included visits to 
the principal industrial regions of the country, the large 
automobile and locomotive manufacturing centers, coal and 
oil fields, paper mills, governmental institutions, etc. An 
outstanding feature of the trip was our visit to the new 
hydro-electric plant, the largest in Russia, located at Dnes- 


prostroy. 


“The rest of my time overseas was spent visiting the 
company’s factories, offices and people in Great Britain 
and on the Continent. Mr. Jennings’ European forces, 


already certain of establishing a new record this year, are 
still records for European 
members of the 3usiness Machines Corpora- 
tion through the conventions held there this year by Presi 


planning greater next year. 


International 


dent Watson, are more enthusiastic than ever over future 
prospects. 

“My trip was an education in itself. 
European associates considerable about our business, and 
tabulating 


I learned from our 


particularly about various new applications of 


machines. I was amazed to find how large is the number 
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of uses for which our machines are being employed abroad. 
Our European organization has extended the use of elec- 
tric accounting over a remarkably broad field. 

“I want to express my appreciation to all of the Inter- 
national Business Machines Corporation people abroad for 
their many courtesies to me. Through their help I have 
learned a great deal, and it shall be my aim to employ this 
new knowledge to the benefit of the company.” 





>— 
South African Stationers Elect Officers 

The Transvaal Stationers’ Association held its election of 

officers at the annual meeting. Mr. F. Durant was elected 

chairman: Messrs. Alf. Law Palmer, George Constable and 

H. M. Guest, vice chairmen; Messrs. Cranko, Collett, Fow- 

ler, Simpson, Mitchell, Willison, Cameron and Slade, ex- 
ecutive committee. 

et 
Mr. Steinhagen Visits U. S. 
Adolphe Steinhagen of Mannheim and Berlin, Germany, 
for many years Smith Premier dealer in Central Germany, 





ADOLPHE STEINHAGEN 


recently visited the United States, making his headquarters 
at the executive offices of the Smith Premier Typewriter 
Company in New York City. 











STEINHAGENHAUS, MANNHEIM, HEADQUARTERS OF 
THE SMITH PREMIER a IN CENTRAL 
GERMANY 


By reason of sound judgment, enterprise and initiative, 
Mr. Steinhagen built up a fine business and enjoys an 
enviable reputation. His headquarters are at Mannheim, 
with a branch at Berlin. It is stated that he has obtained 
the selling agency for the Bremen adding machine in Ger- 
many. 

(More Other Lands News 
on Page 173) 
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Mr. Malleson Returns Home for Short Visit 
“Business conditions in Europe are slowly but certainly 
recovering, presenting stronger and better markets with an 


+ 


were the opening commerts of 


ever-increasing demand,’ 
T. T. Malleson, European sales director of the Royal Type- 
writer Company, concerning the European situation. “The 
Europe,” he “is distinctly toward modern- 


trend in says, 


ism, building on constructive efforts certain to produce 


sounder business conditions.” 


Mr. Malleson made this visit to the Royal headquarters 
after three years’ continuous cultivation of the 
European market. His knowledge of the various markets 
and his keen insight into merchandising problems peculiar 
to these markets has been gained through actual contact. 


intensive 


The enthusiasm and optimism with which Mr. Malleson 
speaks of the present condition of the European market, 
is reflected in fine results which his efforts in collaboration 
with Royal agents have produced. 

Country by country, Mr. Malleson presents a resume of 
business conditions as follows: 

Italy presents a distinct anti-American feeling in scme 
quarters. While officially it is American 
manufacturers to sell some lines, it is being done unofii- 
The large increase of Royal business 


impossible for 


cially on a big scale. 
in Italy indicates healthy business conditions which have 
within the last two 
distributing problem 


become particularly favorable years. 

In Germany there with 
which many American manufacturers are cognizant—that 
of a smaller selling unit with distinct and personal follow- 
ings. This situation produces an entirely different aspect 
in distribution plans. It becomes necessary for the manu- 
facturer to appoint six or seven groups to obtain complete 
distribution instead of employing the usual method of plac- 


Ger- 


exists a 


ing one concern in complete charge of the country. 
many is coming back strong and offers a favorable market 

The recent political disturbances in Portugal have created 
a somewhat market. Until such time as these 
disturbances are corrected, conditions will not be favorable. 

The Scandanavian countries, while formerly presenting 
a very high priced market, now are openly competitive. 
Where quality was the prime consideration, price now has 
distribution. This is an 


unstable 


an important place in sales and 
important change of emphasis in this receptive market. 

The situation in France is decidedly better. The markets 
are peculiar in that they are more segregated and the dis- 
tributing personnel is split into smaller units. The adapt- 
ability of the French temperament is particularly evidenced 
by the lack of unemployment. Markets are increasingly 
stable and receptive to American-made products. 

The American House, Royal dealers in 
Belgium, of which J. Tondelier is proprietor, is representa- 
tive of the progressiveness and enterprise which character- 
This concern with its wide 


success of the 


izes the revival of this market. 
experience, has branches in three big cities 
and nineteen local territories and employs 
over 200 men. 

In Holland 
exhibited. The Royal interests are presided 
over by Blikman & Sartorius, who have been 
Under the able 


this concern has 


the same gradual growth is 


in business over 300 years. 
guidance of Jan de Flines, 
been a large contributing factor in the suc- 


manufacturers 


cess of numerous American 
of office equipment in this market. 
The Balkan states, because of their ex- 


tensive rural make-up, offer very little to the 
American manufacturers of office appliances. 

Poland, always favorably inclined toward 
the United States, represents a good market. 


Credit conditions here are very long. It is 
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anticipated time will prove the soundness of business foun- 
dation and offer a solution of the present problems. 

In Hungary the market is somewhat restricted and for- 
eign competition is keener. Royal is fortunate to have A. 
Kodacs & Company, an old and esteemed office appliance 
dealer, to care for the promotion of their interests. 

Greece particularly Mr. with the 
changes in the physical aspects of the country. In Athens 
particularly is this so. Athens is rapidly becoming a mod- 
ernized city with skyscrapers and broad highways. The 
old ruins of ancient Greece are being torn down and mod- 
The business situation is 


impresses Malleson 


ern buildings are replacing them. 
not clarifying as readily here as in some other places, but 
the general trend is favorable. 

In Turkey, the new ruler has introduced many remark- 
able and modern changes, producing a better condition in 
that market than has been experienced for many years. 

The remarkable modern development in Cairo reflects the 
changes in business aspects in Egypt. In this city the old 
one and two-story houses are now being replaced by mod- 
ern twenty-story buildings. After a number of years ab- 
sence, Mr. Malleson recently visited this part of his terri- 
tory and was much impressed at the enterprise exhibited. 
William A. Said, an American-trained salesman and partner 
of B. Y. Said, in the Standard Stationery Company at 
Cairo, Royal agents, finds this territory particularly recep- 
tive. 

Iceland represents a very favorable market for Ameri- 
can office appliances. The firm of Helgi Magnusson & 
Company have done some remarkable work for Royal. 

The Baltic states are not as productive as they might be 
for the American manufacturer, but such representatives of 
American concerns as Loun & Schitikov, who are Royal 
dealers, are experiencing a gradual healthy growth 

The unemployment situation in England is a drawback 
to the development of trade interests. Another disturbing 
factor to the American manufacturer is the agitation to use 
British-made machines and merchandise. On the whole, 
general business conditions are improving. 

Switzerland still is a very favorable and important mar- 
ket. Several well known progressive office equipment con- 
cerns in this country furnish excellent outlets for American 
manufacturers. 

Czecho-Slovakia presents a fairly receptive market. Such 
native houses as Joseph Foist, Royal dealer in Czecho- 


favorable American 


Slovakia, opportunities for 
manufacturers. 

Mr. Malleson’s return after three years finds him in a 
very happy and enthusiastic frame of mind for the future 
plans and possibilities of the European market for Ameri- 
can products. He looks for the coming years to produce 
the realization of the anticipations of all businesses having 
He cites as an example the pio- 
neering work on the new Royal Interfold, 
the favorable which appears 
significant of large possibilities. We know 
no man in the field who is more thoroughly 
cosmopolitan than Theodore Malleson. He 
has traveled the highways and by-ways of 
the world and has lived among the people 
of so many different countries that he can 
think their thoughts, appreciate their prob- 
lems and understand their prejudices. His 
experience and understanding make 
him a most excellent and efficient com- 
mercial ambassador. Few men enjoy so 
wide an acquaintance among office equip- 
ment men the world over. 

Mr. Malleson returned to Europe on the 
November 14. 


present 


an effective foundation. 


reception of 


tact, 


“Bremen” 
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BUSINESS IN EURODE SHOWS 


MARKED 


CAIN 


Typewriters, Elliott-Fisher Writing and Accounting Machines, and Sundstrand 
Adding Machines—All Products of the Underwood Elliott Fisher Company 
An Interview with Mr. Joseph Lecher, European Manager for Underwood 


There is no doubt but that conditions in 
Europe are improving and I think this is 
largely because of the fact that Europe is be- 
ginning to appreciate the value of large scale 
cooperation, an element which always im- 
presses European visitors in this country. 
Permanent peace is being established in Eu- 
rope, not only in the exchequers of the dif- 
ferent and at international 
peace conferences, but in the minds of the 
people also, and business and material prog- 


governments, 


ress are occupying their thoughts more than 
ever before. It is not possible to consider 
business in its larger sense unless one also 
considers methods of business, and that is 
what interests the office appliance industry, 
because after all, it is our function to sup- 
ply the tools and the methods by which business is carried 
on. That is one reason I like the slogan that my com- 
pany has adopted—“Underwood, Elliott-Fisher, Sundstrand 


—Speed the World’s Business.” It is certainly helping 
to speed the European business, as we are every 
day becoming better organized and where what here- 
tofore were our separate interests, are, when mu- 


tually convenient to all concerned, being consolidated, or 
what I believe you in this country call “merged.” It is 
certainly a good idea. 





MR. JOS. 


On the other hand, American manufac- 
turers should consider that this trend of 
thought towards business is also developing 
very strong pro-national tendencies. I will 
not say anti-American tendencies, because 
this is not the case, but pro-national ten- 
dencies, and naturally these pro-national 
tendencies meet with American competition. 
Therefore, when a manufacturer approaches 
any European market, he should carefully 
consider the psychology of those people and 
endeavor in every way not only to meet the 
demands in respect to the merchandise he is 
offering, but also in respect to the local 
organization and personnel. American ideas 
of business are certainly splendid, but wise 
is the person who introduces them in at 
least a semi-European garb. 

It is always a pleasure to visit America and the visitor 
cannot help but be impressed. After an absence of only 
eighteen months, I find the skyline of New York again 
changed. Last week, with what happened in the stock 
market, I, as a visitor, thought that financial panic had 
arrived, and this week, it seems only to have been an 
incident. Such is the boundless resiliency of America, 
backed by her splendid resources and wonderful commercial 
organizations. 


LECHER 


AMERICAN PRODUCTS AND POLICIES 
PROMOTE PROSPERITY IN ITALY 


An Interview with Signor Erie Pontremoli of Milan 


“American products and American business policies are 
among the most potent influences contributing to the bet- 
terment of industrial, business and social life in Italy 
today,” says Signor Erie Pontremoli of Milan, Italy, who is 
in America as the guest of The Conklin Pen Company of 
Toledo, which firm he represents in Italy. 


Signor Pontremoli is the junior partner in the firm of 
S. A. Pontremoli & Company, an old established Milanese 
distributed Conklin pens in Italy for the 
Signor Pontremoli’s visit to 


firm that has 
last seven or eight years. 
Toledo is to acquaint himself with the new things in the 
fountain pen industry and the new Conklin line. 
“Business in Italy is still largely carried on by the de- 
scendants of the old-time merchants,’ says Signor Pont- 
remoli, “and retailers especially find it hard to adopt the 
modern merchandising ideas. For centuries it has been 
the custom in stores for the customer and the storekeeper 
to arrive at a sale and a price by bargaining. The store- 
keeper asked more than he expected to get and the cus- 
tomer offered less than he expected to pay and by arguing 
about it they finally arrived at a sale. 
sold at fixed prices. The 


“American merchandise is 


public is learning not to expect any other price, and so the 
sale of American products is made more quickly, easily; 
and at a living profit.” 

The modern fountain pen is finally coming into universal 
use in Italy where even today many cultured and pros- 
perous people still cling to the older traditional writing 
implements. S. A. Pontremoli & Company have increased 
the volume of business on Conklin pens very satisfactorily 
from year to year and feel now that the time has come 
when big volume may be expected. Signor Pontremoli’s 
visit here is to prepare his house for an intensive national 
sales effort behind the Conklin line in 1930, it being their 
belief that good times have arrived in Italy. 

Signor Pontremoli’s father is one of the original socialists 
in his country, sharing with his old friend Benito Mussolini 
the early work in the establishment of the dictatorship 
that now controls the destinies of Italy. 

The Mussolini government is gradually giving greater 
freedom to all classes, believing that the people are more 
capable of good judgment. “Newspapers are printing things 
today,” says Signor Pontremoli, “that would have been 
censored a few years ago, and the complete freedom of the 
press is almost realized even now.” 
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JAN FRANCISCO EXECUTIVES PROFIT 
BY CO=-ODRDERATION 


By C. W. Geiger, San Francisco 


The membership of the Executives Association of San 


Francisco, made up of approximately one hundred non 


competing firms, includes an Office Appliance Group, each 
leader in his line [The members of the 


Weber & Company Inc., 


member being a 


Office Appliance Group are C. F. 


who handle desks, chairs, bookcases, files, hling supplies, 
safes, vault doors, etc.; Addressograph Sales Company; 
Burroughs Adding Machine Company; Dictaphone Sales 


Corporation; and Royal Typewriter Company. 


In addition to attending the association’s regular weekly 
Palace hotel, the Office Appliance Group 


months 


luncheons at the 


during the past six have been holding monthly 


meetings which each member has had an opportunity 


to demonstrate his products to the managers and salesmen 


other members These meetings are usually at- 


fifty to 


ot the 


tended by sixty men [The meetings are held in 


the evening and include an excellent dinner. 


During the course of the last dinner J. H. Best of the 


Dictaphone Sales Corporation submitted to each person 


present a printed questionnaire which contained ten-ques- 
tions regarding the Dictaphone, the purpose of this being 
to determine just what other office appliance men knew ot 
[wo were awarded for the person 


the machine prizes 


answering the largest number of questions. The first prize 
Collins of the Burroughs Adding Machine 
Company and the second prize to J. H. Peterson of the 
C. F. Weber Company 
ball tickets and the second prize two $2.50 football tickets 


went to C. ¢ 


The first prize was two $5 foot 


[In addition to the social features of the weekly luncheons 


which are attended by 
Association, the members become more familiar 


a large percentage of the 100 mem- 
bers of the 
with each other's products and are therefore able to advise 
concerning the advantages of the 


friends and associates 


products of other members. During each luncheon there is 
a roll-call in which each member arises and announces his 


business 


recites a 
Dictaphone says, 


name and then 


Best of the 


firm's name, his own 


slogan. For instance, Mr 


OFFICE APPLIANCE 
GROUP AT THE 
DISPLAYS OF THE 
ANNUAL MERCHAN 
DISING SHOW CON 
DUCTED BY THE 
SAN FRANCISCO 
EXECUTIVES’ AS- 
SOCIATION AT THE 
PALACE HOTEL 
SAN FRANCISCO 











“Dictate to the Dictaphone and double your ability to get 
things done.” 

The Burroughs Adding Machine Company is represented 
Executives’ Association by E. E. Englehardt and 
Hangstefer; Addressograph Company by C. E. Shaw 


in the 


H. H 


and C. C. Fiske; Dictaphone Sales Corporation by J. H. 
Best and Jack Stabert; Royal Typewriter Company by 
C. E. Russ and Ted Colwell; C. F. Weber & Company 


Inc., by George D. Stillman and J. Herb Peterson. 

Neal, Stratford & 
membership, being represented in the Association by D. R. 
Pinney, (a former president of the association) and William 
This firm handles everything in the way of office 
as desk lamps, pens, inks, typewriter paper, 


Kerr hold the commercial stationery 


Furbush. 
supplies, such 
carbon paper, etc. 

Each fall an annual Merchandising Show is conducted 
in conjunction with the annual dinner dance, in the Palace 
hotel, Association, 
their This event 


not only gives the members an excellent chance to become 


which is attended by members of the 


business associates, wives, and guests. 
acquainted with the products manufactured or handled by 


the other members, but gives an opportunity for all to 


meet socially. 

year the five members of the business equipment 
group cooperate in arranging an attractive display. Neal, 
Stratford & Kerr always have a very attractive display of 
‘Bob” Pinney conducts a contest, the 
One year the 


Each 


office supplies, and 
winner receiving an expensive desk pen set. 
prize went to the person who made the most nearly correct 
selling value of the merchandise in 
This year the reward 


estimate of the retail 
the Neal, Stratford & Kerr display. 


of good judgment had to do with a single line of mer- 
chandise. 
The display in the recent annual merchandising show 


which was arranged by the five members of the business 


equipment group, consisted of a model business office, in- 


cluding the executive office, secretary's office and general 


NEAL, STRATFORD 
& KERR DISPLAY 
OF OFFICE SUP- 
PLIES AT THE 
ANNUAL MERCHAN 
DISING SHOW OF 
THE SAN FRAN- 
CISCO EXECUTIVES’ 
ASSOCIATION 
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MODEL OFFICE AN INTERESTING FEATURE OF THE ANNUAL MERCHANDISING SHOW OF THE 
SAN FRANCISCO EXECUTIVES’ ASSOCIATION.—The show was held in the Palace Hotel, San Francisco, Calif. 


The model office shown in the pieture was arranged through the cooperation of the 
" Weber & Company, 


firms and branch offices in San Francisco: C. 


following office equipment 
Inc.; Addressograph Sales Company; Bur- 


roughs Adding Machine Company; Royal Typewriter Company, and the Dietaphone Sales Corporation 


office. The display included Burroughs adding machines, 
Addressograph addressing machines, Royal typewriters, and 
Dictaphones, all in operation. 

The desks were supplied by the C. F. 
a special pen set valued at $150 was shown by the W. A. 
Sheaffer Pen Company. The base of the pen set was made 
by the Leopold Desk Company especially for the Sheaffer 
people. The executive office was furnished with a Cavalier 
Suite built by Leopold Desk Company, (the Weber Com- 
pany being Northern California agents), and an Automatic 


Weber people and 


file and index. The secretary’s office was equipped with a 
secretary’s desk made by the Leopold Desk Company, and 
known as the Leopold “Buckingham Suite.” 

This model office was crowded with visitors during the 
show, and the various machines were demonstrated by ex- 
perts from the various companies cooperating in making 
the display. 

A great deal of business’ is obtained by the members of 
the Executives’ Association by means of an elaborate and 


efticient “Lead System.” All information obtained by mem- 
bers of the Association or their salesmen, which might lead 
to a sale by any member is promptly telephoned to the 
Association’s headquarters maintained in the Mills build- 
ing. This information is immediately analyzed by the sec- 
retary, and then sent out to all interested members. Every 
new concern entering business is a good prospect for the 
business equipment group as well as for Neal, Stratford & 
Kerr, and many other members of the Association. 

Then, too, considerable business in office equipment and 
office supplies is obtained from the members of the Associa- 
tion as it is well known that business men purchase from 
those whom they know well, other considerations being 
equal. Members of the Association also recommend the 
products of their own members to their friends. 

It is through these cooperative methods that the Execu- 
tives’ Association of San Francisco has become an organi- 
zation that is creating a great deal of valuable business 
for the members. 


A RADIO STENOGRABHIC CONTEST 


By C. E. Good, Advertising Manager, 


For the first time, insofar as the writer can learn, a 


stenographic contest is being broadcast over the radio. 
The Frost Office Appliance Company, of Worcester, 
Mass., are the originators of the idea and early reports are 
to the effect that interest in and about Worcester is con 
siderable and results are almost certain to be profitable. 
In a nutshell, the contest consists of two periods of dic- 
contestants tak- 


Frost 


tation once a week, with two classes of 


ing notes, which they transcribe and send to the 


Office Appliance Company. 

These are judged each week and the best in each class 
weeks each con- 
200 words 


is awarded a prize. At the end of ten 


testant is to write an essay of not more than 
telling why they want a Barr typewriter. 
The 


turned-in papers and the best essay wins a Barr Universal 


person in each class with the highest rating on 


portable typewriter 

There are many details to such a contest as this and it 
is the working out of such details that determines its suc- 
cess or failure. In this phase the Frost folks are more than 
on the dot and a detailed story of the campaign will be of 
more than passing interest to other stationers interested in 
determining a successful mode of operation. 

In the first place the Frost Office Appliance Company 
boys in their weekly broadcast over station WORC had 


Barr-Morse Corporation, Ithaca, N. Y. 


built up a favorable feeling in the minds of their radio 
audience. 

The first move was to increase their station 
one-half to three-quarters of an hour. : 

The next step was proper merchandising of the idea. 
For several weeks in advance the station carried special 
announcements of the contest. 

The set-up of the contest also was a vital part of the 
campaign. It was decided to hold two contests in one— 
to include commercial students in one and graduate stenog- 
raphers in the other. 

Music is cleverly intermingled with the dictation periods. 
Announcement of weekly prize winners holds up interest, 
as the radio announcement is the only way one can learn 
if he won a prize 

Careful direct mail contacts with contestants all of the 
time keep every one on his toes and a big ceremonial pres- 
entation where the winners will speak over the radio all 
help to keep the program under way with full speed ahead. 

Complete co-operation on the part of commercial teachers 
is assured by genial, friendly contacts at all times. 

Another phase of contact having happy results is the 
statement in broadcasts that inexperienced typists can learn 
at home through use of a specially prepared home instruc- 
tor for practice purposes which can be obtained by writing 
or calling at the store. 


time from 








Report 
in Every Section of the Field. 


Globe-Wernicke Acquires Unit-Steel Co. 

The Globe-Wernicke Company of Cincinnati has com- 
pleted negotiations for the acquisition of the assets, busi- 
ness and good will of the Unit-Steel Company of Dayton, 
Ohio. 

The Unit-Steel Company is a manufacturer of hollow 
metal partitions for office, factory and public buildings, hol- 
low metal doors, elevator doors, steel shelving, display 
fixtures and other hollow metal commodities. Its cus- 
tomers and users of its products include a long list of 
nationally known concerns. The Unit-Steel Company 
holds patents on hollow metal partitions and doors which 
are unique and open up a large potential field in the hollow 
metal industry. 

The Globe-Wernicke Company, manufacturers of filing 
equipment in both wood and steel, filing supplies, office 
furniture, steel shelving, wood and steel library equipment, 
sectional bookcases, office furniture, steel partitions and 
special steel equipment, is one of the largest manufacturers 
in their kine of business in the country. 

Last year The Globe-Wernicke Company purchased the 
Steel Equipment Corporation of Avenel, N. J., and now 
has plants both in Cincinnati and in the East. The sales 
of The Globe-Wernicke Company have greatly increased 
during the past year, and with the acquisition of the Unit- 
Steel Company even greater sales volume is anticipated. 

The Globe-Wernicke Company will move the manufac- 
ture of Unit-Steel products from Dayton, Ohio, to Cincin- 
nati, Ohio. Members of the Unit-Steel organization have 
become associated with The Globe-Wernicke Company, and 
the sales forces of the two companies are being consoli- 
dated. Arrangements are being made to handle a most 
complete line of hollow metal partitions for all uses, as 
well as a complete line of display-shelving and counters 


and hollow metal fixtures. 
—»————. 


Sheaffer Suit on Diverted Export Shipments 

Many engaged in the fountain pen business will be inter- 
ested in the outcome of a suit pending in the courts of the 
city of New York, instituted by the W. A. Sheaffer Pen 
Company vs. Lesser (London) Ltd., with offices in New 
York City 

Although all the facts in the case are not yet ready for 
publication, the suit is the outgrowth of breach of contract 
on the part of Lesser (London) Ltd., which entered into 
an agreement with the W. A. Sheaffer Pen Company to 
fountain pens to Russia for distribution only in 
Russia, and further that the merchandise would not be 
distributed throughout the United States at any time. 


export 


After the original business negotiations were transacted 
the first order was placed with the manufacturer for 2,000 
pens for shipment to the docks at New York for export to 
Russia through Danzig. A short time after the shipment 
had been made it was reported that a large quantity of pens 
were being sold by the Katz Drug Company of Kansas 
City, which the W. A. Sheaffer Pen Company has never 
sold. Upon investigation it was found that the same mer- 
chandise sold to Lesser (London) Ltd. for export to Russia 
had been diverted to Kansas City and fallen into the hands 
of the Katz Drug Company. 

The W. A. Sheaffer Pen Company brought suit against 
Lesser (London) Ltd. for unlawful diversion of this mer- 
chandise and has bought from the Katz Drug Company as 
much of this merchandise as it could procure, paying the 
full price at which the Katz Drug Company was offering 


the merchandise over the counter. 
Qe 


Brightman Appointed Barr-Morse Sales Manager 
The Barr-Morse Corporation, Ithaca, N. Y., has appointed 
A. B. Brightman as sales. manager, 
Mr. Brightman has had a wide experience in merchan- 


dising typewriters. He was for sixteen years a member 


ete & 


re 





A. B. BRIGHTMAN 


of the Corona Typewriter Company’s sales staff. More 
recently, for two and a half years, he was connected with 
the Woodstock Typewriter Company. He brings to the 
Barr-Morse Corporation sales ability and a thorough 
knowledge of the typewriter field, which will soon be trans- 
lated into bigger selling efforts on the behalf of the Barr 
portable typewriter. 
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F. M. Reeder Promoted by Addressograph 

Effective October 28, 1929, F. M. Reeder was appointed 
East-Central sales manager for the Addressograph Com- 
pany, Chicago. In cooperation with General Sales Man- 
ager J. B. Ward and the general sales department, Mr. 
Reeder will have full charge of the sales activities of the 
following eastern agencies: Altoona, Pa., Baltimore, Md.; 
Buffalo, N. Y.; Cleveland, Ohio; Greensboro, N. C.; Phila- 
delphia, Pa.; Pittsburgh, Pa; Reading, Pa.; Rochester, N. 
Y.: Scranton, Pa.; Syracuse, N. Y.; Washington, D. C.; 
Wheeling, W. Va 

Mr. Reeder’s Addressograph experience covers a period 
This, together with his work in other 
gives him a thorough understanding 


of sixteen years. 
office appliance fields, 
of the everyday problems which confront the salesman with 
whom he will work. 

Mr. Reeder started with the Addressograph Company in 
1904, as a Kansas City. He was soon pro- 
moted to Kansas City sales agent. From 1910 to 1918 he 
made a fine record as sales agent at Philadelphia, Pa. 

In 1918 Mr. Reeder became manager of the joint Bur- 
roughs and Addressograph agency at Washington, D. C 
Following the Armistice he was appointed special traveling 
representative for the Burroughs Adding Machine Com- 
pany. In this capacity he supervised all government Bur- 
roughs sales outside of Washington. 


salesman in 





F. M. 


REEDER 
In 1920 Mr. Reeder severed his connections with the 
Addressograph and Burroughs organizations and joined the 
Postage Meter Company, of which he shortly became vice- 
president in charge of sales. Early in 1927 following an 
operation due to an accident suffered in 1918, Mr. Reeder 
was ordered by his doctors to take a complete rest from 
He resigned his position with the Postage Meter 
Company and spent a year in building up his health. On 
April 1, 1928, he returned to the Addressograph organiza- 
tion as special eastern representative. Soon after, he took 
charge of the eastern sales schools held in New York City. 
More recently he has been making a special study of the 
telephone industry and its name writing requirements. 

The fund of experience and knowledge that Mr. Reeder 
has acquired during his many years as a successful sales- 
man equip him admirably to discharge his new duties 
as East-Central sales manager in a highly creditable man- 
ner. 


business. 


—~—__. 
Gies Company Moves to Larger Quarters 
The Walter G. Gies Company, manufacturers of “Nutype” 
typewriter type cleanser, Baltimore, Md., has moved its fac- 
tory from 5724 Belair road, Baltimore, to 3 Commerce street 
of the same city. The removal was made necessary by an 
increase of approximately thirty-three and one-third per 
cent in sales volume, which resulted in a need for increased 
manufacturing facilities and larger space. 
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He’s Colonel Allen Now! 


On Tuesday, October 29, Ivan Allen of Atlanta, Ga., 
received from Governor L. G. Hardman of that state a 
commission as colonel on the governor's staff. His com- 
mission was signed by Adjutant General Homer C. Parker 
Hardman. 


and Governor Colonel Allen is the second 











COLONEL IVAN ALLEN 


man in the stationery trade of this country to be honored 
with a colonelcy on the staff of a governor. What we 
now ardently wish for is a photograph of Colonel Mitchell 
and Colonel Allen side by side in full military regalia. 

Colonel Allen’s recent appointment is one of many well- 
deserved honors that have come to him. He was for two 
terms president of The National Stationers Association; is 
a former state senator, and is president of the Ivan Allen- 
Marshall Company, chairman of the Industrial Bureau of 
the Chamber of Commerce of Atlanta, leader in civic 
affairs and member of several clubs and other organiza- 
tions. He is fifty years old and has been in the station- 
ery business in Atlanta nearly thirty years. 

Office Appliances offers heartiest congratulations. 


—— 
General Fireproofing Aiming High 

The Wall Street Journal of November 6 is authority 
for the statement that The General Fireproofing Company 
is aiming for gross sales in November of $1,000,000, which 
will be an increase of $200,000 as compared with October 
business. Sales this year are substaintially ahead 
of last year. 


gross 





Excuse Us, Please! 


An Oversight Corrected 

In listing the names of the group from Chicago and 
other points, shown at the top of page 23 of the November 
issue, by an oversight we omitted the name of John W. 
Ogren of Chicago. Mr. Ogren is the tall man standing 
between Mr. Hoffman and Mr. Carpenter. Our apologies. 

—_————— 
An Inadvertent Omission 

An item in Office Appliances for November indicated 
that D. R. Cook, who, with A. H. Goodwin, is in charge 
of the Marchant Calculating Machine Company’s office in 
Chicago, went to his present connection from the Detroit 
office of the Postage Meter Company. Mr. Cook achieved 
much success in Detroit, and was sent from there to Chi- 
cago, where as manager of the Chicago office of the Post- 
age Meter Company he established a fine record. The 
opportunity to join the Marchant organization came in due 
course and he accepted it. 

Office Appliances is glad to set the matter right by 
completing the record. 
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Remington Rand Purchases Rise 
Concerning Remington Rand activities, the Wall 
Journal of November 6 had the following to say 
“Clearing house of the New York Stock Exchange has 
signed a contract to lease Remington Rand tabulating ma- 


Street 


chines at an annual rental of $180,000 a year. 


“Remington Rand, it is learned, has, since January 1, 
1929, purchased for retirement preferred stock, as well as 
minority interests in subsidiaries, totaling 
company has also purchased in this time 
This makes a total 


outstanding 


outstanding 
$1,819,700. The 
$2,114,000 of its 5% 
of $3,933,700 in preferred 
interests in subsidiaries purchased since January 


per cent bonds. 
shares, bonds, and 
minority 
1, 1929 

“Prior to January 1, 1929, 
$508,000 in bonds, making a total reduction of $4,441,700 
in preferred stocks, bonds of Remington Rand and its sub- 
minority interests in sub- 


the company had acquired 


sidiaries and in acquisition of 
sidiaries since common dividends were suspended. 
“Common dividends at the rate of $1.60 a share a year 
and 4% in stock were discontinued two years ago. Annual 
was around $2,135,000 
cash in the 


dividend 
expended in 


this 
so that Remington Rand has 
manner outlined since then enough to have kept up the 
cash dividend on the common stock in the interim. Rate 
at which company has been buying in bonds and preferred 
shares and acquiring minority interests in subsidiaries indi- 
Rand will be quite able to resume 
the former rate of 40 cents in cash 


cash requirement on 


cates that Remington 
common dividends at 
and 1% in stock a quarter whenever the directors see fit.” 
—— oe 
Cash Register Earnings Advance 
The Wall Street Journal of November 4 published the 


following report of National Cash Register earnings for 


the last nine months: 

“National Cash Register Company reports for nine 
months ended September 30, 1929, consolidated net profit 
of $6,437,379 after depreciation, federal taxes, etc., equiva- 
lent under the participating provisions of the shares to 
$4.05 a share earned on combined 1,190,000 shares of com- 
A stock and 400,000 shares of common B stock com- 
with $5,219,899 or $3.48 a share on combined 1,100,- 
000 shares of common A stock and 400,000 shares of com- 
mon B stock in first nine months of 1928. Earnings this 
year are largest of any nine months in company’s history. 

“Consolidated net profit for quarter ended September 30. 
1929, was $2,030,708 after above charges, equal under the 
participating provisions of the shares to $1.28 a share on 
combined 1,190,000 shares of common A and 400,000 shares 
¥§ common B stocks, comparing with $2,586,860, or $1.63 
1 share, on combined 1,190,000 shares of common A and 
400,000 shares of common B stocks in preceding quarter 
und $1,581,556, or $1.05 a share, on combined 1,100,000 
shares of common A stock and 400,000 shares of common 
B stock in September quarter of previous year. ie 

“Net profit for nine months ended September 30, if ap- 
plied directly to Class A stock is equal to $5.41 a share 
on 1,190,000 shares comparing with $4.74 a share on 1,100,- 
000 shares in same period of 1928 and for September quar- 


against 


mon 
paring 


ter is equal to $1.71 a share on 1,190,000 shares 
$2.17 a share on 1,190,000 shares in preceding quarter and 
$1.43 a share on 1,100,000 shares in third quarter of 1928. 


“Current amounted to $31,293,121 on 
30, last, against current liabilities of $5,252,833. _ 
“The report of the company says: ‘Sales in this country 
and abroad continue to show a substantial increase, and 
outlook for business for this company during the coming 
months is promising. The earnings for the last quarter 
will materially exceed any previous quarter. The 
pany is in good financial condition with no funded debt or 


September 


assets 


com- 


outstanding loans or notes payable.’” 
<> ———— 


Art Metal Construction Co. Shows Gains 
Che Wall Street Journal of October 30 presented the fol- 
lowing resumé of the quarterly report of the Art Metal 


Construction Company of Jamestown, N. Y. 
Art Metal Construction Co. for quarter ended September 


30, 1929, reports net profits equivalent to 47 cents a share 
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This compares with 
and 


(par $10) on 320,570 shares of stock. 
$234,713, or 73 cents a 
$65,614, or 20 cents a share, in third quarter of 1928, 


share, in preceding quarter, 

Net profit for nine months ended September 30 totaled 
$572,387 after above charges, equal to $1.78 a share against 
$392,171, or $1.22 a share, in first nine months of previous 


year. 
—_— << 


American Writing Paper Increases Profits 
On November 4 The Wall Street Journal gave the fol- 
lowing resumé of the American Writing 
Paper Company for the last three-quarters of the present 


report of the 


year: 

American Writing Paper Company, Inc., reports for nine 
months ended September 30, 1929, net profit of $293,314 
after interest, federal taxes, etc., equivalent after allowing 
for dividend requirements on 89,266 shares of preferred 
stock at 1929 annual rate of $3, to 45 cents a share on 
188,078 shares of no-par common stock. This compares 
with $243,221 or 23 cents a share on 152,619 shares of com- 
mon after allowance for preferred dividend at rate of $3 
per annum in first nine months of 1928. Net sales 
amounted to $9,201,729, against $9,414,139. 

For quarter ended September 30, 1929, net profit was 
$58,134 after above charges, equal to 65 cents a share on 
89,266 shares of preferred stock. For third quarter of 1928, 
company reported profit of $78,578 after charges, but before 
federal taxes. 

Royal Typewriter Earnings Rise 

A report in the Wall Street Journal of November 1929 
states that the Royal Typewriter Company, Inc., reports for 
quarter ended September 30, 1929, a net profit of $389,000 
after depreciation, interest, federal taxes, etc., equivalent 
after allowing for dividend requirements on seven per cent 
deferred stock, to $1.21 a share on 266,618 shares of no-par 
common stock. This compares with net profit in the third 
quarter of 1928 of $249,000, which computed on the above 
number of shares is equal to seventy cents a common share. 

The company’s earnings of $1,188,000 are forty-two per 
cent above the earnings of $836,000 for the first nine months 
of 1928, while earnings in the three months ended with 
September were fifty-five per cent higher than for the 
October earnings show approximately 


same period of 1928. 
October 1928 as did third 


the same improvement over 
quarter earnings, it is stated. 
Both foreign and domestic sales are far 
year and so far domestic sales have not shown any falling 
off, although a close day-to-day comparison is being kept 
in certain of the centers, such as New York City, where the 
first downward tendency would show, were one to develop. 
—_—~> 

Underwood Elliott Fisher Declares New Dividend 
Underwood Elliott Fisher Company has declared a quar- 
terly dividend of $1.25 on the common, placing it on a $5.00 
annual basis, against $4.00 previously, and $1.75 a share on 
the preferred, both payable December 31 to stock of record 


ahead of last 





December 12. 

Company had cash on hand November 13 of $6,400,000. 
Company has cancelled 1,000 shares of Underwood Elliott 
Fisher seven per cent preferred stock which it had bought 
in the market-—From The Wall Street Journal of Novem- 
ber 14 

ee ee 
Extra Dictaphone Dividend 

Following is an item taken from the New York Herald- 
Tribune of October 31: 

An extra dividend of 50 cents a share, in addition to the 
regular quarterly dividend of 50 cents a share, has been 
declared on the common stock of Dictaphone Corporation, 
stockholders of record Novem- 


payable December 2, to 


ber 15. 
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Ward Harris Makes Change 

After Dalton 
Company and Remington Rand, Ward Harris has resigned 
to take over the distribution of the Ediphone of Thomas A. 
for western Washington and British Columbia. 


nineteen years with the Adding Machine 


Edison, Inc., 
with offices at 202 Commercial building, Seattle. 

The Ediphone is not new to Mr. Harris, for he was dis- 
tributor for that machine in 1917, 1918 and 1919 for eastern 









WARD HARRIS 


Washington, northern Idaho and western Montana, at the 
same time handling the Dalton. Mr. Harris says he finds 
a wonderful change for the better in the dictating machine 
business since he left it a decade ago. 


—_——— 


H. K. Brewer & Company Move Around the Corner 


H. K. Brewer & Company have announced the removal 
of their branch store from 306 Madison avenue to 21 East 
4lst street, New York City. The new location, which has 
over twice as much floor space as the old store, is just 


around the corner from 306 Madison avenue. Complete 
new and modern equipment and fixtures have been in- 
stalled. The main office of H. K. Brewer & Company, 


Inc, is 42 Exchange place, New York City 
SE 
United States Envelope Co. Acquires Paper Plant 
The United States Envelope Company has acquired the 
of the Consumers’ Boxboard & Paper Company, 
The mill makes tissue paper and 
United States 


as the Morgan 


property 


located at Litiz, Penna. 
its product will be used in connection with 


Envelope’s present converting plant, known 
Tissue Paper Company division. 





STEEL EQUIPMENT CORPORATION PLANT AT 
AVENEL, N. J.. TO WHICH A LARGE FACTORY 
BUILDING, SHOWN IN THE INSET AT THE RIGHT, 
IS BEING ADDED.—When completed, the new building 
is to be two stories high, 300 feet long and 100 feet wide 
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Robert J. Black, manager of the Morgan Tissue Paper 
Company division of the United States Envelope Company 
in Springfield, will continue the management of this plant 
and will also have the management of the paper mill.—The 
Wall Street Journal. 

nd 
Bacon Joins Old Town Forces 

George W. Bacon, prominent in the trade for many years 
and recognized as an authority on carbon paper and type- 
writer ribbons throughout the western and south central 
states, has recently resigned his former position and joined 
forces with the Old Town Ribbon & Carbon Company of 
Brooklyn, N. Y. 

ssiahamliteaiabllits 

New York Stationers Form Holding Company 

A company known as Brewer-Jaques-Tower-Ward, Inc., 
was recently incorporated in New York City with the fol- 
lowing officers: William E. Ward, president; W. L. Jaques, 
vice-president; Charles D. Brewer, treasurer; and Eugene 
Tower, Jr., secretary. 

The affiliated companies are H. K. Brewer & Company, 
Inc., Jaques & Company; Eugene H. Tower, Inc.; John 
Ward & Son, and John Ward & Son, Inc. These com- 
panies will retain their identities and operate as individual 
units of the holding company. The ownership of the asso- 
ciated companies also remains unchanged. 

——— 
Steel Equipment Corporation Builds Plant Addition 

A new modern factory building, 300 feet long by 100 
feet wide and two stories high, is being added to the plant 
of Steel Equipment Corporation at Avenel, N. J., manu- 
facturers of the Security steel office furniture. 

The present plant is three city blocks long and the new 
addition will enlarge it by 60,000 square feet. 

The line of Security steel office furniture includes steel 
filing cabinets, desks, tables, storage cabinets, wardrobes, 
shelving, bookcases, high line cabinets, etc. 

An important phase of the service rendered to users 
through Security dealers consists of equipment which is 
planned to fit the need. 

Part of this new addition will be used by The Globe- 
Wernicke Company, with which Steel Equipment Corpora- 
tion is affiliated, for warehousing stationers’ products, filing 
supplies and bookcases. Under this plan, dealers in metro- 
politan New York and vicinity, twenty-five miles distant 
from Avenel, N. J., will be supplied by The Globe-Wernicke 
Sales Company on a basis that will insure the fastest pos- 


sible service. 
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Dandy Sealer Company Taken Over by The Office 
Appliance Company of Boston 

The management of the Dandy Sealer Company, Pitts- 

was taken over recently by the Office Appli- 

191-195 Boston, Mass. 

consummated all the 

Burget, who retires from any connection 


burgh, Penna.., 


ance Company, Devonshire street, 


The 


interests of F. I 


deal was by the purchase of 














REYNOLDS H. B. SANGER 


D. S 


Sealer Company, with the 
distributor for the 
Pennsylvania with headquarters at Martinsburg, 

The Dandy Sealer Company will retain its identity and 
the manufacturing plant will be continued in operation at 
The offices of the company, however, will be 
moved to 191-195 Devonshire street, Boston. The Dandy 
Sealer will be sold through the Office Appliance Company, 


Dandy 


will act as 


with the business of the 


that he state of 


exception 
Penna. 


Pittsburgh 


Boston, as an exclusive distributor. 

The board of directors of the Dandy Sealer Company is 
B. Sanger, president of The Office 
D. S. Reynolds of The Office Appli- 
Gray, the inventor of the machine, 


now composed of H. 
Appliance Company; 
ance Company, and E. 


Lynn, Mass 


—— 

Carl Gazley Takes New Post 

Carl Gazley has been appointed 

sales manager of the Portable Adding Machine 
Mr. Gazley will have charge of all sales opera- 


Effective November l, 
general 


Company 





CARL GAZLEY 


tions of that company with headquarters at the offices of 
the company, 51 Madison avenue, New York City. 
Mr. Gazley is an experienced sales executive. 
for many years in charge of sales and advertising for the 
Yawman & Erbe Manufacturing Company of Rochester, 
N. Y. His experience with the operation of a dealer organ- 
ization will be of particular value in carrying on the sales 
management of Portable Adding Machine ‘products. 


He was 
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E. K. Ray and L. J. Conger will continue to be asso- 
ciated with the Portable Adding Machine Company and 
ask for the same friendly and whole-hearted co-operation 
for Mr. Gazley that has been extended to them in the past. 

—— + ~< —-- — 
New Indiana Chair Company in Production 

Although ground was not broken for the erection of the 
factory of the New Indiana Chair Company, Jasper, Ind., 
until last May the building is already completed, produc- 
tion machinery installed and in operation. Spring rains 
retarded the construction work to such an extent that build- 
ing activity was temporarily suspended at one time. In 
spite of these handicaps the site was gradually cleared 
of obstructions and the foundations were set during June. 
bricks was begun at once and carried to 
The entire building is of brick 
The boiler 


The laying of 
completion with speed. 
with steel arched trusses for the roof support 
house and dry kilns are under the same roof as the manu- 
facturing departments. 

Modern machinery of motorized design has been installed. 
The plant was carefully laid out to insure the speedy and 
efficient production of office and school chairs 

sateenaniibiaeas 
E. J. Dowd Promoted 

Edwin J. Dowd, who has been long associated with The 

Globe-Wernicke Company as production manager, has been 





DOWD 


BE. J 


transferred to the east to take charge of this activity as 
manager of The Globe-Wernicke Sales Company, Avenel, 
New Jersey. 
_— — &- — 
Western Furniture Company to Retain Name 
Under Orthwine Ownership 

Additional details concerning the purchase of the West- 
ern Furniture Company, manufacturers of wood office fur- 
niture at St. Louis, Mo., by R. Orthwine, 344 West 34th 
street, New York City, were recently obtained. 

The Western Furniture Company, which is one of the 
industry’s oldest producers of office furniture, having been 
established and incorporated in 1883, has a background of 
long and favorable existence in the trade. In reference to 
purchasing the company Mr. Orthwine announces that the 
same progressive policies will be put in force at the fac- 
tory in St. Louis that have been instrumental in building 
up the other branches of the Orthwine organization. 

The Orthwine business was established in 1914 and its 
healthy growth has proved that the policies laid down by 
its founder are sound. A policy of improving manufac- 
turing efficiency has already been inaugurated in the West- 
ern Furniture Company’s plant. The installation of im- 
proved modern production equipment and the enlarging 
of manufacturing space are some of the changes that have 
occurred under the new ownership. 

A new catalogue showing the improved Western Fur- 
niture line will be issued the first of the year or shortly 
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thereafter. Branch offices of the Western Furniture Com- 
pany will be maintained at 344 West 34th street, New York 
City, and 1206 Santee street, Los Angeles, Calif. 

The officers of the company are now Rudolph Orthwine, 
president; Eugene X. Stoltz, treasurer and manager, and 
C. De Renthal, secretary. 

A 
Amy Takes General Managership of Speed 
Fastener 

Henry J. Amy has just been appointed general manager 
of the Parrot Speed Fastener Corporation of 388 Broad- 
way, New York. 





HENRY J. 


AMY 


Friends in this field will recall Mr. Amy through his 
association with Thomas De La Rue Ltd., whom he served 
for the past three years as secretary and member of the 
Board of Directors. 

Mr. Amy brings to the Parrot Speed Fastener Corp. an 
intimate knowledge of merchandising and advertising that 
will unquestionably be reflected in the continued and in- 
creasing success of that organization. 

— 


A Letter to Bill Chaplin 


One of the interesting events of the convention held in 
October in Montreal, was a letter to Bill Chaplin, Water- 
man manager at Boston, from as many of his friends as 
could get their names on the letter-head. The letter is as 
follows: 

“Dear Old Chap: 

“Many of us are thinking of you and missing you here 
at this convention—and Chap, it is some convention—you 
know Canada! 

“We all send you our love and wishes—as you can surely 
bet many more do besides.” Signed by Howard Barringer, 
Sam Groom, Ralph S. Bauer, and Mrs. Bauer; Bill Green- 
leaf, Charlie Garvin, Horace B. Van Dorn, William M. L. 
McAdams, Arthur L. King, H. L. Chandler, Edward L. 
Little, Richard B. Carter, Ivy Horder Seymour, William 
F. Dawson, Sidney J. Burgoyne, Elizabeth Burgoyne, Frank 
R. Welsh, Michael J. Casey, George B. Graff, Samuel Nar- 
cus, Ralph Halpern, Billie Newton, Edward J. Kastner, 
Harry J. Ferry, Frank D. Waterman, Jr., Margaret Kastner, 
Harry Allen, George W. Pratt, and Eberhard Faber. 

—_~<—— 
Charles R. Barry Moves 

The Charles R. Barry Company, factory representatives 
of San Francisco, handling the lines of the Sam’l Ward 
Manufacturing Company, Art Steel Company, Rand visible 
equipment, Oakville-American pins ard other lines, recently 
moved to new offices at 430 Brannon street, San Francisco. 
Announcement of the removal bears interesting photo- 
graphic and pen sketches of five of the members of the 
organization engaged in the task of moving. 
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W. P. Hood Made Meilink General Sales Manager 
W. P. (“Bill”) Hood, who has been in charge of the 
New York office of The Meilink Steel Safe Company 





W. P. HOOD 


Toledo, Ohio, has been appointed general sales and contract 
manager of the company. Mr. Hood is exceptionally well 
qualified to assume his new duties because of his wide 
experience in the safe industry. Previous to his connec- 
tion with The Meilink Steel Safe Company, he was with 
the Shaw-Walker Company for eight years and with the 
General Fireproofing Company for three. During his con- 
nection with the Shaw-Walker Company he was in charge 
of the safe department in New York City. 

Mr. Hood’s promotion is concurrent with the announce- 
ment of The Meilink Steel Safe Company’s new line of 
burglar proof chests and Samson burglar proof vaults. Mr. 
Hood feels that the circumstance presents him with an 
opportunity to do big things in the way of merchandising 
safe equipment. 


——— = 
A Formal Opening 

Office Appliances acknowledges an invitation to attend 
the formal opening of the new offices of Merchandising 
Institute of America, which took place on November 19 at 
646 North Michigan avenue, Chicago. 

F. D. Mayor, formerly connected with the Leopold Desk 
Company of Burlington, Ia., is one of the chief executives 
of the Institute. He says that ideas formulated at the 
Leopold Company as to what a fine office should be, have 
been carried out in his company’s quarters on Michigan 
avenue. 

ee 
We Repeat the Congratulations 

C. S. Hubbard of the Decatur Typewriter Exchange, De- 
catur, IIl., recently received a congratulatory telegram from 
the L. C. Smith & Corona Typewriters, Inc., Syracuse, 
offering felicitations on the award of the first prize in the 
company’s national window display contest for Corona 
dealers. 

———$ 
J. L. Ryan Recovering from Operation 

Joseph L. Ryan, sales manager of the foreign division 
of the Royal Typewriter Company, New York, N. Y., 
underwent a serious operation at the Post-Graduate Hos- 
pital in New York City last month. Mr. Ryan’s many 
friends will rejoice to know that he is recovering very sat- 
isfactorily and will be back on the job soon after his three 
weeks’ confinement at the hospital. 


————— 
Luckett Loose Leaf Branch at Winnipeg 
The Luckett Loose Leaf Company, Toronto, has opened 
a branch at 52 Albert street, Winnipeg, Manitoba. C. 
Vernon Nobbs is in charge, covering the territory from 
Port Arthur to the Pacific coast. 








Meetings--Conventions--Dinners 


Company, 
Determining and Appor- 
The discussion was 

Roberts of the A. B. 


Office Equipment Manufacturers Institute Meets 

Che Office Equipment Manufacturers’ Institute held its 
quarterly meeting at the Medinah Athletic Chicago, 
lll., November 14 and 15. The sessions began on Thurs- 
30 a. m. 


club, 


day morning at 1 under the chairmanship of W. C 


Dunlap, former president, in the absence of President 


Ehret, who was unable to attend. The discussions of Thurs 


day and Friday pursued the following general subjects and 
speakers 


Thursday, November 14—Informal greetings; roll call; 


introduction of new members and guests; treasurer's re 
port; collection of survey cards; report both foreign and 


domestic; committee reports; a debate, Resolved, That the 
Chirteen-Month Year Has Great Benefits to All 
Enterprises and Should Be Adopted. For the affirmative, 
M. S. Stanbro 
Rochester, N. Y.; for the 


sales, The 


Business 


advertising manager, The Todd Company, 
negative, W. C. Dunlap, vice- 
American 


Compensation of Branch 


president in charge of Multigraph 
Sales Company, Cleveland, Ohio 
Managers, introduced by J. C. Nevins, vice-president, Felt 
& Tarrant 
W. R. Cummings, vice-president, Monroe Calculating Ma- 


chine Company. 


Manufacturing Company; discussion leader, 


At 12:30 p. m. the meeting adjourned for luncheon in the 
Medinah Athletic club. 

Thursday afternoon's session opened with the topic, Se- 
lection of Men from Schools and Colleges as Student Sales- 
Methods of Men, introduced by 
Sands, vice-president, Dictaphone Sales Corpora 


men and Training Such 
Merrill B 
tion; discussion leader, F. J. 
man and Erbe Manufacturing Company. 


Salesmen, 


Yawman, vice-president, Yaw- 
The subject, The 
and Training of was introduced by 
Hickok, general sales manager, Stromberg Elec- 
L. Miller, Kee Lox 
“Canvassing” was opened by G. 
manager, The National Cash 


leader, W. E 


Corporation. 


Selection 
Ward S. 
tric Company; discussion leader was C. 
Manufacturing 


LD. Whitefort, assistant 


Lompany. 
sales 
Register Company; discussion Snodgrass, 
vice-president, Dictograph 


was a symposium on The Foreign Market for Office Equip 


Products There 
ment, Modern Tendencies in Sales and Advertising Policy. 
Che discussion was led by W. R. Cummings, vice-president 
Monroe Calculating Machine Company. 

November 15 


tor of Systems Magazine, spoke on Markets; J. B. 


ot the 
Friday Fellner, publishing direc 


Ward, 


Irving 


Addressograph introduced the 
Method of 


tioning the Advertising Appropriation. 


sales manager, 


subject of The Best 


led by General Sales Manager M. E. 
Dick Company. Advertising Manager W. D. M 
of the introduced the 
Can Be Used 
other Publication 
M. Cooper, sales man- 


Simmons 
Typewriter Company 


Sales 


Underwood 
What Types of 
Advantageously in this Industry 
Advertising and Direct Mail. W. 
ager of the American Sales Book Company, Ltd., led the 


subject, Promotion 


than 


discussion. 

On Thursday there was a luncheon at the Medinah Ath- 
letic club at 12:30; a meeting of the board of directors at 
5:00; a dinner at 6:00 p. m., and a theater party at 8:30 p. m. 

Eric T. King, chief of the Specialties Division, U. S. 
Department of Commerce, who was present and made an 
interesting talk, was elected an hononary member of the 
Institute 

An official emblem 
and a certificate of membership form were adopted. 


designed by the Todd Company— 


The meeting adjourned Friday noon and the members 
of the Institute attended the business show at the Stevens 
hotel 

The next meeting of the Institute will be held in March 


in New 


York City. 
ES 
New York Typewriter Dealers Organize 

With the assistance of James P. Ward of Chicago, presi- 
dent of the National Association of Typewriter Dealers, and 
others, the New York Adding Machine 
Dealers’ Association was definitely organized on Saturday 
By actual count there were forty- 


Typewriter and 


afternoon, November 9. 
five present including the steno-typist who was employed 
Henry Simler of the American 
Company, to 


through the courtesy of 


Writing Machine report the proceedings 
verbatim 
Mr. Ward came fully prepared and as a 


vigorous work by himself and J. J. Cohen, a 


result of the 
constitution 
and by-laws were adopted article by article and officers 
were elected. 

prominent in the retail typewriter business 
Chairman Ward 


Cohen and L. C. Neuburger were 


Atter many 
had 
officers. i J 
president. Mr. 


election of 
both nomi- 


spoken, called for the 


nated for Cohen withdrew in favor of 














PITTSBURGH 
ANCE MANAGERS 
RECENT MEETING Left to right, 
in numerical order front row 1 
R. R. Gleason, branch manager, The 
Postage Meter Company: 2. Harvey 
H. Keller, manager, Rotaprint, In« 

3. J. P. Arthurs, distributor, F & E 
check writers and protectors: 4. 
President H. B. Cunningham, branch 
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manager Tedd Sales Company: 5 
Cc. V. Shoup, manufacturers’ agent; 
6. Hi. Weitzel, sales agent, McBee 
Pinder Company 7. Milton Wiener, 
manager Allen-Wales Machines, 
Inc Back row, left to right: 8 
J. C, Dally, branch manager, Vari 
typer Inc.: 9. George Cooper, dis 
trict manager, Ditto, Inc.: 10. E. H. 
Jones, branch manager, L. C. Smith 
& Corona Typewriters, Inc.: 11. L 
S. Roberts, sales agent, The National 
Cash Register Company 12. E. C 
Hawkinson district manager, Ad 


Fred 8. 
Dicta- 


Company; 13 
branch manager, 


dressograph 
Barteaux, 


phone Sales Corporation; 14. T T. 
Miller, branch manager, A. B. Dick 
Company; 15. R. B. Jones, division 
manager, The American Multigraph 
Sales Company 16 Maloy, 
branch manager, Art Metal Construc 
tion Company 17. C w Bonnell, 


city manager, L. C. Smith & Corona 
ypewriters, Inc 
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STORMS ORGANIZATION 
CELEBRATES HALLOWE'EN 
At 6:30 p. m., October 29, the 
personnel of the H. M. Storms 
Company of Brooklyn, N. Y., 
lined up for a real picnic spread 
prior to the ensuing activities 
of an old-fashioned Hallowe'en 
party Local talent from among 
the employees supplied excellent 
entertainment after which a 
five — piece colored orchestra 
tuned up and everybody danced. 
In the absence of Bertrand 
Paradise, detained on account 
of illness, V. 8S. Jones officiated. 
The party ended in the “wee 
sma*"’ hours, and everybody 
went home well pleased 
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Chair- 
man Ward offered to give up the chair to the new presi- 
dent but Mr. Neuburger requested him to preside for the 
balance of the day. 


Mr. Neuburger, who was elected by acclamation. 


He then thanked the association and 
promised to give to the work the best he can, doing all he 
can to further the interests of individual members and to 
W. Albright 
Albright & Company was elected secretary-treas- 
Albright Despite his 

Mr. Cohen was then elected vice-president. 


elevate the business to proper standards. W. 
of J. E 
urer Mr. responded gracefully. 
protestations, 
Che work 


constitution and by-laws which with certain amendments 


then proceeded to the reading of a proposed 
were adopted as read. Provision was made for five direc- 
tors and the following were therefore nominated and elected: 
Mrs. Avery, W. H. 
Beardsley and Edward Stowell. 


Taylor and Messrs. Larson, Elmer 


On motion, duly seconded, the next meeting of the or- 
ganization was appointed for the Aldine club on the second 
President Neuburger 
vote of thanks be extended to 


Saturday in December. 


that a 


suggested 
Ward for 
his endeavors in behalf of the organization and a motion 


President 
was accordingly made by Mr. Brown, duly seconded and 
carried by a rising vote. On motion of Mr. Beardsley, duly 
seconded, a vote of thanks was extended to Mr. Cohen for 
his efforts and his hospitality, and to Ted Conger for being 
present at the meeting and giving the benefit of his advice. 
It was pointed out by Chairman Ward that all those present 
were charter members and should sign the constitution and 
by-laws before leaving. Mr. Conger requested the privilege 
of joining the association as the representative of the L. C. 
Smith and Corona Typewriters, Inc. This caused a motion 
to be made and carried to the effect that the manufacturers 
be invited to become associate members at the same dues 
as active members, $10 a year. 

During the Chairman 
Ward, who told of conditions in various cities throughout 


session, a speech was made by 


the country. The chairman brought out the fact that the 
luncheon was given at the expense of J. J. Cohen and that 
Writing Machine Company 
for the stenotyping service. Mr. Cohen 
remark that the present 
Ward. Chairman Ward, giving an outline 
of various other associations in the typewriter field, pointed 


Mr. Simler of the American 
volunteered to pay 
members 


interrupted to were 


smoking on Mr. 


out the necessary steps in forming an organization. 

He then Ted words. 
Mr. Conger described the birth of the National Association 
which resulted from 


called on Conger to say a few 
a Corona organization, a bunch of live 
dealers in the central part of the country. 
that the National formed on mutual 
suspicion. The idea was not originated because of a feeling 


He pointed out 
Association was not 
It was 
formed with the idea of mutual helpfulness and coopera- 
ti should be the of all 


that anyone needed protection against the other. 


tion This idea at the cornerstone 


which are formed and carried on to 
success on a basis of mutual desire to make more money 
and,to be more successful. The public has lived off the 
typewriter industry long enough. We can all make more 
money out of the industry if we will make up our minds 
that we are going to ask decent prices for good quality. 
The speaker pointed out that if the members of the associa- 
tion know that the fellow member across the street is ask- 
ing $600 for a portable typewriter, then $60 will be the price 
in both stores, but if one is asking $50, then $50 will be the 
price in both. 

Mr. Ward then introduced Mrs. Taylor of the Globe 
Typewriter Exchange, 253 Broadway. Mrs. Taylor made 
her first speech and it was a good one. She pointed out 
that her company got proper prices and made money and 
that there is no sense of men in the same line cutting each 
other’s throat. There is enough business in and around 
New York for every dealer. 

W. H. Beardsley, president of the General Typewriter 
Exchange, pointed out that a good understanding between 
dealers should be a matter of most serious consideration 
of each and every one. Nobody can long survive with the 
public unless he stands squarely on a man to man platform. 
This applies to rebuilding rates and rental rates, too. One 
cannot overlook questions of cost and expect to succeed. 
The speaker pointed out that dealers should not discount 
the portable typewriters and should jealously guard their 
rights in maintaining the proper retail prices. The speaker 
said that he had lived through practically every phase of 
the business and can remember when if one had called for 
a convention of the dealers of the United States one would 
have gotten about two and they wou!d have been unimpor- 
tant. The richest work that can be done is to establish 
perfect confidence each in the other and to fix incomes with 
due regard to profits and full protection to the public. 

Mr. Elmer of the Economy Typewriter Corporation was 
the next speaker. He related something of his experiences 
on a trip to Chicago during the National convention and 
spoke warmly of the wonderful entertainment and the fine 
meeting. 

After relating some of the best benefits of organization, 
Mr. Elmer gave way to Mr. Larson of the Arcade, who 
expressed himself as much in favor of the organization. 

Mr. Simler of the American Writing Machine Company 
gave an interesting account of some of his early experiences 
in the typewriter business. He referred to efforts to get 
rental rates agreed on, even though in many cities there is 
no organization. He said in most cases dealers stuck to 
the agreements. In cities where there are organizations 
along right lines, undoubted benefits have arisen. He re- 
ferred to several cities in which conditions have been very 
bad which were remedied later by organization. He pointed 
out conditions in Philadelphia which are very bad and which 


local associations 
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POLISH ROYAL TYPE- 
WRITER MEN CELE- 
BRATE SALES RECORD. 
—In Poland recently the 
Royal Typewriter Com- 
pany’s dealers joined with 
Foreign Sales Director T. 
T. Malleson in celebrating 
the July sales record 
achieved by the staff of 
their organization, the Pa- 
cific Commercial and In- 
dustrial Company. The din-— 
ner took place at the Hotel 
Polonia in Warsaw. Mr. 
Malleson is at the head of 
the table; on his right is 
Mr. Zwolinski, Sr., presi- 
dent of the Polish company; 
second from Mr. Malleson’s 
left is G. Suchomlinow, his 
assistant, and at the right 
are E. Baum and H. Zwo- 
linski, Jr., both directors of 
the Pacific Industrial and 
Commercial Company, 
which is now engaged in an 
extensive advertising cam- 
paign on Royal typewriters 
throughout Poland 








need organization greatly. Mr. Simler promised assistance 
in cooperation 

Marcus Harwitz of the Regal Typewriter Company was 
Harwitz has traveled so much over 


feels rather familiar 


next introduced. Mr 
the United States and Europe that he 
He says that today 


with dealers’ problems. some of the 


most intelligent men of real merchandising ability are at 
the head of big institutions in all the principal centers of 
the rebuilt typewriter business, not only here but abroad 
Capital in amounts undreamed of years ago is invested in 
some of the finest locations 
All this has been 


dealers working in 


the business and stores occupy 
in the heart of recognized trade centers. 
about by the 
harmony and cooperating with each other. 


brought better class of 
He pointed out 
the value of standardization of the various grades of ma- 
chines, standardization of rebuilding and the constant effort 
dealers themselves and by 


of educational propaganda by 


responsible sources of supply. He spoke strongly in favor 
of setting certain standards for rental of used machines not 
Rental rates should be 


should be 


rebuilt and for rebuilt machines 


uniform in each locality and other activities 


standardized so that each dealer can make a profit. A 
dealer should carefully investigate the source of supply and 
see that he is getting just exactly what he expects. If 
rebuilt and used machines are offered at ridiculous prices 
or sold by a particular individual owing to the misleading 
phraseology of his propaganda, there is usually something 
He spoke against price cutting and pointed out that 
He said that 


had been doing its share toward placing the 


wrong 
the principles he had given are fundamental. 
his company 
rebuilt machine business on a higher plane and said that 
the future of the business is such that it justifies the invest- 
ment of capital because he believed that the rebuilt machine 
industry was only in its infancy. 

Other speakers included Mr. Galland of the Wholesale 
President Neuburger of the Broad- 


[Typewriter Company; 


way Typewriter Exchange and others. 


\ votre of thanks was given to Mr. Harwitz, Mr. Simler, 
Mr. Beardsley and Mr. Galland for their excellent talks. 


This completing the business of the day, the meeting 


was declared adjourned by the chairman at 4:20 o'clock. 

Those present at the meeting the following: 
Henry Simler, Messrs. Newton, Tassus, Schilkraut, Kline, 
Deter and Perven of the American Writing Machine Com- 
pany, 231 Broadway; W. W. Albright of J. E. Albright & 
Mr. Diamond, American Type- 
writer & Adding Machine Co., 799 Broadway; Mr. Larson, 
Arcade Typewriter Company, 29 Broadway; L. C. Neu- 
burger, Broadway Typewriter Broadway; 
Luis De Olazarra, 321 Broadway; Mr. Rubin, Eagle Type- 
writer Company, Inc., 110 West Fortieth street; Mr. Elmer, 
Typewriter street; Mr. 
Eurich, E. W. Eurich Typewriter Company, 321 Broadway; 
Mr. Ford, Ford Adding Machine Warren 
street; D. Frank, Frank Typewriter Company, 145 West 
Twenty-first street; W. H. Beardsley and Robert Brown, 
Exchange, Inc., 462 Broadway; Mrs. 


included 


Company, 825 Broadway; 


Exchange, 929 


Economy Corporation, 6 Church 


Company, 96 


General Typewriter 
Taylor and Mr. Carroll, Globe Typewst#ter Exchange, 25 
Broadway; Mr. Greensword, C. J. Greensword Typewriter 
Service, 1482 Broadway; Mr. Seiver, Hanover Office Equip- 
ment Company, 58 Greenwich street; Mr. Cohanskey, Hud- 
son Typewriter Exchange, 99 Montgomery street, Jersey 
City, N. J.; Mr. Enkbroek, International Typewriter Com- 
pany, 240 East Eighty-sixth street; Mr. Dusenberry, Grand 
Central Typewriter Exchange, 70 East Forty-fifth street; 
Mr. Metz, National Writing Machine Company, 128 East 
Twenty-third street; Mr. Quinn, New York General Sta- 
tioners’ Corporation, 70 East One Hundred Twenty-fifth 
street; Mr. Kerzner, Pearl Typewriter Exchange, 1141 
Broadway; Mr. Kruze, Plaza Typewriter Exchange, 129 
East Fifty-ninth street; Marcus Harwitz, Regal Typewriter 
Company, 524 Broadway; Mr. Perkel, Reliable Typewriter 
Exchange, 298 Broadway; Mr. Walker, Rialto Typewriter 
& Adding Machine Company; P. Schafer, United Type- 
writer Company, 116 Nassau street; Mr. Schenenga, Port- 
able Typewriters, Inc., 1132 Sixth avenue; Mr. Litz, Stand- 
ard Typewriter Service, 8-2 Forest avenue, Bronx, N. Y.; 
Ted Conger, L. C. Smith & Corona Typewriters, Inc., 51 
Madison avenue; Mr. Cohen, Stevenson & Marsters, 373 
Fulton street, Brooklyn, N. Y.; Mr. Glueck, Typewriter 
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Equipment Company, 19 Park place; Mr. Scofield, Type- 
writer Service & Supply Company, 254 Fairmont avenue, 
Jersey City, N. J.; M. Beardsley, Union Stationery 
Company, 777 Broadway; Mr. Smith, Typewriter Rental & 
Service and Sales Bureau; Mr. Galland, Wholesale Type- 
writer Company, 428 Broadway. 
RRS SE 

Southern California Carbon and Ribbon Dealers 
At the last meeting of this organization a discussion was 
held that had been 
developed Heck of the 
Columbia Carbon Company of Dayton, Ohio, gave a very 


Ray 


regarding the types of ink coating 


during the last few years. Mr. 
interesting talk regarding his recent trip through the coun- 


try. He found business conditions to be quite healthy 
throughout the Middle West and the business to be going 
along nicely on the Atlantic seaboard. 

Members discussed the unethical processes of carbon 
paper peddlers, some of whom have perpetually dying rela- 
tives in Chicago or elsewhere or some relatives who should 


be brought to California on account of sickness. 


a 
Teachers’ Federation to Meet 
The thirty-second annual [ National 
Commercial Teachers’ Federation will be held December 26, 
27 and 28 at the 


mittee is under the direction of Henry J. 


convention of the 


Stevens’ hotel, Chicago The local com- 
Holm of Gregg 
College, Chicago. 
SS ee 

Home Sales Discussed by San Francisco Dealers 

The Typewriter Dealers’ Association of San Francisco 
held the November dinner-meeting the 20th at the Elks’ 
Club. The vice-president of the association, J. Gunzendor- 
f presided, in the unavoidable 
Hastings of the San Fran- 


fer, of the Typewritorium 
absence of the president, H. C. 
There was a 66% per cent of 
the membership in Usually the attendance 
mark is up to ninety-five or one hundred per cent. The 
portable typewriter dealers were present in force and prom- 
cards in 


cisco Typewriter Exchange. 
attendance. 


ised beautiful Christmas window displays with 


bright colors and holiday-looking cartons to put the porta- 
bles in, so that the portables purchased for Christmas gifts 
are all to look as if they came from Santa Claus. 

The dealers discussed the way in which, in their opinion, 
the manufacturers are not getting out window cards cater- 
ing to the undoubted demand: “Typewriters for the Junior 
Members of the Family.” It was argued that this need of 


MONROE MEN OF PHILA- 
DELPHIA DISTRICT POSE 
FOR PICTURE.—(1) W. W. 
Morgan, (2) Jack Mack, (3) 5S. 
J. Novak, Servicemen, Philadel- 
phia; (4) O. C. Weyand, Sales- 
man, Philadelphia; (5) E. 5. 
Hoopes, Junior Salesman, Wil- 
mington, Del.; (6) K. E. Sny- 
der, Serviceman, Allentown, 
Pa.; (7) T. R. Yoos, Salesman, 
Scranton; (8) J. T. Gerstenberg, 
Salesman, Wilmington; (9) C. 
R. Bryant, Salesman, Williams- 
port, Pa.; (10) L. B. Morton, 
Serviceman, Williamsport; (11) 
J. S. Pollock, Salesman, Phila- 
delphia; (12) Cc. DeLong, 
Salesman, Allentown; (13) F. 
B. Newell, Salesman, Reading, 
Pa.; (14) D. N. Miller, Sales- 
man, Philadelphia; (15) M. B. 
Barnes, Bank Representative, 
Philadelphia; (16) G. J. Stein- 
metz, Salesman, Philadelphia; 
(17) R. L. Milnes, Salesman, 
Hazelton, Pa.; (18) C. J. Barnes, 
Salesman, Lancaster, Pa.; (19) 
B. F. Leaman, Salesman, Cam- 
den and Atlantic City; (20) W. 
Z. Pearsoll, (21) I. H. Harnden, 
(22) J. Atkinson, Salesmen, 
Philadelphia; (23) G. B. Meade, 
Salesman, Wilkes-Barre; (24) 
H. E. LeRoy, Junior Salesman, 
Philadelphia; (25) Mrs. J. Glenn, 
Instructor, Philadelphia; (26) 
Miss E. C. Thompson, stenogra- 
pher, Philadelphia; (27) Miss C. 
A. Sack, Instructor, Allentown; 
(28) M. A. Fenstermacher, Dis- 
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window display ought to have attention, as the dealers 
would be able to tie-in their rebuilt machines with the 
portables as holiday gifts for the juniors, on their display 
cards. 

Speaking of this later, Lester Secor, of the Guaranty 
Typewriter Company, secretary of the association, said 
that the second-hand men have to make a living on re-built 
typewriters and portables. He had just unpacked some 
handsome window display cards for Christmas from the 
Royal Typewriter Co., Inc., including cartons for portables, 
but he again accentuated the need for special factory 
display matter for the children, featuring such 
“It is easier for a child to learn to write on a 
typewriter.” Mr. Secor said that ninety-five per cent of the 
holiday trade at his own store is for the children, and he 
agreed with the other members of the association who had 
spoken at the meeting, regarding the advisability of tieing 
up the factory Christmas window displays with the idea of 


window 
slogans as: 


typewriters for the children. 
——— 
Typewriter Demonstration at Philadelphia 


“Doc” Tindell of Remington Rand, chairman of the Phil- 
adelphia program and entertainment committee of the 
Office Appliance Managers Association, Philadelphia 


started off the work at the weekly luncheon of November 
7 by a fine demonstration of his company’s plan of selling 
the Noiseless typewriter. 
aoe 
Monroe Philadelphia Office Moves 

M. A. Fenstermacher, manager of the Philadelphia Dis- 
trict of the Monroe Calculating Machine Company, Inc., 
has moved his headquarters from 2020 Market street, to 
larger and better equipped offices at 2039 Arch street. In 
the new quarters, which are located on the ground floor, 
Mr. Fenstermacher has ample facilities for handling the 
rapidly increasing business which is being done in his 
territory. 

The accompanying photograph was taken in front of the 
new offices during one of the sales meetings which are 
called up by Mr. Fenstermacher every two weeks and are 
attended by the representatives from all the offices under 
include Monroe offices in Allen- 


his supervision. These 


town, Scranton, Wilkes-Barre and other Eastern Pennsyl- 
vania cities, the State of Delaware, and Southern Jersey. 





trict Manager, Philadelphia; (29) Miss H. R. Johnson, (30) Miss M. McMenamim, both Instructors with the Philadelphia branch 








PERSONNEL OF THE DES MOINES BRANCH OF THE UNDERWOOD 
T Top row, left to right: 


AT A SALES MEETING HELD OCTOBER 11, 1929 
Des Moines; FF. W. Diers, Cedar Rapids; Geo 
Supply 
M. Snow Larson, Davenport; M. C. 


Des Moines. 


Clinton E. 8 
Fred Barger, 


Kohl, Cedar Rapids; E. E 
sales manager, New York; Kershner, Des Moines ;G 
Devitt, Des 


Second row, left to right H. E 
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PRESENT 


COMPANY 
R. G. Searls, Dubuque; B. Byers, 
Fritzinger, Burlington; S. H. Linderman, 
Cc. Maither, Ottumwa; J. H. Barger, Des Moines; W 


TYPEWRITER 


portable field representative, 
manager, Des Moines; 


Moines; Jack Wolle, 
Kabrick, assistant 


(*hicago 

Gertrude Koestner, Burlington: Charles King, Des Moines: F. lL. Bredimus, Des Moines; A. L. Bram, Fort 
Dodge; L. M. Peterson, Des Moines; Irene Coddington, Des Moines; Jack Davenport, Des Moines; I. M. Fifield, 
Waterloo; F. R. Mahaffey, Mason City; Vic Bredimus, Marshalltown: A. J. Swab, Des Moines; Mabel Morgan, 
Fort Doda Third row, left to right Blanche Williams,Ottumwa; Anne Dworzak, Marshalltown; Anne Melton, 
Des Moines; Ramona Neyens, Dubuque; Virginia Davis, Des Moines; Margaret Groth, Davenport; Mabel Thurtle, 
Des Moines: F. A. Bredimus, manager of Des Moines Branc! Helen Harrington, Cedar Rapids; Vera Hagerty, 
Des Moines Helen Moore, Waterloo: Helen Ellis, Mason City; Helen Meggenberg, Clinton; Faye Barber, Des 


Moines 


Sales Meeting Held at Underwood Des Moines 


Branch 
S. H. Linderman, supply sales manager, Underwood 
[Typewriter Company, New York, N. Y., visited the Des 


Moines branch of the company on October 11, 1929, for the 
purpose of coaching the sales staff on the matter of mer- 
chandising supplies. At this meeting all of the salesmen 
and office girls from the sub-branches, as well as the entire 
Des Moines office organization were present. Jack Wolle, 
field representative of the portable division of the Under- 
to this meeting by F. A. 
Moines office. The result 


wood Typewriter, was invited 
Bredimus, manager of the Des 
was a combined supply and portable sales meeting. 

The following sub-branches operate in Iowa under the 
Des Dubuque, Clinton, Ottumwa, Mason 
City, Waterloo, Cedar Rapids, 


Marshalltown and 


Moines office : 
Burlington, 


Fort Dodge 


Davenport, 


- > 
Connecticut Valley Stationers Hold Monthly 
Meeting 
\ chicken dinner inaugurated the regular monthly meet 
Connecticut Valley Association on 
November 13, at the Taft in New 


Stationers’ 
Hotel 


ing of the 
Wednesday, 
Haven, Conn 

\fter dinner, the meeting was called to order by James 


E. Feeley, president of the organization. Donald B. Mc- 
Donald, regional governor of District No. 1, was intro 
duced by the chairman. 

The next meeting, it was announced, will be in Hart- 


preceding the annual meeting of 


1 at Springfield on February 5 


January 15, 
District No 


Che speaker of the 


ford on 
Regional 
evening, H. B. Elmer, sales manager 
Pencil Company, was then intro 
Eberhard 


of the Eberhard Faber 


duced and gave an enlightening address on the 
Faber standardization program, pointing out its benefits to 
the consumer, the dealer and the manufacturer. “Stand 
ardization” was defined as a concentration on one line with 
out duplication of competitive items of other manufacturers’ 
lines, or duplicate items of the same manufacturer. It was 
admitted that there were certain items for which a demand 
had been definitely created and which should be carried by 
the dealer; these were not included in the discussion. In 
short, such a program as suggested appeals to the manu 
facturer by the reduction of the number of accounts neces 
profitable orders and a 


dealer 


more 
manufacturer and the 


sary to handle larger and 


between the 


closer relation 
who is concentrating on his line 
Benefits to the dealer were indicated in a reduction of 


the number of lines in stock, better opportunity to educate 
and train the sales force to sell a lesser number of lines, 
and the whole-hearted support of the manufacturer assist- 
Under this program the consumer 
With a trained 

benefit of the 


ing in various capacities. 
quicker 
would get the 


would be shipments. 


aided by 
sales force, the consumer 
salesman’s superior knowledge of the lines he sells with 
the resulting reduction in buying expense. 

Mr. Elmer then cited cases where dealers had found this 
for their own since the 
decreased their inventory 40% 


plan successful. As experience, 
plan was inaugurated they 
and increased their sales 12%. 

Following the address of Mr. Elmer, the chairman intro- 
duced Mr. Pape, chairman of the Resolutions committee, 
who presented a resolution tentatively adopted by the mem- 
bers, to serve as a recommendation to the National Station- 
ers’ Association, and to be presented at the Regional meet- 
ing in Springfield for final approval. 

The resolution recommended the re-organizing of the 
dealers’ division of the National Stationers’ Association. 
While acting as an integral part of the National Stationers’ 
Association, it would function as a separate and distinct 
division. 

It was the opinion of the committee that making such 
a recommendation and adopting such a resolution should 
require further thought and a tentative plan to carry out 
the proposal. Accordingly, Mr. Pape presented a compre- 
hensive plan for the organization and activities of such a 
division were it accepted and organized by the dealer mem- 
National Stationers’ Association 
consist of the 
Associa- 


bers of the 

The recommended organization would 
third National 
tion, as the presiding officer. Mr. Garvin, the general man- 
ager of the Association, because of his intimate touch with 


vice-president of the Stationers’ 


the larger groups, activities and the facilities that he has at 
his command, would serve as secretary of the dealer divi- 
sion. A treasurer would be appointed to look after the dis- 
bursements and accumulations necessary to the completion 
board of directors consisting of a 


of any activities. <A 


dealer member from each region would be appointed. As 


these regions are so far apart and the opportunity for 
these regional directors to meet would be not more than 
once or possibly twice a year, it was therefore suggested 
that this group be divided into three parts. Each one of 
these three groups would appoint one man to represent 
them. In this manner the three men could meet much more 
often than could the larger group. 


The activities suggested were divided into four parts: 
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Research—including the delving into chain store and de- 
partment store selling methods and similar activities. Sell- 
which would study store selling, outside selling and 


ing 
advertising. Finance—which would attempt to establish 
the best ways and means to conduct the financial end of 


the stationery business. Accounting—in which it would be 
the purpose to obtain and present for the assistance of the 
dealer the best method of stock control and accounting that 
is known today. 

The resolution and recommendations were accepted ten- 
tatively by the meeting, after which the possibilities were 
discussed at some length 

There being no further business, the chairman declared 


the meeting adjourned. 


— 
Large Attendance of Carbon and Ribbon Dealers 
The Carbon and Ribbon Dealers’ Association held the 


November meeting in the Belleview Hotel, November 14, 


instead of in the down town restaurant where they have 


been holding their meetings. Everyone seemed pleased 
with the new surroundings. The meeting was one of the 
largest, in point of attendance, ever held by the organiza- 
tion, and A. L. Schirmer, the president, attributes this 


largely to the interest shown by members in the educational 


campaign. The demonstrations of machines and the talks 


given by experts who operate and display them, provide 
an excellent theme for conversation in addition to teach- 
ing those attending something they want to know. The 
machine demonstration at the November dinner meeting 


was of a Burroughs adding machine, which was shown by 
a fluent expert. 

[hese are the types of program the San Francisco organi- 
zation plans to continue for the next seven months, at least. 
. — 

Hedman Entertains Chicago City Sales Force 
November 4, 1929, a banquet was given 
Manufac- 


Monday evening, 
to the Chicago city sales force of the Hedman 
turing Company in honor of the fine sales record that this 
group of the recently big 
“Whoopee” sales contest staged by the company. Unfor- 
tunately, several members of the local sales force found it 
held in the 


men achieved in concluded 


impossible to attend the banquet which was 


Medinah Athletic club, Chicago. 
H. R. Hedman gave a short talk in which he expressed 
appreciation for the accomplishment of the men present. 
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He was warmly seconded in this statement by B. G. Henn. 
Immediately following the banquet everybody repaired 
to the Majestic Theater, where Texas Guinan’s latest Night 
Club Frolics were in progress. 
uaseeattion 
Mail Advertisers Meet 

At a meeting of the Mail Advertisers’ Service 
Association of Western Washington, George E. Minor, 
president, announced his retirement as an officer and mem- 
ber of the association, having sold his business, the Uni- 
versity Mimeo Company, to James C. J. Martin of the 
University Typewriter Company. James Reid of the Cen- 
tral Mail Advertising Company, vice-president, was made 
president of the organization. 

The meeting was called to hear a special report by Bar- 
ney Heiden on the Direct Mail Advertising convention 
held in October at Cleveland. The remarks of the principal 
speaker were briefiy outlined by Mr. Heiden, who had 
been made western vice-president at the Cleveland con- 


special 


vention. 

Mr. Martin 
association. 

A letter from Jack Carr, president-elect of the National 
Association, was read and several out of town visitors 
were introduced. Following the appointment of a nom- 
inating committee to select a slate for the new set of offi- 
cers for next year, the meeting adjourned.—J. C. J. M. 

—— 


made application for membership in the 


N. E. Pennsylvania Stationers’ Club 

A meeting of the North Eastern Pennsylvania Stationers’ 
Club was held at the Hotel Redington, Wilkes-Barre, 
Penna., on November 12, 1929. 

The president appointed a nominating committee for 
nomination of new officers for the ensuing year. Follow- 
ing the business session, E. Johnson of the Wilson-Jones 
Company was presented and spoke most interestingly on 
loose leaf. He said that he felt one of the items present- 
ing the greatest possibilities of sales is visible equipment. 

— = 
Pacific Northwest Rubber Stamp Men 

The Pacific Northwest Rubber Stamp Club held a meet- 
Portland, Ore., on November 17. Members were 
Seattle, Tacoma, Aberdeen Spokane, 


ing at 


present from and 


Wash.; Portland, Ore., and Vancouver, B. C. 
There was a good attendance and matters of much inter- 
est were discussed. 





BANQUET ATTENDED BY CHICAGO CITY SALES FORCE OF HEDMAN MANUFACTURING COMPANY— 


to right: A. T. Faber, C. Diamond, R. N. 
Wilson, E. J. Pauly. J. B. F. 


Mehrhof, H. G. 


From left 
Henn, E. M 
Weinberg, P. W 


Blackstone, 
Amos, B. G. 
Powers, Ben Sanger, Harry 


Cc. R. Peterson, O. R. Holmer, Carden 58. 
Henn, H. R. Hedman, A. F. White, T. M. Walsh, A. L. 
Morris, Geo. Westcott, W. B. Keucherer and Geo. 


Economos 
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Stowell Addresses Office Appliance Managers 

L. C. Stowell, president of the Dictaphone Sales Cor- 
poration, was the guest of honor and speaker at the regu- 
lar meeting of the Chicago Office Appliance Managers’ As- 
sociation which was held in the Hamilton Club Monday, 
November 4. The topic was training salesmen. 

The meeting was called to order by the president, C. L. 
Hayes of International Business Machines Corporation. 
After brief preliminaries Mr. Hayes called upon Arthur 
Blackstone, Chicago District Manager for Dictaphone Sales 
Corporation, who introduced Mr. Stowell. 

After describing the 
novice to senior, Mr. Stowell went into particulars con- 


various classes of salesmen from 


cerning the training procedure of his own company. He 
explained the necessity of thoroughly acquainting the sales- 
man with his own and competitive equipment, as well as 
with competing methods. The salesman is not expected to 
be a mechanic. On the other hand he is expected to under- 
stand every step in the operation of the machine, its uses 
and possibilities and be familiar enough with the mechan- 
take small adjustments in the customer's 


ism to care of 


office. 
The value of an understanding of complete general office 


procedure was stressed. The Dictaphone Sales Corpora- 
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tion is careful to have its salesmen well grounded in the 
various steps of office routine. The lack of that knowledge 
Mr. Stowell felt would be a serious handicap to intensive 
selling. 

Another point brought out forcibly was the advantage of 
understanding advertising including direct mail and the 
use of the company’s promotional work in developing pros- 
pects into customers. Mr. Stowell explained the methods 
of approach successfully used by Dictaphone salesmen and 
their manner of meeting objections having to do with the 
This part of the sales course the new 


actual sales canvas. 
The company dis- 


salesman is required to learn verbatim. 
covered that its sales training program developed in its 
self-confidence and an 
kind of business 


memory, 
before 


wonderful 
Dictaphone 


recruits 


talk 


sales 
ability to any 
audience. 

Mr. Stowell expressed great satisfaction in the sources 
developed for training additions to their sales force. For 


the most part they are recruited among the graduates in 


the leading universities. Others come from the service 
department. 
At the close of Mr. Stowell’s address, M. P. Frank, a 


graduate from the University of Wisconsin who had just 
completed the sales course at Bridgeport and had been as- 
signed to the Chicago office went through the form of a 
for business with Mr. Stowell as the 
The demonstration received 


regular solicitation 
prospective 
with great interest 


customer. was 
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Mr. Stowell prefaced his remarks with a statement to 
the effect that it was impossible that manipulation in prices 
of stock should affect the condition of American business. 
He is quite optimistic over the possibilities of the coming 


rear. 

yea 

New England High School Commercial Teachers 
Meet 


The twenty-seventh annual convention of the New Eng- 
land High School Commercial Teachers’ Association was 
held in the State Normal School, Salem, Mass., on Novem- 
successful conventions in 
The treasurer reported 


ber 2. It was one of the most 
the history of the organization. 


membership list, and the program was of a 


the largest 
high order. 

Lloyd L. Jones, who was one of the 
official U. S. Government delegates to the Amsterdam Con- 
ference, and Dr. John O. Malott, Specialist in Commercial 
Education, Bureau of Education, Washington, D. C., both 
brought definite messages of a very stimulating character. 

The round tables attracted large numbers to witness the 
practical demonstrations which were given under the chair- 
manship of Harold E. Cowan of Dedham and Miss Nettie 


seven or eight 


Elliott of Scituate. 

As a fitting climax the final address of the 
was given by Roger W. Babson, founder and president of 
the Babson Statistical Organization, Babson Park, Massa- 
chusetts. Mr. Babson gave an intensely interesting and 
pertinent address and held the attention of the large num- 


ber of people from start to finish. 


afternoon 


—_—@————— 
Philadelphia Stationers’ Association 

The regular monthly meeting of the Philadelphia Sta- 
tioners’ Association held at the Bellevue-Stratford 
hotel, Philadelphia, November 13, 1929. The business meet- 
ing was called to order promptly at 6:30 p. m. by Presi- 
dent Charles A. Connell before the dinner was served. 
This was a bit unusual, but the experiment proved entirely 


was 


satisfactory. 

During the dinner Mr. Connell made his maiden speech 
as president of the local association. He gave a tentative 
outline of the work that the association expected to do 
during the coming year. 

After the dinner William H. Brooks rose and said by 
way of introduction, “I have traveled many miles to be 
honored tonight, in presenting your speaker who, years 
ago, was a protege of mine, and during my absence abroad 
interested in 

I present 


this summer the statsoners became so much 
him that he was elected national president. 
Arthur J. Walker.” 

Mr. Walker responded by saying, “It is with happy 
embarrassment that I am here tonight. Philadelphia is 
the first association to invite me to be their guest. Al- 
though I miss Francis B. Irwin, who as a member of the 
nominating committee led me into the committee room at 
West Baden a year ago to accept the third vice-presidency 
of the National Association, and thus led to my present 
elevation. 

“T am reminded that there are two kinds of speeches—a 
key note speech, which is one where the speaker knows 
whereof he speaks, and a key hole speech in which he 
doesn’t. While this is perhaps of the latter type I am 
going to ask the privilege of reading it.” 

Mr. Walker referred to the stationery industry as one 
to be proud of, that after a history of over six hundred 
years it is not only intact but on the upgrade. In the past 
ten years it has assumed an important position in govern- 
ment statistical reports. The last report of the Harvard 
Bureau of Research showed a net gain comparable with 
most retail businesses. Mr. Walker urged still further 
improvement in better selling methods, better equipment, 
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Your Attention Is Directed 


the most perfectly equipped and up-to-date Factory 
in -_ world, maintained exclusively for the production of 


INKED RIBBONS AND CARBON PAPER 





MITTAG & VOLGER, Inc. 


Principal Office and Factory, PARK RIDGE, N. J., U. S. A. 


are justly proud of their recently enlarged plant, illustrated 
above, as it is the outcome of forty years’ tireless effort in 
supplying the trade with highest quality materials and unsur- 
passed service. The M & V line of typewriter ribbons and 
carbon paper is recognized aaSTANDARD and the Factory 
as HEADQUARTERS of the Industry. 


Why not take advantage of the QUALITY of our well-known 
brands? Each represents the highest value that can be fur- 
nished at the price. Write today for our illustrated catalog and 
we will explain the superiority of our grades. 


YOU WILL FIND IT TO YOUR ADVANTAGE TO GET 
BETTER ACQUAINTED WITH OUR ORGANIZATION 


BRANCHES FOR YOUR CONVENIENCE 


NEW YORK BOSTON CHICAGO ST. LOUIS 
261 Broadway 115 Federal Street 205 W. Monroe Street 804 Pine Street 
CLEVELAND LOS ANGELES SAN FRANCISCO MINNEAPOLIS 

326 Erie Building 406 So. Main St. 591 Mission Street 1040 McKnight Building 


AGENCIES ALL OVER THE WORLD 
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better stores, more dealers in the association, not only to 
benefit them but also to get their views and plans for im- 
provement so as to broaden the scope of the activities of 
the association to include every problem and every section. 
Mr. Walker recognized the fact that there are problems, 
needing correction, and his administration, he 
The aid of every indi- 
vidual stationer is needed in the effort. Mr. Walker urged 
that each come into court with clean skirts, manufacturers 
He closed by 


prosperity He 


serious ones, 
indicated, is going to tackle them. 


saying, “There can be 
runs 


as well as dealers. 


who profits most 


no monopoly on 
his business so that the other fellow also makes a profit.” 

Chas. P. Garvin, general manager of the National Sta- 
tioners’ Association, was then introduced Mr. Garvin, 
commented on the National Association work, the Harvard 
Bureau of Business Research and a number of other things 
of interest to the group assembled. 

Following Mr. Garvin's address, President Connell ap- 
pointed the committees for the ensuing year, explaining the 
functions of each committee. The meeting then adjourned. 

. 

—_—_<—————— 
Chicago Typewriter Dealers Meet 

The regular meeting of the Chicago Typewriter Dealers’ 
Association was held in the ball room of the Elks’ club, 
Wednesday evening, November 13, 1929, where eighty deal- 
ers, their wives and friends were dinner guests of W. J. 
Montgomery, manager, Portable Typewriter Division, Royal 
Typewriter Company, and E. W. Claussing, president In- 
ternational Typewriter Exchange. 

The regular business included a discussion on the need 
of profitable rentals and service charges. This discussion 
was opened by A. B. Froehlich, chairman of the Program 
Committee, who presented some interesting factors of asso- 
ciation growth, and stressed the need for co-operation and 
co-ordination of every dealer for mutual benefit and suc- 
cess. His remarks might. be listened to with profit by 
any group of dealers, so here is his address, as given in his 
own inimitable style: 

“When at our last meeting | 
at this meeting a program the adoption 
life into our association, I am 


was commissioned to work 
out and present 
of which would instill new 
afraid I was given a task to which I cannot do full justice. 

“The Chicago Typewriter Dealers’ Association has been 
in existence for the past five years. It was organized for 
the purpose of bettering the lot of everyone of us; it was 
theory that through organization, through 
co-operation, we should all benefit in a material way. 

“It is frankly admitted by all of us that our hopes and 
expectations have not materialized in a big way. Most of 


rather disheartened and feel that the social phase of 


formed on the 


us are 
our meetings does not entirely justify the dues we have 
We all talks about 


and mutual help have not always been translated into action. 


been paving know our co-operation 


“IT am of the opinion that we have tried to do many 
things at one time, and as a result got nowhere. The fel- 
low who advertises Royals for $10.00 and makes a sales- 


room out of the parlor or bedroom of his home, is still with 
us. We haven't succeeded in making him pay a license or 
quit. We are still continuing to compete with each other 
in how much advertising space we can take in the Red 


Book, and last but not least, we are still cutting each others’ 
throats like hungry wolves in getting rentals at prices that 
} | 


are nobod s business 


CAN WE 
RATES 


“T believe the crux of our whole problem is: 
ARRIVE AT AND STICK TO PROFITABLE 
for rentals, repair and rebuilding work? 

“Tf all of us can agree and are men enough to keep our 


word that we will not rent, repair or rebuild typewriters 


adding machines) at a price less than ex 


(and, pe rhaps, 
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perience proves we must have in order to exist, stay in 


business, pay our bills and have enough left so we can 


maintain a standard of living a little above that of the recent 
then we can truly say that we have accom- 
then only is there a justification of our 


back than we put 


immigrant, 
plished something; 
existence; then only will we get more 
into it 

“The rest will take care of itself. 
can profit by organization, but they 


There are other ways 
in which we should 


be put on the shelf until we have accomplished this one 
and most necessary step.” 

A roll call on the appointment of a committee to work 
out and report its findings on standards of service and 
charges showed the dealers to be in unanimous accord. 

At the conclusion of 
over to Mr. Froehlich as 
guests were furnished with a real program of entertainment, 
as well as dance music furnished by the Reliable Type- 
writer and Adding Machine Company employees. 

James P. Ward, Jr., president of the association, pre- 
siding, and James P. Ward, Sr., president of the National 


Typewriter Dealers’ Association, were at the head of the 


business the meeting was turned 


master of ceremonies and the 


table. 
0 = 
Philadelphia Office Appliance Managers 
Bowling League 

The Office Appiiance Managers Association of Philadel- 
phia are sponsors of the new Office Appliance Bowling 
League, which started off in fine shape November 5. Ten 
teams representing the Dictaphone Sales Corporation, The 
Smith & Corona 
Company, In- 
Shaw-Walker 
Company, 


Form 


Manufacturing Company, L. C 
Inc., Art Metal Construction 
ternational Business Machines 
Company, Yawman Erbe 
Ditto Sales & Service, Inc., and Remington Rand with two 


Berger 
Typewriters, 
Corporation, 
and Manufacturing 
teams, comprise the league. 

The association has donated suitable prizes for winning 
team, high individual average for the season, high individual 
score for single game, and prizes for members of winning 
team. 

This league has already created a great deal of interest, 
not only among the teams, but other sales and service rep- 
resentatives of the Philadelphia Association, and it is felt 
that the bringing together of the sales and service repre- 
sentatives of the various companies will foster a fine feeling 
and will materially advance 


of friendship and respect, 


locally the interests of the entire industry. 


en 


Stationers’ Association of New York 
Those who attended the regular monthly meeting of the 
Stationers’ Association of New York, held November 18 
at the Drug and Chemical Club, New York City, were priv- 
an enlightening address on The Relation 
William D 
York Telephone Company. 


ileged to listen to 
of the Telephone to Business by Sargent, gen- 
eral sales manager of the New 


Mr. 
the telephone company, pictured the 


visualize the service of 
Metropolitan District 
The illus- 


Sargent in his attempt to 


without the use of the telephone for half a dav. 


no doubt in the mind of the listener that busi- 


use of the 


tration left 


would be impossible. In defending the 
dial phone in preference to the manually operated system, 


1945 there would not be enough girl 


ness 


he estimated that by 
graduates to meet the requirements of the telephone com- 
pany, estimated on the present rate of increasing service. 
Other points in the discourse called attention to the 
special selling service the telephone company has inaug- 
urated; the part the telephone company plays in the eco- 
nomic scale of life; the stimulation to business through the 
company’s gigantic producing power; the providing of an 
opportunity to invest in sound investments, and the benefit 
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ANAMA, 


TYPEWRITER 


**The Line that can’t be matched” 





A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 


Manifold Supplies Company 
188 Third Avenue 
BROOKLYN, cstationt2) N. Y., U. S. A. 
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This is what / call 
Real Merchandising 


JUST a year ago this New York office equipment dealer added 
Remington Portables to his line. Now, he reports that he is selling 
three Remingtons to one of any other make. 














“When you people first mentioned dealer helps | was frankly 
skeptical,” he said lately. “It had a familiar ring. But you've backed 
me up to the limit... I've satisfied myself that your promotional activ- 
ities have kept the Remingtons moving out of stock... This new mate- 
rial you've shown me...is the best vet... It's what | call real mer- 





chandising.” 


Remington Rand offers typewriter dealers an unusual combina- 
tion. First...in the new model Remington Portable, a product that 
has already captured public approval. Secondly ...a well organized, 
intensive merchandising program that includes sales-pulling helps of 


every description. 


Dealers with an eye to turnover would do well 


to write for the Remington Portable story. 


emington Rand 


BUSINESS SERVICE 


BUFFALO, NEW YORK 
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to the public at large in the research work conducted by 
the telephone company. 

One of the high-lights of the meeting was the appeal by 
President Louis C. Geils for the present need for optimism. 
He charged every member to be an emissary of optimism. 
The appeal was particularly well timed and well accepted. 


Qe 
Stamp Men Hear Talk on Merchandising 
The Chicago Stamp Manufacturers Club, Inc., met at 
the Bismarck Hotel November 18, devoting the evening to 
a discussion on “Merchandising” by J. R. Swift, of The 
Superior Type Company. Mr. Swift’s presentation was 
aided by charts displayed to the audience. His hearers 
took with them many helpful ideas to apply to their indi- 
vidual enterprises. This was a very profitable meeting for 
the members, and future gatherings are expected to enjoy 
similar helpful material. 
At this meeting the members discussed the first bulletin 
of the International Stamp Manufacturers Association pre- 
pared by Mr. Greig, the new secretary. 


—————_——_——- 
Associated Stationers Take Cushman & Denison 
Line in West 

The Atlas Stationery Corporation of New York City 
announce that the Associated Stationer’s of Chicago will 
be their distributors for the entire line of the Cushman & 
Denison Manufacturing Company’s product for the terri- 
tory west of Pittsburgh, extending north to the Canadian 
line and south to the Gulf of Mexico. 

The cooperation and protection that the Atlas Stationery 
Corporation has given the trade in the past will be contin- 
ued by The Associated Stationer’s. 

The Atlas Stationery Corporation suggest that orders 
from this territory be sent direct to the Associated Sta- 
tioner’s at Chicago. 

a 
Useful Loose Leaf Catalogue 

Bound in blue covers comes a catalogue of loose leaf 
devices manufactured by the Federbush Brothers Loose 
Leaf Company, Inc., 160 Varrick street, New York, N. Y. 
This book contains ninety-six pages exclusive of cover and 
is thumb-indexed. 

8 8 EE 
Acme Staple Company Entertains Rotarians 

The Rotarians of Camden, Collingswood and Haddon- 
field, N. J., were guests of the Acme Staple Company at 
its factory, Camden, N. J., Tuesday evening, November 5, 
1929. About 160 were present. They met at six o'clock 
to enjoy a delightful lunch that was served in the plant 
by a local caterer. There was a musical program given 
by the Adelphia Quartette and other professional talent 
from the Black Bird show of New York City. 

During the course of an address Milton Roach, manager 
of the Acme Staple Company, announced that the company 
plans to expand its factory. This expansion includes the 
installation of new machinery and equipment which will 
greatly increase the output of the plant. The installation 
work is being rushed and will be completed within a short 
time. 

Mr. Guest, the secretary of the Acme Staple Company 
gave a brief account of the history of the organization 
since its inception. 

SE — 
Underwood Portable Christmas Campaign 

A most attractive folder has been gotten out by the 
Underwood Typewriter Company suggesting Underwood 
portable typewriters as Christmas gifts. This folder is 
done in colors with striking illustrations showing how the 
portable is useful to each and every member of the family. 
The cover design indicates the modern tendency toward 
speed in all things, a rapidly moving train and an airoplane 
speeding into the sunset with Santa Claus in charge of each. 
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ENGLEWOOD 


IS 


THE IDEAL LINE 


1929 is drawing to a close—1930 is 
about to begin. The new year will 
start with everybody going after busi- 
ness harder than ever before. 


Office Furniture retailing is a highly 
competitive field. The dealer must— 
if he is to get the business—give his 
customers good merchandise with the 
best possible service. 


The ENGLEWOOD Line will 
help you. 


—stronger construction 
—better finish—genuine DUCO 
—neater appearance 
—increased turnover 

—prompt shipments 
—unexcelled rail connections 
—competitive prices 
—EXCLUSIVE SALE. 


The ENGLEWOOD Line merits con- 
sideration in your plans for 1930. The 
new Brochure and prices will be 
mailed on your request. 


ENGLEWOOD DESK CO. 


5820 Lowe Avenue 
Chicago, IIl. 


61 




















MERRY XMAS 


and 


Best Wishes 


for 
A Prosperous 
New Year 











1929 


The biggest year in the history of 
the Polar business. All previous rec- 
ords smashed, and still a month to go. 


To our many friends who have made 
possible this remarkable and unique 
growth in our business, we take this 
opportunity of expressing our ap- 
preciation. 


And to these same friends, we pledge 
ourselves to continue the maintenance 
of quality of product, superiority of 
workmanship, and the rendition of 
efhcient, careful and courteous service. 
Not a change in Policy, but a reitera- 
tion to fortify us for 1930 and years 
to come. 


Thank you for your past business. 


POLAR 


Manufacturing Company 
119-123 N. 4th St., Philadelphia, Pa. 


If it’s a Polar Product, 
Quality is Assured. 
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The Guest Book 

CHARLES GRAYSON of the Underwood Noiseless 
typewriter organization, New York City, visited this office 
on November 5. Mr. Grayson, who has been connected 
with activities in the Noiseless typewriter field almost since 
their inception, is making a trip to different sections of the 
country and before his return will have covered a wide 
territory. 

TOM EMERSON, general sales manager of The 
Conklin Pen Manufacturing Company, Toledo, Ohio, spent 
a short time in this office on November 6. He spoke with 
confidence of the future and gave an encouraging report of 
Conklin activities. 

JOHN J. DUNCAN, sales manager, The H. C. Cook 
Company, Ansonia, Conn., was among our visitors on No- 
vember 7. Mr. Duncan came west on business and ex- 
pressed himself as optimistic regarding the outlook for trade 
in general. 

E. E. BATES of the Quality Park Envelope Company, 
St. Paul, Minn., spent a half hour in this office on Novem- 
ber 8. He was here on business for his house. Conditions 
in the northwest, he says, give no cause for apprehension. 
Demand for office equipment seems to be active and the 
outlook is good. 

M. LEISHIN of Detroit, Mich., paid us a visit while in 
Chicago on November 12. 

R. M. TUSSING, president of The Victor Safe & Equip- 
ment Company, Marietta, Ohio, and regional governor of 
District No. 5 of the National Stationers Association, spent 
an hour in this office on November 21, discussing various 
matters. Mr. Tussing does not believe the United States is 
due for poor times, but that on the contrary, business will 
follow the logic demand and the impetus of confidence. 

H. B. REYNOLDS of Philadelphia, Penna., was a visitor 
on November 21. 

F. CHESLEY of the Peerless Appliance Company, Louis- 
ville, Ky., was a caller on November 27. 

0 i —- - 


Remarkable GF Company Folder 

“Growth” is the title of a folder which, by its cover 
design, starts from prehistoric times and winds up with an 
invitation to participate in greater Allsteel month, Novem- 
ber, 1929. The company is celebrating the completion of 
another factory unit, recording a period of uninterrupted 
growth since the foundation of the organization twenty- 
seven years ago. The folder presented a plan for a super- 
sales month, pictured the factory as it stands today and as 
it began in 1902 with successive additions, and illustrates 
various types of equipment offered throughout the years. 

— i 


Ribbon and Carbon House Organ Makes Its Bow 

Crown Impressions is the name of an interesting little 
house publication of the Crown Ribbon & Carbon Manufac- 
turing Company of Rochester, N. Y. This is published in 
English and Spanish and November marks Volume One 
Number One of the publication. 

Crown Impressions contains an article on “Typewriter 
Ribbons and Emotions,” a clever discussion of the relation 
between the ribbon and the resulting impression not only 
upon the paper but upon the sender and the recipient of 
the letter. Then there is an article entitled Trouble with 
Prices. Price troubles are almost always caused by not under- 
standing what is to be accomplished and how it is to be 
done. Poor carben is like three-cent lemonade. No one 
particularly cares for it at any price. 

At the end of the booklet is a useful list of machines 
showing the width of ribbons required by them. 

In addition to the articles mentioned above are several 
others relating to Crown matters, including one descriptive 


article of the new Crown carbon package. 
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Model H-3 —$75. Imprints 


N every civilized country on the globe where 
business is conducted on anything like a 
modern basis Addressograph products form 
an important part of profit building methods. 
A world-wide organization has been developed 
to study the vast problem of name and data 
writing on business forms. The result is a line 
of Addressograph products that are cutting 
costs, eliminating mistakes, speeding opera- 
tions and increasing sales in practically every 
known line of business. 
A customer control system for preventing and 
reviving inactive accounts in every size and 
type of business has been worked out. 


The small retailer's problem of reaching pros- 
pects quickly and economically has been solved. 
Corporations are provided with ways and 
means of saving thousands upon thousands of 
dollars in every department where names and 
data must be written on standard forms. The 
work is being done on Addressographs faster, 
better and more economically than by other 
methods and at a fraction of the cost. 

The Addressograph representative will gladly 
point out where and how Addressographs will 
cut costs, save time and build profits. The cou- 
pon mailed with your letterhead will bring de- 
tailed information, without obligation. 


Sales and service agencies in the principal cities of the world 


ApDRESSOGRAPH Company, 903 W. Van Buren St., Chicago 
Canadian Head Office and Factory: Addressograph Co., Ltd., 30 Front St. W, Toronto, 2, Ont. 


European Head Office and Factory: London, England. 
Addressograph 


Manufacturers of Graph type 


Cardograph — $57.50 | Model F-2 Electric—$375. Han- 


names or data. 1200t0 1800 | F. O. B. Chicago dles name and data writing on 
impressions an hour! Other | Produces 1500 mes- | all forms thru a ribbon, 2,000 
hand operated models from ges on post cards| to 3,000 an hour. Other electri- 

$20 to $105. All prices in an hour! Also cally operated models from $295 


F. O. B. Chicago. 


imprints forms, etc. | up. All prices F. O. B. Chicago. 







of Civilization! 
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f 
Dupligraph Cardograph Speedaumat ra 

Dupligraph —~Model D-3 — | Model A-4 Automatic Ped — § 
$2,025, or leased at monthly | $2,025. Imprints an almost un- 4 
rate. Prints 2,000 letters per | limited variety of forms, 7,500 ° 
hour, complete with name, | per hour. Other automatic ma- 4 Mail 
address, cahetation, date, en- | chines from $595 to $12,750. e 

tire letter and signature. All prices F. O. B. Chicago. 4 with your 
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PRINTS FROM TYPE 





Copyright 1929 Addressograph Co. 


Street, Chicago, 


ating expense. 





letterhead to 


ADDRESSOGRAPH Co. 
903 West Van Buren 
Illinois. 
Please advise how 

Addressographs will increase 
my sales and reduce my oper- 
12-29 
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Nothing But Tables 


Th 


is is an age of specialists in all lines of 


industry. 

While we feel fully capable of building any 
office furniture, we have specialized in 
Samson tables. 


Specializing has some benefits other than a 
superior product. Certain economies are 
effected and as a result there is an opportu- 
nity for a better profit to the dealer and a 
lower price to the customer 


Samson tables will meet any table require- 
ment. Usually what is wanted can be se- 
cured from stock, but we are fully equipped 
to produce special tables, in accordance with 
consumer demand. Too, our experience in 


tab 


le construction will help you in taking care 


of your trade. 


Write for the latest Samson Catalog. 


Mutschler Brothers Co. 


501 
Madison Napp —~ 
Serect Indiana 
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Steel Equipment Co., Ltd. Builds Third Addition 


The Steel Equipment Company, Ltd., owing to the rapid 
growth of the demand for steel office equipment in Canada, 
now has under construction a third addition to its large 
plant at Pembroke, Ont. The company, organized in 1913 
with the Hon. E. A. Dunlop as president and D. P. Cruik- 
shank as vice-president and managing director, began busi- 
ness with a floor space of 40,000 square feet. Soon after- 
ward this space was increased to 45,000, and later to 70,000 
square feet. The new building will add 18,000 square feet 
to the total. The plant contains complete facilities for the 
manufacture of high grade steel furniture, from the raw 
material which comes in the form of flat steel sheets of 
first-grade cold-rolled steel, to the completed article, ready 
for installation in the office of the user. A complete tool 
and machine shop is maintained, as well as a plating plant. 
The company’s products bear the slogan, “Made in Canada,” 
and are sold through dealers exclusively. 

An illustrated story of the development of the Steel 
Equipment Company, Ltd., appeared in a recent number of 
“Canadian Office.” 

The company has just issued a new 64-page catalogue 
illustrating and describing its lines, which include high 
grade steel desks and all manner of filing devices and other 
items commonly offered in steel equipment. 

— 

Belgium Changes Postal Franking Regulations 

Commerce Reports] The use of postal stamping machines 
by commercial firms in Belgium is no longer subject to a 
minimum use of 500 francs worth of stamping per month. 
A decree covering this change has been issued by the 
Ministry of Railways, Post, Telegraph and Telephones. 

—_—__———— 
O. E. Men Head “Visioneers” 

E. J. Fiala, secretary and treasurer of The Hanson Busi- 
ness Machines, Inc., Cleveland, Ohio, was elected assistant 
secretary of the Visioneers Association, Inc., and James S. 
Barrick, typewriter maintenance maa for the Union Trust 
Company, was elected president. 

Walter Hanson has been given charge of the publicity. 

The spirit of the Visioneers is: “Our noble vision is to 
serve sunshine to the blind folks of all creeds who unfor- 
tunately have lost their vision. Every Visioneer pledges his 
loyalty to this worthy vision with the conception of creating 
sunshine for himself and others in giving a helping hand to 


those who have lost their sight.” 
EH 


J. W. Jenkins Joins Brother in Advertising Work 

Joseph Willcox Jenkins, business specialist of New York, 
has joined the organization of William Jenkins, his brother, 
at 1713 Sansom street, Philadelphia. 

The work of Joseph W. Jenkins in the U. S. A. and 
abroad, has had to do mainly with marketing. He has han- 
dled a wide variety of problems and is thoroughly familiar 
with business practices and principles. Both gentlemen are 
delighted that circumstances enable them to bring this 


association about. 
<—_—_—_ 


A New Demonstrator Book for Noiseless Type- 
writer 

The last work done by the Iate J. R. Shepard was the 
completion of the demonstrator book for the Remington 
Noiseless typewriter. This book is a standard demonstra- 
tor in portfolio form. It contains twenty-four pages in a 
ring book and is a very effective work for salesmen to use 
in connection with their canvass. The portfolio is twelve 
by fifteen inches and contains the best material from books 
already prepared and ideas more recently developed. 

Mr. Shepard said that, “This standard demonstration 
makes a man a real specialty salesman. It enables him to 


go out and sell an idea.” 
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A “ClemcoGlide” Typewriter Desk with panel removed showing simplicity 
of mechanism and ample knee room for operator. 

















Patented Feb. 3rd 
and Nov. 10th, 1925 


When You Buy a Piece of Machinery— 


you demand that mechanical perfection which guarantees delivery of the best product, 
most efficiently produced. If you are to achieve the most satisfactory results from a 





Also Foreign 
Countries 





t= “center-drop” type of typewriter desk you must adhere to this same basic buying 
principle. 
The “ClemcoGlide” Typewriter Desk is mechanically faultless. You prove this the first 
time you open and close a “Clemco-Glide.” The mechanism is simplicity itself. Thus equal 
f simplicity of construction is permitted throughout and the utmost efficiency in opera- 
ie tion is secured. 


Supply “ClemcoGlides” from stock and your sales will be strong and profitable when you 
demonstrate these points of superiority: 

. Easy to raise and lower. Lift the lid only half way. 

. Rigid, vibrationless platform. 

3. Locks and unlocks automatically—patented. 

. Strong platform frame support. Only two parts. 

. “CLEMCO” Tie Rail. Keeps pedestals in alignment. 

. Ample knee room. 

. Ball-bearing, all-steel mechanism. Smooth, easy cushion-like operation. 
. Prevents tearing and soiling of clothing. No exposed metal parts. 

. “ClemcoGlide” stops the drop and saves the typewriter. 


“CLEMCO” Advertising-Selling Co-operation Sent to Office Furniture Dealers Seriously Interested in Serving 


the Public with the World's Best. 
Ag THE CLEMETSEN COMPANY 
& 3403 West Division St. Chicago, Ill. 
We Nation-wide Service Through the Better Office Furniture Representatives 
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OFFICE APPLIANCES 


And 
HERE 
THEY ARE 


In introducing these new office 
chairs to the office furniture trade 
we believe we are advancing !the 
dealer's opportunities both in ser- 
vice and profit. 


Good, medium grade chairs to match 
the various popular designs of office 
desks are offered at attractive prices 
to insure sales in volume. The Bank 
of England type, much in demand 
in the more expensive grades is ex- 
pected to attract much favorable 
attention. Made in a fine, modernly 
equipped centrally located chair fac- 
tory with vast supplies of material 


No. 401 





at hand this new line offers many 
features of better service to office 
furniture dealers. 








Shipments may be pooled with 
Indiana Desk Company shipments, 
thus reducing freight charges. 


But write us. Just say, “We are 
interested... We'll give you all the 
details. Write soon. 


NEW INDIANA 
CHAIR COMPANY 


Jasper -------- Indiana 
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INDIANA DESKS 


of choicest Indiana Oak 


Here is a line to brighten your display room and sell a 
satisfactory volume of serviceable, attractive office 
desks—reasonably priced and profitable. Quantity 
production makes possible this remarkable value. 


Long after the price is forgotten, this value remains. 
Long after the price is forgotten, the desk continues 
to serve. Long after the desk has given ample value 
for the price, it continues to pay for itself over and 
over again. 


These Indiana Desks might easily sell for more money. 
Dealers could sell them side by side with higher priced 
desks and be fully justified in doing so, but our policy 
of giving a little extra has proven a winner. Would 
you like to handle such a line of desks? 


Indiana Desk Company 


JASPER - - INDIANA 


aS es oo 








BUSINESS 
BUILT 

ON 

LC SMITH 
STAYS 
BUILT 


Tue only way to make money on business 
typewriters is to sell machines that satisfy 
so fully that when you place one in an 
office, you are reasonably certain to get 
all the business of that office. 

Once an operator has become accus- 
tomed to the inconceivably gentle touch 
of an LC Smith, which never strikes bot- 
iom but ends on air—no shock to sensitive 
nerve centers in finger tips; once she 
appreciates the enor- 
mous saving of labor 
due to ball bearings 
throughout, she_ will 


insist on having an 





OFFICE APPLIANCES 


LC Smith for the rest of her business life 
—and will tell others. 

When the office manager learns the 
value of LC Smith plus features— Reverse 
Line Spacer, 5-Key Inbuilt Decimal 
Tabulator, Interchangeable Platen—he is 
sold for good. 

When the man who pays bills discovers 
that LC Smith needs less service and lasts 
longer, his mind is made up on the type- 
writer question. 

Many of the largest 
offices in the United 
States use L C Smith 


machines exclusively. 


LC SMITH & CORONA TYPEWRITERS INC 
51 MADISON AVENUE, NEW YORK CITY 
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Central Alloy Steel Absorbs Chicago Plant 
The Central Alloy Steel Corporation, of which The Berger 
Manufacturing Company is 


of the 


a part, has acquired the good 
& Steel 
foremost 


Iron 
the 
steel in the Chicago district. 


assets Interstate 


Che 


manufacturers of alloy 


will and Company, 


Chicago latter is one of 


concentrates a capitalization of $92,000,000 in 
held. 

[he Interstate Iron & Steel Company has a rolling mill 
at Ei 118th the 
river, blooming 


transaction 


the alloy steel 


ust Chicago, a plant at and Calumet 


Street 


with five furnaces, a mill and a Morgan 


continuous merchant bar mill, and also has a rod and 
wire plant at 79th street and Stony Island avenue, Chicago. 
G. F 
ind treasurer; directors include Mr. Davie, Mr. Llewellyn, 
R. C. Schaffner, C. H. Poppenhausen, C. D. Caldwell 
George Woodruff. lotal liabilities 
$17,000,000, the addition to 
Alloy 
Ohio, brings the assets 
cerns to $92,000,000 
Among the directors of Central Alloy are E. S 
Webster of Stone & Webster and Blodgett, Inc., George 
\. Mumford of the Atlantic National bank, Ernest B. Dane 


of the Brookline Trust Company, Thomas L. 


Paul Llewellyn is president, G. Davie vice-president 
and 
assets and 


of 


are 
of Central 
Steel, with its big plants at Massillon and Canton, 


about 
which those 


and liabilities of the combined con 


Steel 


Chadbourne, 
chairman of the board, and others. 
a 

Safe Film Storage Asked by Bureau of Standards 

The United 

operating with fire prevention men and scientists in devel- 

oping a the 

films of 


States Bureau of Standards has been co- 


plan assuring safe storage of photographic 


various types. This movement received impetus 
when, several months ago, a large Cleveland hospital was 


killed 


reached the stored X-ray films, most of the deaths being 


wrecked and many patients during a fire which 


caused by the fumes of the burning films. 
The importance of safe storage of such films is empha- 
sized by C. R. Brown of the Bureau of Standards, who out- 


lines the following proper methods: 


Storage of films in vaults constructed to resist pressures 
from rapid combustion of films and mild explosions which 


sometimes accompany fire. 


Provision of vents to the outside of the building to carry 
away the poisonous gases. 


Self-closing doors, preferably opening inward into the 


vault, and of sufficient strength to resist pressure. 
Most of the 


films, he pointed out, especially in hospital 


buildings, have been of the nitro-cellulose type, that ignites | 


at relatively low temperature, burns very rapidly, and give 
off poisonous gases 


One prominent manufacturer in the office equipment 
field has worked out a safety storage device for hospitals, 
etc., employing Underwriters’ label safes provided with 


ducts leading outside the building. 
Colonel Pelouze Heads Deep Waterway Body 
Col. William Nelson 
Manufacturing Company, 


Pelouze 
the 
The com- 


Pelouze, president of the 


was elected chairman of 


Illinois Deep Waterway Commission recently. 


mission, the members of which are appointed by Gov- 


ernor Emmerson, is authorized to investigate the feasibility 
and value of the project to connect the Great Lakes with | 
the Atlantic the St. 


way, thus permitting the passage of ocean vessels of deep 


seaboard, through Lawrence water- | 


draft to carry cargoes to and from Great Lakes ports for 


Atlantic destinations. At present there is some navigation 


of this type, restricted to vessels of comparatively shallow | 
draft. 
Colonel Pelouze has already served as chairman of sev- 


eral commissions on the St. Lawrence waterway project. 


independent | 
This | 
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ENUS 


COPYING 
PENCILS | 


No. 165 medium—No. 168 hard 
VENUS Super Copying 


(green watermark finish) 
No. 214 medium—No. 215 hard 
and twenty other styles 
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Quality 
Wins! 


AST turnover is tradi- 

tional with VENUS 
Copying Pencils. Their su- 
perior — isknown and 
appreciated by all those 
who demand the best. 


Signatures on bank checks 
written with VENUS Copying 
Pencils are legal. Memos, 
orders and invoices should 
be made with VENUS indel- 
ible lead. 


They are used everywhere 
by railroad men. Dentists 
prefer them for marking 
plates. Physicians write their 
patient’s records and pre- 
scriptions with them. 


Users of VENUS Copying 
Pencils appreciate their 
silky smoothness. Purchas- 
ing agents favor them for 
the amazing toughness of 
their lead—a feature which 
makes for longer life and 
economy. 






EW AMERICAN PENCIL CO.NY 166 


SBVING) 


2] 





la: 


US 


WEN 















} Display Venus Copying Pencils 


and gain volume sales! 


American Lead Pencil Co. 


500 Venus Building, Hoboken, N. J. 
New York Salesroom: 212 Fifth Ave., N. Y. C. 


The World’s 


most famous 
Copying Pencil 
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The (Dc loose-leaf products of 
W. G. Lloyd Company manufacture, 
outstanding because of advanced me- 
chanical construction and design, to- 
gether with superior quality and 
workmanship, are 


The (DCO Chain Post Binder 


(Adapted also to Machine Bookkeeping) 
















Equal in quality and workmanship 
but more standard in general con- 
struction are 







Catalog Covers 

Magazine Covers 

Telephone Book Covers 
Machine Bookkeeping Binders 


Sectional Post Binders 
Solid Post Binders 
Prong Binders 

Loose Sheet Holders 










Forms, indexes and other loose leaf 
equipment are carried in stock or 
manufactured to order. 






Blank Books, Ruling and Printing 
Also Made to Special Order 






CADCO +295" PRODUCTS 









Complete in Line—Competitive in Price 
Individual and Alone in Quality 
and Workmanship 










For particulars and prices address 


W. G. LLOYD COMPANY 


Accounting Devices Company Consolidated 


626 SOUTH CLARK STREET, CHICAGO, ILL. 
(SY flay p mmm NT A ff 
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Twelve Years with Corona and “Elsie” 


J. L. Howerton, who rates “Jim” in a wide circle of 
friends, has been in the typewriter field since 1917, starting 
with the Corona Typewriter Company, Inc., at Omaha, 
Nebr. He is now manager at St. Louis, Mo., for the L. C. 
Smith & Corona Typewriters Inc., 1108 Locust street. He 


was manager of the Central Typewriter Exchange in May, 


1923, when he left to join the L. C. Smith & Brothers or- 
ganization at Omaha. In June, 1925, he went to Dallas, 
[exas, as a distributor of the Corona typewriter. He con- 
tinued in that work until February, 1927, when he re- 
entered the employ of the L. C. Smith & Corona Type- 
writers Inc., in charge of a district dn northeast Texas. In 
June, 1928, he was appointed branch manager at Rich- 
mond, Va. Mr. Howerton had charge of the Richmond 


branch until July 1, 1929, when he was transferred to St. 
Louis as manager of that territory. 
i ; 
Winners in D. M. A. Contests 
this field 
Cleveland 


mentioned in the 
convention the Direct 
Several manufacturers 


concerns in were 
awards at the 
Mail Advertising Association, 
in the field offered trophies. 
[The Everett Waddey Company, Richmond, Va., received 
the Blotters Trophy” contest. The 


Several 
made of 


Inc. 


mention in “Selling 


trophy was presented by the Albermarle Paper Manufac- 
turing Company, Richmond, Va. 
The United Autographic Register Company, Chicago, 


received the “Silvertone Trophy,” for the best envelope 
design. 

The American Multigraph Company trophy was awarded 
for a letter campaign for the Copley-Plaza Hotel, Boston, 
prepared by the Sampson & Murdock Company, Boston. 

ee 

Pen Engineering and Experimenting to Expand 

The engineering and experimental departments of the 
W. A. Sheaffer Pen Company will shortly occupy space in 
new wings added to the factory group at Fort Madison, 
Iowa. These departments have been cramped because of 
lack of room, and the increased space will permit greater 
products and new 


The activi- 


activity in originating new designs in 
patterns in machines to produce these items. 
ties of the engineering and experimental departments will 


cover merchandise at price and quality appeal for all classes 


of buyers, with emphasis on the “Lifetime” lines. 

Modern industrial architecture has been followed in the 
new additions, carrying out closely the type of the other 
buildings in the Sheaffer group. 

i As 
Frautschi’s to Handle Office Supplies 
Frautschi’s, Inc., 215-21 King street, Madison, Wis., is 


planning the addition of office supplies and accessories to 
the commercial furniture lines carried heretofore. This is 
one of the leading commercial furniture houses of southern 
Wisconsin 

Che Wilson 
street, said to be one of the most impressive in the coun- 
This commercial 


stationery lines, as well as 


company erected a new funeral home on 


try released space for expansion into 


increased room for commercial 
The store has a clean sweep through the 

from King street to Wilson. 
— 


Chicago Conklin Branch Expands 


Increasing volume of business in the Chicago trading area 


furniture items. 


center of the block, running 


has necessitated the expansion of the Chicago branch of The 
Conklin Pen Company, which is removing into much more 
commodious quarters in the North American building where 


the Conklin Company’s branch has been situated for the 
past several years. New furnishings, a greatly enlarged 
stock, and an increased personnel in all departments are 


being added. 
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“§$2% Increase in Sales Last Year” 
162% Increase During the Past Two Years 


The purpose of this message is to call the attention of 
LIBERTY Collapsible Storage File Distributors to 
the fact that those distributors who are using our co- 
Size xo.s.. Operative advertising helps are rapidly building sales. 
pextxis.for One of our middle west distributors reports sales as 

follows: 1926, 2211 files; 1927, 3194 files; 1928, 5793 
files. And sales for this year are going far ahead to a 
new record. Here is an exact quotation from the let- 
ter of another distributor: 







surat Ne. 0x “We are very well pleased with the way our sales 
Drafie and Checks are developing on LIBERTY Files, and if the 
present increase will continue for awhile, this line 
will become quite a valuable asset.” 


May we suggest that you also take advantage of our 
new selling helps just coming off the pressP A special 
letter is being sent to you direct by mail. Should it not 
reach you, clip and mail the coupon below. 


Size No.11— 
12x10%4x24, 
for Letters 


CLIP AND MAIL THIS COUPON TODAY 





Letter: No M12 x10yx24 BANKERS BOX CO., INC., 
ap or Lega ” 2—18 x x24 . ° ° : : 
Invoice or Bill. “ 1310 x x24 | Rand M€Nally Building, Chicago, Illinois. 
ec oe “ 2— 9 x 334x24 
one SE = > : S36 = | I am interested in your sales helps and your cooperative plan for building sales 
Tabulating Cards “ 19— 7% x 3i4x18 on LIBERTY Files. Please send me full information concerning 
Document . “* 15— 44x10 x24 
Ledger Sheets 14—12  x12%x12 a [] 
3 x 5”... 17— 5%4x 3%4x24 = : 
es 2 t+) Advertising helps Catalogue inserts 
és & 10— 6 x 4%4x15 
Be 16— 8 x5 x24 
x 5” ‘ 20— 54x 8% x24 J 
81% x ig || @— Biex BSeaea | PORNO occ ccc ccccccccceceuseadewe sh hesnuempeeis hele aie ssiennnnnnnes 
8% x 7”........ “* 18 Bix 2 x24 
Miscellaneous I— 8 x4 x24 | Street 
Miscellaneous 8— 8 x4 xI5 
Miscellaneous “ 4— 7 x 54x24 . 
Miscellaneous “ 5—10%x 4%x24 | te ee ee re Rr ee eee 


Special sizes made to order ; 
in lots of 100 or more | ee eee A O. A. 12-29 
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Comes But 


| Pit Terrell Counter Height Storage 


Cabinet is not in the “Christmas gift” 


Once A Yea r class but for all ‘round, every day, prac- 


tical use, it satisfies everywhere. 


This number from the big Terrell line 


has always been a winner, and it is go- 
ing stronger than ever. The Terrell 
Counter Height Storage Cabinet makes 


it possible to provide adequate storage 
capacity for any office in the form of a 
cTE ELL practical economical counter. Assem- 
bled from stock, it is attractive and dig- 
nified in appearance, yet capable of in- 
stant rearrangement or expansion. Using 
these cabinets, the cost of a counter with 
fy q i 2 Ss Ke 2 the advantages of steel construction, ad- 
p justability, security, etc., is actually less 

than wood. 
A counter is a courteous barrier protect- 
Dealers Busy ing the privacy of an office, freeing it 
from countless interruptions. Built with 
Terrell cupboards, counters perform a 
Al double duty and keep in the most con- 
W a y S venient and accessible place supplies, 

records, etc. 
Let us suggest that vou start 1930 sales 
off with a “bang” by sending for our lat- 


cst catalog. 


TERRELL’S EQUIPMENT CO. 


Grand Rapids Michigan 
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Simplified Procedure in Federal Offices 


Commercial Standards Monthly] With a view to promot- 
ing economy and efficiency in routine office procedure in 
departments and establishments of the Federal Government 
yf the United States through simplicity and uniformity of 
practice as to matters not already allocated elsewhere by 
law or by Executive order, an interdepartmental board on 
simplified office procedure was created within the Federal 
1924 


Government ts 


co-ordinating service in 

The Federal by tar the 
intricate organization in the world Betore an 
partmental standard can be promulgated it has to be made 
the subject of exhaustive study to prevent injury to any 
of the multitude of operating units. Each activity must 
have its day in court in the case of each proposal for stand- 
ardinzation and simplification of Governmental procedure. 
This requirement makes accomplishment in this important 
field very slow, but avoids the adoption of any incomplete 
or defective project 

The interdepartmental board on simplified office proced- 
ure acts as a co-ordinated investigating agency. Through 
its subcommittee assignments, its numbered memoranda 
and through co-operation and assistance of other co-or- 
dinating boards, the board secures the data on which are 
recommendations to the chief co- 
pertaining to the simplification of 
business. 


and most 
interde- 


largest 


based the necessary 
ordinator on matters 
routine administrative 
At this point it might be well to 
give the general objectives of this board, which are grouped 
in the following manner 
To classify, simplify and standardize routine admin- 
common in two or more departments 


pause a moment and 


(a) 
istration functions 
or establishments 

(b) To develop a standard form to 
each routine administrative function in 
cutive branches of the Government (except those account- 
ing forms promulgated by the comptroller general). 
complete, simple and elastic working 
matters as preparing, dispatching 


needs of 
exe- 


the 
more 


meet 
two or 


(c) To prepare 
methods in such routine 
and filing correspondence and other papers 


(d) To investigate and recommend a uniform plan for 
the constant and regular destruction of useless correspond- 
ence and other papers. 


Applying Improved Office Equipment 


(e) To standardize in the use of the latest improvements 
in office materials, supplies and equipment, with special at- 
tention to the use of time saving devices in routine business 

(f) To plan for the efficient and economical manage- 
ment of personnel 

The approved recommendations of the board on matters 
within the objectives stated are promulgated by the board 
as United States Government interdepartmental standards 
They establish the procedure to be followed in matters of 
administration by all activities of the executive 
Government. Many very promising studies 
have been undertaken by the board since its establishment, 
and these are now in various states of completion. Several 
are in the final stages of development and a number have 


routine 
branch of the 


already been adopted 

Standard No. 1—Envelopes: A special committee of the 
board co-operated with a committee of the permanent con- 
ference on printing, to study the size and quality of enve- 
lopes for the various the Government other 
than those purchased by the public printer. The standard 
adopted accomplished the reduction from 116 items here- 
tofore purchased to sixty-four items, and proposed the gen- 
eral substitution of kraft envelopes of the same or greater 
strength, for cloth lined and rope envelopes. A standard 
pay envelope and a standard window envelope for check 
payments were provided This standard for envelopes 
was instrumental in enabling the Government to purchase 
more than 5,000,000 more envelopes in 1928 for $17,000 less 
1927. 


standard re- 


services of 


money for its total envelope bill than in 

Standard No Twine, Wrapping This 
duced the varieties of twine purchased from thirty-five or 
more items to fifteen. The effect of this standard is to 
increase the quantity required of each item so that it is 
sufficiently large to be attractive to bidders and command 


a better price. Industry has developed two simplified prac- 


tice recommendations for twine—one, S. P. R. No. 92 for 
hard fiber twines (ply and yarn goods) and the other, 
S. P. R. No. 110, for soft (jute) twine. The Federal specifi- 


cation and the simplified practice recommendation for soft 
fiber (jute) twine, are now being brought into agreement 
by the Federal specifications board 
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*MUN-KEE TALES" 


No. 3 of a Series 






RUBBER BASE 



















The “Mun-Kee” Pad has a solid base 
made of rubber. This has de- 
pressions on the under side which form 


base 
a vacuum and prevent the pad from 
slipping on the desk when in use. 


The base is soft and pliable and will 
not scratch or mar the finest desk. 


In addition, the rubber deadens the 
sound of stamping and makes the rub- 
ber stamping process silent. 


RESULT 


“Mun-Kee” 
and is an 


Attractive 


A p pearanc é —The 


makes a neat appearance 


ornament on any executive’s desk. 


No Annoyance—‘*Mun-Kee” 
not annoyed by the constant clatter- 


users are 
bang that generally accompanies rub- 
ber stamping—because of the rubber 
base and the fact that the tin cover is 
detached and does not clatter around 
when the user is stamping. 





MUN-KEE PRODUCTS CORP. 


Newark, N. J. 





Look for “Mun-Kee 
Tales”"—No. 4 which 
will appear here next 
month, 













For further informa- 
tion, write to us today 
at the above address. 
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Merry Christmas 
| to Dou 


————— 


T is our sincere wish that 
the Holiday Season will 
remind you of many 
reasons for happiness. 
We hope that yours will 
be the kind of Christmas 
| that brings joy to the heart 
and peace to the mind. 


cAnd may Dew ‘Years 
find you looking conf- 
dently forward to a year 
of good business and 
prosperity. 














Munson Supp_y CoMPANY 


348 Hudson Street 
New York 
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| Standard No. 3—Books (stocks), blank and memorandum: 
An investigation disclosed that blank books procurable 
}under contracts in effect in 1928 were of six different di- 
|mensions, five different styles of ruling, three different 
| styles of indexing or paging, and of various numbering of 
pages from 150 to 500. In other words, books of six differ- 
|ent dimensions varied in specifications so as to permit 357 
different books to be ordered. The standard adopted car- 
ries a listing of five general types of books with specified 
variations in total of seventeen books. This permits the 
| Government printing office to manufacture or procure each 
of the seventeen kinds of books in quantities large enough 
to permit standardized operations and low costs. 
Telephone Listings: A fourth standard establishing uni- 
formity in the listing of Government activities in commer- 
cial telephone directories throughout the country is nearly 
ready for promulgation. Its principles have already been 
applied to the commercial telephone directory in Washing- 
ton, D. C., and are proving very satisfactory in use. 
Documents and other proposals: The board has stand- 
|ardized or proposed for standardization sixteen blank forms, 
which have replaced several hundred individual forms at a 
considerable reduction in printing costs and increased serv- 
lice efficiency 
The board has provided a clearance for translations of 
|documents written in foreign languages and thus enabled 
|many Federal activities without translators in their own 
|employ to have this work done without cost for commer- 
'cial translations. 
| The board has conducted tests of many office appliances— 
|both new, and old ones suggested for new uses—and is tak- 
ing steps to facilitate the adoption of those deemed 
| meritorious. 
After investigation by the board, a system was developed 
j and placed in effect w hich has been completely successful 
|in safeguarding the delivery of money for Government pay 
jrolls against any attack by bandits 
| 


The committees of the board are actively engaged in the 
lassembling of data relative to the proposals before them, 
|hearing and evaluating every objection raised, and prepar- 
ing to offer workable solutions of the complicated prob- 
lems involved. The very vastness and intricacy of the ma- 
chinery of the Government makes it imperative that the 
board, in carrying out its mission to simplify Government 
office procedure, be careful and thorough in its studies and 
“make haste slowly = 

ee 
Sydney Business Show a Success 

Commerce Reports] The second Business Efficiency 
Exhibition held at Sydney, New South Wales, Australia, 
September 9-13 inclusive, had a total attendance of approxi- 
mately 13,000, and a satisfactory volume of sales were 
| reported Approximately fifty American manufacturers 
and all 





| were represented—American lines predominated 
| types of modern labor saving devices designed to promote 
| efficiency in office operation were shown 
—_—__»——. 
Oakville-American Moves San Francisco Branch 
The Oakville-American division of the Scovill Manufac- 
turing Company has moved to a new location at 430 Bran- 


nan street, San Francisco, Calif. Complete stocks are car- 
ried. The Charles R. Barry Company, distributor of the 
stationery items of this company’s manufacture, has taken 


space on the second floor of the building. 
———EO——e 
“Y and E” Display for Surgeons’ Congress 
[he Chicago branch of the Yawman and Erbe Manu- 
facturing Company made a display of hospital filing equip- 
od and systems at the annual congress of the American 
College of Surgeons a few weeks ago. A clinical record 
| for the use of individual practitioners was on display and 
|received close attention of many visitors 
lao 
Greeting Card Body Elects Rust President 
At the annual meeting of the Greeting Card Association, 
held at the Copley-Plaza Hotel, Boston, F. W. Rust was 
elected president. He is president of Rust Craft Publishers, 
Inc., 1000 Washington street, Boston. 
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SOURS ~ hat increase Sales 
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DESKS & TABLES 


are trouble-proof. Long life is built into them. The 
constant everyday business grind they must go 
through fails to mar their new appearance or alter 
their efficiency. 








* Patented 
top construction 








————— Ve 
The active office worker has little time to care for 
+ ; " - : 
New method his desk or table. His equipment must be right— 
free from annoyance! 









fo) Me livelaallire 
d Under the attractive finishes of Security Steel Desks 
top to pedesta and Tables are the highest quality materials and 
sound construction. A few of the many construction 
features are shown at the left. These sources of 


“ . long life mean more satisfaction to the user—and 
Solid welded increased sales to YOU. It will be worth your 


pedestals while to investigate today! 










Send NOW for complete information 


NO OBLIGATION 


+ Reenforced, 
Seieianeen| STEEL EQUIPMENT CORPORATION 
solid welded leg Avenel, New Jersey 


. 
Branches: NEW YORK, NEWARK, BOSTON, PITTSBURG, CHICAGO 
construction NEW HAVEN, PHILADELPHIA 
















+ - 
Roller suspension 
on letter drawer 


See 
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G There isn’t a city, town, or village 
worth mentioning in the U. S. that 
isn’t reached by these Bassick adver- 
tisements that have appeared in 
national magazines during 1929. 


Ww 





“No wonder Bassicks are so easy to sell— 
. . everybody KNOWS about them” | 


HERE are mighty few American offices where the name 
“Bassick” isn’t known as the buy-word for fine casters 


and NoMar furniture rests. 


That’s why Bassicks sell on sight—sell without argument. 
And that, in turn is why most office-supply dealers special- 


ize on the Bassick floor-protection line. 


A few items (they are shown in the panel at the right) and 
a small display space is all that is required to get the 


profits Bassicks can bring. 


If you aren’t selling them yet, write to us for the line-up 
that is most efficient. You are missing easy, steady profits 


every day you put it off. 


THE BASSICK COMPANY 
Bridgeport Connecticut 


For 33 years leading makers of Better Casters, 
Furniture Rests and Furniture Hardware 














BasSick 
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Runners Up in the News and Features as 
1914 Neared Its Close in December of the 
First Year of the World War 

[The late Henry C. Miller, president of The Stationers 
Loose Leaf Company, was the subject of the frontispiece. 

E. St. Elmo Lewis was the author of a feature article, 
“Something About Export Trade.” 

An article by Waldon Faweett, reprinted from Dun’s 
International Review, told how United States consuls were 
aiding in introducing American office machines, commercial 
stationery and furniture into the foreign fields 

“Effect of War on Typewriter Trade” told of the office 
machine situation in Austria-Hungary 

London typewriter dealers were selling quantities of 
Corona portables for use by British naval and military off- 
cers in the war zone 

The fifth store in the Horder chain had been opened at 
236 La Salle street, Chicago 

[The Elhott-Fisher Company had announced its “cross 
footer” bookkeeping machine 

\ destructive fire in the main plant of Thomas A. Edison, 
Inc., West Orange, N. J., caused a loss of over $5,000,000. 
The Bates Manufacturing Company suffered also 


The Bert M. Morris Company had moved from Los 


Angeles to San Francisco 
_— e 
Picayune Economy on Lead Pencils 

Printers’ Ink published “Killing Profits by Cost Reduc- 
tion.” The article discussed the decline of prosperous cor- 
porations through drastic economies in reducing operating 
costs. One instance of interest to the stationery trade was 
mentioned. 

“Specific examples on the negative side of the process 
described might do more harm than good, but one comes 
to mind—it didn’t get very far—concerns the experiment 
of a middlewest railroad with a new purchasing agent. He 
had obtained his job by a rather insistent clamor about 
waste in the use of supplies, and he had comparative fig- 
ures of other industries. His first step, starting small, was 
to shift from nickel to penny pencils and thereby to cut 
eighty per cent of the bill for that item—on paper. 

“*The right of way was soon strewn with the penny 
pencils,’ said the veteran who told me the story. ‘Railroad 
requirements show a wide variation, and the range avail- 
able in the cheaper product was not satisfactory. Some men 
bought their own, but the majority drew new ones in 
bunches in the hope of getting good leads. Consumption 
of the pencils went up, while the work fell off all along 
the line and there was general complaint. It might seem 
trivial, but discontent became so widespread that the matter 
came to the attention of a vice-president, and we got a new 
purchasing agent.” 

Expensive Dots for the “i” 

A university professor at Milwaukee, Wis., has deter- 
mined scientifically the weight of the dot over the lower 
case “1.” Using a precision scale he weighed a word writ- 
ten in ink on a piece of paper from which the dot had been 
omitted over the “i.” Later he added the dot, and weighed 
the paper again, showing the weight increased .00013 of a 
milligram. 

Dots missing from the “i” have had greater weight in 
lawsuits. 




















EVERY 
OFFICE A 
PROSPECT FOR 


HARTER 
HANDISTANDS 


THE UTILITY DESKS 


PROFUABLE 


You can increase your 
profits through the sale 
of HARTER HANDIL- 
STANDS, for to show 
them is to make a sale. 
Every office is a prospect, 
for they are built to meet 
all requirements. 





ATTRACTIVE 
HANDISTANDS are 
light in weight, exceed- 
ingly durable, attractive 
in appearance and rea- 
sonably priced. 





ADJUSTABLE 


They may be adjusted 
vertically to fit the type 
of work engaged in—raised 
or lowered so as to bring 
the position of the arms in 
proper relation to the rest 


of the body. 





BALANCED CONSTRUCTION 


Bases are of cold rolled steel tubing, finished 
in baked olive green enamel; tops are of genuine 
five-ply quartered oak, mahogany and walnut 
veneers; drop leaves are piano hinged, which 
provides a smooth writing surface. They are 
perfectly balanced through proper base con- 
struction, which makes them stable—hard to 
tip. Legs are equipped with two casters, which 
makes HANDISTANDS easily portable, and two 
rubber feet, which hold them securely in posi- 
tion when in use. 
Dealers: 
Write for complete description and discounts. 


THE HARTER CORPORATION 
MANUFACTURERS 
STURGIS, MICHIGAN 

PACIFIC COAST REPRESENTATIVES: 


BERT M. MORRIS CO. 
415 Transportation Building 
122 East 7th Street 


LOS ANGELES, CAL. 
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Continued Discussion of Russian Typewriter Plant 

The United States Department of Commerce furnishes 
the following translation of a Russian newspaper article re- 
garding the proposal to establish a plant in Russia for the 
manufacture of typewriters: 


The decision of the Supreme Council of National Econ- 
omy to establish the long discussed typewriter factory 
(R. E. N. No. 47) in Moscow instead of Leningrad has 
called forth a strong protest on the part of the workmen 
of the Leningrad factory which was originally charged 
with the task of preparing for the manufacture of the ma- 
chines as long ago as August, 1927. The two articles on 
the subject in the Trade and Industry Gazette September 8, 
1929, stating the claims of the two cities, might very easily 
be taken for statements by zealous secretaries of chambers 
of commerce in a country with a more orthodox economic 
system, except for the signatures; the plea for Leningrad 
is attributed to the chairman of the shop committee of the 
Leningrad plant that was to have charge of the work, 
while the Moscow champion is the chairman of the board 
of the fine metal-work trust which will sponsor the Mos- 
cow plant. 

The claims and advantages of Leningrad are stated as 
follows: That the typewriter plant has been carried for 
three years in the budget as a part of the capital invest- 
ments for the Leningrad district; that the preparatory work 
was assigned in 1927 to the Max Geltz plant in Leningrad, 
for which a forty years’ experience in fine metal work is 
claimed; that not only was an appropriation of 100,000 
rubles made for the work, but that as late as July, 1929, 
the president of the Supreme Council of the Russian Re- 
public instructed the economic council of the Leningrad 
district to expedite the working out of the plans; that the 
above plant has spent a considerable amount of time and 
money in research work to determine the best type of ma- 
chine for the Russian market; has practically finished all 
the working drawings and has entered into an agreement 
with the Orgamental for the production and building plans. 
Additional claims are the fact that the high grade ribbon 
steel, so important in the manufacture of typewriters, will 
soon be produced by the “Red Nail” factory in Leningrad, 
the lower cost of imported parts, and the new building 
assigned by the local economic council for the manufac- 
ture of the machines. 

The representative of the fine metal-work trust who fa- 
vors Moscow evidently does not attach much importance 
to the claims of Leningrad. The European machine 
selected by the Leningrad plant, instead of being the best, 
he claims, is only the third from the top, two American 
nachines occupying the first and second places. The work- 
ing plans, in his opinion, are not of great value; the most 
important part is the capacity to produce the parts in a 
practical way and not merely to be familiar with the draw- 
ings. He admits that without foreign technical assistance 
it will be impossible to manufacture the machines in Russia 
and implies that Moscow workmen can be trained by for- 
eign technicians just as well as their Leningrad comrades. 
Against the claim of Leningrad as regards lower transpor- 
tation cost of raw materials and parts he sets off the higher 
distributing cost in view of the fact that only fourteen per 
cent of the production is likely to be distributed in the 
Leningrad district. The argument based on the supply 
»f ribbon steel is somewhat invalidated by the fact that 
the Red Nail plant is using imported steel and that high 
grade steel of domestic manufacture is scheduled to be 
produced in the not distant future by the Ural plants, 
which are closer to Moscow than to Leningrad. The free 
building, it seems, instead of being new and well adapted 
to the manufacture of typewriters, has been vacant for 
fifteen years, is located on marshy ground about ten miles 
from Leningrad, has settled considerably and has a large 
crack. In other words, states the Moscow champion, no 
argument has been advanced in favor of Leningrad that 
cannot be disputed. In addition to disposing of the argu- 
ments advanced by those favoring the Leningrad location, 
the representative of the fine metal-work trust adds a few 
that the former evidently had omitted. It seems that 
against a production cost of 302 rubles (about $150) per 
machine envisaged by the Leningrad plant, the Moscow 
plant will have only a cost of 196 rubles per unit; machines 
ire to be produced by the Moscow plant in three months, 
after the begnning of operations, with foreign parts, and 
the second year with domestic parts; the Leningrad plant, 
on the other hand. could not promise anything better than 
the third year, presumably from domestic parts. Atten- 
tion is also called to the fact that in spite of the recent 
experience of some of the Moscow plants in manufactur- 
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Cuspidors 
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Ireland & Matthews 


CAN BE SECURED 
IN 
BRONZE FINISH 
TO HARMONIZE WITH 
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VOGUE IN WALNUT 
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Steel Desks , Tables ,Storage Cabinets | 
Label Safes, Filing Cases | 
Transfer Units 


BERLOY 


SUPREMACY IN STEEL 


Steel Lockers 


Steel Shelving | 


includes a// 
ment business 


a Franchise that 
has more than the 


PROFIT angle 


The approaching year will see STEEL come into 
its own! 


The added impetus given to the industry through 
the work of the Sheet Steel Trade Extension Com- 
mittee in the essential business papers is adding 
prestige to the already existing preference for 
STEEL. 





As this convincing publicity continues, your equip- 
ment prospects will become steel equipment cus- 
tomers and because the emphasis is not put on of- 
fice equipment only, it behooves, you to seek the 
franchise that covers ALL equipment business. 


Such is the BERLOY Franchise! Operating as an 
exclusive Berloy Agent, receiving the maximum 
discount for your complete confidence, selling an 
accepted line of furniture, lockers and shelving, 
your volume for 1930 is assured. 


A Berloy representative near you has a convincing 
proposition to tell you. 


A line to the home office will place that man on 
your side of the desk. 


THE BERGER MANUFACTURING CO. 


Fifteen Service Points 


Main Office, Canton, Ohio 


LOW 








OFFIC! \PPLIANCES 


80 


NATIONAL .... 
ACCOUNTING MACHINES 


do what no other machines 
have ever done before 





























The National Posting Machine 


The National Accounting Machine 

NATIONAL Accounting Machines pro- For the first time the operator of an 
vide results which have never before accounting machine with typewriter 
been possible either with hand methods attachment can see every figure and 
or other mechanical systems. letter written at the time it is written. 
For the first time the banker is able to Other important features of National 
post a savings deposit or withdrawal in Accounting Machines make other vital 
the depositor’s passbook, on the bank’s results available for the first time to 
ledger card and on an audit strip at one users of accounting machines in every 
operation. line of business. 

For the first time the installment house Let our representative in your city show 
is able to make all postings on a charge you what a National Accounting Ma- 
or payment at one operation before the chine can do in your business that no 
customer leaves the window. other machine or method can do. 


THE NATIONAL CASH REGISTER COMPANY 


World’s Outstanding Producer of Accounting Machines 


DAYTON, OHIO 
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ing parts of typewriters, as well as adding machines, the 
Moscow industry is not even going to raise the question 
f producing the machines without foreign technical assist 


ince. Leningrad, it is suggested, should therefore yield 
to Moscow and stop the useless controversy 
oe 


Sheaffer Production and Shipments at Peak 
October sales of the W. A. Sheaffer Pen Company ran 
far ahead of the same month last year, according to com 
pany officials. The volume for the first ten months of 
1929 exceeded the same period of 1928 by nearly $1,000,000. 


October orders and shipments proved to be the out- 
standing accomplishment of the sales career for any one 
month. For in that month shipments went well over the 
million dollar mark, and even during the period of the 
greatest excitement in the stock market, Sheaffer officials 
say that the day by day orders received from salesmen 
in the field continued on the upward swing, instead of 
showing any tightening tendency. And furthermore, Sheaf- 
fer stock which the company has been selling to the dealer 
trade and associates for $63.50 per share, fluctuated very 
little even in the face of abrupt falls in the price of other 
investment stocks. This stock may still be had at $63.50, 
although the price will shortly be raised to $64.50, accord- 
ing to W. A. Sheaffer, president of the company. 

The company expresses the opinion that this rather 
exceptional sales activity is indicative of the fact that gen- 
eral business conditions of the country are basically sound 
lespite the recent uncertain movements in the stock market, 
ind that the trading interest as usual is being stimulated 
by the forthcoming Christmas festivities, with their gift 
buying urge. This has a direct, important bearing, but the 
officials also ascribe the greater sales volumes largely to 
the many new and popular items in the pen, pencil, desk- 
set and “Skrip” lines introduced during the preceding 
months of the year, as well as to several new ensemble 
numbers which they have just brought out. Their new 
ensemble includes “Lifetime” pens, “Titan” pencils, “Golf 
and Handbag” pencils and safety “Skrip” package, dis- 
played in alluring velvet lined treasure chests, making 
particularly fetching gifts for Christmas. Rather surpris- 
ing to the dealer trade is the fact that the beautiful chest 
n which the Sheaffer latest four-piece ensemble is couched 
s added to the merchandise without cost to the trade. 

—>—_—. 
Club Formed to Select Business Books 

Business Libraries, Inc., has been organized at New 
York to aid business men in the selection of the best books 
on business topics. It follows somewhat the “Book of the 
Month” plan in current fiction. Each month a book will 
ve selected for recommendation by a jury of prominent 
business men. The board of judges includes John Moody, 
president, Moody’s Investors Service; Albert E. Haase, 
secretary treasurer, Association of National Advertisers; 
Henry Bruere, vice president and treasurer, The Bowery 
Savings Bank, New York; William H. Spencer, dean of the 
school of commerce and administration, University of Chi- 
cago (chairman); William Z. Ripley, professor of political 
economy, Harvard University; Frederick M. Feiker, man- 
iging director, Associated Business Papers, Inc.; Harlow 
S. Pearson, managing director, The Taylor Society. 

Chere is in addition an advisory council which will con- 
sider special books in various fields as follows: Advertis- 
ing—J. H. Bragdon, Earnest Elmo Calkins, Frank Pres- 
brey and Charles C. Youngreen; industrial management— 
Henry S. Dennison and John M. Carmody; investment— 
Floyd Y. Keeler; business law—Harry D. Nims; foreign 
trade—Paul T. Cherington, O. K. Davis and Alvin Dodd; 
transportation—Prof. W. J. Cunningham; corporations— 
A. A. Berle. 
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WHEN 
IS AN 
OFFICE 
TABLE 
NOT AN 
OFFICE 
TABLE? 


_ The very same qualities that have won for St. Johns 
| business tables the preference of office and banking 


executives are demanded by storekeepers. For St. 
Johns “office” tables are indispensable auxiliary 
counters and display stands in stores of every kind. 


Use these fast selling tables to widen your mar- 
ket. Hundreds of retail merchants in your terri- 
tory who buy few if any office supplies are highly 
profitable prospects for St. Johns Business tables. 
It will pay you to solicit them. 


18 square feet of floor space is all you need -for a 
complete display,requiring only a trifling investment. 
Our warehouse facilities guarantee quick shipments 
directto yourcustomers. Write for full particulars. . 


St. Johns Business Tables are made in Oak, quar- 
tered or plain; first quality Gum, mahogany finish; 
and Northern Gray Elm. The under-top construc- 
tion and mitre-joint plank edge are exceptionally 
strong and rigid; wobble-proof and squeak-proof 
through years of hard service. Dovetailed draw- 
ers with three-ply bottoms. Shipped K. D. with 


bolt construction. 


ST. JOHNS TABLE CO., Capitiac, Mica. 


ST. JOHNS 
TABLES 
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The Stationer who 


‘““knows his Pencil 
Sharpeners’’ would 
be lost without the 


“GIANT” 








The Big Seller—the good old 
“Bread and Butter” model that 


sells—and sells—and sells. 
—Competitionless at the price— 


Stationers who do the 
Biggest Business carry 
COMPLETE LINES OF 


APSCO 


AUTOMATIC PENCIL SHARPENERS 


There’s a model at every 
price for every purpose 





Feature Pencil Sharpeners for Home Use 





WRITE FOR CATALOG 


Automatic Pencil Sharpener Co. 
CHICAGO ILLINOIS 
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Schedules of Simplified Practice Forms 

To acquaint American business men with the various sim- 
plification programs now in effect, the division of simpli- 
fied practice of the national Bureau of Standards, United 
States Department of Commerce, Washington, D. C., an- 
nounced the availability of complimentary mimeographed 
schedules of these recommendations. 

These mimeographed schedules, called sheet forms, con- 
tain the recommended list of sizes and varieties only, as 
adopted by the industry concerned, and are especially de- 
signed for use of engineers, architects, purchasing agents, 
the personnel of order departments, storekeepers, account- 
ants, foremen and others who are desirous of possessing, 
in concise form, schedules which are easily adaptable to 
their filing systems. 

A sheet listing the names of all simplified practice recom- 
mendations now in effect will be mailed those interested in 
securing copies of these recommendations in sheet form. 
From this list recommendations of particular interest may 
be selected. 

Several thousand copies of these mimeographed sheet 
forms have been distributed during the past few months, 
and as great benefits may be derived from the application 
of these simplified practice recommendations, it is expected 
that those engaged in commercial and industrial pursuits 
will be quick to avail themselves of this service. 

-—e lS 


Added Data for 1929 Census of United States 

For the first time the Census of Manufactures to be 
taken early in 1930 will call for information on the practice 
of manufacturers with respect to the number of days that 
constitute the normal working week of their plants, the 
advisory committee on the Manufactures an- 
nounced in November, discussing some of the more impor- 
tant aspects of that phase of the coming census. Specific- 
ally, the advisory committee points out inquiry will be made 
as to whether the workers in each plant are on a six-day 
basis, five and one-half day basis, or on a five-day basis 
per week. During the past two or three years there has 
been much speculation on this subject but exact facts of a 
nation-wide scope have not been available. 

The advisory committee for the Census of Manufactures 
constitutes one of four groups of business men, economists, 
statistician and others named by Secretary of Commerce 
R. P. Lamont to co-operate with the department in draw- 
ing up plans and schedules for the census. The other 
advisory committees deal with distribution, unemployment 
and population. 


Census of 


Emphasizing other important phases of Census of Manu- 
facture the committee says, migration of industry will be 
the subject of another inquiry that will be made for the first 
time. Movements of manufacturing which have been under 
way during the last decade have resulted in decreases in the 
requirements for skilled labor in one section of the coun- 
try, accompanied by increases in requirements for the same 
type of labor in other parts of the country. Again, a trend 
of manufacturing away from established centers and from 
the large cities has been reported by some observers. Such 
a diffusion of manufacturing would have an influence on 
the employment conditions surrounding industry. The pur- 
pose of this new census inquiry is to obtain accurate and 
reliable data on this subject. 


Data Regarding Women in Industry 

The employment of women in industry will be again the 
subject of inquiry. While these data were available in 
the reports of previous decennial censuses, the employees 
in factories have not been distinguished since 1919 in the 
biennial censuses. Great changes other than geographical 
relocations have occurred in industry during the decade. 
Mechanization has brought about shifts in the character of 





Last December Weis announced a special dealer 
campaign on Weis Index Guides. The cam- 


paign was an outstanding success. More re- 
quests were received from dealers for the 
elaborate display material and other helps which 
were a part of the campaign, than for any other 
material ever produced by us for our dealers’ use. 


Because of the results obtained both by our 
dealers and ourselves, we are repeating this 

Above, a window display used last December and Index Guide campaign in December. . If you 

Gleveland, in the Wels Indes. Golde Compuign. did not participate in the last campaign, you 
will want to take part in this repetition. If 
you did participate before, you may wish to 
do so again. Your previous experience un- 
doubtedly disclosed real money-making possi- 
bilities in promoting the sale of these Quality 
Guides. 


The present campaign offers you advertising 
helps in the way of window displays, envelope 
enclosures, newspaper advertisements, ete. On 
the following pages are given full particulars. 


The Weis Manufacturing Company 
Above, The Weis Index Guide window o 162 Union Street 


Schwabacher-Frey Co., Los Angeles. Bek 


McManus-Troup Company's window, Toledo, 1 Monroe » Michigan 
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Display Panel FREE 


Dealers joining us in this repetition of our 
sucessful campaign on Weis Index Guides will 
receive this striking display panel without cost. 
It may be used as a background for a window 
display, as indicated, or as a display inside the 


store. 


The panel is the same as furnished in the last 
Many dealers probably still have their 


campaign. 
not, feel free to 


original panels on hand. If 
request another. 


The display consists of three hinged cards of extra 


heavy fibre board. The center card is 22" by 44"; 
the smaller cards are 11" by 22". The display is 
in five colors, and actual samples of Weis Filing 


Guides are mounted on the panels. 


In addition to the panel, electrotypes for use in 
local newspapers and envelope and package enclos- 
ures may be had for the asking. _In ordering en- 
closures, please give instructions regarding 
imprinting and state how many. 





this 


For the coming Weis Index Guide Campaign, 
the Weis Window Display Service stands 
ready to offer utmost cooperation in the de- 
signing of a window that will prove both 
effective and profitable. 


Above, we show an exceedingly tine window 
installed in last year’s campaign by The 
Hiller Office Supply Company, Indianapolis, 
Indiana. 


Using the elaborate display panel pictured 
on the opposite page as a background, and 
an assortment of Weis Products, including 
Weis Guides and Folders, the installation 
of a striking window is not a difficult matter. 
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It is a policy of long standing with Weis 
to work exclusively with the independent 
retail trade—to cooperate in every way pos- 
sible to our mutual advantage. The Cam- 
paign-a-Month idea, now in its second year, 
has proved highly popular. 
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The Weis Manufacturing Company 
162 Union Street 


New ne) Se Inc. Monroe, Michigan 
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be had in all standard sizes and styles Labels. The inserts are removable, giving the guides a wide 
pressboard, and with plain, celluloided or range of adaptability Daily Guides can be readily changed 
) to A-Z Alphabetical or other types merely by changing the 
inserts—a matter of small expense. Insert Labels are fur- 
guides for vertical filing are Weis nished in strip form, 25 labels to a strip. They come scored 
th Green Metal Tabs, straight or slanted the correct height and held together in a strip so they can 

riveted three times to the guides, no be typewritten before being cut apart. 
This not only insures firm attachment, 

danger of tearing papers or injuring The Pressboard, pearl grey in color, is the highest quality 


Evelets are similarly riveted available — sturdy, durable, long-lasting. Let us send you 
: ‘ 4 j j 
samples of these popular guides. They’ll help you win new 


with Celluloid Windows and Insert customers at transfer time 


The Weis Manufacturing Company 
162 Union Street 


New Yerk:-A. H. DENNY, Inc 


beastens Monroe, Michigan 
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AWA 


Tune in...on each department 
of your business every morning 


This method gives you the vital facts 
and figures every morning at nine 


| pan the general who is directing his army, the suc- 
cessful executive must keep in touch with every 
unit of his organization every day. 

And the kind of reports that enable him to reach 
his objective consist of cold figures—brought right up 
to the minute. ‘‘Everything’s fine,” may sound encour- 
aging from a department head, but your decisions 
reflect a much truer picture when you act on concrete 
evidence: “Shipments 1525”; “sales $21,350”; “cash 
in banks, $49,780". . . and so on. 


With Elliott-Fisher you get these vital figures every 
day ... from every department of your business. Not 
a month old or a week old, but posted up to the very 
hour when business closes for the day. The next 
morning a summary is placed on your desk showing 
exactly what was accomplished the day before. 


Elliott-Fisher 


Flat Surface Accounting-Writing Machines 


GENERAL OFFICE EQUIPMENT CORPORATION 
Division of Underwood Elliott Fisher Company 


342 Madison Avenue, New York City 
“Underwood, Elliott-Fisher, Sundstrand, Speed the World's Business” 


Elliott-Fisher Accounting- Writing Equipment gives 
you complete control by placing the essential figure 
facts in front of you before they become ancient history. 


Without adding a man to your payroll, or in any way 
confusing your present plan, Elliott-Fisher machines 
consolidate your accounting methods into a single, 
unified plan. Hundreds of business firms that are dis- 
tinguished by their efficient management, use Elliott- 
Fisher. 


We'd like to tell you more about the part that Elliott- 
Fisher plays in their success. Use the coupon below 
and we shall be glad to send 
you full information. If you 
wish, our representative 
will call. 


















General Office Equipment Corporation 
342 Madison Avenue, New York City 


Gentlemen: Kindly tell me how Elliott-Fisher can give me closer 
control of my business. 


ee —— 


Address ______ 


—_ 
—— - — 
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“Cash In” 
on the 


Save with Stee / 
Campaign 


HE publicity given to ALL 

items of steel equipment 
through the work of the Sheet 
Steel Trade Extension Committee 
makes the Van Dorn Franchise 
more attractive than ever. 








This fine publicity work does not 
stop with merely office furniture 
but includes LOCKERS and 
SHELVING — volume items for 
the Agent affiliating himself with 
the Van Dorn Line. 


A representative near you will give 
you these details. Make 1930 your 
greatest year by joining up now 
with an organization which pro- 
tects your rights on a complete 
equipment franchise. 


1930 is Steel Equipment Year. 


Get that greater volume 
through the Van Dorn Line. 


Complete Details Upon Request 





VAN DORN METAL FURNITURE 
Division of 
THE BERGER MANUFACTURING CO. 
CANTON .... OHIO 
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workers required Have these 


+ 


changes tended to increase 
the number of women in factories or has the opposite been 
the case? In this connection, reference to the statistics of 
earlier censuses is of interest To many it may come as a 
1000 wage earners in fac 


1919 the number 


surprise to know that of every 
tories in 1909, 206 were women, while in 
was 201, a slight decrease. In the case of those employed 
by manufacturing companies as clerks and in other similar 


thousand 


positions, there were 362 women out of every 

such workers in 1919, as contrasted with 242 ten years 
before. In numbers the women clerks and other similar 
employees increased from 140,000 to 374,000 or by 167 


per cent 

Manufacturers will also be asked to give information on 
the number of shifts per day and the number of hours of 
matters will be 
1919. 


usual questions on the number of wage 


labor per week, and the data on these 


more extensive than at any census since In addition 


there will be the 
earners and salaried persons, including monthly figures by 
which employed; the seasonal variations of employment in 


the several lines of manufacturing can be measured; and 


on the growing use of power and power equipment, a 


subject of interest both to manufacturers and to factory 


workers. Data on all these matters will give information 


to everyone interested in industry and industrial develop- 


ment. 

Che Advisory committee is now engaged in other phases 
of its study of the Census of Manufactures. The character 
of tabulations that will bring out most clearly the signifi 
such matter of 


data to be collected is one 


Blank forms for the forthcoming cen- 


cance of the 
special importance 
sus will be distributed to the manufacturers shortly after 
The committee is interested in 


the first of January, 1930. 


plans to bring about the more expeditious and accurate 
completion of the schedules by the manufacturers and the 
prompt tabulation and publication of the data by the Cen- 
sus Bureau. It therefore bespeaks the co-operation of 
manufacturers in the work it is doing. 
——— oe 
House Organ Philosophy 

If you want folks to take you at your word, it’s healthy 
to be cautious when you hand out werds.—The Coach (pub- 
Pease Company, 
Hunt Pen 
Manufacturing Company) 

» 8 


lished co-operatively by the Boorum & 


Eberhard Faber Pencil Company, C. Howard 


Company and Santord 
Man blames fate for other accidents, but considers him- 
self personally responsible when he makes a hole in one. 
The “Y and E” 


Company). 


Idea (Yawman and Erbe Manufacturing 


* 


lime is too short to spend precious moments raising up 


people who would sooner walk on all fours.—Berloyalist 
(The Berger Manufacturing Company). 
* * * 

Price cutting is the insane idea of trying to injure com- 
petition by scuttling your own ship.—Fritz-Cross Service 
(The Fritz-Cross Company). 

Monotony, though it suggests quietness, is the principal 
cause of industrial unrest.—Faultless Loose Leaf Bulletin 
(The Stationers Loose Leaf Company). 

* + * 
It is quite possible for one to be wild without being game. 
Che Office Cat (The Richmond & Backus Company). 

* * 

Most of us are intolerant—we can’t just tolerate intoler 
(The 

7 


ance in others—Bramwords Bramwood Press). 


Laughing is much better exercise than kicking —Quality 
(Clark & Courts). 
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OVER A MILLION 
are in service 











Tnroughout the world, wherever checks are written, you will 
find Todd Protectographs and Todd Check Signers in the 
service of modern business. Today more than a million Todd 
machines are protecting funds in transit. They have an ac- 
cepted, an established place in business routine. Not alone 
because of the security they bring to the use of checks—but 
for the saving of time; the saving of labor and the simplifi- 
cation of routine they accomplish. They operate with modern 
speed! 

The new Century Protectograph is a model of simplicity, 
balance and speed. It is considered the greatest value ever 
offered in a moderate-priced check writer. Offices throughout 
the business world have enthusiastically welcomed this fast, 
versatile, adaptable machine. 

Todd Check Signers have relieved business executives of the 
tedious, time-wasting, expensive practice of signing checks by 
hand. The Single Voucher Unit, for offices of moderate size, 
signs 1200 checks an hour. The Six-Unit Check Signer signs 
7500 to 9000 checks an hour. Think of what such speed saves 
in executives’ time! 

The Todd System of Check Protection is inseparably associ- 
ated with modern business efficiency. Consult a Todd repre- 
sentative, without obligation of course, on any question of 
check preparation. 





Todd Expansion Creates Opportunity for 
Salesmen 


National advertising identifies the Todd name with the pro- 
tection of bank accounts—business and personal. New models 
are being made for a constantly widening market. This era of 
expansion means opportunities for men who can qualify to 
represent a progressive organization. If you are interested, 
write to us at once. The Todd Company, Protectograph 
Division (Est. 1899), 1129 University Ave., Rochester, N. Y. 
Sole makers of the Protectograph, the new Super-Safety Checks 

and Todd Greenbac Checks. 


TODD SYSTEM 
OF CHECK PROTECTION 


The Protectograph eliminates a large percentage of 
all check frauds by preventing raised amounts. 


Todd Greenbac Checks, with their patented self-can- 
celing features, prevent change of payee’s name, 
date and number and “counterfeiting.” 


Standard Forgery Bonds cover the remaining check- 
fraud possibilities, namely, forgery of signature and 
forgery of endorsement. 
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He’s two customers, 
if you'll look at him this way 


First, he’s a man away from his desk; sell him a Life- 
time’ fountain pen. Second, he’s a man at his desk; sell 
him a Lifetime’ desk set. Make two sales, make two 
profits. And make a friend, for a man’s a friend if he’s 
satisfied, and these two pens, each serving, a distinctly 
different purpose supremely well, are bound to satisfy 
him. Profits are too desirable to throw away by sellin3, 
him one pen to serve both uses; friends too necessary 
to risk their displeasure. Regard your customer as two 


- 
customers and make a proht on each. 


Write for copies of “Merchandising Down to Date.” 


It boosts sales! 


SHEAFFER’ 


PENS-PENCILS-DESK SETS-SKRIP 


W. A. SHEAFFER PEN COMPANY =: FORT MADISON, IOWA, U.S.A. 
New York , : , : Chicago ‘ ‘ ‘ San Francisco 
W.A. Sheaffer Pen Co. of Canada, Ltd 169-173 Fleet Street—Toronto, Ont. 


Wellington, N. Z. ‘ ; Sydney, Australia ‘ : London, England 


Res. t S. Pat. Of 





A aT 


 —_— =— 
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No. 1018—$75 
> 
od 
: 
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What magnificent gifts! 


These convey the real Christmas spirit, for they remain forever 
f new and never cease to serve; Lifetime® desk fountain-pens are 
guaranteed to perform perfectly for the owner's lifetime. Their 
swing, and ‘feel’ make writing, a pleasure all that time, and in these 
settings they lend purpose and distinction to any desk in home or 
office. These sets are made for one-hand use —their receptacles 
spring, to the convenient writing, angle, and serve pens without 
srab or splutter. And they air-seal the pen tips, keepin’, them moist 
and ready. Examine these beautiful utilities at your Sheaffer 















dealer's, You'll reco%nize them as successful pifts! / taentify the 
At better stores everywhere \ pen bp this 
white dot. 


Lifetime® fountain-pen desk sets illustrated, each with genuine Brazilian onyx base: 
With 8-day Waterbury clock, $75. With bronze dog, $19. With diamond-shaped base, neil a 
$15. With rupped-edged base, $11. With oval base, $21. Others higher and lower. — 


HEAFFER’ 


PENS-PENCILS-DESK SETS-SKRIP 


No. 37—$11 W.A.SHEAFFER PEN COMPANY, FORT MADISON, IOWA,U.S.A. 
New York . . . . Chicagjo - . . - San Francisco 
W. A. Sheaffer Pen Co. of Canada, Ltd., 169-173 Fleet Street—Toronto, Ont. 
Wellington, N.Z. + Sydney, Australia - 199 Regent St.— London 
Reg. U.S. Pat. OF. 











No. 33—$21 






ao te 
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Intense Activities in Import and Export Trade 


Proof of sound business conditions in the United States is 





~ given by the National Foreign Trade Council in the form 
~ of a record year for both American exports and imports 
/ up to October 1, 1929, surpassing any corresponding period 





since 1920. During the first nine months of the present 





| | | p 


vear, says the Council, American exports have amounted 





to $3,849,000,000 or $292,000,000 greater than they were in 





1927, the next highest total for this period. Imports for 
the same period at $3,361,000,000 are likewise larger than 
Punches and Rolls Eyelet for any year since 1920 Che export gain of nine per cent 

and the 10 per cent gain in imports indicate the largest 


. 
In One Operation growth of our foreign trade in any single year since the 


war 


<“Unr ” r > | 
~~ cate sae , Marsan 9 Hom [This showing that more business is being done by the 
pk cs mise % rs me 5 ; rao . United States in the field of international trade is due to 
the throat regulates the distance from the edge ; . 7 
‘ a number of notable developments during the year. The 
of the paper. ; : export business in automobiles and parts this year is the 
Spring action, compound leverage, full nickel largest ever recorded and is greater than the entire domes 
plat 1. Made in 6-inch only. Packed oe tool tic production of the industry in 1914. The figures for 
‘a ll box of standard - nless eyelets in a the first nine months, with exports valued at $455,400,000 
t t. $2.50 reta show a gain of twenty-two per cent over the next highest 


corresponding period—last year. Machinery exports have 
also been the highest on record for the past nine months 
of last year. Finished manufactured goods as a whole, 
theretore, advanced to a new high proportion among our 
exports, being reckoned up to August Ist as fifty-three 


per cent of our entire exports, compared with the average 
proportion of only thirty-one per cent which they bore to 
our export trade as averaged before the war for the two 
vears 1911-13 

Strong Increases in Exports 

It is in these figures that it becomes apparent that the 
main occupation of American export trade today is to 
equip the rest of the world with the implements of the 
American standard of living. This is how it happens that 
our exports of electrical machinery amounted to $50,000.- 
000, and increased twenty-seven per cent during the first 
six months of this year; agricultural machinery at $72,- 
000,000, expanded by thirty-three per cent, construction 
machinery gained twelve per cent, mining and quarrying 
machinery twenty-one per cent, metal working machinery 
forty-one per cent and oil well machinery as much as 
eighty-one per cent. 

Other commodities that help to equip the world with 
typical American appliances, and which last year were sold 
abroad in record quantities both in volume and value 
include the following significant list Accounting and 


calculating machines, cash registers, electric batteries, radio 





apparatus, electric refrigerators, safety razor blades, dis- 


infectants, insecticides, track laying motors, phonographs, 


air compressors, excavators and power shovels, dried 
prunes and a large assortment of canned and prepared 
foods. 

There is no limit in sight for the sale of such goods 


ARK REC 
= . abroad, it is affirmed by the council, and the steady growth 


S T A T I Oo N E R S of our export trade in practically all important commod- 


ities rests on the pioneer work by which these articles open 


the road to a new standard of living, and themselves create 
a new incentive for production in foreign industfy. 
The most active field for our export growth is at present 


Made by the Makers of in South America, where our exports increased from $305,- 
TRIUMPH EYELET PUNCHES 000,000 to $377,000,000, or more than twenty-five per cent 
THE WM. SCHOLLHORN CO., NEW HAVEN, CONN. 





during the first eight months of this year. In the same 
period our exports to Asia reached $414,000,000, a gain 
of eight per cent, those to North America $953,000,000, a 
gain of ten per cent and to Europe $1,442,000,000, with a 
gain of four per cent. Europe now takes about half our 
exports compared with two-thirds before the war, the 
difference being absorbed about equally by our new cus- 
tomers in Asia, Canada and Latin America. 





IT’S THE BEE-LINE 
TO PROFITS? 


A BEE-LINE is the shortest distance between two points, and 
a complete line is the shortest route to profits in the filing 


equipment business. 


The F. E. Bee-Line is the most complete line of filing equip- 
ment produced anywhere. It will enable your salesmen to meet 
any requirement—to get the maximum out of every sales 
possibility. Literally, it is the Bee-Line to profits. Plan now to 


start your salesmen out in 1930 with the F. E. Bee-Line. 


<7 a Line nf Line 
pS 
ae Line 
a 


Filing Equipment Bureau 


Manufacturers of the Widest Line of Filing Supplies in the World 














F. E. B. Building a 27 Melcher Street — Boston, Mass. 
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Insurance 


Office 
Needs 














_——— 


bove — Offices of Hobar d rT e . ° 
eecdintenne cio, HE New York Life Insurance Company is known through- 
waewtes Mets lil out the world for its efficient business administration. 


Insurance Company. 


Recently this huge organization equipped its mammoth 
new home offices with GF Allsteel Desks. 


In your town, in your own neighborhood, there are scores of 
insurance offices, broker’s offices, loan offices, real estate offices. 
Many of these are unquestionably ripe for the permanent beauty 
and modern convenience of GF Allsteel office equipment. And 
persons in these and similar lines of business cannot help but 
be favorably impressed by the long list of world leaders who 
have chosen GF Allsteel completely matched office equipment. 


If you’re not carrying the GF Allsteel line, you’re not 
getting your fair share of complete office equipment profits. 
The GF Allsteel Line: iT wal ‘ . 4 
Write us if you want more and better business in 1930. 
Desks - Tables - Filing $ 
Cabinets « Sectional §=THE GENERAL FIREPROOFING COMPANY 


Files - Document Files , , , . 
Filing Supplies - Trans- Youngstown, Ohio - Canadian Plant, Toronto 


fer Cases ~- Safes - Stor- 
age Cabinets - Shelving 





“Serves and Survives” 


Sc 8 erFeest se DOeRFePe CEG SE EQ UtIPMEN @W 





DECEMBER, 1929 95 


Over 3000 GF Allsteel Desk 


in this great 


new building 


1 pw beautiful and impressive home office of 
the New York Life Insurance Company is a 
notable example of modern skyscraper architec- 
ture. Nothing has been overlooked that would 
make this building both a lasting monument to 
a great institution, and a thoroughly practical 























workshop as well. 


It was quite logical that company officials should 
select GF Allsteel desks as representative of the 
finest and most modern facilities they could pro- 
vide for their employes. 


Today over 3000 GF Allsteel desks are in this 
one building alone. Each is as symbolic of 
beauty, permanence and practical usefulness as 
the building itself. 


What could be more in keeping with modern 
business than lifelong desks of indestructible 
steel! Desks that never warp, never crack or 
never splinter! Tops of restful Velvoleum. Fin- 
ishes that are easy to clean and remain beautiful. 






02 
ff 4 






ATTACH THIS COUPON TO YOUR FIRM LETTERHEAD 


THE GENERAL FIREPROOFING CO., Youngstown, O. 
Please send me a copy of the GF Allsteel Desk Catalog. 





“Serves and Survives” 


THE GENERAL FIREPROOFING COMPANY 


_ ae Youngstown, Ohio + Canadian Plant, Toronto 
Firm BRANCHES AND DEALERS IN ALL PRINCIPAL CITIES 
The GF Alisteel Line: Filing Cabinets . Shelving « Sectional Cases . Transfer 
EE ae eS aR Cases . Storage Cabinets . Safes . Document Files « Desks . Tables « Supplies 
Ci : . , . 
ins: Leeman State... COMPLETE LINE OF OFFICE EQUIPMENT 
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HE Merchandise 
Mart will place a 
comprehensive, per- 
manent display of 
modern merchandise 
in manufacturers’ 
salesrooms within a 
night’s journey by 
rail and four hours by 
: 4. air from a territory 

TUL) 4 TTT | a \ embracing 47% of the 

HE , t a country's population, 
A! tH +44 yh 70% of its wholesale 
sales, and 65% of its 
retail outlets. 






a 


yf. 


Pa 





Of eighteen floors and 
$435 , % a central tower of six 
additional floors, the 
building will com- 
prise 4,000,000 
square feet of floor | 
space, or approxi- 
mately 200,000 square 

feet to the floor. 











3. , shu os 5 EA bean at ‘ 

5 rome 'S vital message to America’s makers and wholesale sellers of general 
merchandise is a message founded solidly upon today’s economic needs. It 

says unequivocally, tersely, with complete authority, Concentrale al Chicago! 





Concentrate your sales activities here because here will be attracted the mer- 
chant buying power of the nation. Scattered sales offices and sales organizations 
are no longer feasible. Concentrate at Chicago because Chicago, not merely 
today’s great center but tomorrow's greater center, holds the fullest measure of 
SUCCESS for you. 

Concentrate in The Merchandise Mart at Chicago! Join the others of your 
industry who will be found participating in the benefits of the New Kconomy— 
in modern, well-lighted, practical sales and display rooms along the broad cor- 
ridors of the Colossus of Marketplaces. 


Join them in this wholesale city under one roof so that your customers may 
have the economical advantage of shopping leisurely, deliberately, on a single 
floor. Experience the frequent visit of merchants who will come to market oftener, 
spend less time, buy more, and have more time left for selling at the store. 
Join the leaders in your industry in the benefits of a merger of efforts—stand side 
to side with your allies and note a new moral tone that reaches and affects everyone. 


The trade will expect to find you there—on your floor at The Merchandise 
Mart. Blue prints of desirable sales, display and flexible storage space should be 
requested now. Occupancy early in 193C. Address, 


THE 
MERCHANDISE 
MART 


215 WEST WACKER DRIVE, CHICAGO 
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Our imports this year show a slightly larger amount o! 
finished manufactured goods than in recent years, though 
for the most part those are articles not competitive with 
American industry About twenty-one per cent of our im- 
ports are of this character, compared with forty-nine per 
cent of crude materials and foodstuffs, ten per cent of 
manufactured foodstuffs for consumption and twenty per 
cent of semi-manufactured goods for further processing 
in the United States. The major items among our imports 
for the first six months of 1929 indicate the predominant 
nature of the trade showing greatest increases in raw 
silk, tin, cane sugar, refined copper, flaxseed, cocoanut oil 
and furs. The most notable shift in imports was the large 
inbound shipments of meat and meat products which in- 
creased forty-two per cent in the half year though amount- 
ing to the comparatively small total of $22,000,000. This 
was accompanied by a forty-seven per cent increase in the 
importation of cattle, reaching $11,000,000 in value in the 
half year Rayon manufactures gained almost $3,000,000 
or thirty-five per cent, leather boots and shoe imports 
reached $9,000,000, a growth of almost 100 per cent, and 
industrial chemicals, increased by $4,000,000 or thirty-five 
per cent. 

The largest amount of our new imports during the year 
have come from Europe, which sent us $880,000,000 worth 
of goods during the first eight months of this year, a gain 
of eight per cent over the same months last year. More 
than one-third of these increased imports were from Ger- 
many. We received $43,000,000 worth more of imports from 
South America, a gain of about eleven per cent and $39,- 
000,000 worth more from North Africa, a gain of about 
seven per cent. Asia now leads all other sources of supply, 
providing thirty per cent of our total imports during the 
first half of this vear, with Europe, formerly our main 
reliance, in a diminishing second place. 

The balance of exports over imports, which last year 
was $1,038,000,000, stands at the end of the first eight 
months of the present year at only $487,000,000 and in 
present prospect will be no more than half as great as in 
1928. The net import of gold for the nine months of $245,- 
000,000 has been greater than any year since 1924 and con- 
trasts sharply with last year’s net gold exports at this 
time of close to $500,000,000 

- a 
International Sample Fair at Quito in 1930 

The centenary of the founding of Quito, Equador, will 
be celebrated in 1930. An international sample fair will be 
held in connection with this event, from May 10 to May 18, 
1930. Foreign manufacturers are invited to exhibit their 
products. It is understood that the government will ar- 
range for the free entry of material for the exhibits. De- 
tailed information can be secured from the directors, Feria 
Internacional de Muestras, Quito, Ecuador. A _ limited 
number of booklets telling about fees and regulations re- 
garding exhibits is in the hands of the Division of Regional 
Information, United States Department of Commerce. 
Washington, D. C 

_ 
Typewriter Only Breakage in Moving Print Shop 

A report of the moving of the R. R. Donnelley & Sons 
Company plant to the new building at Calumet avenue and 
[wenty-second street, Chicago, indicates that the only 
breakage in the transaction was a typewriter, which was 
dropped There were 1,800 truckloads moved without 
incident 

Evidently the office boy moved the typewriter 

- oe 
Remember This Next August 

Here’s a thought for the housewife—if she has no cherry 

pitter, she can insert the pen point in the penholder and 


scoop out the pits with the butt of the pen 
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Qrocks of the complete line always 


on hand. 


The quality and wearability of our 


products is well known. 


Fach item is priced to allow deal- 


ers a Maximum profit. 


Waiting for stock is unnecessary 


as deliveries are made promptly. 


Adavertising is now being prepared 
for distribution to help Dealer Sales. 


Results count!! Stewart sales have 
increased yearly, showing merit of 


the Line and Dealer Confidence. 


The following catalogs are available: 


Dealers and Stationers 
Wholesalers 


Stamp Manufacturer's Supplies 





R. A. STEWART & CO., INC. 


80 DUANE STREET 
NEW YORK 























The New 


STIKIT 


MUCILAGE BOTTLE 
AND SPREADER 


Feature this new, interesting, useful spe- 
cialty in your window and counter displays. 
Bright nickel and oxidized copper finish 
combine in an attractive article, adding to 
the appearance of any office desk. It makes 
a beautiful gift for use either in office or 
home. STIKIT is now supplied with 
ash tray base at no increase in price. 


Always clean, always convenient, STIKIT 
has no brushes, no sticking tops, no squeez- 
ing, no hardened mucilage. Simply lift 
bottle out of container and use it like a 
brush; a special gauze fabric over the 
mouth regulates the flow of mucilage. Fab- 
ric is always moist and mucilage cannot 
harden. When thru using, drop bottle back 
into container and set cap on, keeping out 
dust and dirt. The tray base is conve- 
nient for ashes, or for pins, clips, rubber 
bands, etc. 


Write, wire or phone for full details 
with prices and discounts to the trade 


The Ault & 
Wiborg Company 


CINCINNATI, OHIO, U. S. A. 


Established 1878 Manufacturers of inked rib- 

bons for typewriters and all other machines 

which print thru ribbons irbon papers for 

typewriter, pen and pen Reflex writing inks; 

show ard colors; stamping and numbering ma 
ne nks; office paste and mucilage 
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Brief Bits About Standardization Progress 


(Reported by the United States Bureau of Standards) 


\ standard color for school furniture was approved at a 
meeting held in the headquarters of the National School 
Supply Association, Chicago. A “school furniture brown” 
had received tentative approval at previous sessions. This 
recommendation will go into effect January 1, 1930. 

A program of simplification on paper shipping tags has 
gone into effect. This is Simplified Practice Recommenda- 
tion No. 93. Signed acceptances have been received from 


a sufficient number of manufacturers, distributors and users 





























Tuberculosis 
might make her 
an orphan 


H elp prevent it! 


BUY 
CHRISTMAS SEALS 


The National, State, and Local Tuberculosis Associations 
of the United States 


—_ 


> 








of paper shipping tags to insure the general adoption of 
this simplified practice 

A recommendation covering restaurant guest checks has 
been adopted, to go into effect January 1, 1930. The pro- 
gram as approved, will result in reducing the grades of 
cardboard checks from four to three and paper checks from 
seven to four; width of cardboard checks from thirteen to 
five, and lengths from sixteen to fourteen, and widths of 
paper checks from eleven to eight. The varieties retained 
will, in the opinion of those concerned, satisfy the normal 
stock requirements of the industry. 

The division of simplified practice will shortly send to 
the members of this industry, a copy of the summary report 
of this general conference, together with an acceptance 
blank. When sufficient signed acceptances, representing at 
least eighty per cent of the industry by volume of annual 
production are received, the recommendation will be printed 
as part of the “Elimination of Waste” series of the De- 
partment of Commerce. 
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The Wonder Mi 


Portable and 
Heavy Duty 


nines of the Day 











Capacities — 
I to 100 Million 


Direct Instantly 
Subtraction convertible 
as fast as from electric 
straight to portable 
addition hand machine 


“™— 





No. 15—A portable model 


A Widely Miversified, 
High Quality Line of & 2° 
Outstanding Exeellenece = sunif’am.*" 


Here is everything anyone could ask 
for in salable, serviceable machines. 


No. 45—A compact, desk 
model with direct subtrac- 
tion. Capacity $999,999.99. 
6-inch tabulating carriage. 
For larger size of same type 
see No. 40 shown here. 


—variety enough to meet every re- 
quirement. 

—capacities to suit the needs of con- 
cerns of every size. 

—new, distinctive features that add 
materially to speed and smoothness 
of operation. 

—a sturdiness of construction that 
stands up strong under hard, con- 
tinuous use. 





No. 25—A heavy duty ma- 
chine specially favored by 
banks and big business con- 
cerns. $99,999,999.99 Ca- 
pacity Wide carriage. All 
models have 2-color ribbons. 


—and at prices surprisingly low for 
machines of such outstanding merit. 


A number of excellent territories are still open. 
Write or wire at once for full particulars. 


ALLEN-WALES CORPORATION 
233-245 SPRING STREET 
NEW YORK CITY, U.S. A. 





ALLEN @ WALES 


ADDING ~ BOOKKEEPING AND CALCULATING MACHINES 
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Upon request we shall be pleased to send you a sales letter which 
hundreds of commercial stationers are mailing with their statements and 
other outgoing mail, that has sold over one hundred thousand Greenwood 
Records. If you are now handling Greenwood Records you know that 
there will be a big demand for them during the next three months. If 
you have never carried Greenwood Records—our proposition should ) 
interest you. 


GREENWOOD’S BUSINESS AND INCOME TAX 
RECORD is a simplified accounting system for the smaller and medium 
* dawnt 7 sized business. It sells itself. Every business man needs one—the 
garage man, the hardware dealer, the grocer, the dry goods man, the 
barber shop, the butcher, the baker, every business and professional man 
needs this Greenwood System. All you have to do is to let these people 
know that you sell this book—and we help you to do that by furnishing 
you with sales letters printed with your letterhead at the top—your 
order blank at the bottom—-so that all you have to do is to enclose these 
letters with your statements or other mail matter—the sales will begin to 
Permanently Bound Record come in at once——Greenwood Records will sell big during December, 
January and February. These sales letters are furnished you FREE 
OF CHARGE. This selling help does not cost you a penny. 


The Permanently Bound Record has 57 sheets printed on both 
sides and sells to the user for $3.50. The Loose Leaf Record has 
three times as many sheets and sells to the user for $7.50. We prepay 
all shipments. 





You are not asked to enter into a contract with us. You do not 

have to sign any agreement whatever. You are not asked to carry a 

stock of these Records. You do not have to buy a single Record unless 

Smemuccdl : you have an order for it. You buy just enough Records to fill the 

(Sheroven gusavess bul orders you get by sending out the form letters we supply FREE. You 

\exone tax Recon 7 hy can send these Records to your customers ordering them; or, if you \ 

prefer, we will make shipment direct to such names and addresses as you 6 

give us, and bill you only for those actually ordered. We take all the T 
responsibility. 








We will furnish you with ALL the form letters you can use. fe 
Loose Leaf Binding When printing these letters, we duplicate as near as possible your letter- | 
head in one color. You can mail them with your statements and cor- 
respondence. The letters are FREE—stock, printing and folding— 
already to put into the envelopes. 


Simply send us a sample of the letterhead you are now using, 
marking thereon quantity of sales letters you desire. As stated before, ay 
there is to be no charge for these letters. They are to be ABSO- - 
LUTELY FREE. o 


THE GREENWOOD COMPANY 


712 FEDERAL STREET, CHICAGO, ILLINOIS th 


Se 
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Thal Leads in Philanthropic Drive 
the Detroit 
amount 


office appliance men helped swell 
Fur 
through their own efforts 

E. M. Thal, district 


Corporation, as chairman 


$200,000.00 


Detroit 


community id contributions by a considerable 


of the Dictaphone Sales 


of Group Y, 


managee©r 
secured in excess of 
In this group were soliciting teams from the organization 
of Mark H. German, Detroit manager, Burroughs Adding 
Machine Company; H. P. Zerbe, 


Equipment Corporation; 


Detroit manager, General 
M. J 


a Dictaphone team out of E. 


Office Joyce, Remington 
Rand Company; 


M. Thal’s Detroit staff 


as well 


as 


Detro‘t Community Fund officials complimented the office 
appliance men on their excellent work. 
os 
Rewards in Retail Salesmanship Research 
Retailers’ salesmen in Canada and the United States were 
awarded $100 prizes in the $5,000 contest conducted by the 


“Inquiring Reporter” for the W. A. Sheaffer Pen Com- 
pany, Fort Madison, lowa. These men are W. P. Croas- 
dale, Trenton, N. J.; F. Dawson, Montreal, Canada; F. E. 
Fox, Billings, Mont.; R. C. Keefauver, Tulsa, Okla.; F. H 
Niehaus, St. Louis, Mo [wenty other men and women 


also received Sheaffer checks for superior salesmanship—ten 


z 


WINNERS PICKED BY THE “INQUIRING REPORTER’— 
(Top) W. P. Croascale, Trenton, N. J.; F. Dawson, Montreal, 
Canada; F. E. Fox, Billings, Mont (Bottom) R. C. Keefauver, 
Tulsa, Okla The portrait of F. H. Niehaus, the other winner, 


was not received in time to include in this group 


checks for $50.00, and ten checks for $25.00 each To the 
“Inquiring Reporter,” unknown to the salesmen, these indi- 


viduals displayed superior knowledge of the “Lifetime” pen 


and displayed ability in imparting this knowledge in a 
sales talk over the counter to the unknown “Inquiring 
Reporter.” 

The staff of “Inquiring Reporters” is still in the field, 
calling on Sheaffer dealers, gathering information upon 
which awards for the last quarter of 1929 will be based 
Distribution of awards totaling $1,250 will be made after 
January 1, 1930 

on 
National Chamber Rejects Calendar Change 
Che United States Chamber of Commerce conducted a 


referendum regarding proposed changes in the calendar 


used in this country. Three propositions were considered, 


none of which received a two-thirds majority as required by 


the by-laws. Thus the program offered was vetoed 
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“INSTEAD of I2~ 


THIN 
ADS 


To The Tube 


BEST IN THE WORLD 


SMOOTH-FIRM-WEARRESISTING 
The Product of the Worlds 
Oldest Lead Mills 


AWFABER 


Makers of the World Famous 
CASTELL Pencils 


NEWARK. N. J.. U.S.A. 























for the Stationer’s 
Business of the 
United States 


In order to prove our 
worthiness, we will send upon 
request samples of HECTO- 
GRAPH CARBON and an 
Autographic Register Roll for 
any machine. These are two 
of the most difficult items in 
the carbon line to make suc- 
cessfully. 


Our Hectograph Carbon 
will produce from one im- 
pression—more copies than 
any other sheet made. 


Our Autographic Register 
Roll is the cleanest of them 
all, and in addition will equal 
in number of copies the soft 
roll of other manufacturers. 


Let one of your valued cus- 
tomers test these samples, and 
if they are not pronounced 
the best ever produced in 
every respect, we withdraw 
our application for your busi- 
ness. 


Phillips 


RIBBON & CARBON CO. 


INCORPORATED 
General Sales Office Factory 
82 West Broadway 61 Halstead Street 
New York City Rochester, New York 
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Winners in Corona Display Contest 

A window display contest was conducted by the L. C. 
Smith & Corona Typewriters Inc., in conjunction with a 
twentieth birthday party for the Corona typewriter. The 
latter was a sales contest, and prize winners in the display 
contest received credits of 1,000 points each in the birthday 
sales contest. One hundred photographs of window dis- 
plays resulted. In addition to the points given winners, 
every photograph entered received 500 points bonus for the 
dealer. 

The Decatur Typewriter Exchange, Decatur, Ill, won 
the first prize in the window display contest, and the Ameri- 
can Typewriter Exchange, Richmond, Va., took second 
place. Honorable mention was accorded to Portable Type- 
writers, Inc., New York, N. Y., and Dunning’s Store, Rich- 
mond, Va. Many fine displays were entered in the con- 
test, which included representations of windows by The 
Mansfield Typewriter Company, Mansfield, Ohio; Grant’s, 
Utica, N. Y.; Triangle Printing & Stationery Company, 
Davenport, lowa; Howard W. Boise, Plainfield, N. J.; Tribe 
of K, Davenport, Iowa; Sioux Falls Typewriter Company, 
Sioux Falls, South Dakota; John W. Graham & Company, 
Spokane, Wash.; J. S. Stahl! & Company, Denver, Colo.; 
Sherr’s Book Store, Morgantown, W. Va.; Hackensack 
Typewriter Exchange, Hackensack, N. J.; Webber’s Type- 
writer Exchange, Santa Monica, Calif.; Morristown Type- 
writer Company, Morristown, N. J.; Corona Sales Agency, 
Springfield, Vt.; J. E. Albright Company, New York, N. Y.; 
Typewriter Supply Company, Fort Worth, Texas; Huff- 
man Typewriter Company, Watertown, S. Dak.; Chandler’s, 
Inc., Evanston, Ill.; Lewistown News Company, Lewis- 
town, Penna.; Standard Typewriter Company, Calgary, 
Alta., Canada; Herkert Typewriter Company, Boulder, 
Colo.; Robert Livingston, Inc., Englewood, N. J.; Minne- 
apolis Typewriter Exchange, Minneapolis, Minn.; S. N. 
Gibson & Company, Red Wing, Minn. It is interesting to 
note the number of commercial stationery dealers whose 
displays won recognition in a page of “Some Fine Dealer 
Contest Windows,” which appeared in Smith-Corona Sales 
News, the house publication of L. C. Smith & Corona Type- 
writers Inc. Nine out of twenty-four windows were those 
of commercial stationers. 

The judges of this Corona contest were: Bruce Barton, 
Batten, Barton, Durstine & Osborn, New York, N. Y.; 
James Harley Nash, director of displays, Batten, Barton, 
Durstine & Osborn, New York, N. Y.; Louis Fancher, 
poster artist of international reputation, New York, N, Y. 

— 
Pruitt’s La Salle Street “Salon” 

The Pruitt Company, 117 North Wacker drive, Chicago, 
Ill., has opened a retail store at 190 North La Salle street, 
which is finished in excellent taste, with fitting surround- 
ings for the rebuilt office machines which comprise the 
major activities of the store. The premises at 117 North 
Wacker drive will continue to be headquarters, where ma- 
chines are overhauled and wholesale trading done. 

A liberal expanse of display windows enables the new 
store to show representative examples of the company’s 
rebuilding facilities. Practically every variety of office 
machine is on sale, with samples on the floor. New porta- 
ble typewriters of standard makes are carried. 

At the rear of the store are two offices, one for the sales 
staff and the other for the use of O. E. Pruitt. The latter 
is an excellent example of modern equipment and arrange- 
ment for the executive's office. 

—— 
E. B. Conrad Visits in Chicago 

E. B. Conrad, chairman of the board of the American 
Numbering Machine Company, visited Carl O. Lindgren, 
secretary and manager of the Chicago branch, in Novem- 
ber 
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Globe-Wernicke IMPROVED STEEL 
CARD CABINETS. 
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YE APPEAL—the strongest of all selling forces, 
wins on sight, your customers’ approval of the 
new Globe-Wernicke Card Cases. These card 
cases have a rich appearance in either green, 

or grained walnut, mahogany or oak finish. 

GREATER CAPACITY—Full 15'4 inches of filing capacity, 
means economy to your customers, more filing inches 
per dollar. 


EASIER DRAWER OPERATION—Globe-Wernicke 
Improved Card Case drawers glide on two steel chan- 
nel runners—silent, easy operation. 


IMPROVED STEEL FOLLOWER—Flat steel follower, 
occupies minimum filing space, and operates on counter- 
sunk track. Positive locking, non-binding. 





Made in one and two drawer cabinets 


for 3” x 3”, 4” x 6” om kh SECURE STACKING ALIGNMENT—Protective rubber 
rah £f 2 "ep , ‘ , ape 
got ha a. i pe A da feet fit into depressions in tops of cases, providing 
secure stacking alignment. 

BRONZE HARDWARE—The large, roomy drawer pulls 
and wide label holders are made of polished bronze, 
no bolt heads visible). 

Never before have you been able to offer such card 
index case value to your customers. Take advantage of 
this opportunity today. Write for special introductory 


Globe “Wernicke 


CINCINNATI 


Canadian Representative: Preston-Noelting, Ltd. 
Stratford, Ontario, Canada 





Conveniently kept on top of the 
desk for instant use. Made in 
finishes to match the desk. 
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EVERY TRANSFER NEED Filled by 
Globe-Wernicke 


| HI 


NE COMPLETE SOURCE of SUI 


for over 4,000 profitable products 
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“A” Line Manila 
Folders with Stand- 
ard and System Tab- 
bing, packed in easy- 
to-sell units of 100 
folders to the box. 











Globe-Wernicke Gum- 
med Folder Labels are 
packed in handy books 
of 1000 labels, one 
color, to a box. 


The Everyday File is 

made in many styles of 

indexing to fit every 

requirement. An every 

day profit maker es- 

pecially during Trans- 
fer time. 








Globe-Wernicke Folding Fiberboard Trans- 

fer Cases come to you knocked down—set up 

in a few seconds. Over a dozen sizes—one 
for every need. 


VERY Transfer Need—from filing cabinets 
to filing supplies—is available from ONE 
complete source—Globe-Wernicke. 


That's why Transfer Time is a wigger opportun- 
ity for the Globe-Wernicke dealer. He has 
one nationally known, easy-to-sel!l line—one 
transportation charge—one account to carry. 
Think what these economies can mean to you. 


In addition, Globe-Wernicke products increase 
the unit sale. 


For instance, Globe-Wernicke “A” Line Folders, 
with standard and system tabbing, are packed 
in attractive boxes of handy, easy-to-sell units. 
Gummed Folder Labels are bound in neat 
books of 1000 labels. Globe-Wernicke Fold- 
ing Fiberboard Transfer Cases, made in over 
a dozen sizes, one for every need, are put up 
in compact cartons of 12—ready to sell to 
your customer. 


These are but a few of the advantages Globe- 
Wernicke offers you from the ONE Complete 
Source of Supply. Get a larger share of 
transfer season business this year—write for 
particulars today. 


Globe-“Werenicke 


CINCINNATI 


Canadian Representative: Preston-Noelting, Ltd. 
Stratford, Ontario, Canada 





Shelf is a door 

opener to bigger business. Made in green, 

imitation mahogany, imitation walnut or 
quartered oak. 


Globe-Wernicke Filing 
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Addresses Envelopes, 
Post Cards, Circulars, 
Papers, Magazines, 
Catalogs, 
innouncements, 
Bulletins, Price Lists, 


etc., etc. 


ee 


Imprints Dividend 
Checks, Pay Checks, 
Time Cards, Collection 
Forms, Labels, 


Schedules, Requisitions, 


Routing Tickets, 
Orders, Public Service 
Co. Bills, Receipts, 


Statements, etc. 


= 


Can also be had with 
futomatic Pay-Roll 
Lister that Imprints 
{CCURATELY ON 
THE LINE. 
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Model “H” 
Hand-Operated 


Selectograph 


The 


Time-Saver 
For 


Modern 


Business 


ee 


HE model “H” Selectograph is “eg ai in harmony 

with the spirit of the times. The hundreds of uses 

to which it can be put enables any office to speed up 
the day’s routine. 

be ye we list just a few of the many ways in which 
the model “H” Selectograph can assist you in speeding up 
the work you are now doing, —— by slower and more 
costly methods. Once you have a Selectograph in your office, 
other time-saving uses will be found for it every day. 

It weighs only 35 pounds with carrying case and can be carried 
around conveniently. 

It handles stencils at the rate of 1200 per hour, often more, de- 
pending upon the skill of the operator. 

It has the compensating platen that enables you to imprint a 
single sheet —or a booklet 4% inch thick — with the same uniform im- 
pression on either piece. No other addressing machine is equipped 
with such a remarkable device. 

It enables you to speed up the work of imprinting, because a 
whole bundle of envelopes or other matter can be placed under the 
stencils and the top one imprinted and removed after each impression. 
The last imprint will be just as clean and uniform as the first. 

The printing is visible, right before the eyes of the operator at all 
times, enabling her to quickly locate the imprinting space on various forms. 

Automatic inking is a feature of the Model “H” Selectograph, 
always under the operator's control, insuring uniform impressions and 
clean stencils. 

The hand selector is apecene in action. By means of various 
colored stencils you can easily control your mailing list, selecting or 
rejecting according to the color of the stencil. 

You owe it to your business to investigate the time and money- 
saving possibilities of the Selectograph. 


Plecloorag 


SELECTIVE AUTOMATIC ADDRESSING 


=| 





3126-28-30 West 5lst Street, Chicago 
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AV RYN 


Burglar Proot ATLAS 


KNOW 
DEVELOPMENT IN 


\ cylindrical steel money chest with drill proof 
forged steel door and set in a compact block of 


solid concrete. It cannot be drilled or broken 


and the great weight (1500 lbs. approx.) pre- 
vents hauling away. 


Door to inner compart- 
ment is slotted 


to receive excess cash and 
cannot be opened by store employees as it 
requires two keys. The Samson is compact, 
18”’x21” and counterheight. 





















.° 
e 


id 
. 








Six Superior 
Construction Features: 


1. Chest built in reinforced 
concrete — concentrated 
weight can’t be maneuv- 
ered. 

2. Inner compartment, _re- 

quiring two keys to open. 

Thwarts hold-up. 


3. Cylindrical steel 
forged steel doors. 


4. H bank burglar rated— 
Underwriters’ approved re- 
locking device. 


chest— 


5. Fire protection 


where 
required. 


. Low cost. 








ABOUT THIS REVOLUTIONARY 


MONEY PROTECTION 


12 STYLES TO FIT ANY RISK 
Samsons are available in twelve styles---with 
wrought or forged steel cylindrical chests. Fire 
protection where needed and H bank burglary 
rated chests for the severe risks. Never before 
has it been possible to sell protection---24 hours 
a day protection as afforded by the Samson 
Burglar Proof Vault at anywhere near the low 
prices of Samsons. Every wide awake dealer will want 
to know about Samson protection and trade discounts’ 
A line to us will bring full information. 


The Meilink Steel Safe Company - Toledo, Ohio 


APPLIANCES 
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(Chicago Business Show Exhibits—Continued from page 27) 
dress plates, etc A new machine which attracted a great deal 
of attention was in reality a miniature printing plant, so far 
as the presswork was concernd. It handled 5000 sheets per 
hour, taking care of a four-page letter, printing the inside 
spread at one impression, either in all ink or from a ribbon, 
or two letters and two signatures at the same time A suc 
tion feed is provided and the machine rejects all doubled sheets 
or crumpled paper without stopping. When the load of 5,000 
sheets has passed through the machine and is automatically 
stacked on a wheeled platform, the machine gives a signal 
for a new supply of paper which is then wheeled up, provided 
more letters are needed W. T. Hagelin, manager of the me- 
chanical and supply division, was in charge, assisted by F. M 
Boughton, Chicago manage! W. C. Dunlap, vice-president ir 


charge of sales, and R. M. Winger. assistant sales director i 


charge of advertising, were also on hand 

AMERICAN PERFORATOR COMPANY, Chicago, UL, exhib 
ited American check signing and check endorsing machines, also 
perforating machines. Specimens of checks which were signed 
it the rate of 2,500 an hour were given out W. H. Lyman, sec 
retary of the company, was in charge 

AMERICAN SALES BOOK COMPANY, LTD., Elmira, N. Y 
and Chicago, Ill emphasized the various Rediform products 
including sales books, Flatpakit forms, continuous interfolded 
forms, interleaved forms in continuous strips, zig-zag single 
forms, etc.; Wiz Flatpakit registers were also shown, and dem 
onstrators were busy showing the application of the forms 
to adding and bookkeeping machines. The exhibit was under 
the management of Assistant Sales Manager Tim Thrift of the 
home office and C. J. Wallace of the Chicago office 

AMERICAN TELEPHONE & TELEGRAPH COMPANY (See 
Illinois Bell Telephone Company.) 

ARLAC DRY STENCIL CORPORATION, Pittsburg! Penna 
(See Illinois Paper Company.) 

AUTOMATIC FILE & INDEX COMPANY, Green Bay, Wis« 
ind Chicago, Ill... presented an interesting exhibit of the Auto 
matic expanding and compressing file and office equipment in 
which the Automatic principle is utilized, including desks, tariff 
files, posting trays, tabulating files, desk companions, counter 
high units, five-drawer files and a complete line of filing sys 
tems A feature of the exhibit was a stack with top drawer 
partly out, showing the file expanding and contracting by means 
of a motor attached for show purposes, simply to demonstrate 
the action of the fil In actual use, of course, there would be 
no motor except the human hand for expanding and contract 
ing. General Sales Manager D. A. Beeler was in charge, assist 
ed by W. P. Hoy and O. G. Underwood 

BARNES & BROS EDWIN C., Chicago, Ill, presented all 
models of the executive and secretarial Ediphones and supplies. 
Here was, too, seen a replica of the first Ediphone (phonograph) 
invented by Mr. Edison in 1871 and a photostatic copy of the 
original drawing and directions in Mr. Edison’s own hand- 
writing. A replica of the original incandescent lamp was shown 
the golden jubilee of which was held last month There was 
a complete display of the !tatest model Ediphones, several in 
‘olors, and all the new features were demonstrated, such as 
tlarm bell which warns the dictator when the dictation lever 
is not in recording position; electric control from typewriter 
keyboard, etc. Manager J. D. Pahlman was in charge, and also 
in attendance was Edwin C. Barnes, hiniself, and members ot 
the sales staff 

BARR-MORSE CORPORATION, Ithaca. N. Y., demonstrated 
he new Barr wide-—carriage portable typewriter with fifteen 
inch carriage; also the Sarr continuous form equipment: the 
Barr Universal sixty-five dollar portable typewriter having many 
refinements and details of construction usually found on ma 
chines of standurd size; the new Barr Special fifty-dollar port 
able machine, similar to other Barr machines, but stripped down 
to essentials; a steel table holding a Barr or any standard type 
writer so arranged as to enable one operator to take care oi 
from one to three sets of continuous forms at the same time 
without confusion, and finally, the Typelite, which is a small 
electric lamp, shaded, and attached to the machine so as to 
direct the light on the paper and keys. 

It is pointed out that the Barr Special in no way supersedes 
the Barr Universal, but is simply a less expensive machine for 
those who do not require the many refinements of the Universal 
The Special, however, has everything needed for the usual 
work, including back spacer and single, double and triple spac 
ing, margin release, etc 

John H. Barr, inventor of the Barr typewriter, and Sales 
Manager W. E. Barnard were in attendance. 

BARRETT ADDING MACHINE COMPANY DIVISION, Lan 
ston Monotype Company, Philadelphia, Penna. (See G. L. Rog 
ers, Inc.) 

BIRCHER COMPANY, INC., Rochester, N. Y., and Chicago. 
lll., presented an interesting line of mailing room equipment 
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There’s a profit 
punch in every 


PEERLESS PRODUCT 


You are interested in 
handling a line that will 
sell—at a generous profit. 
Peerless has added an extra 
portion of sales value to 
every item in its entire 
line. Here is a line that 
has salability plus —at a 
price that will enable you 
to net more profits. 





Team this line up with 
modern dealer helps that 
play on the emotions, that 
cater to the purse strings 
of the largest class of every 
_ day customers—quality that 
will endure — that’s the 
profit punch in the Peerless 


Line. 


EERLESS | 


KEY CO., Inc. 


176 Fulton Street New York City 
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PEERLESS KEY COMPANY, Inc. 
176 Fulton Street, New York City 

Kindly send us, without obligation, details of your 
profit-building plan for dealers, together with a sample 
Peerless Key and sample dealer helps. 
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MR. AUDITOR 


MODERN BUSINESS 
Calis for 
MODERN EQUIPMENT 


Table and pigeonhole sorting are antiquated 
and a needless waste of time and space. 


An inexpensive device that breaks a series of 
1000 pieces into 10s in one sorting. 
INDEXES 


Numerical, Alphabetical, Geographical 
Special Wording 


Made in any size and indexed to fit your needs. 





On desk only when in use 


Standard equipment for such concerns as: 


All Montgomery Ward Stores 
Chicago Surface Lines 

Diamond T Motors, Chicago 
General Motors, Detroit & N. Y. 
New York Telephone 

Guaranty Trust, N. Y. 

DePinna Department Store, N. Y. 
Abrahams & Straus Store, N. Y. 


18,000 Banks all over the world 


We shall be pleased to give you the ideas we have 
gathered in the fifteen years we have specialized in 
this work. Catalog and full details upon request. 


THE KOHLHAAS CO. 


Manufacturers of Instant Reference Files 


183 N. Dearborn St., Chicago, Ill. 
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including automatic letter openers and sealing machines in both 
hand and electric models, the latter opening 500 letters a minute 
General Sales Manager Ralph U. Reed was in charge, assisted 
by A. R. Geddis, Chicago manager, and E. A. Kirkland 
BURROUGHS ADDING MACHINE COMPANY, Detroit, 
Mich., and Chicago, Ill—A considerable number of the com- 
pany’s ninety-eight different models of machines were exhibited 
and demonstrated at the show These machines included ac- 
counts receivable; accounts payable—purchase and payment 
records; payroll and time keeping machines, distribution ma 
chines, invoice billing machines using unit or continuous forms, 
stock record machines, Burroughs general accounting machines 
multiple register machines for bankers, brokers, etc., install- 
ment accounting machines, public service machines and the 
Burroughs simplified accounting plan was also demonstrated by 
experts The newest machines shown were the Burroughs elec- 
tric calculator and the surroughs portable electric A. © 
n charge of the ex 


Daunis, assistant Chicago manager, was 
hibit 

BUSINESS WEEK. (See McGraw-Hill Publishing Company.) 

COOK COMPANY, THE M. B., Chicago, IIL, presented a most 
attractive display backed by a picture of a beaver dam and 
pond with the beaver house in the middle and the pleasing 
green foliage fringing the pond, emphasizing the quality of the 
Beaver line of carbon papers and typewriter ribbons. The set 
ting sun shed its slanting rays through the trees and reflected 
on the water so that one in imagination could hear the slap 
of the beavers’ tails as they slid from the mud roof of their 
huts into the pool beneath. The full line of Beaver carbon 
papers was shown and typewriter ribbons of the same brand 
There was a new carbon paper which is known as the Super 
Superb, and which it is said improves with age Then there 
was the ‘Perfect’ noiseless typewriter carbon paper which does 
not smut, but makes a clear, strong image The exhibit was 
in charge of W. Cary Lewis 

COXHEAD CORPORATION, RALPH C., New York, N. Y 
(See G. L. Rogers, Inc.) 

DAYTON SCALE COMPANY, THE. (See International Busi- 
ness Machines Corporation.) 

DEFIANCE MANUFACTURING COMPANY, Orange, N. J 
(See Monroe Calculating Machine Company.) 

DICK COMPANY, INC., A. B., Chicago, Il., demonstrated 
Rotary Mimeographs and accessory equipment, including stands, 
the Auto-—Slip, Mimeoscope, etc. G. D. Dankert was in charge 

DICTAPHONE SALES CORPORATION, New York, N. Y 
and Chicago, IIL, presented to the public the improved Model 
Al0X Dictaphone, the BI10X transcriber and the S10 shaver 
also certain other Dictaphone accessories. The new automatic 
indicator and buzzer signal indicating when dictation lever is 
in the wrong position for dictation were demonstrated. There 
was also an interesting demonstration of the automatic foot 
control, back spacing and starting and stopping device. Work 
ing demonstrations were given under the supervision of N. J 
Wilcox, from the executive office Chicago Manager A. E 
Blackstone was in charge of the exhibit, assisted by F. S 
Moyer, assistant manager. Vice-President Merrill B. Sands was 
in attendance from the home office a part of the time. 

DITTO, INC., Chicago, Ill, presented an interesting exhibit of 
several different models of the Ditto duplicating machine. Three 
types of these gelatin roll duplicators were shown at the booth 
and three others in a room at the hotel. All six machines are 
basically C models. Emphasis was laid on the newest member 
of the family—Model C Junior. Models K, L and M are differ- 
ent sizes of like machines Many examples of the work were 
shown, and some striking advertising matter presenting Ditto 
work in colors. F. M. Houshalter and E. E. Gundaker were in 
charge, assisted by members of the saies force 

DO/MORE CHAIR SALES COMPANY, Chicago, IIL, demon 
strated Do/More correct position chairs in various styles, in 
cluding the Junior Executive, Departmental Executive, the 
Executive, the Personal Executive—an elaborate and finely up 
holstered chair—and chairs for typists, clerical workers, book 
keeping machine operators, telephone operators, artists, drafts- 
men and office and factory workers generally A nickel—plated 
Personal Executive’s chair on a pedestal at the rear of the 
booth attracted much attention. W. J. Black, director of sales 
was in charge of the booth, assisted by salesmen 

EDIPHONE, THE. (See Edwin C. Barnes & Bros.) 

EDISON, THOMAS A., INC., Orange, N. J., and Chicago, Ill 
(See Edwin C. Barnes & Bros.) 

EGRY REGISTER COMPANY, Dayton, Ohio, and Chicago, 
Ill., exhibited a full line of autographic registers, including Com- 
Paks in the manifolder, record and total summary types. The 
new Automatic Controller, used in feeding and aligning forms, 
operated either electrically or by hand, and adapted to use 
continuous forms in roll or fold form on billing machines, was 
displayed The company’s credit system and line of accessories 
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was show! Present at this exhibit were Lawrence Roub, se« 

retary and treasurer; C. R. Hall, sales manager from the home 
office and factory: R. H. Doxsee, sales supervisor; M. A. Sum-— 
mey, Chicago sales agent, and sales agents from adjoining ter- 
ritory Miss A. ©. Sweetman demonstrated the use of forms 
mn billing machine 


COMPANY, Cambridge, 


kinds was 


ELLIOTT ADDRESSING MACHINE 


Mass., and Chicago, Ill \ddressing machinery of all 

shown here, including hand and power muodels, as well as a new 
hand addressing machine which automatically feeds its own 
nvelopes and post cards Another new machine shown for the 
first time was one which not only addresses cards but will 
rint a complete message with the full size of a postcard on 
the reverse side Another is a machine that prints a publi 
service bill and addresses and dates it in four different places 
Other machines included a new automatic feed power machine 


doubl head 


neils at ihe 


feeding any size envelope it printing machine 


which prints from two ste same time; wrapper cut 


achine a new odel constructed for the Indexograph 
Chicago Manager Joseph 
FISHER COMPANY 
ration.) 
Falls, N. ¥ 
copyvholders 


ter n 
Taxis was in charge 


Hart 


stencil 
ELLIOTT 
Office Equipment Corp 
ERROR-NO, INC., Littl 
1 complete line of Krror-N 
adapted for 
and the Todd Protectograph. Pre 
was in charge, assisted by D. W. Hehir 
TARRANT MANUFACTURING COMPANY 


interesting demcnstrations of different types of 


isbure. la (See General 


and Chicago, IL., showed 
models 


Hopkins 
Harper 


including two 
NMioon 


sident «<. C 


specially work with the Burroughs 


machine 


Chicago 
Comp 
Key 
column distribution 
exhibit 


FELT & 
lll., @ave 


tometer calculating machines, including the Controlled 


Clear Signal Comptometer; the new twenty 


Comptometer, which had a prominent place in the and 


ipplication to all manner of figure 
routines attracted 
of F. T. Hess of the 


Lawrence of the Chi 


ther achines and heir 


Simplified accounting forms and also 
ittention The 
eneral office of the « 
offic 

FRANKLIN 
‘‘olumbia line of 


device for the 


vork 
exhibit was in charge 


ompany and W. D 


‘ho Saies 


COMPANY 1} showed the 


papers and 


“hicago, 


KELLY 


carbon inked ribbons, also a newly 


patented convenient use of carbons in manifold 


ing, known as the Red Writing Hood This device was demon 
strated by two attractive young ladies in red capes and hoods 
suggesting Littl Red Riding Hood This company is the Chi 
eago distributor for the Columbia Ribbon & Carbon Company, 
 W. Franklin and Charles L. Kelly were in charge 
GENERAL OFFICE EQUIPMENT CORPORATION, New 
York, N. Y., demonstrated the machines included in the Sund 
strand and Elliott—Fisher Divisions of the company The former 
presented all models of adding machines, including the commer 
ial posting and bank Sundstrands, while the Elliott—Fisher 


accounts receiv— 
accounts with distribution 


payroll and check writing 


Division demonstrated accounting machines on 
able with 


ind magazine feed 


distribution; on payable 


machine on also 


ontinuous form machines handling roll, fanfold, print-pack and 
cross-feed styles of continuous forms, as well as machines for 
brokers’ customers iccounts, confirmations and journal and 
stock transfers 

R. B. Buswell. district manager of the General Office Equip 


ment Corporation; Philip N. Sea, local manager of the Sund 
strand Division. and F. ©. Snow, local manager of the Elliott 
Fisher Division, were in charge of the exhibits, which attracted 
the Keen interest of many men of business, accountants and 
thers 

GREGG SCHOOL, Chicago, Il This exhibit was for the 
purpose of acquainting men and women with the various busi 
ness courses offered There was also a display of text books 
for business education in both public and private schools Prin 
cipal Henry J. Holm was in charge 

HEDMAN MANUFACTURING COMPANY, Chicago, UL, dem 


various models 
the Series 
Present at the 
and Gen 
White, 
city 


onstrated an interesting line of check writers in 
and for variety of especially 
700 electric F & E Lightning check writer 
exhibit President H. R. Hedman, Vice—Pr 
eral Manager B. G. Hen Sales Manager A. F 
Advertising Manager J. B. F 

force 

HORDER'S, INC., Chicago, I 
ILLINOIS BELL TELEPHONE 


work, featuring new 


were sident 
Assistant 

Amos and members of the 
sales 
(See Systems, Inc.) 


Meilicke 


COMPANY Chicago, Iil., 


demonstrated two page size telegraphic typewriters and two 
tape type machines at their extensive booth A telephone orde1 
table and telephone order turret were shown Several wiring 
plans were set up and in operation showing how it is possible 
to hold small conference by telephone Private branch ex 
change switchboards were shown and a center of interest was 
a large map with flashing lights indicating telephone rates be 
tween various cities of the United States and Europe Visual 


bells 


corner 


with 


One 


signals to be used in place of bells or in conjunction 


to call person to the phone were demonstrated 
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of the display space was devoted to explaining how the tele- 
phone can be used advantageously by salesmen using ‘key 
towns’ as centers from which to sell merchandise. 

ILLINOIS PAPER COMPANY, INC., Chicago, IL, exhibited 


stencil duplicating machines, also Arlac dry 
sti Ilpaco dry stencils, Iipaco duplicating inks and other 
miscellaneous supplies for of rotary duplicating ma- 
A feature of the exhibit was Grip Fix, a white adhesive 
England, and put up in hand- 
W. Young of the Illinois Paper 


two types of rotary 
ncils, 
users all 
chines 
London, 
A 


manufactured in 
President 


paste 


some metal jars. 
Company and G. R. High were in charge of the exhibit. 
INSTOGRAPH, LIMITED, Oakland, Calif. (See G. L. Rogers. 


Inc.) 
INTERNATIONAL BUSINESS MACHINES CORPORATION, 


Ill., presented many devices of 


New York, N. Y., and Chicago, 

interest to business men. Machines from the three divisions 
were shown, including electric tabulating and counting ma- 
chines; International time recorders and electric time systems 
and Dayton computing scales and store equipment. New mod- 
els of various machines were featured, including several ma- 
terial weighing scales and models of electric time recorders, 


operated by a new centrally supervised master system with 
automatic dismissal signals and indicating clocks which operate 
from the lighting service without batteries or charging 
There were also new models of electric tabulating and 
Division 


directly 


devices 


sorting machines. The Tabulating Machine Company 
was in charge of C. L. Hayes. International Time Recording 
Company Division was in charge of L. S. Harrison. M. D 


Trescott was in charge of the Dayton Scale Company Division 
INTERNATIONAL POSTAL SUPPLY COMPANY, INC., 
Brooklyn, N. Y. (See G. L. Rogers, Inc.) 
INTERNATIONAL TIME RECORDING COMPANY 
ternational Business Machines Corporation.) 
INTERNATIONAL VISIBLE SYSTEMS CORPORATION, Cin- 
Ill., demonstrated a full line of In- 
were shown set-ups of 
One of the new 
tray cabinet de- 


(See In- 


Ohio, and Chicago, 
cabinets 


cinnati, 
ternational 
interesting 


in which 
business record applications 
models is the executive control unit- 
signed so that an executive may have within easy reach on his 
graphic picture of the key facts of his business. Vis- 


visible 


a two 


desk a 

itors were impressed by the ingenious built-in signals designed 
to show changing conditions in stock records, sales records, and 
others Graphic stories of sales efforts were told without the 
use of detachable signals and without lifting a single card 


Brooks Visualizer books were also demonstrated. District Man 
ager L. M. Barman was in charge of the exhibit. 

KEE-LOX MANUFACTURING COMPANY, Rochester, N. Y., 
and Chicago, lll, displayed their complete of non-grease 
carbon paper and typewriter ribbons showing some of the latest 


line 


developments in supplies of this nature J. A. Salisbury, Chi- 
cago branch manager, was in charge Also in attendance was 
Cc. L. Miller, assistant sales manager, from the home office 

MAIL-O-METER COMPANY, THE (See Postage Meter 
Company.) 

MARCHANT CALCULATING MACHINE COMPANY, Oak- 
land, Calif., and Chicago, Ill., presented an interesting line of 
hand driven and electric calculators together with two new 


one embodying the semi-automatic principle of division 


mode Is 


and the other, the twinplex machine, which calculates and ac- 
cumulates at the same time and does double calculation work 
n one operation Another feature is the automatic shift of 
the carriage in multiplication. W. J. McCaslin, division man- 
izer, was in charge, assisted by A. H. Goodwin and D. R. Cooke, 
managers of the Chicago office R. E. Busher, western division 


was to be found at the booth during the show. Messrs 
Ward and Toye were 


manager, 


Peters, Gares, Tomlinson, Lynch, Wyatt 
ilso in attendance 

MC CASKEY REGISTER COMPANY, THE, Alliance, Ohio 
ind Chicago, IIL, exhibited the methods and equipment used in 
the industrial division of the company, such as industrial con- 
trol methods, including perpetual inventory, costs, pay roll too! 
heck and tool activity control; planning, routing and dispatch 
ng: machine and order control, et C. Swoboda, manager, in- 
dustrial division, was in charge, assisted by E. G. Crane, man- 
ier of the Chicago district; C. H. Edwards, Jr., of Detroit 
Mict ind F. W. Werner of St. Louis, Mo 

MC DONALD LEDGER & LOOSE LEAF COMPANY, Chi 


McDonald Gravity—Lock binder and ex 


cago, lL, displayed the 
plained its various uses, particular attention being called to its 
application for bookkeeping machine equipment Various sys- 
tems and methods were shown, where this binder is used as 
auxiliary equipment President Lawrence F. Schmidt was in 
harge 
McGRAW-HILL PUBLISHING COMPANY, New York, N. Y 
and Chicago, Ill Here were presented the magazines, Business 
| Week, System and other publiéations. Norman O. Mick was in 
charge of the booth 
MC KAY & COMPANY, W. L., Chicago, Ill, demonstrated 
the Multipost stamp affixing and counting machines, Reynolds 
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equipment dealer, an outstanding 
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ind Sealograph envelope sealers and others. A feature of the ——_——_— — r — —$ $$ ——__—___— 
exhibit was a new automatic feed Reynolds envelope sealer, a | a 
machine characterized by great efficiency as well as simplicity 
of operation. The Potdevin labei pasting machine was also fea- | 
tured. This exhibit was one of the most interesting presenta-— | 
tions of mailing machinery at the show In charge of the booth | 
were W. L. McKay, his son, W. D. McKay, T. B. Kelley and | 
W. L. LaDeur, who has been with the company for many years | | 
MEILICKE SYSTEMS, INC., Chicago il presented the 
Meilicke line of calculators, including devices for computing 
interest, payroll, discounts, water bill extenders, gas and elec 
tric bill extenders, insurance, butter fat, yard goods, piece goods 
commercial, loan office, savings bank, extension devices, bonus, 
vertical cataloguing, lumber calculators, freight, express, phone 
lists, time finders, stock keepers, price checkers, coal calcu 
lators nd the Dictaform, a new forty—hour week payroll calcu 
lator W. E. Raymond was in charge of the booth, assisted by 
Cc. H. Carlson of Horder’s Systems Advisory Department 
MERCEDES CALCULATING MACHINE COMPANY (See G . 
lL. Rogers, Inc.) 
MONROE CALCULATING MACHINE COMPANY, Orange, N 
I. and Chicage 11] demonstrated the complete Monroe line of 
adding calculators, ir ding the Series 3 models witl full 
Lutomatic and KAS machines, the initials signifying automatic | 
livision Als lemonstrated was the new Executive Monroe, a 
yortable r it weighing seven and a half pound a broker 
ige machine nd per | interest models; also a complete line } 
f Defiance heck writers including the new brokers’ name ma 
hine d tl tock te machine \ score or more of 
nteresting machines I show! The new Monroe automati | 
hift plus and minus machine here demonstrated is said to be 
faster in division than former automatic machines W F I | 
Rarklage entral division manager, was in charge. assisted by SELL ~ EEL | 
l.. E. Kr kenberger and I. P. Donaghey, Chicago district man 
gers with the sales and instructional forces of the Chicago The Serviceable Equipment | 
listrict The Defiance part of the exhibit was in charge of R 
G. Wright Both large and small concerns, the most dis- | 
MULTIPOST SALES AGENCY, Chicago, Ill (See W. L. Me criminating buyer and the economy man, appre- 
<ay & Company.) ciate the superiority of steel office files. Above 
NATIONAL CASH REGISTER COMPANY, THE, Dayton, is illustrated our grade “A” filing cabinet, sup- 
Ohio, and Chicago, Ill, gave demonstrations of the full line plied in letter and legal sizes, finished in olive 
f the National Cash Register Company's products. The newer green or grained mahogany. It is made also in 
levelopments of the industry, including bus and transportation three-drawer, counter height and can be 
nachines, bank posting and accounting machines, sales analysis | equipped with general lock. 


ind other types of accounting machines were shown as well as 
what was formerly known as the Ellis adding typewriter, includ 
ng the latest commercial bank posting machine with front feed 
roviding a complete journal. The Ellis adding typewriter is 
ow known as the National accounting machine, Ellis model 
OFFICK APPLIANCE COMPANY, THE, Chicago, IL, ex 
lained Office Appliances, the news and technical trade journal, 





ind its service to readers Secretary John A, Gilbert was in 

harge 

POSTAGE METER COMPANY THE, Stamford, Conn., and 
(“hicago, Il presented interesting demonstrations of mailing 
machines of all types, featuring especially the new multi 

ienomination Postage Meter machine This machine, known | 
is Model H, was exhibited for the first time it was put in | 
production July 1, 1929, and has proved_very successful. A new I HE BENT N | 
factory will be occupied about December 1! Branch Manager 


Frank A. Nuttall was in charge of the exhibit 


| 

| 

| 
POSTINDEX COMPANY, INC., Chicago, Il.—Postindex vis Steel Transfer Cases 
ble equipment, drawer type cabinets, book panels in cabinets, 





rapid stack models and equipment were exhibited An innova operate easily and stand rigid, even when 

tion was the demonstration of a new production and stores stacked right up to the ceiling, by reason of our 

control system involving a combination of the Addressograph stacking interlocking arrangement. They are 

ind Postindex equipment, which is in use by many large in made in four sizes: Letter, legal cap, invoice and 

stitutions. Chicago Manager Werner Klostermann was_ in ledger. They can be fitted with sanitary leg base 
harge with rollers, or with follower block and rod. 
ROGERS, INC., G. L., Chicago, Ill., showed an attractive ex The BENTSON line also includes a com- 

hibit of the new Insto straight line time stamps shown for the mercial grade filing cabinet, storage lockers in 

first time These machines are operated from a Telechron mo desk height and in full, clothes locker height, 

tor on AC current, also from master clecks and a new electric also a cash service unit, and steel card index 

IX* movement The regular Insto Dialograph models and elec socal I 

tric numbering machines were also on display The new low etapa - . . | 

<eyboard Sup-—Mercedes calculating machine created much at Write us for circular and discounts. 
entior The check endorsing machine and metered mail ma | 


hine models manufactured by the International Postal Supply The Bentson Mfg. Company | 


Company were also shown, as was a complete line of Barrett 
electric portables and hand machines George lL. Rogers and AURORA ILLINOIS 


sy orge 7 Herbert were po ' harge, assisted oy Howard C. Nagel A. H. Denny, Inc., 356 Broadway, near Leonard St., New York, || 

Karl McCracken, Jr., J. T. Crotty and Roy Faber Eastern Wholesale Distributor | 
SELECTOGRAPH COMPANY, Chicago, Ill.—Here the new niches eg thpes , Ah aL 264, Desoate 

| Michigan, io an ittsburgh, Pa. Representative 

ind three small versatile hand models for the small user were Vernon J Selride B00 Mer Benne tn hes Angeles, Calif | 

showtr The power machines operated at the rate of 8,000 ad E Ne 


Selectograph addressing machine in several motor driven models 











lressed mpressions per hour and automatically selected the — — —— 
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e4 GOLDMINE of 
INFORMATION 


"Tre book illustrated above, which has 
just come off the press, is much more than a price 
list! It contains a fund of sales information which 
will be of incalculable value to dealers’ salesmen. 
Wabash Supreme Quality Supplies are sold only 
through dealers and so in building this book, we 
have tried to fill it with material which would belp 
dealers to develop sales for Filing Supplies. 


It is profusely illustrated, often in color, 
which will help the prospective customer in select- 
ing his filing requirements. On pages 34 and 35 is 
a table of comparative stock numbers which you 
will find tremendously valuable. The study of this 
book will make an interesting and profitable project 
for any dealer interested in increasing Filing Sup- 
plies sales with Supreme Quality. Write us today! 


Wabash 


SUPREME QUALITY FILING SUPPLIES 











The Wabash Cabinet Co., 
Wabash, Indiana. 19 


I am interested in knowing more about Wabash Supreme Supplies. 
Please send me your new “Informalog” and other details about 


your line. 
Name 
Address 


Firm 
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one group of stencils to be addressed from 110 classifications 
The speed and versatility of all the Selectograph machines was 
practically demonstrated by operators who cut the paper ad- 
dress stencils on a typewriter, inserted them in the addressing 
machine and addressed envelopes of various sizes. Accessory 
addressing machine equipment, such as cabinets, trays, ink, 
stencils and supplies was also displayed. P. A. Gollnick was in 
charge. 

STATIONERS LOOSE LEAF COMPANY, Milwaukee, Wisc., 
featured Type A Faultless visible records, Flexipost binders, 
sold in connection with a life-time mechanism guarantee bond 
and a complete line of Faultless loose leaf books, etc. A feature 
of the exhibit was an attractive line of ring books and of buff 
columnar sheets. Celluloid tab indexes for ring books in all 
sizes were demonstrated. Then there was an attractive window 
display set-up for the general line and a set-up for ring book 
counter and window displays by means of easels, etc., provided 
for the purpose. Vice-President H. E. Hawkins was in charge, 
assisted by Special Representative Howard S. McCormick and 
Chicago Representative Elbert B. Blick. 

STROMBERG ELECTRIC COMPANY, Chicago, Ill., displayed 
electric time recording equipment and secondary clocks for ob- 
serving time. Instruments were shown from a minute impulse 
system with a master clock, and likewise, instruments Telechron- 
motored. Individual instruments consisted of time stamps, job 
time records, employees’ in-and-out recorders, secondary clocks 
and program or bell ringing devices. Process timers which op- 
erate independently were also shown Chicago District Sales 
Manager H. R. Henn was in charge. 

SYSTEM MAGAZINE. (See McGraw-Hill Publishing Com- 
pany.) 

SUNDSTRAND ADDING MACHINE COMPANY, Rockford, 
Ill., and Chicago, Ill. (See General Office Equipment Corpora- 
tion.) 

TABULATING MACHINE COMPANY (See International 
Business Machines Corporation.) 

TALLMAN, ROBBINS & COMPANY, Chicago, Ill.—Tarco vis- 
ible record equipment, Tarco machine posting equipment, Tarco 
Ace flexible chain post binders, a full line of loose leaf binders 


| and forms and continuous fanfolded forms were on display. As- 


sistant Sales Manager George W. Morris was in charge. 
TICKETOGRAPH COMPANY (See International Business 


Machines Corporation.) 
TRINER SALES COMPANY, Chicago, Ill.—A complete line of 


| mailing and parcel post scales, counting and stock room scales 


were exhibited. F. A. Lang was in charge. 
UNDERWOOD TYPEWRITER COMPANY, INC., New York, 
N. Y., and Chicago, Ill., presented for the first time in Chicago 


| the new Noiseless Underwood, a machine of remarkably quiet, 


smooth and efficient performance. The full Underwood line of 
standard typewriters, portables, fanfold billing machines, book- 
keeping machines, etc., were also demonstrated. George Hoss- 
field, world’s typewriting champion; Stella Willens, woman 
champion; Irma Wright, Canadian champion, and Chester Sou- 
cek, world’s amateur champion, demonstrated the speed pos- 
sibilities of the new Underwood Noiseless typewriter. The booth 
was in charge of George W. McClellan, Chicago manager, as- 
sisted by Joseph A. Dunn, bookkeeping machines; Griffith Ter- 
ry, manager of the supplies department, Chicago, and members 
of the Chicago sales force. Present during the week from the 
home office were W. D. M. Simmons, advertising manager, and 


IF. A. Robinson, manager of the accounting machines depart- 


ment 

VARITYPER INCORPORATED, New York, N. Y., and Chi- 
cago, Ill., showed the Varityper in all models. Newly developed 
type faces were displayed. W. E. Pierce of the Chicago branch 
was in charge. Also in attendance were General Sales Man- 
ager W. J. Hausman and Miss Mae Lennon of the general sales 
office in New York; J. A. Tyrrell, St. Louis manager, and C. J 
Wilkerson, Detroit manager. 

VISIBLE RECORDS EQUIPMENT COMPANY, Chicago, I. 
exhibited the Flex-Site visible records. Especially featured 
was a new multiple unit designed to hold three or more Flex- 


| Site units to operate as one. C. H. Law and A. F. Trever 


| welded, gelatin band 


; 
| 


were in charge 

VIVID INCORPORATED, Chicago, Ill. — A new all steel 
duplicating machine was_ exhibited 
All models have automatic roll conveyor, automatic roll moist- 
ener and roller bearing carriage Shown for the first time were 
duplicators finished in colors to match furniture. J. A. Biel, 
manager of the Chicago branch, was in charge, assisted by F. J 
King. Gale Kahnweiler, J. P. Bergmann and Walter Roche. 
J. J. Flanigan, president and inventor of the machine; R. P 
Quinlan, secretary and treasurer, and E. E. McNally, general 
attendance Other visitors in- 


sales manager, were also in 
M. McGuire, 


cluded B. E. Morgan, Milwaukee manager, and R 


Detroit manager. 
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AN EDITORIAL BY 
W. C. DUNLAP, VICE-PRESIDENT 
IN CHARGE OF SALES 


THE AMERICAN MULTIGRAPH SALES COMPANY 


You can’t measure the strength of a solution by its 
depth in the test tube. By the same token, you 
can’t measure sales results by volume alone. 

The volume that counts is the volume that isn’t 
diluted with red-ink sales. And every sale that costs 
more in effort expended than it can yield in direct 
or indirect profit is a red-ink sale. Every market 
whose return can not repay the cost of cultivation 
is a red-ink market. 

Selecting the markets that offer profitable volume 
is management's big responsibility today. 
Finding the means to cultivate these 
markets actively, intensively, and inex- 
pensively is equally important if sales 
management is to follow through and 
realize its full possibilities. 






You Know Your 
Market? 


The proof of the 


Market is 
PROFIT 


We have had very tangible 
evidence, in our own experi- 
ence of the last two years, 
regarding the possibilities of 
careful selection and intensive 
cultivation. A radical reduction 
in mailing lists with concentra- 
tion on preferred prospects for 
Multigraph equipment has re- 
duced sales expense with no 
sacrifice in volume. Volume, in fact, has grown. 

The average order is larger, and hence more 
profitable in proportion to sales effort required. 
Salesmen are enabled to serve their customers better 
than ever before. Both customers and salesmen are 
better satisfied. 

Many features of our plan of operation can be 
applied to the problem of any organization. Part of 
our satisfactory results are due to careful analysis and 
part are due to new Multigraph equipment designed 
for carrying on selective selling with new 
effectiveness and economy. 

I shall be glad to give you more details 
regarding our experience if you are inter- 
ested. Address W. C. Dunlap, 1836 Easx 
40th St., Cleveland, Ohio. 





——— — 


revises MUTI GRAPH 


for today’s new selling conditions 
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GOOD.... 


TASTE 


Need Not 
Bow To 
Fickle 

Fashion 





Selection of a suite 
from the Myrtle 3000 
group definitely settles 
for a business life time 
all question of furniture 
for the correctly ap- 
pointed office. 


Because Myrtle Desks 
are styled in Good 
Taste forever, made of 
fine woods that grow 
more beautiful with age 
and are priced consid- 
erably under the figure 
their good looks imply. 


; 


To fully acquaint 
yourself with Myrtle 
Desks is to open the 
way for an increased 
volume of profitable 
Desk Business. 


More than one hun- 
dred and fifty patterns 
in the line offer unsur- 
passed range of selec- 
tion in the medium 
price field and a liberal 
factory policy encour- 
ages friendships of last- 
ing sincerity. 





/GOOD DESKS \ MYRTLE /ror 31 YEARS \ 
ae TDESKS/ SS ES 


Showing a part of 
Myrtle Suite, No. 3000 


OFFICE APPLIANCES 









You are invited to 
write for the newest 
Myrtle catalog which 
also contains a full 
showing of Alma Desks. 
The two lines afford the 
strongest selling com- 
bination obtainable 
from any one source in 
America. 

MYRTLE DESK COMPANY 


HIGH POINT, N.C 


Myrtle Desk Company, 
High Point, N. C. 


Gentlemen: 





copy of your 


' 
| 

| 

| 

| 

| 

| 

| Please send a 
| 

| Catalog. 

| 

| 

! 

| 

| 
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» 
Guest Book at the Chicago Business Show 
The following visitors to the show inscribed their names 
in Office Appliances’ Guest Book: 
R. D. Aldrich, Ames Supply J WwW MeCaslin Marchant 
~ Company, Chicago. Calculating Machine Company, 
4. R. Ames, Ames Supply Chicago 
Company, Chicago Mrs. Donald C. Miller, Chi 
Charles L. Barkley, C L cago 
Barkley & Company, Chicago Robert E. Miller, A. B. Dick 
W. E Barnard, sarr—Morse¢ Yompany, Chicago 
Corporation, Ithaca, N. Miss J. Carol Mitchell, Prod 
John H Barr, Barr Morss uce Terminal Co., Chicago 
Corp., Ithaca, N. ¥ , Bert M. Morris, Bert M. 
H. D. Beaumont, A. B. Dick Morris Company, Los Angeles 
Company. Chicago Calif 
A. BE. Blackstone, Dictaphone George W. Morris. Tallman 
Sales ( orporation, — ago Robbins & Company, Chicago 
M. A. Borresen, : ey F. R. Nichols, Columbia Rib 
A. B. Brightman, Barr—Morse bon & Carbon Company, New ——- 
Corporation, Chicago York 
SR Re, W. J. Nickel, Bankers Box 
— erates —- Company, Chicago 
i . . Thomas J. O’Kane, Interna 
cones Condit, Ditto Ine tional Visible Systems Corpo 
: - , ration, Cincinnati, O 
D. R. Cooke, Marchant Cal ra n, : . ; vO too 
culating Machine Company = Lester E Olsen, Colonial ul. . 
Chicago ( hair Company, Chicago ° 
D. J. Crowley, St. Louis, Mo Walter Olson Englewood 
John W. Culpeper. Under Desk Company, Chicago ofit 
wood Typewriter Company E. M. Oppenheimer, Consoli can r 
Chicago. dated Ribbon & Carbon Com % 
Otto J. Dreibus, R. H. Dor _ o-oo Ra } 
nelley Corporation, Chicagé J ) ahiman “diphone, a 
Ray B. Drum, Todd Sales Chicago. ig y se in 
George H Potwin \ B . 


Company, Chicago 
Edward DD. Dunn, The Mani Dick Company, Chicago 


fold Company, Chicago R. U teed The Bircher 
William EKismann, The Nel Company, Rochester, N. Y 

son—Eismann Company Chi Cc E Ritter The Toledo 

‘ Metal Furniture Company, To- 





~~ Fellner, Syste Mag ledo, Ohio 

izine, New York, N. Y M. E. Roberts \ B. Dick 
H. L. Fellowes,: Bankers Boy Company, Chicago - ° 

Comoe? a “5 E. caengg a That large concerns in this country are 
; 4 ferguson ,ansas T. G tox n, J er—Brvyant - 

City, Mo aa Pierce Company, Aurora, Ill standardizing on PRESSTEEL Inter- 
R oray, adressogerapn Harry iD Russell, Office . * * . 7 
Company, Mexico, D. F | Beuigenent Co.. Des Moines locking Visible and Vertical File 

_¢ orres aqaaressograpn la . 

Company, Chicago we Bert Salvage, Sherman Man Units— 
\S gg ~~ ROR .—* a Manufacturing Company, . 
& Core a. - —aParerws That leading office outfitters are con- 

; B Froehlich, Reliable Sales ‘ornora on Te ro : 
Typewrite & Adding Machine ‘Oe Compuration, om. Seem. centrating sales effort on PRES- 
orpo a on Unica ro 2 ; Aires. Argentine Rep ca 4 Saal m 
He Sogitinert, eC smith APs ee ee STEEL Inter-locking Visible and Ver 
— - 7 we me etroit, Mich ; ; — 
Chicago + sea re Snow. Elliott tical File Units 


P Gollni Selectograp! aad J - “ 
A. Golinick, Sel eral Fisher Division, General Offic 


‘Same E a. I Reliable Hauipms nt Corp , Chicago. r Indicates growing appreciation of real 
Uypewriter & Adding Machine yranufacturing Company, Can merit and vindication of the inter-lock- 


> > ne mis " ton, Ohio . . . 
yy, --~ W. C. Sproul, Burroughs Ad ing principle by users. 


Company of America, Chicago ww. ¢ 
Cc ; . — ding Machine Company Ly 


Cc eee Error—No, In« . . ° . 
Little Falls, N.Y. 1 And — Resulting remuneration both 
eg TE 4 hy, SRE real and intangible to the dealer in the 
Pierce Company, Chicago Coat, Ca satisfactory solution of the customer’s 


J. W. Hogue International . . 
‘or Book Company, Ltd., Elmira all important problem, Business 


Business Machines Corpora 
tion, Chicage N. 

E. S. Howes, Acme Card E O. Tupper, National Busi Control. 
System Company, Chicago ness Show Company) New 


L. S. James, Quality ark York, N. Y¥ . 
soe Company, Chicago. L. B. Unland, Wahl Com You, too, can profit by selling PRES- 


Envelope Company, Chicago 


‘lvde M. Jungbluth, ide pany, Chicago . 
wood Tyne aaa gy Re ~ J Uptor Ditto, Ine., STEEL. We will be glad to present 
Chicago Chicago. *,e —— 

Charles L, Kelly, Franklin. KA, von Ladau, Selecto our proposition to enterprising office 


Kelly Company, Chicago graph Comp: ~ Ad Chicago 
J. W a r, A. B. I N J Wilco Dictaphone outfitters. 












Company, Chicago Sales Corpor: + = mm, New York, 
F. A Lang Triner Scat N. ¥ la -_ 
Company, Chicago Harry R. Williams H M PRESST EEL ENG INEERING CORP. 
E B Linstron I May Storms Company, Chicago 
Company Chicago R M Winger, American DE RBY., CONN, 
Charles S. Lippman, Victor Multigrapl Sales Company, 
Adding Machine Company, Chi Cleveland, O : 
cago Louis E. Woolf Postindex New York Office: 
Carl Marine. L. C. Smith & Company, Chicago 52 Vanderbilt!Av. 
Corona Typewriters, In« cl R. G. Wright, Defiance Man F 
Crago ufacturing Corporation, Chi 
D. R. McAlpine, Marchant cago 
Calculating Machine Company Ww. Young Young Ty 
Nashville, Tenn writer Exchange, Chicag« 


Roy Simpson Completes Fall Trip 
Roy Simpson of the Sanford Manufacturing Company 


recently completed his fall trip in Texas, where he did a 








capital business on Sanford inks and adhesives 


> 

New Conklin Salesman for Wisconsin 
William C. Stock, a Conklin Pen Company salesman in 
the Toledo, O., territory, has been transferred to the Wis 


CONnSIN area where he will represent the company 































her body ts 
a machine 








This is No. 1 Stenographer’s chair 
(swivel) genuine Spanish leather up- 
holstering, Ruberex oiless casters, 
alive green, black, walnut or mahogany 
finish. 


Proper seating gives 
fresh alertness and 
increased production 


from that machine, 
the human body. Eff & C chairs 
cost no more and are individ- 
ually adjusted (without tools) 
to each worker, so that the 
easeful, correct position is 
maintained. This does away 
with “preventable fatigue” an 
economic loss that runs into 
big figures. 


Your local furniture dealer can 
supply you, or write us and we 
shall send you a chair on 
approval. 





Manufactured by 


The Fritz-Cross Company 


St. Paul, Minnesota 
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Jack Grey in Dallas 

Jack Grey of the McMillan Book Company, Syracuse, 
N. Y., recently spent several days in Dallas, Tex., in the 
interests of his company. He reports satisfactory condi- 
tions in Dallas and other cities he has visited. 

During his stay in Texas, Mr. Grey was entertained at 
a dinner given by Horace T. Hamilton, president of the 
Reyburn Manufacturing Company, and president of the 
Texas Travelers’ Club, at the Gunter hotel. Jack, by the 
way, is president of the Midwest Travelers Club. George 
Cunningham of The Carter’s Ink Company, vice-president of 
the Texas Travelers, and Hobart Fulton of Mabie, Todd 
& Co., makers of Swan fountain pens, were among the 


guests. 




















BOOTH OF PAUL D. OWEN, AT THE RECENT EXPOSITION 
OF MERCHANTS AND MANUFACTURERS OF TROY, N. Y.— 
The new Shaw-Walker steel desk and fireproof file, Barr type- 
writer, Parker fountain pens, pencils and desk sets as well as 
many other office specialties displayed at this booth, were in- 
spected with interest by the many who visited this exposition, 
which, it is said, had an attendance of over 80,000. 





























Lake Placid, Fla., Greets Founder 

In the Lake Placid, Fla. News of October 31 is an item 
concerning the return of Melvil Dewey and family from 
Lake Placid, N. Y., to Lake Placid, Fla., for the winter 
season. Elsewhere on the page is a column of Notes and 
Comments conducted by Grosvenor Dawe, who, referring 
to a letter then just received from Mr. Dewey, expressed 
his satisfaction over the return of the distinguished resi- 
dent, who founded both Lake Placids, and who, in 1889, 
aided him materially by suggesting a method of keeping 
expanding lists of names. 

Mr. Dawe says nobody has had a greater influence upon 
librarial practice than Mr. Dewey. Between 1876 and 1882 
he organized the American Library Association, the Metric 
Bureau and the Spelling Reform Association. Beginning 
with library work at Amherst in 1876, Mr. Dewey went 
next to Columbia University and then to the New York 
State Library. He founded and directed the New York 
State Library School and is the author of the Decennial 
Classification and Relative Index, the “Bible” of librarians. 

Mr. Dawe says that in 1889 he had the task of keeping in 
order the names of those who subscribed in advance to 
the Funk & Wagnalls Standard Dictionary. Such lists were 
kept in books, which soon became difficult to decipher ow- 
ing to constant addition of names in alphabetically arranged 
spaces, which often were too small to take care of them. At 
the suggestion of Mr. Dewey, Mr. Dawe adopted 3x5 library 
cards, thus securing perfect expansion. This, says Mr. 
Dawe, was one of the early commercial adaptations of the 
Library Bureau system. 
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KEEP VITAL 
RECORDS 
IN A 



















TO MORE THAN 
3.000.000 


PEOPLE 
EVERY 
MONTH 


TT Diebold message —‘*Keep 
Vital Records in a Real 


Safe’’-—is featuring protec- 











ion to the buying power 
of America. Are you 
sharing in the returns 
by hanc lling 

The Diebold Line? 
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c Te help you sell ial : 
©THE DIELOLD LINE 


¢ -) EDUCATING the public to safe and 
) é sane fire protection for records. 
















ap - a 





























») BUILDING the most up-to-date and 

“ complete line of fire-resistive equip- 
ment on the market. 

‘') MERCHANDISING that line through 


) a nation-wide advertising campaign. 


MORE BUSINESS FOR YOU 


The Diebold Line means more busi- 
ness for you. It includes a complete 
range of styles and sizes in fire-resist- 
ive safes and vault doors. Backed by 
extensive advertising and aggressive 





° THE TRIUMPH LINE 
sales promotion, the only result Chneneetd ectnsietetinn of 


vault doors on the market. 


possible is increased volume and 
greater profits for you. We will be 


a a ee a ae 





glad to explain our proposition in 
detail. Write today. 
THE DIEBOLD SAFE & LOCK COMPANY 
CANTON, O. 
BURGLAR-PROOF CHESTS THE COMMERCIAL LINE THE COMMANDER LINE 
Carry lowest mercantile Two Hour Safes for the Two Hour Safes carrying 
burglary insurance ra tes. smaller business office. Underwriters’ Lal tories 


* Aborateort 
Labels **B’’ and **T-20."" 


SAFE 


BAN KLE R. 





DIEBOLD 


ASK YOU R. 
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TELL YOUR 
CUSTOMERS=:-:-:-> 














POINTS TO FEATURE: 


Speed: The Instant Safe-Guard moves swiftly, 
a high-speed machine for a fast-moving age. 
ca 
Maximum Protection : One quick stroke fills the 
amountline and macerates the payee s name— 

otherwise a vulnerable spot. 
® 
“Personalizes’”’: Every Safe-Guard is equipped 
with an individual registered number or, if 
preferred, with a special private trade mark or 
name — additional protection against forgery. 
«# 
Insurance against Loss: A $10,000 indemnity 
policy, issued to every purchaser, insures 
against loss through forgery or alteration. 









why checks like these are an 


asset as well as a protection 
to their business 


Remind them that, today, every business is 
judged by the outward marks of alert, up-to-the- 
minute methods. 


Checks written in the old-fashioned way label 
a business, as a whole, as backward — out-of- 
date. Business-like checks written on the Instant 
Safe-Guard are business builders. They convey 
the definite, positive impression of up-to- 
date methods. 


The pace-setters in every line of business, in 
adopting this method of check writing, have 
made Safe-Guard Check protection a mark of 
good business judgment. 


Safe-Guard’s national advertising is awakening 
new interest in check writing methods. Tie 
your sales story in with it. It will help you to 
close many additional sales. 


SAFE-GUARD CHECK WRITER CORPORATION 
LANSDALE PENNSYLVANIA 
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: A MATTER OF 
. DOLLARS and CENTS 








RETAIL PRICE 


$8.50 


An Extra Dollar 
Profit for You 








ORGET, if you wish, all about the 
“Force” reputation—forget the advan- 
tages of pleasing your trade—forget, even, 
the repeat business we promise. Send for 
our list of special discounts. Looking at it 
from the cold, hard angle of Profits per ma- 
chine sold you'll soon see the wisdom of 
stocking the Force Model No. 150 Auto- 
matic Numberer! The extra dollar profit, 
besides all the advertising and merchandis- 
ing assistance we render, makes this the 
most worth-while machine you can carry. 


IIR A aww eee —— _—- — ae a —_ — —— 
a ~ a . ma eet / . * “ ee 


It’s the finest numbering machine value 
for your customers, too—when figured in 
dollars and cents. At $8.50 the Model 150 
gives them all the features of the most ex- 
pensive makes, with strength and durabil- 
ity surpassed by none. Get this machine on 


Mode/ "150 display now—you'll find it a friend maker as 


well as a profit-maker. 


AUTOMATIC NUMBERER 
WM. A. FORCE & CO., INC. 


105 Worth Street, New York 
180 No. Wacker Drive, Chicago, III. 
573 Mission St., San Francisco, Calif. 
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Delivering One Big Order 

One order for merchandise which, as shown in the pho- 
tograph, takes three solid carloads to fill and loads a barge 
to capacity, stands as testimony to the fact that the order 
was placed by one of the leading jobbers and that it was 
filled by one of those manufacturers enjoying a foremost 
reputation in the loose leaf field 

In this case the order was given by the Blackwell 
Wielandvy Book & Stationery Company, wholesale station- 
in St. Louis, to the Boorum & Pease Company, manu- 


eTs, 














CAPACITY BARGE LOAD OF BOORUM & PEASE COMPANY 

LOOSE LEAF DEVICES FILLS THREE FREIGHT CARS. 

Top picture shows loaded barge; bottom picture the three freight 

ars ready to be sent to the Blackwell—Wielandy Book & Sta 
tionery Company of St. Louis 








facturers of blank books and loose leaf devices, in 
Brooklyn, N. Y. 

The photograph shows but part of the shipment, which 
consisted of 259 cases and weighed 122,760 pounds. From 
Brooklyn it was shipped by barge to Buffalo and there 
transferred to the railroad for St. Louis, completely filling 


three treight cars. 


ee 
San Jose House Renews Old Office Equipment 
Che Office-Store Equipment Company, 73 East San Fer- 
nando street, owned and managed by Edwin E. Hunter, is 
in up-to-date rebuilding establishment for all manner of 
office and store machinery. This organization has enjoyed 
a rapid growth. It is stated that no establishment of the 
kind on the Pacific Coast is more completely equipped 
or better manned to render service of the character indi- 
cated. Mr. Hunter makes the statement that throughout 
his business career he has had but one job. He started 
as a county salesman with the L. C. Smith & Bros. Type- 
writer Company, was promoted to branch manager and 


then district manager. He has traveled all over the United 


States, but said that it took but one visit to the Santa Clara 


valley to make him start plans for a permanent home in 
Smith & 


to grant him an exclusive agency 


this section. Early in 1926 he induced the L. C. 
Corona Typewriters, Inc., 
contract for the five counties tributary to San Jose. Since 
that time the business has moved twice to obtain larger 
quarters. The establishment is now divided into depart- 
ments, one being exclusively devoted to office machines 
and the other to store machines. L. C. Smith, Corona 
Royal, Underwood and Remington portable typewriters, 


rebuilt pewriters, Victor adding machines, Marchant cal- 





THE TALK 
of 


THE TRADE 
“Sunruco”’ 


EXECUTIVE CUSHIONS 





‘‘Sunruco”’ engineers have excelled their rigid stand- 
ard for quality and workmanship in the develop- 
ment of this new, beautiful, luxurious Executive 
Chair Cushion. For comfort, it has no equal. For 
appearances, we do not hesitate to state— it is the 
most beautifully designed chair cushion ever made. 
The “Sunruco” Executive Cushion lends prestige 
and dignity to the finest office. 


It is made by secret process of a light, fluffy, por- 
ous rubber core of full 2” thickness. Completely 
housed in an attractive velour envelope. The cover 
is very artistically constructed. Unlike other cush- 
ions, it will not “pack."” Improves with continued 
use. Will not distort. 


Don’t do yourself an injustice by rendering a de- 
cision on this product without first seeing samples 
in each of the four striking colors :— 


Red, Blue, Green and Taupe 


Each 
No. 3 Stenographer’s, size 17"x1534”. . . .$6.00 
No. 5 Arm or swivel type, size 1834x1744” 6.50 


The Sun Rubber Company 
Barberton, Ohio, U. S. A. 


Write for illustrated and descriptive broadside of 
“Sunruce” complete line! 




















A Few 





A glance at these modern offices and 


you are aware of the charm and dig- 
nity that Hoosier has brought to 
The 


beauty of Hoosier office furniture can- 


them It is at once apparent. 
Tt is but one fac- 
is responsible for 
growing 


not be questioned 


tor, however, that 


Hoosier’s ever popularity. 


There are three and they are: Ap- 


pearance—Quality and Price. 


INSTALLATIONS (222 28:23" 
Mr. Hunter is a native of Kansas and came to Califor- 
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culators, dictation machines, Berloy filing cabinets and 
| Victor safes are among the lines handled. 

Mr. Hunter gives his exclusive attention to the office 
machines department, the store machines department being 


under the management of D. V. Wallace. There are now 


Recent 


nia from Minneapolis, Minn., in 1923. He first made his 
home in San Francisco, and came to San Jose in 1926. He 
is a member of leading clubs and fraternal societies and 
since his arrival in San Jose has been a consistent booster 
for the city and the Santa Clara Valley. 














NEW DIXON “‘THIN-EX” DISPLAY CASE.—In the No- 

vember issue of Office Appliances on page 272, this dis- 

play case that is being distributed by the Joseph Dixon 

Crucible Company, Jersey City, N. J., was described in 
detail. 








A Clever and Interesting Typewriter Folder 
The Underwood Typewriter Company has just gotten 
out a most attractive folder built around the success of 





















Hoosier will com- 
pare favorably with 
any desk 
point for point, dol- 
lar for dollar. That 
is why Hoosier 
fealers are so 
successfully meet- 
ing competition. 
“The Best Office 
Furniture That 
Money Can Buy at 
Each Price Level’ 
is more than a slo- 
gan, it is an oe 
tablished fact 


made— 


Know more about Hoosier. 


HOOSIER DESK COMPANY, Jasper, Indiana | 








Underwood typewriter operators at the International type- 





Every Hoosier dealer , . e 
is so eager to point writer contests. At the top a picture is shown of the 
out the interior con- champions in the four classes: Florence Bell, world’s 
struction Seatuses and school novice championship; Chester Soucek, amateur 








the quality i ° : . . . ; ° 
“w og gg championship; George Hossfield, world’s championship, and 
that are ulit into " on ‘ ‘ . 

every Heesier wait Belva Kibler, U. S. school novice championship. . ; 

That is a sales ar- The last contest, it will be recalled, was held in Toronto 
gument that cannot and several very interesting pictures are shown of the 


be 





refuted. 





cordial reception accorded the contestants in that enter- 
| prising city. They were greeted by the Premier, the Hon. 
G. Howard Ferguson, who, on the steps of the Parliament 
| building at Toronto, presented the official welcome. 
| Then there is a picture of the introductions, where the 
champions and the contest manager were introduced by 
the commissioner of finance of the city of Toronto, George 
| Wilton, to the Hon. G. Howard Ferguson. Next we see 
'a picture of a kilted band, heading a parade in honor of 
the contestants in the twenty-fourth annual contest. Then 
la picture of the hall with the contestants themselves, rep- 
lresenting the different states and provinces. Next we see 
| greetings by the Hon. Samuel McBride, mayor of Toronto. 
| who wished Miss Irma Wright, Canada’s foremost typist, 
|the best of luck, and finally, the welcome by the mayor 
|where the typewriter champions were grouped on the 
steps of the city hall at Toronto and were given the off- 
cial welcome and freedom of the city. 

The reverse side of the folder presents the official records 





Write for details. 


| 

of the International typewriting championship contest at 
Toronto on September 28, with a record of previous con- 
tests won by Underwood operators. 
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THE NEW ELECTRICALLY OPERATED F 4& E LIGHTNING CHECK WRITER 


“Brushing” the contact bar with the finger tips—‘The Touch of a Feather” and the 
motor whirs into action, automatically cutting on and off as checks are written 


PORTABLE! 
Weight under 25 lbs. 


COMPACT! 


Occupies less space on the 
desk than hand models. 


ULTRA-SPEEDY! 
Practically unlimited 
speed. 

UNIVERSAL MOTOR! 


Adaptable to any 
current specification. 





Models adaptable to single checks, vouchers 


Cop Yry fori or checks in sheets of any length. 








The only PORTABLE ELECTRICALLY operated check writer. Fifteen years of 


pioneer experimental and research work enable us to offer this machine as the acme of 
check writer perfection. 


We are the originators of the Individual Die and the Arabic Numeral amount line 
on checks. 


AMER 52QANDG5 CTS 


‘The Sum of’ Die Individual Die 


The Hedman Manufacturing Company 


158 Center Street Chicago, Hlinois 
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Profit Makers in Steel 


Two assured sources of profit are open to office furniture dealers who 
feature card indexes and transfers. There is a steady demand for index 
files the year around because of their economy and ready adaptability to 
many different uses. Transfer cases are also ordered fre quently, while 
the call for them is is especially heavy during December and January. 


Transfer Cases Card Indexes 


|. Solid sides and back for full protection of con- 
tents. 

>. Reinforced by heavy steel bands, placed both 
at front and rear, to permit high stacking of 
loaded units. 

}. Simple stacking device; solid bar legs of upper 
unit interlock with the unit directly underneath; 
a hook in the rear locks the units together ver- 





tically. 
|. Four rollers for easy drawer operation. ‘Two : a le _ 
: ; = ‘ ow 1. Outer case a solid unit of great strength. Top 
are set into frame of case at front, and two are —. - sg - } 
: ; and sides formed of single piece of steel; all 
mounted in top of drawer back. . 
- Tt hl “af id oh | des f joints welded. 
D. wroughty reintorced drawer with tow sides tor P ° » ‘ . . 
: ple g- ; 2. Rigid drawers of welded construction; with bail 
convenient filing. : . oes 
, —" suspension and positive lock followers. 
6. Offered in letter, legal, invoice and check sizes. , , 
ees : : - 3. Neat, trim hardware of solid brass, attached 
a with or without guide rods and fol- without rivets. 
ower;rs, +° ° ° ° . ° 
” d ‘ : I. Simple stacking device: consists of engaging 
pe 4 . (ore. ‘ ar . . 
8. Furnished in olive green and maroon. flange at rear and broad pin at front of each 


section. Flange hooks into top of unit imme- 
diately underneath, while pin drops into slot at 
front. 

5. Felt feet to prevent marring of surface on which 
index is placed. 

6. Single and double drawer units of 3x5, 4x6, 5x8, 
6x9 and 8x5 cards. Also for checks. 

’. Large filing capacity—inside drawer depth, 17”. 
8. With or without individual locks of flat key or 
paracentric type. 

9. Finished in olive green, mahogany, walnut and 


oak. 





Columbia transfer cases and card indexes are described in more detail in a 
large catalog which presents the entire Columbia line. This catalog, with 
price list and terms, will be furnished upon request. May we have the 
pleasure of hearing from you? 


Columbia Steel Equipment Company 


Office and Showroom P. O. Box 2244 
Chestnut Street at 18th Philadelphia, Pa. 


OLUMBIA 


A QUALITY LINE OF STEEL OFFICE EQUIPMENT 
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Commercial Teachers to Meet in Chicago 

The thirty-second annual convention of the National 
Commercial Teachers’ Federation will be held at the 
Stevens hotel, Chicago, December 26, 27 and 28. 

On Thursday, December 26, registration and a federation 
reception will take place with an informal reception, enter 
tainment and dance in the north ball room at 8:00 P. M. 
On Friday, December 27, the meeting will be opened with 
music, followed by an invocation, address of welcome, 
response, remarks by the president and address In the 
afternoon there will be an entertainment with announce- 
ments and address. On Saturday, December 28, the Fed 
eration general assembly will take place with addresses 
and business matters, and in the evening at 6:00 P. M. the 
Federation banquet will occur with music, entertainment 
and dancing 

The Federation will divide itself into several sections, 
such as the private schools department under the chair 
manship of J. Murray Hill, Bowling Green Business Uni 
versity, Bowling Green, Ky.; public schools department 
under the chairmanship of William L. Moore of the John 
Hay high school, Cleveland, Ohio; shorthand and type 
writing round table, N. B. Curtis, Thomas Jefferson high 
school, Council Bluffs, la.; chairman; business round table, 
George I. Pearsall, chairman, Waite high school, Toledo, 
Ohio; college instructors round table, Paul S. Lomax, 
chairman, New York University, N. Y.; penmanship round 
table, M. E. Tennis, chairman, Illinois Business College, 
Chicago, lll., and Stenotype round table, Gertrude O 
Hunnicutt, chairman 

Many eloquent and instructive speakers will address the 
meeting during the three days of the convention and sub 
jects pertaining to the practical conduct of business schools 
with a view to increasing their service will be taken up 
and thoroughly discussed 

It is expected that a large attendance will be present 


at this important convention 
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SALES FORCE, DENVER, COLO., BRANCH 

OF THE ROYAL TYPEWRITER COMPANY 

This is one of the sturdiest branches in the 

Royal organization Mr Mitchell, Denver 

branch manage! is the second from the right 
in the picture 








Clegg Company Lands Big Order 

The Clegg Company, 130 Soledad street, San Antonio 
Tex., recently sold to the Express Publishing Company of 
that city 106 GF Allsteel desks, nearly a carload of GF 
Allsteel shelving and more than 200 Allsteel lockers. 

I. M. Howells, manager of the furniture department, also 
reports the sale of a complete bank installation to the Groos 
National Bank of San Antonio. 

a SEs 
Barrett Man Returns from Europe 

Frank J. Roderick, manager of the Barrett Division of 
the Lanston Monotype Machine Company, has returned 
to Philadelphia from a sojourn in the British Isles and the 
Continent, which he began by sailing from New York on 
August 10 

While abroad Mr. Roderick spent some time with Bar- 


rett dealers in the various cities which he visited. 





A . 


An Important 
Department of the 
Stationer’s Business 


While it is true that there is exceedingly keen 
competition in the manufacture and sale of 
typewriter ribbons and carbon papers, it is 
also true that commercial stationers must 
handle these items in order to give their trade 
a complete service. And the fact that com- 
petition is keen, is an indication that users 
generally are getting a high degree of service 
in this line. 


Selling typewriter supplies is not a matter 
of adjusting your price-list below that of your 
competitor, abusing his policies or maligning 
his judgment. It is just the simple matter of 
offering your trade the best the market affords 
for the particular purpose at fair prices. And 
we have been co-operating with dealers on 
this basis for over thirty years. 


Have you seen our book, “How to Select 
Your Carbon Papers”? If not, write for it. 


THE BUCKEYE 
RIBBON & CARBON CO. 


1466-68 East 55th Street Cleveland, Ohio 
Established 1896 
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DON’T BE MISLED 


Calling a chair a posture chair doesn’t make t 
it one. No chair deserves the title unless it 
actually promotes a correct sitting position. 
All the recent so-called posture chairs which i 


have sprung up over night are imitations of 
some previous manufacturer’s product. They 
cannot be identical without running into 
patent conflicts. 
The Uhl Steel “Postur-Chair” is a pioneer of 
posture chairs. It is scientifically designed to 
promote correct sitting. This is accomplished 
by the special seat and the low back support. 
The Uhl is a chair on which dealers the 
country over have established and built a sat- 
isfactory volume of posture chair business. 
Do you know that our No. 8500 Stenographer’s 
Posture Chair is lower priced than any other 
chair on the market? 

Don’t be misled. If you are not getting the 
benefit of Uhl sales now, order a half dozen. 


The 
Toledo Metal Furniture Co. 


1444 Hastings Street, 
TOLEDO, OHIO 
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Recent Business Books 





A Valuable Hand Book on Correspondence 

“Socially Correct Correspondence” is the title of a neat 
and attractive handbook of some forty pages gotten out 
by the L. E. Waterman Company of New York City. It 
is incidentally an advertisement for Waterman pens, desk 
sets, writing sets, inks, etc.; but—it is so much more than 
an advertisement that it is worthy of a place in the 
writing cabinet of anybody. It is, in fact, a treatise on 
socially correct correspondence put in compact and con 
venient form 

The book was written by Helen Hathaway, well-known 
as a writer and lecturer on social usages. It contains 
nearly forty titles, including the following subjects: Let 
ter Paper; Envelopes; Monograms; The Address on the 
Envelope; Address on Letter Paper; Date of a Letter; 
Salutation of a Letter; Complimentary Close of a Letter; 
Signature; Do’s and Don'ts of Letter Writing; Examples 
of Letters; Letter of Condolence; Letter of Congratula- 
tions; Letter of Thanks; Bread and Butter Letter; Letter 
of Introduction; The Use of Titles in Letters and Invita 
tions; Invitations and Their Replies; Formal Invitations; 
Visiting Card Invitations; Informal Invitations; Replies; 
Formal Replies; Formal Acceptances; Formal Regrets: 
Informal Replies; Title Charts. 

In one or two cases diagrams are used to indicate good 
taste and bad in envelopes, etc. Diagrams are also given 
showing proper personal cards, letter heads and other sug- 
gestions apropos to the subject. Many examples of cor- 
rect letters for various occasions are given. The use of 
titles in letters and invitations is a particularly timely 
chapter 

Another valuable portion of the book consists of the title 
chart—two pages devoted to the proper formal titles of 
different officers of government, cabinet members, church 
dignitaries, etc. 

The L. E. Waterman Company is to be congratulated 
upon its enterprise 

ll a 
The Secretary’s Handbook 

The MacMillan Company, 60 Fifth avenue, New York, 
N. Y., has published a book called “The Secretary’s Hand- 
book, a Manual of Correct Usage.” The book was written 
by Sarah Augusta Taintor, teacher of English, Theodore 
Roosevelt High School, and of Secretarial Correspondence, 
University Extension, Columbia University, and Kate M. 
Monro, teacher of English, Haaren High Schcool, New 
York, N. Y. It is dedicated “To the Secretaries of Amer- 
ica, to Whose Untiring and Often Unheralded Work the 
World of Business Owes Much of Its Success.” 

The new book is stiff-covered, measures eight and a 
quarter by five and a quarter inches and contains some 375 
pages. It is divided into two general parts. Part I con- 
tains authoritative rules of good usage, with practical illus- 
trations of correct form in relation to capitalization, punctu- 
ation, division of syllables, italics, figures, abbreviations, 
diction, and important points of grammar. When opinion 
is divided in matters of usage, illustrations of both, with 
authorities, are given. Part II includes examples of various 
types of letters of business, social, and official nature, and 
other business forms, also specific directions for prepara- 
tion of manuscript for publication, proof-reading, making 
of indexes, and compiling of bibliographies. 

The Secretary’s Handbook is conveniently arranged for 
quick reference. A complete index at the back facilitates 
finding the part of the book devoted to a particular subject 
and takes the drudgery out of constant reference. The 
retail price of the book is $3.50. 
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eaturing YandE” Complete Supplies 
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brings us real business...” 


That’s what literally 
hundreds of successful 


‘©Y and E’”’ dealers Say.... 


ANY of the outstanding “Yand E” 

dealers can trace their success 
directly tothis practical policy.““Yand E” 
supplies help to make big sales bigger 
and small sales more frequent. 


Progressive dealers find that “Y and 
E” supplies have so many superiorities 
that they sell on their own merit. That 
is no happy accident. Nothing can take 
the place of the 49 years of specialized 
experience out of which ““Yand E” prod- 
ucts are produced. Thus, the ““Y and E” 
supplies offer to dealers a complete line 
with the most dependable opportunities 
for extra profits. 


Yawmanete is 
waterproof 





tomer’s need for file pockets, folders, 
record forms, etc.” 


“Call after call comes in to replenish 
these supplies. And experience shows 
that these orders, though sometimes 


small, lead the way to good-sized sales.” 
Every day we hear 


“Featuring “Y and E” complete sup- 
our dealers say: 


plies brings us real business. We make 
good money on the supplies, and they 
are the best way to keep up that valu- 
able contact with our customers.” 


“Our concern has insured a constant 
source of profit by selling ““Yand E” sup- 
plies right along with the “Y and E” 
equipment. We aim to make every sale Perhaps you would like to represent 
complete by taking care of the cus- “Y and E.” Write us today. 


YAWMAN 4»? FRBE MFG.(0. 
1255 Jay Street Rochester, N.Y. 


” 
Export Dept., 368 Broadway, New York, N.Y., U.S.A. E 
Cable Address: ‘‘Yawmanerbe,’’ New York 
In Canada: The Office Specialty Mfg. Co., Ltd., Newmarket, Ont. 





STEEL AND WOOD FILING CABINETS ~ STEEL SHELVING + DESKS + SAFES 
OFFICE SYSTEMS AND SUPPLIES + BANK AND LIBRARY EQUIPMENT 
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10 Proved Performances 
build profits for you! 


Your Postindex line becomes 
increasingly profitable as 
nationally known com- 


panies continue to choose 


Visible Files 


Postindex 


$ ons more prominent leaders 


in modern business choose 
Postindex Visible Files. Outstand- 
ing companies . . . well known to 
practically all business men. They 
chose Postindex because of its 
PROVED performance .. . its 
application to widely varying 
operating practices. 


Prospects in your own 
community 
Throughout the nation today 


Postindex Visible Files are serving 
hundreds of companies. . . effect- 


ing money and time savings, 
whether in recording Stock, Cost, 








Morris PLan Bank 
CorRN Propucts SALES Co. 
FEDERAL Morors, Inc, 
AMERICAN Murtan Liap. Ins. Co. 
D.C. Hearn & Company 
Tue Yate & Towne Mec. Co. 
BaLpwin Locomotive Works 
STETSON SHOR COMPANY 
Henry Dissron & SONS 


NATIONAL Leap Co. 











Sales, or any type of operating 
data. Such endorsements as these 
are strong sales arguments to 
numberless other firms, large and 
small, to follow this path to effi- 
ciency. No matter where you're 
located, there are dozens of busi- 
ness executives familiar with the 
names of Postindex users... 
every one an excellent prospect 
for Postindex Visible Files. Now 
is the time to grasp this oppor- 
tunity to build your profits. 


Double ca pacity ‘for records 


Tell these business men not only 
how Postindex Visible Files have 
helped other firms, but show 
them how they did it. Instant 
access to important information 
in little office space . . . twice the 
capacity for records of any other 
visible system cards up to 
and including a 16-inch width, 
the largest visible card made. . 

every form with four sides to 
write on. These are just some of 
the strong sales points that help 
the Postindex dealer make sales. 


Write for details 


A letter will bring complete de- 
tails about the franchise in your 
territory. We will send you full 
information about this fast-mov- 
ing line and tell you the complete 
story of our pace-setting sales pro- 
motion plan, dealer helps, and 
national advertising. Address your 
request NOW to the Postindex 
Company, Jamestown, New York. 


SPostindex Visible Files 


A Division of Art Metal Construction Co. 


Makers of the complete line of Steel Office Equipment 


fir 
di 
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YOUR PROFITS 
JUST BEGIN... 






when a customer buys 


Art Metal 


USINESS MEN who buy one piece 
B of Art Metal equipment soon 
find the extra efficiency it gives. 
Quickly they notice its aid to pro- 
ductive work . . . economic protec- 
tion... better quality. No wonder 
these customers turn to the com- 
plete line of Art Metal for addi- 
tional office equipment. Every 
original sale you make is the start- 
ing point for a chain of profitable 
repeat orders. Your profits grow 
to a steadily higher level when you 
carry the Art Metal line. 


THE ART METAL LINE... 
Upright Unit Files 


Film Storage Cabinets . 
Horizontal Sectional Files 


For 41 years Art Metal has been 
the standard of steel office equip- 
ment. Every item constructed to 
resist the hardest 
use. Cannot rust, warp or crack. 


last a lifetime ... 


Designed to fill the most exacting 
requirements of any office. Busi- 
ness men already know about Art 
Metal. National advertising brings 





a new phase of the story every 
month to more than 3,230,177 read- 
ers. Art Metal has chosen publica- 
tions which carry its message to 
business men who want efficiency. 
Dealer helps and sales promotion 
help to direct the influence of that 
advertising to your store. 


Write for franchise details 
When you handle Art Metal, a 


single order covers all your office 
equipment stock needs. You see 
just one salesman to make your 
selections. Write NOW for full in- 
formation about the few franchises 
still open to responsible agents 
who want to build profits. We will 
give you the complete details of this 
fast selling line. Address your re- 
quest to: Art Metal Construction 
Company, Jamestown, New York. 


Art Metal 


JAMESTOWN ~ NEW YORK 


Desks ... 


. . Fire Safes... 


. Counter Height Files . . . Postindex Visible Files 


Shelving . . . Plan Files 
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Number Twelve 


of a Series 


PHILADELPHI 


Sikes Chairs for Boston’s 
First Skyscraper 


In housing its splendid offices in a building of a 
type entirely new to Boston, the United Shoe Ma- 
chinery Corporation has given further confirmation 
of the progressive spirit which has made this or- 
ganization a leader in its field. The same pro- 
gressive spirit is in evidence in the planning and the 
furnishing of these offices. 


Sikes Chairs were purchased—fifteen hundred of 
them——by the United Shoe Machinery Corpora- 
tion after their engineers had made a thorough in- 
vestigation of many chairs. Recommendation of 
Sikes Chairs was made after careful study of 
minute details of construction and mechanism. 


Are you making the most of the Sikes franchise? 
Sikes displays identify you as the dealer our ad- 
vertising urges Saturday Evening Post readers to 
call on. 


THE SIKES COMPANY 
Philadelphia 
Chairmakers for 70 years 


A complete line of matched office suites 
and commercial desks is manufactured by 
the Sikes-Cutier Desk Corporation at 

Buffalo, New York. 


See the 
December 7th 


Saturday Evening 
Post 
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Taber to Manage Remington at Chicago 

Charles L. Taber, for the last two years manager of the 
Buffalo office of the Remington Typewriter Company, and 
associated with that company since 1905, has been made 
manager of this division of the Remington Rand Business 
Service, Inc., at Chicago, his appointment becoming effec- 
tive December 1. In this new field, Mr. Taber plans to 
do constructive work which will be harmonious along 
organization lines. He filled a number of difficult selling 
assignments before becoming established as typewriter 
manager at Buffalo and he therefore has an intimate ac- 





Cc. L. TABER 


quaintance with sales problems as they confront the men 
in the field. 

The new Chicago manager has come in contact with all 
of the factories of the Remington organization and knows 
Remington products from the manufacturing as well as the 
sales and perspective. Under his leadership the men in the 
field will intelligently interpret Remington Rand policies 
and will be able to get results which follow an understand- 
ing of typewriter sales methods and the education in prod- 
ucts and salesmanship which this knowledge yields. 

Mr. Taber started as a boy in the Remington factory 
at Ilion, N. Y., and early gained sales experience under 
the late A. T. Rose in New York City. Later he opened 
the first Remington typewriter office in Wilmington, Del. 
Returning to New York, he remained five years, during 
which time he was associated with A. A. Fraser, typewriter 
manager in New York City. He spent the following twelve 
years at Worcester, Mass., and Bridgeport and Hartford. 
Conn. He went to Buffalo as typewriter manager for the 
Remington Rand Business Service on November 1, 1927. 
where his supervision included important cities in New 
York state and Ohio 

.  —— 
L. M. Osborne Moved up by Addressograph 

November 3, 1929, L. M. Osborne, a junior salesman 
connected with the Addressograph agency at Oakland, 
Calif., was appointed Addressograph representative for the 
Butte, Mont., territory. Mr. Osborne is now associated 
with the B. E. Calkins Company, Addressograph agents 
at Butte. 

Mr. Osborne won his promotion after having been with 
the Addressograph organization only twenty months. Prior 
to joining the Oakland office of Addressograph he was in 
business for himself and more recently had charge of the 
Addressograph department of a large oil refinery in Cali- 
fornia. It was in that capacity that he became familiar 
with the Addressograph. 

Although having been with the Addressograph Company 
only a comparatively short time Mr. Osborne’s sales record 
is one of outstanding accomplishment. He went over the 
top in several instances during the twenty months he has 
been a member of the sales force, thereby meriting the 
promotion as representative for the Butte territory. 
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LET SHIPMAN-WARD SOLVE 
YOUR UNDERWOOD PROBLEMS 
WITH... 


1. 100% Rebuilt Underwoods 


The finest Rebuilts on the market today 


2. 90% Rebuilt Underwoods 


(formerly Semi-Rebuilt) 
















A big money saver for the Dealer who 
can do his own Adjusting and Aligning 


. Improved Rental Underwoods 


A High Quality, Low Priced Machine 
to Meet Mail Order Competition 


. 100% Rebuilding Service 
Exchange Service 


Welding Service 


NAA ww 


. Selected 
Rough Underwoods 


~ 


Underwood Parts 


All These Features Explained in 
Our Price List. Write Today 


SHIPMAN-WARD MFG. CO. 


Export Representatives 
The Consolidated Machine & Supply Co. 
48-54 W. 25th Street, New York, N. Y. 
1779 SHIPMAN BLDG. 


4401 Ravenswood Ave. CHICAGO, ILL. 














136 OFFICE APPLIANCES 


SENGBUSCH MILWAUKEF 














MILWAUKEE, WiS.,U.S.A. 


Christmas 1929. 


To every dealer, 
Everywhere. 


For the joyous holiday 
season, we wish you the happiest 
of all Christmases and the finest, 


most prosperous New Yeare 


Cordially, 


Sengbusch Self-Closing Inkstand Coe. 
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Monroe Awards Prizes in Summer Sales Contest 

\ unique sales contest in the form of a golf tournament 
was conducted during the months of July, August, and 
September by the Monroe Calculating Machine Company, 
Inc.. of Orange, New Jersey. Representatives and district 
managers throughout the country participated, and compe 


tition was keen for the duration of the contest 


Scores were based on percentage of quota, the highest 
vercentage of sales counting for the fewest number of 
strokes. The districts were divided into foursomes and a 
prize was offered to the winning district in each foursome. 
In addition, prizes were awarded to the salesman and 


the district having the lowest score for each of the three 





H. E. McCRAY H. B. McGRATH 


months of the contest, a prize to each salesman who 
iveraged over 110% of quota for the three months, and 
special season prizes to the salesman and the district man- 
wer who secured the highest percentage of quota for the 
season. 

A special sport sheet known as the “Monroe Golfer” which 
was published every ten days kept the contestants informed 
~ the progress of the tournament, and a lively interest was 
maintained throughout the contest 

H. B. McGrath, representative of the Monroe Company 
at Boston, was the winner of the special salesman’s prize, 
having averaged over 240% of quota for three months. 

H. E. McCray, manager of the Seattle District, was 
awarded the special prize for the district making the high- 
est percentage of quota tor the entire contest. The Dis- 
trict averaged over 180%. Seattle was the winner of its 
foursome as well. 

Three representatives of the Seattle District also par- 
ticipated in the cash awards. A. M. McLean was high man 
for July, A. L. Pond won the salesman’s prize for August, 
and ©. T. McCormick was among the winners of cash 
prizes for the entire contest. Each of these men averaged 
over 160% of their sales quota for the three months. 

The district manager's prize for July went to R. B. 
Brady, manager at Phoenix, Arizona, and F. A. Russell, 
manager at Bay City, Michigan, led the districts of the 
country for September. Both Phoenix and Bay City were 
also winners of their foursomes. 

In addition to these special prizes, awards were made to 
seventeen district managers whose averages were over the 
minimum of 110%. Forty-eight representatives from offices 
on the Pacific Coast, the southern states, the middle west, 
New England and the east also shared in the cash awards. 

The contest was considered a great success, and proved 
that the summer months are as good as any in which to 
sell adding-calculators 

« >_> — — 
Gardner Back After Eastern Trip 

L. B. Gardner, president of the Hill Printing & Station- 
ery Company, Waco, Tex., and governor of Regional Dis- 
trict No. 9, has returned to his office after having attended 


} 
| 
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BATES TELEPHONE INDEXES 


in the Latest Finishes 


Make the Ideal Inexpensive Christmas Gifts 


] Sees the standard bronze, we are offering 
for the 1929 holiday trade a beautiful 
rich holly green at the popular $2.50 list 
price. An unusual finish known as brown 
Chromax and an etched antique brass top on 
a bronze base at $3.50 each list, are the two 
deluxe finishes this season. These brass tops 
can be secured separately at $1.00 each list 
and will go with any of the other finishes. 


Bates telephone indexes at popular prices 
in these attractive new finishes have gift 
possibilities which your customers will ap- 
preciate having called to their attention. 


Bates Indexes displayed with the new 
holiday red and green Santa Claus cards will 


almost sell themselves on sight. 


Order an assortment now—we will furnish 
on request the Santa display cards and a sup- 
ply of new direct mail Christmas stufferswhich 
will bring customers right into your store. 


THE BATES MFG. CO. 
Est. 1891 Orange, N. J. 
New York Office: 20 Vesey St. 


BATES NUMBERING MACHINES, INKS, 
EYELETERS AND OTHER OFFICE 
APPLIANCES 














Insist on Seeing QUIK-LOKS Before You 
Again Purchase Storage Files 


Easy to Open and Close 


LM LOK 


rar Gollapsible STNGAGE 


THE ONLY FILE HAVING 
1. Automatic Spring Lock; 2. Triple-Steel 
Reinforcement; 3. Heavy Three-Ply Bot- 
tom; 4. Handy Pull Strap; 5. Dust-Proot 
Top; 6. Sag-Proof Lid; 7. Bulge-Proof 
Ends; &. All Surfaces Smooth; 9. Mois- 
ture Resisting; 10. Never-Spill Features; 
11. Unusual Durability; 12. Portability 
and Lightness. 


86 SIZES—5 FINISHES 


Tan, Olive Green, eae 0 Oak, Walnut 

= Quik- Lok Storage 
Files will keep your in- 
active records clean, 
orderly and accessible for 
immediate reference at 
the lowest possible cost. 
Quik-Lok Storage 
Files should not be con- 
fused with the ordinary 
storage files on the mar- 
ket today—they are dis- 
tinetly different, not only 
in construction but in 
ease of operation, con- 
venience and durability. 


Quik-Lok | Storage 
Files are distinctive in 
Convenience, Durability, 
and Appearance— yet cosi 
no more than the ordinary 
fibre board files. 
Quik-Lok Storage 
Files are Guaranteed to 
assemble and fasten 
perfectly, quickly and 
easily, and to give salis- 
factory service. 

| Quik-Lok Storage Files - no parts to wear, tear or tangle. All outside 

inside surfaces are smooth—no tions to catch on the shelving and 
nothing to mar the finest iusnduve. Send tod oday for your sample. 

Call up your favorite Stationer and give him your order—or write us NOW. 

TO DEALERS— Write today for literature and discounts. 


Complete Stocks of Sizes Carried at New York, Pittsburgh, 
Chicago, Lincoln, New Orleans, San Francisco, Los Angeles, 
Portiand, Ore. Dealers in Most of the Large Cities. 


THE KAY-DEE COMPANY 


Mfrs. Steel, Fibre and Paper Transfer and Storage Files 
3644-64 So. 36th St., Lincoln, Nebraska 





















Illustrating our A-124 for Letters 
and A-93 for Cancelled Checks 
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the national Montreal, followed by an ex- 
tended business trip to several Northern and Eastern points. 


convention at 


<> —- 

College Book Store Trade Reaches Large Sum 

It is stated that college men and women alone in the 
United States buy $500,000,000 worth of merchandise yearly. 
These purchases include, a large variety of goods 
among which it is said that pens and pencils amount to 
$2,240,000; note books and paper $3,500,000, and other items 
such as portable typewriters and supplies. 

The bulk of the those stores which 
create a collegiate towns and select 


of course, 


business is done by 


atmosphere in college 





Conkden: 


Bre, yp? % 


yer 





COLLEGE BOOK STORE AT LINCOLN 


NEBRASKA, 


A VIEW OF THE 
merchandise having an appeal to this class of trade. Stu- 
dents demand newness and respond to the appeal of the 
Many successful college stores are veritable 
unique merchandise. This state of mind is 
students in high schools and even in the 
for retailers in every 


unusual 
museums of 
expressed by 
grades and suggests an opportunity 
city. 

The Conklin Pen Company of Toledo, Ohio, has 
than doubled its business with college dealers this year by 
giving specialized attention to their requirements for strik- 
ing newness in writing equipment. The Conklin Endura 
guarantee providing free service for all times is among the 


more 


sales influences behind the line. 

—— 
Lions Honor Fort Smith Office Equipment Man 
In one of the September numbers of The Lair, a sketch 
treasurer of the 


strong 


with portrait is given of Louis Cohen, 
Fort Smith Office Supply House. 

Mr. Cohen started about 1919 in the office supply busi- 
ness at Fort Smith and immediately became civic-minded 
His fellow citizens have poured things on him ever since 
of the Lions Club; is secretary- 
Chest; secretary-treasurer of 
the B’Nai B’Rith; secretary-treasurer of the Progress 
Club; director and treasurer of the Chamber of Commerce; 
vice-president of the Temple; auditor of the Tourist Park; 
director of the Travelers’ Aid Society; member of the 
executive committee of the Red Cross; director of the B’Nai 
B’Rith and of the Committee, and a direc- 
tor of the Goldman hotel. 

Apparently d Cohen 
Mitchell. 


He was formerly secretary 


treasurer of the Community 


Citizens’ Police 


Frien has as many jobs as Charlie 


— 

Illinois Paper Company Takes Grip-Fix Line 

Che Illinois Paper Company, 516 W. Jackson Boulevard 
Chicago, Ill, was recently appointed representative of the 
Grip-Fix Company, Inc., New York, N. Y., covering the 
Central West. The general merchandising plan involves 
distribution of Grip-Fix paste through the office equipment 
and commercial stationery dealer. As an introductory meas- 
ure, calculated to develop a consumer demand, salesmen 
of the Illinois Paper Company are calling at business offices 
and selling direct to users. 

According to a report from the Illinois Paper Company, 
Grip-Fix is being enthusiastically received in Chicago and 


other metropolitan centers in the territory 











ANDREW LOOMIS HERE PORTRAYS THE SENATOR SUITE BY LEOPOLD 
beautifully grained French Walnut, with inlays of Brazilian Rosewood, resulting in an office of rare charm 


Is your office in keeping with you? 


Many of America’s executives are recreat- 
ing their offices. They are replacing the out- 
of-fashion desk and chairs with an office 
assembly that makes the day after day and 
week after week work more pleasant— more 
restful—and more profitable. These modern 
offices—real creations of beauty—subtly add 
to the prestige and business of the executives 
who create them. They actually reflect the 
true personalities of their occupants. 


Leopold— designers and builders of office 


furniture—is the leader in the modern 
office development. Leopold furniture is 
correct in detail—in period— in style. It is 
the kind of furniture that you are proud 
to own and use. It is designed by artists 
and built by master craftsmen. 


You'll be interested in the new brochure 
“The Modern Office” — it contains detailed 
descriptions and full color reproductions of 
the Senator Suite. Gladly sent to execu- 
tives on request. 


THE LEOPOLD COMPANY 


BURLINGTON, IOWA 


BUILDERS OF FINE DESKS AND 


OFFICE FURNITURE SINCE 


1873 


oo re 
re 
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TRE LEOBROLD 
FRANCHISE 


The Leopold Dealer feels a justifiable pride in 
handling an outstanding Nationally Advertised 
product which has earned for itself full signifi- 


cance in the term ‘‘Leopold Quality.”’ 


The Dealer who holds a Leopold Franchise gen- 
erally becomes an outstanding merchandiser in 
his community because he understands that he 
is not only merchandising a product, but also he 
is merchandising an idea, exemplified by the 
many items of Leopold Service. This enables him 
to build additional business and additional profit 


for himself. 


His experience in the Office Furniture field gives 
him full appreciation of the completeness of the 
Leopold line in designs, patterns and sizes which 
are adapted to varying requirements of conven- 
ience, comfort and beauty, as well as being ap- 


propriate to varying price demands. 
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Hunting without a license 


It’s hard to believe that there are 
persons who stidl go “figure hunt- 
ing.”’ Monroe Figuring Methods have 


nesses, economies of time, money and 
effort by practical short cuts and 


the elimination of unnecessary 


outlawed this aimless shooting and 


figure work. 


no licenses are issued. 


The Monroe representative in your 
Monroe Figure Service, personified by afi prc: ¥ 
locality is a specialist in business 
the game warden, has shown count- 
figures — he can show you how to 
less business executives the waste- 


fulness of such haphazard methods. produce the greatest number of ac- 


And furthermore, Monroe service curate results at the lowest possible 
and Monroe methods are already ef- cost. Telephone him or write our 


fecting, for a thousand and one busi- home office at Orange, New Jersey. 


: —». 








MONROE CALCULATING MACHINE CO., INC. 
Orange, New Jersey 


: 
Please send me a copy of “A Giant Stride Ahead,” | 
describing the Monroe Adding-Calculator. : 
H 
’ 
, 
J 


HIGH SPEED ADDING-CALCULATOR 
“The Machine for Every Desk. DING.C? Name 
MONROE ADDING-CALCULATOR nen enen cacenccsesserahes canemaseeseaeE 
with full automatic division Ps. nnn vias ocdcwane descent cee H 
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JINTStrai- 





*-A-BIG:-ORDER! IMPROVED 
-FEATURES:SECURED : IT: 


O less than 435 four-drawer JoneSteel filing cabinets are 

shown in the above installation for the Firemen’s Insurance 
Company, Newark, N. J. The complete installation could not 
be encompassed in the scope of the lens. 


A comparatively new line of filing cabinets . . . and yet 
IMMEDIATELY RECOGNIZED FOR ITS IMPROVED 
FEATURES! No trick of salesmanship secured this order. 


Important among the advanced construction features of 
JoneSteel Filing Cabinets are the DUST-PROOF LIP which 
keeps dust from sifting in and FULL BALL-BEARING ROL- 
LER SLIDES which cause heavily-laden drawers to move with 
fingertip ease. Important also is the wide range of beautiful 
JoneSteel finishes so skillfully applied. 


There are still desirable selling opportunities for 
established dealers who would consider the exclu- 
sive representation in their localities. Write or 
wire for complete information 


























Jamestown Metal Desk Co. Inc. Jamestown, f.U. 








DECEMBER, 1929 


Poem Says “Pop” Kimball Has “It” 

J. N. “Pop” Kimball, International Typewriting Contest 
manager, 150 Nassau street, New York City, received a 
letter from Beth Beal and Marjorie Seegmiller of the Rich- 
field, Utah, High School, contestants in the recent twenty- 
fourth annual international typewriting contest held in 
Toronto, in which appears the following poem: 


When J. N. Kimball makes a joke, 
He makes us laugh until we choke, 
So when we write his clever tests, 
Our mirthful movements rock the desks. 


He often tells of cats and snakes, 
Of pessimists or canyon breaks, 
From which we gain great benefit 
We will agree that “Pop” has “It.” 
—___—_<g— 
Oakland Typewriter Dealers Feature Woodstock 
One of the most active Woodstock dealers in the west 
is the Oakland Typewriter Exchange, Oakland, Calif. The 
Exchange occupies the first and second floor of a building 
which is very centrally located on San Pablo avenue. It 
is managed and owned by the Micco brothers, Tony and 








EXCHANGE AND 


OAKLAND TYPEWRITER 
FLEET OF CARS FOR THE SALESMEN 


STORE OF 


Frank 
writer men in the entire west. 
Woodstock Typewriter Company and their activities cause 
them to be outstanding among the Woodstock dealers in 
the United States. They have a fleet of cars which their 


salesmen operate. 


These boys are among the most prominent type- 


They are agents for the 


Peerless Key Company Offers New Dealer Helps 

The Peerless Key Company, 176 Fulton street, New 
York, N. Y., large manufacturer of rubber twirler rings, 
rubber feet and rubber typewriter key tops has just issued 
an entirely new assortment of modern dealer helps. The 
assortment includes displays for windows, counters and 
show cases, lithographed in eye appealing colors of green, 
red and black with a striking arrangement of text and 
The new displays are made to take up very 
They are 


illustrations. 
little space, yet give instant attention value. 
made in two sizes, nine and seven-eights inches wide by 
nine and one-half inches deep, and thirteen inches wide by 
nineteen and one-half inches deep. 

Leaflets for distribution to the trade have been issued 
which will no doubt attract attention because of their color- 
ful covers. 

Among the new helps are erasure shields printed in three 
colors on a durable celluloid. The leaflets and erasure 
shields are imprinted free of charge. All of the new helps 
are given free to dealers affiliated with the Peerless Key 
Company. 


MES 


Means ~_ 


F{XcELLENT 


143 


SERVICE 





TV OCQBRWAIiVvEeR OARS 





TYPEWRUiTFER FOOLS 





RUBBER PLA TEN §S 





Included in these three classes of type- 
writer shop supplies are thousands of 
items, many of them in continual de- 
mand among typewriter dealers. Suc- 
cessful dealers all over the country sat- 
isfy this demand by availing themselves 
of Ames service. By concentrating their 
needs in one order, they save valuable 
time and much trouble and expense. 


Ames branch offices are located con- 
veniently for quick service. Orders for 
tools, platens and parts are shipped 
within twenty-four hours of time re- 
ceived. Our service is for the trade 
only; we leave the retail field entirely 
to our dealers. 


If you buy AMESCO platens, you know 
we give every order utmost attention; 
why not obtain the same service for 
typewriter parts and tools? Remem- 
ber that 








Ames Means EXceLLent SERVICE 





Branch Office and Export Dept., 


AMES 


SUPPLY 


oe. 


COMPANY 


564-572 W. Randolph St., Chicago 


50 Lispenard St., New York 
Great Britain Office: Longs, Ltd. 
79 and 80 Queen Street, London E. C. 4, England 


583 Market St., San Francisco 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of The National Stationers Association 








OFFICERS: 


Arthur J. Walker, President, Minneapolis, Minn.; Ed. L. Little, First Vice-President, Wabash, Ind.; B. A. 


Tuttle, Second 


Vice-President, South Bend, Ind.; E. Clifton Wilson, Third Vice-President, Houston, Tex.; Fred. Christensen, Fourth Vice- 


President, New York, N. Y.; 


C. A. Stott, Treasurer, Washington, D. C.; Fletcher B. Gibbs, Auditor, Oak Park, I/l.; Charles 


P. Garvin, Secretary and General Manager, Washington, D. C. 


REGIONAL GOVERNORS 


District No. 1. D. D. Mac- District No. 4. Austin 
donald, Bradley @& Sco- Leftwich, Tropical Print- 
ville, Inc., New Haven, ing Company, New Or- 
Conn leans, La. 

District No. 5. R. M. Tus- 
sing, The Victor Safe & 

District No. 2 Charles Equipment Company, 
Sinisgalli, Utica Office Marietta. Ohio 

Utica, 3 . 


Supply Company, 
N. ¥ 


' 


District No. 6. H. L. Wat- 
kins, National Bank Sup- 
ply Company, Milwaukee 

District No. 3 W. E. Wisc. 

Stockett, Stockett - Fiske District No. 7. Frank J 
Company, Washington, Koch, Koch Bros., Des 
c Moines, Ia. 





REGIONAL GOVERNORS 


District No. 8. George District No. 11. Pal Clark, 
Hausam, Hutchinson Of- Clark’s Book Store, Wal- 
fice Supply & Printing la Walla, Wash. 

Co., Hutchinson, Kans 


District No. 12. Charles R 


Barry, Charles R. Barry 
District No. 9 L. B Co., San Francisco, Calif 
Gardner, Hill Printing & 
Engraving Co., Waco, District No. 13. Percy F 
Tex. Grand, Grand & Toy 
Toronto, Canada. 
District No. 10. &% -& 
Kendrick, Kendrick & District No. 14. William 
Bellamy Co., Denver, E. Ward, John Ward & 
Colo. Son, New York, N. Y. 


GENERAL OFFICE and INFORMATION BUREAU—525 Investment Bldg., Washington, D. C. 
Place and Time of the Next Annual Convention, Detroit, Mich., October, 1930 


Art Walker Has 100 Per Cent Turn-out at Twin 
Cities 


President of National Association Outlines Ideas for 


Coming Year. 


The Twin City stationers gave a banquet Tuesday eve- 
November 19, at the Nicollet hotel, Minneapolis, in 
Walker, newly elected president of the 
National Stationers There was a representa- 
tion from all of the stationers in the Twin Cities, as well 
as a goodly numbers of travelers from the Northwest Trav- 
Walker should be thus 
The event 


ning, 
honor of Arthur J 
Association. 


It was fitting that Mr 
honored with a banquet in his own bailiwick. 


elers Club 


evidenced the high esteem in which he is held among his 
associates in the stationery industry in the Twin Cities, and 
in the whole Northwest. Jim Lacey was master of cere- 
monies Talks were given by several attending the ban- 
quet 
Following are Mr. Walker's remarks on 
| am sensitive of a rather peculiar feeling in addressing 


this occasion 


you this evening; one which probably some of you have 
also experienced. Perhaps it may best be described as a 
Happy because of the 


happy 


sensation of happy embarrassment 


honor you have conferred upon me tonight, and 
because nothing could please me more than to be made to 
feel that the whom I have this 
business think well of me. All of you know what I mean 
that the true test of friendship is the people 


I hope I am 


men with grown up in 
when I say 
who know all about you and still like you. 
not presuming too much 

Now, the embarrassing part of this 
thought that here in the Twin Cities you men have all got 


situation is the 


isn't a chance in the world for me to 
In some other city, say Philadel- 


me pegged. There 
get away with a thing 
phia, where I spoke the other evening, there was an oppor- 
tunity to ride the waves a little—a feeling that even if | 
did stretch things out a bit, no one was any the wiser 
But I can’t do that here. To them I was the president of 
the National Stationers Association, but to you I am just 
Art Walker, and that is what I want to be. 

But aside from this, you and the other stationers through- 





out this country have given me a real job to do, and | 
imagine you would like to know something of my ideas for 
the coming year. Charlie Garvin has told me I would be 
expected to make a keynote or a key-hole speech in Min- 
neapolis. A keynote speech I am sure you will recognize 
if you hear it; a keyhole speech is one in which you talk 
about things you are not expected to know much about 
You may be the judge if you will be good enough to allow 
me to read this short paper 

The stationery industry has assumed a position in the 
world of business during the past ten years which has 
advanced it from a rung well down the ladder to a location 
where it has now gained Governmental recognition in the 
statistical tables. 

It is quite within the 
stationery and book store comprised a business of very lim- 
ited possibilities, small sales, and one of which the owner 
and his helpers were not particularly proud. This was a 
handicap, psychological or otherwise, which was hard to 
occasion for a man to 


a stationer, he did so with 


memory of most of us when a 


overcome, and when the arose 
announce his business as that of 
somewhat of a feeling of apology. 

Those days are gone forever, and now we find the sta 
ranked in Govern- 


The develop 


tionery and office equipment industry 
importance 
past decade has 


tables in a position of 
this 


story or 


mental 
been a 
with the 
In other 


ment of business over the 


remarkable enlargement to keep pace 


requirements of the business life of our country. 


words, any man operating a successful office equipment 


business today is just as enthusiastic and proud of his 


though he were a merchant or manufacturer in 


The stationery business is now on a firm 


work as 
some other line 
foundation and has a strong background, and those of us 
who are engaged in it have no hesitancy in announcing 
with pride that we are stationers 

The report of the Harvard Bureau of Research, released 
at the Montreal Convention, covering the operations of this 
business for the year 1928, from 275 representative retail 
stationers and office outfitters, shows a net average gain, 
based on sales, that compares very favorably with most 
independent retail businesses. 

The growth of the stationery business is not responsible 
to the high pressure sales methods so prevalent in certain 
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IN THE CHRISTMAS RUSH 


Holly-days are big days for the Mimeograph. For 
then it renders major service by supplying communi- 
cation at top speed all along the line. Sales letters, 
price quotations, stock memoranda, ideas, schedules, 
sketches of merchandise. Through hour after hour of the 
strenuous selling days it relieves the Christmas stress by its 
ability to speedily duplicate anything written or drawn or 
typed. Its tested value to business and education the world 
over gets added test at holiday time. Then it is that its 
sturdy simplicity is sharply evidenced. No experienced 
operator needed. Privacy always! And at little cost. Let 
us tell you today where the Mimeograph will save money and 
make money for you in your organization. Address A. B. Dick 


Company, Chicago, or branch office in any principal city. 


MIMEOGRAPH 












































146 OFFICE APPLIANCES 


STEELCASE BUSINESS BUILDERS 


—Found Where DEALERS Succeed 


Here are a few pictures clipped 
from our latest catalogs. Desks, 
files, safes, trays, bookcase sec- 
tions, bond boxes, waste baskets, 
etc.—you will find them all with 
complete specifications. These 
catalogs are comprehensive 
guides to careful buying and eff- 
cient aids to successful selling. If 
you expect to make 1930 your 
“Banner” year—and, of course 
you do—write for the Steelcase 
catalogs now. It will pay you well. 


METAL OFFICE FURNITURE CO. 
Grand Rapids - - - Michigan 



















ASE BUSINESS EQUIPMENT 


—Found Where BUSINESS Secesata 
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kinds of twentieth century merchandising. On the con- 
trary, it is the result of a need for an industry whose prin- 
cipal purpose is to equip and serve the business life of our 
and to grow in proportion to the expansion of 


In order to fulfill this obligation and 


country 
commercial activity. 
maintain our position in the business world we must not 
only strive to improve our service, but conduct our busi 
ness from stores that exemplify efficiency, attractiveness, 


and a cordial welcome supported by an intelligent sales 


organization 

It has been my pleasure to observe a marked improve- 
ment in the type of store that is housing stationery busi- 
75,000 and over. It now 
in conjunction with these finer stores, it is 


nesses, particularly in cities of 
follows that 
possible to sell higher class merchandise. There is just 
to increase the unit of sale in 


A merchant of 


as much of an opportunity 
our business as there is in any other line. 
is not content to show you a tie, a shirt, or 

His work 


is not considered complete unless he brings to your atten- 


haberdashery 
a hat in the price range only that you ask for. 
tion his better values in these articles. Consequently the 
great majority of us buy a better hat or tie than what we 
originally intended simply because we were impressed with 


the desire to own and wear the better merchandise. 


business we have been somewhat slow 
A prospec- 


In the stationery 
in taking advantage of this same opportunity. 
tive buyer who asks for a desk pad or an inkwell at a 
certain price offers us a chance, through a little sales effort, 
to sell a better item and thereby increase the unit of sale. 
Education of salesmen along this line will go a long way, 
not only toward an increase in profit, but make it possible 
to improve the appearance of your store by handling higher 
class merchandise. 

The tendency of the modern businessman is to improve 
the surroundings and conditions in which he and his organ- 
His reaction to a pre- 
furniture is a 


ization spend one-third of the time. 
sentation of better equipment and 
desire to own it and use it in his place of business. In 


finer 


other words, why not capitalize on the fact that the men 
of business nowadays really want to bring the gracious- 
ness of their homes downtown. 

I am particularly anxious that this be a year devoted to 
the dealers in office equipment, 
Those 


arousing the interest of 


large or small, to the possibilities of our business 
firms who are now outstanding are the ones, in the great 
majority of cases, who have already come to the realization 
of this opportunity. These are businesses which have at 
the head of them men who are in sympathy with the work 
the National 

We want to draw in to the activities and the membership 
We not only want them 


offer 


\ssociation is trying to do. 


of the Association more dealers. 


to come to know the constructive benefits we can 
them, but we also want their views and their plans for im- 
broaden the scope 


provement of conditions so we can 


of our activities to include every problem and every section 
of the country. 

The following attended the banquet: 

Kay Chase, E. C. Thomas, Fred C. Schaefer, Carl Kastle, 
C. M. Flight, Cliff Tolty, Harry McPherson, Henry Thorne, 
Ed Perine, J. A. Dougherty, Chas. Cole, Sterley F. Jerue, 

Frank Koch, Bob Valleau, Ham Warnock, 
Frank Godwin, Mr. Hedstrom, Pat Malia, 
W. T. Gormley, Chas. Brammer, F. G. Kongsvik, Oscar 
sertelson, Herb. Fall, Jim Lacey, Ed Friedman, Fred Vye, 
J. O. Davis, Dorr Perkins, Gus Trapp, Jim Miller, Harold 
Hoffman, George Munier. 

———— 


To utter the obvious is the refuge of the resourceless.— 
Berloyalist (The Berger Manufacturing Company). 


Art Grayston, 


Ed Hansen, 
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Send for Price List 


Xv Rebuilt 
ADDING MACHINES 
C 


ALCULATORS 


Ribbons - Carbon- 
Papers - Supplies 


DUST COVERS 


for Every Office Appliance 


LATENS 


for Typewriters and Adding Machines 


PARTS for ALL MAKES 
BLICK PARTS.AN2 


SUPPLIES 
Rough 
AWM Co. & Premier 


YPEWRITERS 


AMERICAN 
WRITING MACHINE 
COMPANY 
449 Central Ave., Newark, N. J. 
and 
23 Principal Cities 
Established 
1880 
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C.HOWARD HUNT PEN CO. 
CAMDEN.N.J. 























Write for cir- 
cular showing 
how this dis 
play may be 
installed at sur 
prisingly low 
cost. 


. 
>? >? _— 

Every Stationer 

regardless of location or class of patronage—will find this display 
ultra effective. Pen Lettering has taken its proper exalted place, 
and the materials (bearing the significant SPEEDBALL name) 
which make it efficiently and universally practical appeal to almost 
everyone: Scholar and Student, Artist and Designer, Draftsman, 
Penman, Architect, Educator, Shocardman, Storekeeper, Movie Title 
Letterer and Photographer. 


Cc. HOWARD HUNT PEN COMPANY, CAMDEN, N. J. 
Manufacturers of SPEEDBALL Products... Pens, Inks, Textbooks 
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(New Machines and Devices—Continued from page 31.) 


McKay & Co. Introduce Improved Envelope Sealer 

The Reynolds envelope sealer with its simple machanism 
and its beveled moistening discs that never refuse to work 
is a familiar appliance in thousands of offices. Now come 
W. L. McKay & Co. of Chicago with an improved model 











NEW REYNOLDS ENVELOPE SEALER 


carrying all the features of the original, but with the addi- 
tion of a practical self-feeding device and a receiving box 
for the sealed envelopes as they come through the machine, 
which may be had either in hand-operated or electrically- 
operated models. The machine with its improvements has 
been thoroughly tested, so that its sponsors are certain 
of its success. 
a 
“Basinola” Makes Wash Basin Attractive 

Auto-Oven Incorporated, 122 East Forty-second street, 
New York, N. Y., offers the Basinola to replace the office 
wash basin with its accompanying wooden wall box for 





BASINOLA” FOR COVER- 
ING AND BEAUTIFYING 
THE OFFICE WASH BASIN 


towels, etc. The Basinola has the outward appearance of a 
writing desk, beautifully finished in a simulation of the 
finest woods. However, it is made of pressed steel, enam- 
eled in grain effects and is practically indestructible. The 
Basinola is open at the back and is easily pushed over 
any wash basin whether of the wall or pedestal type and 
can be instantly and easily removed. It completely covers 
the entire basin and is provided inside with ample shelf 
accommodations with a commodious cabinet below for 


0 
+r 
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WRITE YOUR OWN SALARY CHECK «+ 

The Marchant Calculating Machine Company offers 
you a connection wherein your income is determined 
solely by your own ability to sell... and your perse- 

di- verance. Many of our representatives are earning 

4 from $10,000 to $25,000 annually. 

ly- 

i MARCHANT 22472" 

Calculator 

ce This calculator (one of an outstanding line) has five 

: exclusive improvements that make all other makes of 
calculators obsolete. These improvements are actu- 
ally selling points .. . they are vital, important im- 
provements. 


National Advertising and Direct Mail to Help You. 


The Marchant is advertised regularly in general pub- 
lications such as The Saturday Evening Post, Collier’s 
and Time; and in such business publications as Na- 
tion’s Business, System, Electrical World, etc. There 
is also a big, consistent campaign of direct mail. All 
this is done to furnish live leads as well as to educate 
and convince your prospects so that you can spend 
more of your time closing your sale. 


In addition, we furnish you with all the sales ammuni- 
tion to make your going easier. You will be assigned 
an exclusive territory. 


If you are interested in building a future measured by 
your own ability and efforts... write us, or phone our 
office in your city for an interview. 


MARCHANT CALCULATING MACHINE CO. 
Dept. 68 
Oakland, California 


Offices in All Leading Cities 
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COLUMNAR PADS 
COLUMNAR BOOKS 


The days approaching the new year bring 
a steady demand for columnar pads and 
books. Now is the time to complete your 
stocks with 


Royal Columnar Pads carried in all standard 
rulings—boxed five to a carton—white ledger 
paper or buff band paper 


and 





Royal Columnar Books made with genuine red 
cowhide back and corners—boxed individually 
—in ten standard numbers—? to 36 columns. 


S. E. &@ M. Vernon, Inc. 


Originators of the Carton Packing of Blank Books 
65 Duane Street 


NEW YORK 


ESTABLISHED 
IN 1880 


—SS 
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towel rack, shelf, etc. It eliminates the necessity for a 
screen or booth, thus effecting an economy of floor space. 
The legs are adjustable to any height desired and the 
interior is so arranged as to fit any width or depth of 
wash basin. Basinola is sanitary, immediately accessible 
and widely adaptable. Furthermore, it is smart in appear- 
ance and up to the minute. When open the tapered sides 
admit plenty of light and a large, clear mirror is adjust- 
able to the convenience of all persons. The company is 
prepared to arrange for certain territorial reservations for 
enterprising firms desiring to handle this device. 
 — ——— 
Gift Assembly of Sheaffer Writing Utilities 

The W. A. Sheaffer Pen Company, Fort Madison, 
lowa, offers its dealers for their Christmas trade a beau- 
tiful four-piece writing set, made possible by the addition 
of two new exclusive items in the line—the golf or hand- 





SHEAFFER FOUR-PIECE WRITING OUTFIT 


bag pencil and the safety “Skrip” package with 14 kt 
embellishments. 

The producer feels that this is the most complete writing 
outfit thus far assembled here or abroad. It vies even with 
articles of jewelry for adornment, without sacrificing dura- 
bility or utility. This assembly consists of a balance de 
luxe “Lifetime” fountain pen and “Titan” pencil, a golf or 
handbag pencil and a safety “Skrip” package with heavy 
gold trimmings. These are all couched securely and artis- 
tically in a velvet lined or leather gift box—itself a satisfac- 
tory keepsake. 

In the de luxe black and pearl effect, this exquisite set 
retails for $28.00; the jade green and the black are lower 
in price 

Roller Cleaner for Type Faces 

The Parker Roller Company, Ltd., 118-19 Cheapside, 
London, E. C. 2, England, makes a device for cleaning 
office machine type, with a cleansing paste in roll form. 
The bobbin of paste is mounted on a handle, which in- 
cludes a roller device which kneads the cleaning composi- 
tion while the type is being cleaned. Thus a fresh surface 
is presented to the type to be cleaned. The bobbin of paste 


is renewable. 
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Imperial Desk Co. 


| Evansville, Indiana 
































152 





Eliminate Competition With Qualitybilt 
Products. Note the Illustration Showing 
File Pockets With Tan Cloth Gussets 
and Reinforced Fold-Back Flaps. 





— 
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New Style Reinforced flap Cloth Gussets 
- double thickness for NOT break open at 
strength—prevents the gus- the corners—greater 
set from tearing out on strength at points of 
each side greatest wear. 


JANUARY 


TRANSFER TIME! 


The sales season for file pockets, 
folders and wallets at its greatest 


peak.... 
Go After the Filing Supply 


Business Now when the larger 
users are placing orders in prepara- 
tion for transferring their files. 














Leatheroid Vertical File Pockets are 
the proper containers in the file for 
bulky correspondence. LEATH- 
EROID superiorities will sell your 
customer and keep him sold. Made 
with cloth or red paper gussets. 


GIVE YOUR CUSTOMER 
PROMPT SERVICE 


Write, Phone or Wire Your Rush Orders 
to Our Well Stocked Chicago Warehouse 


Immediate Shipments on Standard Items 


QUALITY PARA ENV. CO. 





REGIONAL WAREHOUSE 


FACTORY: 
Midway, 162 N. Franklin Street 
St. Paul, Minn. Chicago 


Makers of 
THE BETTER CONSTRUCTED MERCHANDISE 
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Safety “Skrip” Packages in Christmas Garb 
The W. A. Sheaffer Pen Company has found the recep- 
tion for its initial safety “Skrip” package so pronounced that 
several decorative units have been designed. This non- 
leaking, sealed tight container for fountain pen and other 
writing fluids has graduated from its somber black to a 


TMT 





SHEAFFER “SKRIP” DEC- 
ORATIVE PACKAGE 
utility dressed in gold ornaments. These gold trimmed 
packages are sold separately, and also assembled in sets 
of Sheaffer “Lifetime” writing instruments. Three num- 
bers are made, retailing at $3.50, $5.00 and $10.00 respec- 
tively. The most costly has a 14 kt. solid gold inscription 
plate countersunk into the top for the recipient's initials. 
name or crest; there is also gold inlay on the jet black 
surface of the container. With the introduction of these 
enriched Christmas items the safety “Skrip” line ranges 


in price from fifty cents up to $10.00, with a wide appeal. 
ee 
Ticonderoga with Oversize Rubber Head 


The trade number of this new Ticonderoga is 1385. It is 


= ATWSEERD | ee | 


- = ‘ ’ oe 
Rounded edges pleasing fo the tingers 





TICONDEROGA PENCIL CARD NO. 1385-C 
SHOWING TICONDEROGA PENCILS WITH 
OVERSIZE RUBBER HEADS 
packed one dozen on a card, an Ethan Allen card tying in 

well with Dixon Ticonderoga advertising. 
The oversize rubber-head is just large enough to give 
extra value for the money—the right maximum size, it is 
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: e desk compamnon 
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ges 
7 SAIES In orf Years, 
9 
t is 
A phenomenal turn-over with a phenome- 
nal profit — and you have the same oppor- 
tunity in your own city. 
The Desk Companion organizes and holds 
securely, within easy reach of the side of the 
desk, all of those personal papers which are 
too important to send to the file or which 
must be kept close at hand for frequent 
reference. e 
Every business executive, every doctor, law- 
yer, school teacher, judge and minister is a 
live prospect for a Desk Companion in his 
office and in his home. 
° a. 7%, "ny, 
Just return the coupon for complete infor- Het ko °° dnt, 
mation on this profitable specialty or on the ~ urtomeatie Byer, s 
complete Automatic line of files, desks or fil- : me fo peek, 2 
ing systems. “me ing 5 
he 
*Name furnished on request. 4a, 
tee, 
- THE AUTOMATIC FILE & INDEX CO. 
ve General Sales Offices : 
is 1320 Steger Bldg., 28 E. Jackson Blvd. a 
; “ oer tae, 
: Chicago, Illinois > 
j : 
Factory: Green Bay, Wisconsin ie “a © A 18-Grey 
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-»-e L INK TO LEADERSHIP 


In every line of business one name stands out as 
a leader above all others. Among portable type- 
writers it is Royal. On every hand you have the 
evidence. Royal offers new Duotones!—Royal’s 
New Type " Vogue” scores a tremendous popular 
success! Royal comes back fo the air with Jesse 
Crawford "Royal's Poet of the Organ!" Royal 
provides a smashing series of Christmas color 
advertisements, starting with the November 23rd 
Saturday Evening Post. And appearing also in 
other foremost national magazines. * 

There is truth in the adage,” Nothing succeeds 
like success”. That's why dealers in every part of 


the country are linking to Royal Leadership— 


OFFICE APPLIANCES 


A photographic repro- 
duction of Frederic 
Stanley's famous Royal 
Portable Christmas paint- 
ing. Available for display 


purposes in handsome 


oe ee 


es BB full colors. 





anticipating and already obtaining greater Christ- 
mas sales than ever before. Royal has furnished 
a wealth of additional helpful material, such as 
folders, booklets, window streamers and show 
cards — all featuring that finest of family gifts— 
the Royal Portable Typewriter. Nothing has 
been left undone to make Christmas business, 
the biggest ever for dealers who follow the 
leader—the Royal Portable. 

If you haven't received your allotment of dis- 


play material— Write or wire. 


ROYAL TYPEWRITER COMPANY, Inc. 
316 Broadway, New York City 
More than 1800 Royal Portable Dealers in United States 


*See the Saturday Evening Post, Nov. 23—Collier's, Dec. 7—Literary Digest, Nov. 30—Liberty, Dec. 7 
—American, Dec.—College Humor, Dec.— National Geographic, Dec.—and Elks Magazine, Dec. 
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said, for effective use as an eraser, and amply large enough 

to attract attention. The gilt ferrule has the double yellow 

band. This new Ticonderoga number is attractive and a 
good job of pencil production. 

New Line of Chairs for Office and School 

The New Indiana Chair Company, Jasper, Ind., is intro- 

ducing a new line of office and school chairs. The line is 


ft 


complete, containing seven styles, featuring the Bank of 


No. 401 





MODEL NO 101 OF THE NEW LINE OF 
CHAIRS BEING INTRODUCED BY THE NEW 
INDIANA CHAIR COMPANY 


England type in oak, mahogany and walnut. One number 
of the line, No. 401, is shown here. It gives some idea of 
the appearance and design of the general line which is me- 
dium grade intended for the user who desires a comfortable 
well designed chair at a comparatively low price. 

Trade literature and further particulars will be sent on 


request by the manufacturer 
—_<-—— 


“Protograph” Attachment Makes Several Originals 
Original Copies 

Miss Beulah Louise Henry of New York is the inventor 
of an attachment for standard typewriters whereby it is 
said from three to seven original copies of a letter or other 
document can be made at one writing. No carbon paper 
is used. The attachment is known as the “Protograph.” 

aniecniiimnaei 
New Jackson Desk Catalogue Ready 

Jackson desks, “Built Like a Stone Wall,” made by the 
Jasper Office Furniture Company, Jasper, Ind., are color- 
fully pictured and described in catalogue No. 205. The idea 
of the slogan “Built Like a Stone Wall” is carried out in 
the cover design of the new catalogue by well executed 
design of a stone wall. 

Each of the grades of desks shown in the new catalogue 
are illustrated in color. The individual pieces of furniture 
in each grade are shown separately with descriptive text 
and specifications. The ensemble of each grade is also 
shown with an office background to indicate possible 
arrangements and uses. Copies of the new catalogue will 


be supplied to dealers on request. 








A CARBON FOR 
EVERY PURPOSE 


——_— 


INKED RIBBONS 
FOR ALL DEVICES 


CARBON ROLLS 
ALL PLIES 


MULTIGRAPH 
TIME STAMP, TIME 
CLOCK, RIBBONS 


We offer exceptional facilities to 
the stationer who appreciates 
high grade ribbons and carbons. 


Packed in attractive lithographed 
boxes bearing your imprint. 


Old Town 
Ribbon & Carbon 
Co.. Ine. 


General Office and Factory 
Brooklyn, New York 


Downs 


PEWRITER 
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Perhaps---? 


YOU ARE LOSING MONEY 
ON BLOTTERS 


Your blotter sales may not be profitable un- 
less you are watching spoilage closely. Cus- 
tomers want fresh, clean blotters. Those 
with soiled surfaces and crumpled edges are 
not salable. 


The Wrenn Showblott prevents this loss and 
makes blotter sales profitable for any dealer. 
The cabinet displays blotters in all their va- 
rious colors. Sales are stimulated. There 
is no loss. Each blotter represents so much 
profit. 


There is a special introductory offer whereby 
you can secure one of these steel display cab- 
inets with little expense. Write for full details. 


The Wrenn Paper Co. 


Middletown, Ohio 
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PASSED AWAY 
Calvin H. Hill 


Calvin H. Hill, for many years vice-president of Hey- 
wood Bros. & Wakefield Company, died at his home in 
Oak Park, lll... Monday, November 18, aged seventy-two 
years. 

Mr. Hill was born in Gardner, Mass., in 1857. He at- 
tended the schools in Gardner and upon graduation from 
the Polytechnic Institute of Worcester, Mass., entered the 





CALVIN H. HILL 


employ of Heywood Bros. of Gardner, with which busi- 
ness he was connected to the day of his death. 

In 1891 Mr. Hill came to Chicago to take charge of the 
company’s business, and in 1903 took residence in the 
village of Oak Park, which borders the city on the west 
Here he soon became active in civic activities and for the 
remainder of his life the community was the beneficiary 
of his wise counsel and faithful service. As village trustee 
and for four years as village president, he served with 
distinction. He put into the conduct of municipal affairs the 
care, efficiency and economy of a properly conducted pri- 
vate business. He served on boards of civic charities and 
civic enterprises which promote the common welfare of 
the community. Kindly, tolerant and liberal, he contrib- 
uted in many ways to the advancement of the community 
and won the esteem of his fellow citizens, who deeply 
regret his passing. He was a Mason from the first year of 
eligibility to the order. He held a membership in a num- 
ber of organizations of good purpose. 

Mr. Hill had been a widower since 1919. He is sur 
vived by three sons, three daughters and nine grand- 
children 


+’ + + 


Frank Lester Krenz 

After being seriously ill for twelve weeks, Frank Lester 
Krenz, vice-president and store manager of the Tisch- 
Hine Company, Grand Rapids, Mich., died at his home, 
19 Banner street, S. W., Grand Rapids, at 11:30 o’clock 
Thursday evening, November 7. Mr. Krenz was only 
thirty-seven years of age at the time of his death. He was 
born in Greensburg, Penna., December 20, 1891, and spent 
his boyhood and early youth in Pennsylvania and Ohio 
He came to Grand Rapids in 1910. 

Mr. Krenz was employed by the Elliott Machine Com- 
pany and the Bixby Office Supply Company previous to 
enlisting for service in the United States army in the World 
War, May 13, 1917. On his return in January, 1919, he 
entered the employ of The Tisch-Hine Company, of which 
he later became an officer. 

After enlisting in the army, Mr. Krenz was sent to the 
Fort Sill Artillery school and graduated with the rank of 











John Wanamaker, Philadelphia, 
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letter from John Wanamaker, Philadelphia. 


't’ HE new Phoenix Safes sell them- 

selves from display. No time need 
be spent “digging up” prospects—no 
expensive “high-pressure selling” is 
necessary. 

Simply arrange one safe of each color 
in your window, mark them with the 
attractive display cards bearing your 
name which we will furnish, and you 
will sell Phoenix Safes. 

Not only that, you will attract cus- 
tomers to whom you can sell larger 
safes. Not everyone wants a safe as 
small as the Phoenix, but the Phoenix 
will get them interested enough to in- 
quire—and its up to you to do the rest. 


The new, unusual, attractive colors 
and finishes do the trick. Read Wana- 
maker’s letter, it proves our point. 


The new Phoenix Safes will help you 
build up your safe sales on all sizes, at 
small expense. See the next page for 
full description. 


This is the attractive Phoenix Safe window referred to in the 


the New Phoenix 
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Safes 





THE VICTOR SAFE & EQUIPMENT COMPANY 
MARIETTA, OHIO 








PHOENIX Takes the Country 


Unprecedented Demand For New Colored 
Safes Floods Factory With Orders 


Colors have captured the safe- 
buying public! People now realize 
that a safe can be attractive and 
fitting as well as reliable and effi- 
cient. 

The new Phoenix Safe, with its 
modern colors and beautiful crinkle 
finish has ushered in a new era of 
safe—attractiveness, and a new era 
of profitable sales opportunities for 
every dealer. 

The flood of orders for Phoenix 
Safes received at the factory proves 
that the public wants colors—and 
buys what it wants! 





Phoenix Safe No. 153H 
Golden Brown Finish 


Retails for $39.75 
Western States 42.50 


Arranged particularly for 
the protection of home 
valuables. Has shelf and 
large lock drawer. Rand 
Visible Household Inven- 
tory included FREE— 
hangs conveniently on 
inside of door. 


(Choice of four new 


Colors illustrated ' 


Phoenix Safe No. 15— 
ideal for the business or 
the professional office. 
Conveniently arranged 
interior has sub-treasury, 
lock drawer, pigeon hole 
and space for large books. 


THI 


VICTOR SAFE & 





Phoenix Safe— Closed View 
Oriental Red Finish 
Dimensions 
Wide High 
Inside 11” 15” 12 
Overall 15%” 24” 1811/16 
Substantial construction, 
attractive hardware, and 
the new Crinkle finish 
give the Phoenix Safe a 
most pleasing appearance. 
Casters are removable. 


Deep 


Retails for only 


$36°° 


for No. 15E 


$39.00 in Colorado, Texas 
and west thereof. 





Phoenix Safe No. 15 
Moss Agate Finish 
$39.75 
Western States 42.50 


Retails for 


MARIETTA, OHIO 


New markets have been opened 
up. Dealers are now selling Phoenix 
Safes for homes, tea rooms, beauty 
parlors—business they never got 
before because the old style safe 
would not “fit-in” with its sur- 
roundings. 

Hundreds of extra dollars in safe 
profits are being made, without 
extra effort! 


You, yourself could not pass 
these Phoenix Safes by if you saw 
them in your competitor’s window. 
Because of their striking, attrac- 
tive appearance and popular price 
they practically sell themselves 
from display. 





Phoenix Safe No. 15 E 
Jade Green Finish 
Retails for $36.50 
Western States 39.00 


A personal Safe for the 
executive’s office or the 
home. 100% usable 
capacity permits housing 
of bulky objects. Con- 
venient protection from 
fire, petty thieves or pry- 
ing eyes. 

Put 


Phoenix Safes in 


vour window 


One of each color, and 
discover this short-cut to 
more profitable sales. 
Leading dealers are en- 
thusiastic about this dis- 
play idea—and it helps 
sell larger safes, too. 


EQUIPMENT COMPANY 
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Attractive Special Models 


HE three big features 
of Autopoints make 
these attractive pencils stand 
head and shoulders above 
the common run of pencils. 


Made of beautiful Bake- 
lite, they offer a wide variety 
of color and pattern, coupled 
with a finish that resists 
damage and wear, yet is 


light and graceful to handle. 





There is but one moving 
part. The mechanism is by 
far the simplest of any pencil 
on the market. Nothing to 
go wrong — cannot “jam” 


or break. 


Light, properly balanced, 
| the hand never tires with the 
Autopoint. It is a pleasure 
) to write with it. 








3 Exclusive Features 


But one moving part—always works, 
ae,’ y 
cannot “jam. 


(2) Bakelite barrel—light, beautiful and 
everlasting. 


G) Properly balanced, the hand never 


tires writing with it. 











AUTOPOINT COMPANY 
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No. 19X 
$3.50 


Make Autopoint Sales 


Dealers who feature a 
wide range of Autopoints 
find many sales opportu- 
nities that do not exist 
with ordinary mechanical 
pencils. 

The beautiful models, 


the wide range of colors 
and styles, the pencil 
mechanism itself, make 
Autopoint widely in de- 
mand for gifts and per- 


sonal use. 


Display your stock of 
Autopoints. Feature them 
in your store. If you do 
not now handle them, see 


your wholesaler’s sales- 
man or write us direct. 


“The ® Better Pencil” 
Made of Bakelite 


A Good-Profit, Fast- 
Moving Pencil Line 





No. 17XR 
$3.50 


1801-31 Foster Avenue, Chicago, Illinois 
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Knowledge Is Power 


RYERY dealer should know the 

merchandise he sells---He owes 
it to his customers and himself. 
You are invited to visit our new 
factory---modern and complete, it 
will be interesting and instructive. 






CARBON MEG. CO., Inc. 
and Factory: Glen Cove, L. I., N. Y. 


RIBBON & 
Main Office 


Branches and Agencies in all Principal Cities of the United 
States; also Toronto, Mexico City, London, Madrid and Milan 
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second lieutenant. Later he was promoted to commanding 
officer of 62nd Artillery, Camp 
served as an instructor in French Artillery. 

Mr. Krenz was a member of the Army and Navy Club, 
the Grand Rapids Advertising Club, the Carl A. Johnston 


Post of the American Legion and the First United Brethren 


Battery C, 


church. 

Funeral services were held on Armistice Day, Novem- 
ber 11, both at the home and at the First United Brethren 
church. Pall bearers were fellow army officers and mem- 
bers of the Army and Navy Club of Grand Rapids. The 
officiating clergymen were Rey. J. T. Oliphant, pastor of 
the First United church and Rey. J. S. 
conference superintendent of the Michigan Conference of 
United Brethren churches. The body was interred at the 
Woodlawn Cemetery in Grand Rapids. 
all wore the regulation uniform of the United States army 


Brethren 


and taps were sounded at the grave. 

Mr. Krenz is survived by his wife; two small sons, Mansel 
L. and Richard D.; his mother, Mrs. S. J. Krenz; two 
brothers, O. E. Krenz, Cresson, Penna., 
Krenz, purchasing agent of the Tisch-Hine Company, and 
Mrs. M. T. Herman of Grand Rapids. 

+t - + 
Mrs. Essie Goodman 

Friends of Robert L. Goodman, assistant 
the Bayliss Office Equipment Company, will sympathize 
with him in the death of his mother, Mrs. Essie Goodman, 
which occurred in Atlanta on Friday, November 15. Mrs. 
Goodman, who was 71 years old, was born in New York 
City, but had lived in the South for many years.—J. H. R. 

- & + 
E. M. Grover 
M. Grover, seventy-seven age, 
the founders of Grover Brothers, stationers and printers, 
196-198 Market street, Newark, N. J., passed away at his 
home in East Orange, late last month after a long illness. 

Mr. Grover was one of Newark’s oldest and best known 
business men. With his brother, the late John P. Grover. 
he founded the stationery business which bears the name 
of Brothers, 451 Broad 
street. For twenty-four years the business was located at 
764 Broad street. 

Despite poor health, Mr. Grover remained active until a 
He was a charter member of 


Rev. 


a sister, 


manager of 


Edward years of one of 


Grover fifty-three years ago at 


few days before his death. 
Salaam Temple, Order of the Mystic Shrine, and a mem- 
ber of the Road Horse Association of New Jersey. Forty 
years ago he was commodore of the old Newark Yacht 
Club. 

Mr. Grover is survived by his widow, Mrs. Kate Grover; 
two Bertram W. and Clifford M., and a daughter, 
Mrs. Bessie Grover Skinner, and six grandchildren, all of 
East Orange. 

Masonic services were held at the home by members of 
Kane Lodge No. 55 F. & A. M., of which he was a member. 
Religious services were held in the afternoon of the follow- 
ing day, followed by interment in Fairmont mausoleum. 

- - & 
DeWitt Avery 

DeWitt Avery, a veteran salesman of the L. C. Smith & 
Corona Typewriters Inc., in metropolitan territory, passed 
October 30 at Newark, N. J. Last July he was 


struck by an automobile. Although he appeared to have 


sons, 


away 


recovered from this accident, Mr. Avery suffered a relapse, | 


succumbing to the effects. He is survived by his widow 
and two children. 

Mr. Smith began his career with the Smith-Corona or- 
ganization in the branch at New York City in 1912. 
1915 he was transferred to Newark. He specialized in school 


and municipal business. 


Jackson. He 


Hatton, | 


The pallbearers | 


and C. B. 
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new 


2-in-1—the 
MERIC, 












Model 110 Provides 
(5-Wheel) 
Model 111 ACTIONS 
6 wheel 
$850 I Consecutive 
— 2 Duplicate 
Rich kle finish, oe 
bla, 4 en a —~ 3 Triplicate 
colorful handle—at- 4 Quadruplicate 
tracts big sales. 5 Repeat 
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Impression of Figures 








The year’s outstanding success in VALUE and 
QUALITY—all-steel construction and wheels. 


By the makers of the famous American Visible 


In| American Numbering Machine Co. 


224 Shepherd Ave., Brooklyn, N. Y. 
Chicago Los Angeles London Paris 
Canadian Agents—S. 8. STAFFORD & CO., 146 King St., W., Toronto 
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No. 190 Each $1.25 


GEM 
INKSTANDS 


Consider this quality line in 
planning your stocks for the 
new year. Many useful fea- 
tures recommend it. Top of 
inkstand is perfectly smooth; 
no neck; easy to clean. 
Heavy, flanged cover cannot 
slip off, swings either way 
to a stop. Nos. 50 and 100 
have combination pen rack 
and tray. 





No. 25 
— Gem Inkstands are 
thoroly inspected — 
carefully boxed and 
packed—prompt ship 
ments. Write for 
trade discounts. 


ATLAS 


STATIONERY 
CORPORATION 


Distributors for 
Cushman & Denison Mfg. Co. 


109-111 Leonard Street New York 





No. 50 
Each 75c 
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J. C. Henderson 

J. C. Henderson, known to his friends as “Jack,” died 
suddenly at his home in Atlanta, Ga., Saturday, October 
19, after an illness of less than a week. 

Mr. Henderson was born in Chattanooga, Tenn., Febru- 
ary 6, 1865. He had lived in Atlanta for the past twenty- 
six years, where he had been with the Lester Book & 
Stationery Company as manager of the stationery depart- 
ment. 

Mr. Henderson was a real friend to all the boys, a true 
pal, and all will feel his loss keenly. 

Interment was in West View cemetery, Atlanta, on Sun- 
day, October 20, which was also his thirty-seventh wedding 
anniversary. 

' F&F + 
Mrs. F. F. Kelley 

Mrs. Fannie Frank Kelley passed away some weeks ago 
at Beaumont, Texas. She was the wife of E. E. Kelley, a 
salesman for the Hedman Manufacturing Company. 


+ §- & 
Charles A. Gorman 


Charles A. Gorman, New England manager for The 
Ault & Wiborg Company of New York, Inc., passed away 
at the Newton Hospital some weeks ago. He had been 
connected with the company thirty years, spending twelve 
years as Boston manager. 

a 
Cleveland, O., Concern Takes Copyholder Agency 

The Cleveland Calculating Company, fourth floor of the 
Superior Arcade, have been appointed agents for the Line- 
a-Time copyholder.—A. E. D. 

ae Se 

Typewriter Association Plans Christmas Party 

There was no meeting of the Cleveland Typewriter and 
Adding Machine Dealers’ Association this month, but it 
is planned to have a large meeting in December, at which 
time a Christmas party will be staged. President Adler 
had the matter in hand and the affair will be held at Hotel 
Olmsted. This will be the last meeting before the annual 
meeting, which takes place in January and when officers 
are to be elected for the ensuing year. The matter of 
rentals will come up for final discussion at next month’s 
meeting. This subject has caused considerable contro- 
versy as typewriters have been rented for as little as $6.00 
for three months and is a losing proposition, and it is 
generally conceded that $10.00 is the lowest rate that will 
yield a profit. The advisability of changing the meeting 
night from Tuesday is to be taken up. This night seems 
to be one on which a number of members find it incon- 
venient to attend—A. E. D 

ee 
Better Flavor for Postage Stamp Glue 

According to the New York Sun of November 7, better 
tasting postage stamps have been developed by the post 
office department at Washington, D. C. The mucilage on 
backs of postage stamps is still far from tasting like candy, 
but the bitterness has been removed and the gum now is 
wholesome and edible. The mucilage is made from the 
cassava plant which could be eaten by a baby without 


harmful effects. 
~ 


New Catalogue Published by Meilicke Systems 

Meilicke Systems, Inc., 3466 North Clark street, Chicago, 
Ill., recently published a thirty-page catalogue illustrating 
and describing many of the Meilicke calculators. With each 
illustration are examples and suggestions as to the many 
ways in which the caiculator may be used. The last two 
pages inside the back cover carry prices for the various 
devices made by the company 


coleael 
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Fits Any Desk 


The actual area cov- 
ered by Corona “7” is 
about that of a sheet of 
letter paper. 


ORONA “7” jor 560 


Dealers are Actually Selling Corona Adding Machines 
from Window and Store Displays 


IXTY dollars is such an astonish- fine appearance, its simplicity of dem- 

ingly low price for a standard high onstration and operation, its standard 
grade adding machine of capacity keyboard, legible printing and easy 
$999,999.99 that Corona dealers are portability all have a strong appeal 
finding the new Corona “7” one of the 
most satisfactory and profitable arti- 
cles they have ever handled. 


The wide field for this compact, low- 
priced machine, the absence of real 
competition and our liberal discount 

People accustomed to paying a great policy are most attractive to the alert 
deal more for adding machines are dealer. Inquiries invited. 
genuinely surprised to find such a 
capable machine for so little money, oe ae REY 








while thousands of others who have COUPON FOR DEALERS 
re Fore 7] . : “re - Portable Adding Machine Co., Dept. 29-D, 
not heretofore been considered pros Be PF aa yo SS 
pects are glad to buy the machine | Ine j 
‘ . - »1 Madison Avenue, New York, N. Y. 
when the, see it work and find out Gentlemen What proposition can you 
° make me for the exclusive dealership for 


how little it costs. 


Corona “7” (made in the L C Smith Name 
& Corona Factories) makes friends Address 
instantly wherever it is shown. Its ——— 


CORONA 
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If you want to 


save money on 
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printing 
in 1930 








* ° ° get a 





v= | 


now! 











AGENCIES 


0. C. Haney Corp. Los Angeles, Cal. 
Mid-West Rotaprint Corp...Cleveland, Ohio 
Mid-West Rotaprint Corp...Cincinnati, Ohio 
Chicago Rotaprint Agency . .Chicago, Ill. 
Mid-West Rotaprint Corp.....Detroit, Mich. 
N. M. Minnix Co., Inc.. ..Washington, D. C. 


of Canada, Ltd........... 
..Toronto (2), Can. 


Rotaprint Co 
Piedmont Rotaprint, Inc.. .. Atlanta, Ga. 
0. Cc ..San Francisco, Cal. 
Clarke and Courts Dallas, Texas 
Rochester Rotaprint Co....Rochester, N. Y. 
Kansas City Rotaprint Co...Kansas City, Mo. 
Rotaprint Co. of Wisconsin. ..Madison, Wis. 


Rotaprint Sales Company of New England 
Worcester, Mass. 


- Tulsa, Okla. 
Pittsburgh, Penna. 
Cheyenne, Wyo. 

. Seattle, Wash. 


Haney Corp. 


Rotaprint Tulsa Co. 
Reiner’s Rotaprint, Inc. 
Mid-way Rotaprint Corp. 
0. C. Haney Corp. 


Every dollar is going to count 


next year. And every busine 


sales and profits harder than ever. 


ss will be going after 
More firms will 


do their own printing—and a lot of them may sacri- 


fice quality to economy in s 
have ROTAPRINT. 


o doing—unless they 


If you do or intend doing your own printing 
ROTAPRINT will not only save you money—it will 
turn out better work—the finest lithographed forms, 
letterheads, bulletins, charts, photos, advertising 


matter, etc., without engravi 
other expensive accessories. 


In 1930’s highly competitive 


ngs, stencils, type or 


markets the users of 


ROTAPRINT are going to have an edge on their 


rivals. 


If you want to be a leader instead of a rival 


get in touch with the nearest ROTAPRINT agency 


or write us now. 





REINER’S ROTAPRINT, Inc. 


One Park Ave. 


New York City. 
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Display Cards Furnished with New Phoenix Safes | 


In introducing the new Phoenix safes to its dealers, the 
Victor Safe & Equipment Company, Marietta, Ohio, has 
arranged the attractive series of display cards shown in the 
accompanying illustration [he cards are intended for 


+ 





























NEW DISPLAY CARDS FOR PHOENIX 
SAFES, MADE BY VICTOR SAFE & EQUIP- 
MENT COMPANY 








display in dealers’ windows, together with an assortment 
of new Phoenix safes, showing the four colors that are 


available. The cards are made by the “Embosograf” proc- | 


ess, the two larger ones in five colors and the others in 
three colors. The two larger cards bear each the dealer’s 
name at the bottom. 

The cards are furnished to dealers purchasing a repre- 
sentative stock of the Phoenix safes in colors. 

Ree see 
A New Kind of Paper 

The L. L. Brown Paper Company, Adams, Mass., has 
developed and perfected a new kind of record paper. This 
paper is said to defy the onslaught of water, grease, per- 
spiration, many acids and chemicals and extreme abrasion. 
When soiled it can be sponged with soap and water almost 
as if it were celluloid. 

This paper is known as “Resistall” and is produced by 
means of a special, protected process evolved by L. L. 
Brown technicians after considerable research and experi- 
mentation. 

“Resistall” papers are designed for records and docu- 
ments which are used out-of-doors or amid damp or greasy 
conditions. 
are intended are maps, charts, constructional records, field 
books, shop and garage records, registration forms, certifi- 
cates, index cards, visible index sheets, etc. 

“Resistall” is made in three stock lines: linen ledger, 
bond and index bristol. Each is formed from 100 per cent 
white linen and cotton clippings. 


Among the principal purposes for which they | 
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IMMEDIATE SHIPMENT 
FOR THE 
CHRISTMAS TRADE 


Art pads in decorative colors pro- 
vide an unusually appealing gift, satis- 
fying every giver’s desire for that some- 
thing different. 


The biggest element in giving is the 
surprise feature, the little touch of lux- 
ury that one might never think of buy- 
ing for themselves. 


Art pads are so strikingly beautiful 
that they dominate the effectiveness of 
the office, yet so positively practical that 
they are preferred to any other desk 
pad. Their beauty is permanent and 
stain proof. 


STANDARD COLORS 
AND DESIGNS 


JAPANESE RED - CAVALIER (above) 
| MEDIUM BLUE - CAVALIER 

JADE GREEN - CORDOVA (ship) 

CORONADO TAN - CORDOVA 


Retail Price, $15.00 


24-Hour Shipment 
Special Discount in Lots of 6 and 12 
Assorted 


HURRY IN YOUR ORDER 


For Samples or Stock 


} 


| WAGEMAKER COMPANY 
GRAND RAPIDS, MICHIGAN 
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A GOOD 
SAFE : 
TO SELL | 


You can get an S. F. SAFE lab- | 
eled by the Underwriters’ Labora- | 
tories —as to size and interior | 
arrangements, to meet the needs | 
of your most exacting customer. 











THE CONSTRUCTION and fin- 
ish of our safe is the very best— | 
50 years of knowing how has j 
taught us this—and our PRICES § 
are such that it allows the dealer 
a nice margin of profit. 







OUR PRODUCTS 


STEEL SAFES, A and B Label and Commercial 
STEEL RECORD CABINETS | 







SAFE DEPOSIT BOXES, VAULT DOORS 
STEEL BANK EQUIPMENT | 
STEEL FILING DEVICES Ht 











Write Us Today 
Catalog and fall details upon request. 










Stiffel- Freeman Safe Co. 


Lititz, Penna. 
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American Desk Company Elects New President 
E. E. Ash, who recently purchased the majority of the 

capital stock of the American Desk Company, Los Angeles, 

Calif., was elected president of the company at a meeting 

of the board of directors held November 4, 1929. 
The American Desk Company was organized 

years ago. During that time it made some fine strides 

and is now producing three complete lines of office desks, 
both in the corporation and commercial grades. At the 


twelve 





E. E. 


ASH 


time of the purchase of stock by Mr. Ash the net value of 
the company was approximately $250,000.00. The sales 
policy of merchandising only through a dealer will be con- 
tinued under the new management. 

The manufacturing plant of the company is particularly 
well located in so far as the Pacific Coast market is con- 
cerned. A considerable volume of business has been devel- 
oped in this territory by the company. At present Mr. 
Ash is making plans for a new low priced line which is to 
be introduced in eastern markets as well as on the Pacific 


Coast. 


a 
Jungbluth Transferred to Chicago by Underwood 
Recently Clyde M. Jungbluth was placed in charge of the 
wholesale distribution of Underwood portable typewriters 
in the Chicago territory. 
For the past five years Mr. Jungbluth has been asso- 
ciated with the Thomas Jefferson High School of Council 


| 
| 





Cc. M. JUNGBLUTH 


Bluffs, where he functioned in the ot director of 
commercial education. During the 1928 and 1929 
he was president of the lowa Commercial Contest Asso- 
ciation. In this connection he directed the staging of the 
annual lowa State typewriting championship contests. In 
1926 he was vice-president of the Interstate Typists’ Asso- 


capacity 
years 


ciation 

In August 1929, Mr. Jungbluth resigned his connection 
with the Iowa Commercial Contest Association to become 
associated with the Underwood Typewriter Company. He 
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Wishes Dou 4 
flerry Christmas 


and a 


PMrosperous 
New Vear 


Invincible Metal Furniture Co. 
#Manitowoe - Wisconsin 








Remember 


The Boss “> 
This Christmas / 


A token from the office force will touch his heart more 
than any other gift. Club together for the one gift 
he will enjoy daily. 

For His Personal Matters 
—a Desk High Concealed 
Safe. Keeps his private mat- 
ters private, yet within reach. 
A lifetime a 
treasure. “ 











I] 
Looks like a file. False 
front conceals the safe. 
Combines the uz*lity of 
the side table, telephone 


stand, smokador, etc. 
© STEEL = 


CONCEALED SAFE 





f The inner steel safe is as- 
bestos lined and welded 
to into the handsome steel 


door is 44-inch solid steel. 
|} Combination lock auto- 
arn sg en aa 
hoe oc ts. Inside, 12” wide, 
ee 13”high,16}4" deep. Weighs 
Washable, stain- 175 | Used by leading 
proof desk lino- | executives. Priced up to 


Jeum surfaces on 7.50. Slightly higher in 
the top and on the = —% ? 
sliding shelf. 0 


Beautiful bronze See your office furniture dealer 
edging. Practical. or write for illustrated folder. 
INVINCIBLE METAL FURNITURE CO. 
800 Franklin, Manitowoc, Wisconsin 
New York Branch : 344 W. 34th St., Medallion 0040 
Please send Illustrated Folder and advise where your 

Concealed Safes may be inspected. 


= = ie cabinet. The inside safe 





Attention of. a 





Firm Name ______ =n 


Address 


Dealers Note: 


The above advertisement a rs in the 

ber 7 issue of the SATURDAY 
EVENING POST and in SYSTEM 
MAGAZINE. Please read it. A Con- 
cealed Safe in your window should enable 
you to cut into Christmas buying with a 
substantial unit of sale. Since our ne- 
tional oovesttans , sales on 
the Concealed Safe are exceeding our ex- 
pectations. You, too, should profit by 
tying in. Have you ordered your display 
cabinet yet? 























OFFICE APPLIANCES 


168 











A 


ENdIrsS b 
Drower 





Brower Furniture Company 


Grand Rapids, Michigan 































GUNN DESKS and TABLES 


WITH LINO OR WOOD TOPS 






Write for 


New Bookcase 


Catalog 







Inexpensive patterns for ordinary commercial 
use also richly figured Walnut and Mahogany We carry a large stock of Gunn Lino and 
styles where correct artistic design as well Wood Top Desks and Tables. We _ ship 
as utility is desired. promptly. Write for Catalog. 


THE GUNN FURNITURE COMPANY, Grand Rapids, Mich. 
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was assigned to the Minneapolis territory in charge of the 
wholesale distribution of Underwood portables. Later he 
Milwaukee and his territory enlarged 
Milwaukee. 


was transferred to 


to include both Minneapolis and 





FOR ONE i) 
v 


if FIVE TYPEWRITERS -- 
j operator / 
i} . a 


7 







OR ONE” LC SMITH 









“| CRAFTSMANSHIP 


KNOWS NO COMPETITION 


3 Coe mee 














THREE SAMPLE PAGES OF THE NEW L. C. SMITH 
DEMONSTRATION BOOK.—This is a clever and effective book 
lesigned to “‘sell trials.’’ It is used where the salesman can't 
bring the actual machine for demonstration. It presents the 
features of the L. C. Smith typewriter in conjunction with the 
salesman’s remarks in a mest interesting way, leading up to 
the request for arial machine by the prospect City salesmen 
are enthusiastic about the book and already it has been the 
determining factor in closing a number of deals. 








Parker Dealer Help for the Christmas Trade 
The Parker Pen Company, Janesville, Wis., has prepared 
material for a display, either window or counter, that has 
as its underlying motive the urge to buy several sets of 
The display consists of a box containing 
Six set in a 


different color except the jade green numbers, of which 


pens and pencils. 


“Streamline” Parker pens and pencils, each 


there are two, and two poster cards, one for each side of 
the central display One card gives the price of one set, 
$8.75. The other card reads as follows: “$52.50 buys the 


Take six names off your Christmas list by one 
The pens and pencils shown in the display are 


whole box 
purchase.” 
in the following colors: lacquer red, lapis lazuli blue, im- 
perial mandarin yellow, flashing black and gold jade green. 

[his Christmas special is to be advertised in the Decem- 
ber 14 issue of Liberty and in 305 newspapers in all sec- 
tions of the United States on dates ranging from December 
; 19, er what 


tor $8. a, 


under headlines such as 


? 


to December ee 
75 (complete carton of six sets $52 
ee ae 

Diebold Catalogue of Commercial Line Safes 

The Diebold Safe & Lock Company, Canton, Ohio, has 
a sixteen-page special catalogue on its commer- 
The various numbers the line are 
illustrated in color against a black and white background 
showing store home. The illustrations are 
effective in that the Diebold safe stands out prominently 
in the picture and yet the background indicates how the 
safe may be used in different types of places. The cover 
of the new catalogue is quite modernistic in design. It is 
cream colored, semi-rough stock on which is printed 
illustrations. Copies of the 


Parker gives 


published 
of 


cial line of safes 


office, or 


if 
tS 


of 
interesting silhouette 
are available to dealers on request. 


SO 


Publishes Big Catalogue 


219-221 South 


some 


catalogue 


Miller-Davis Company 


The Miller-Davis Company, Fourth street, 


Minneapolis, Minn., recently published catalogue No. 11 
containing some 375 pages. The new catalogue measures 
eight by eleven inches and contains illustrations and de- 


>. — 
Sound business is founded on service—not servility.—Faultless 
Leaf Bulletin (The Stationers Loose Leaf Company). 


Loose 
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COMPLETELY 


EQUIPPED 























Blew) Do You Select 


the Products You Sell? 


For What They Do? 

Here’s a duplicator that copies 
anything typed, written or drawn, in one or more col- 
ors, from postcard size to a 9x15 sheet. No other ma- 
chine, regardless of price, can provide a finer quality 
of work. 

For Price? 
The Lettergraph sells for $35, completely 
equipped—and the cost of reproducing is only about 
25c per 1,000 copies. That’s economy! 


For Popularity? 
Thousands of businesses use the 
Lettergraph. So, too, schools, churches, clubs, ete. 
They have found it durable, trouble-free—and any boy 
or girl can operate. 


No wonder the Lettergraph is the fast seller it és. 
Write for our attractive dealer proposition. 


The HEYER DUPLICATOR CO., Ine. 


Established 1903 
945 West Jackson Blvd. Chicago, Ill. 
SUPPLIES FOR ALL DUPLICATORS 
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T his Is Colonial’s new 1077 line, 


the large demand for chairs to match 


just now being offered to meet 


in with the more moderate priced period 
suites. Note the beauty of design of the 
turned legs and arm stumps, also that the line 
s complete comprising both upholstered and 


wood seat chairs. 


This new Colonial line is tully described 
in catalog supplement along with other chairs. 
Send for it today and learn for yourself fullv 
ibout the beauty of this moderate priced line. 


It will bring vou added business. 


COLONIAL CHAIR COMPANY 


1730 to 1758 N. Maplewood Ave. 
Chicago, Ill. 





————— 
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scriptions of a wide diversified line of office furniture, equip- 
ment, stationery, machines and sundries. The 
first few pages carry illustrations of the store interior, in- 
cluding model offices, and portraits of the officers of the 
company and department At the back of the 
book is a complete index to facilitate finding any of the 


mvriad items described in the catalogue 
> 


Birthdays 


supplies, 


managers. 


George S. Parker II 
November 9, 1929, a son was born to Mr. and Mrs. Rus- 
sell C. Parker, Janesville, Wisc. The youngest Mr. Parker 
bears the of grandfather, George S. Parker, 
founder of the Parker Pen Company. Mr. Parker, Senior, 
is reported to be wearing a particularly happy smile of late. 
2 
An Office Appliances Baby 
Tuesday, November 19, 1929, there came to Mr. and 
Mrs. J. Alan Palmer of Chicago a daughter—Laura Therese 
—who weighed in on arrival at seven pounds. Mr. Palmer 
of Office Appliances for 
Palmer was a member of 


name his 


Un 


has been subscription manager 
the last Mrs. 


the staff of this Journal for several years prior to her mar- 


seven years, while 


riage. 
Warmest congratulations and 


— > 
Wood Nymph Arrives 


good wishes are offered. 


Robert Wood, of the Esterbrook Steel Pen Company, 
Camden, N. J., is the happy father of a daughter, born 
November 12 

——— - <—____ — 


Engageme nts 


Simon-Pomerantz 
has been announced of Miss Pearl J. 


The lucky man is a sales- 
388 Broadway, 


] he 
Simon to David T. Pomerantz. 
for the Jaclin 


York, N. » - 


engagement 


man Stationery Company, 
New 
ee 

Miss Ashley Engaged 

Miss Nel Ashley, treasurer of the Schooley Stationery & 
is to be married in 


father 


Printing Company, Kansas City, Mo., 


to Errett Ty'er Combs. His is pastor of 


January 


the Country Club Christian Church 
> 
Weddings 
Osgood-Reiner 
Mrs. Helen Osgood, of Dover, Del., was married Novem- 


ber 11 at Stamford, Conn., to Dr. Robert Reiner, of Reiner’s 
Rotaprint. The many Dr. Reiner has made in the 
United States and abroad wish his bride great happiness. 
Desk Man Recovers from Illness 

\. W. Leonhardt, The Acme Desk Com- 
pany, manufacturers of the Comp-stand, Cleveland, O., has 
been able to leave Lakeside hospital, but is still in a weak- 
His many friends are hoping for his speedy 


friends 





proprietor of 


ened condition 
recovery.—A. E. D 
_ 
Specialty Concern in Bankruptcy 

The Speed-O-Feeder Manufacturing Company, manufac- 
turers of an automatic envelope feeder for typewriters filed 
an involuntary schedule in bankruptcy on November 20 in 
United States District Court, Cleveland Liabilities are 
$11,525.75 and assets $638.88.—A. E. D 
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RPORATION RI 


Bock 


. 
i 





No, 2A 


Full Bound, Black Fab- 
‘No. 2A. rikoid Leather. The 
contents of No. 2 and 2A are identical 


in every respect. Only the binding 
differs. 


‘No 6 Loose Leaf. Black Fabri- 
*™* koid Leather Binding. 
Page size 9'4 x 1154 inches. Number 
of pages, 218. Slot punched. Tab 
indexed. Constructed so that capacity ee 
can almost be doubled. No. 


Goes Corporation Record Books are more than covers ana 
blank papcr. In each is provided information on every detail 
incident to organization—all of the essential books of record— 
numerous explanatory notes and suggestions—and a table of 


approved legal forms and precedents. 






‘No.2. 2. #4 Bs Bound. Hub Back. 


Genuine Russia Covers 

Cloth Sides. Page Size 

Biya itiaches Number of Pages, 210. 

‘No 9. Loose Leaf Minute Pom. 
m Arranged particularly for 


the recording of minutes or proceed- 





ings of g Conporesion Conpepasion, Commnen be Law 
Lig ee Go 
No 9 a he 
; 200. nese nf blank 


Stationers! A Corporation Record Book is an integral part 
of every Stock Certificate Sale! You are overlooking a real 
sales opportunity if you neglect to bring Goes Record Books 
to the attention of your Stock Certificate customers. There’s a 
good profit in each Record Book sale. 


Send today for illustrated brochure which describes in detail the distinct features of Goes Corporation Record Books. 


49 West Gist Street 





FRANCE 


ReALAAL bese 


Goes Lithographing Company 
0, Illinois 





USES 


3 


Fai. he 


pe ADD 4 y, 





WORLDS 
QUALITY 
STANDARD 
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ROBARCO 
VERTICAL FILE FOLDERS 


STOCK FOLDERS—Four different qualities, in weights 
ranging from light to extra heavy—sufficient variety to 
meet all filing requirements. Straight cut, or tab cut one 
position or any arrangement of positions. 

SPECIAL FOLDERS—Special sizes, special tab-cuts, 


printed folders, cloth-reinforced folders. Send us your 








specifications. 
BUILD UP YOUR FOLDER BUSINESS 
New Price List F-829 


and set of samples showing all qualities and weights 
are now ready. 


May We Send Them To You? 


ROCKWELL-BARNES COMPANY 


1511 West 38th Street Chicago, Illinois 
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Remanufactured B MIDE BD wo © D § 


_ construction which makes possible the splendid performance of 
the Underwood Typewriter (world’s typewriter championship 
recently won for the 24th consecutive time) is the basis for 
the high success of Mastergrade Underwoods. A re- 
building plant fully equipped and organization 
keenly alert to the dealers’ needs combine to 
serve typewriter dealers in a more capable 
and effective way. All other makes 
and models always available. Cur- 
rent price-list-awaits your 
request. 










THE 
WHOLESALE 
TYPEWRITER | 
COMPANY | 


Cable Address--Saletype, N. Y. 
| 428-430 Broadway New York, N.Y. | 
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(In Other Lands—Continued from page 39.) 
Increasing Sales of Portables in Germany 

One of the best known makes of portable typewriters 
of American origin is the Remington portable, which is 
extensively sold in Germany. This is due to the strong 
sales organization put forward by the Remington Schreib- 
maschinen G. m. b. H. The Remington portable may be 
seen in hundreds of typewriter stores and stationery houses. 
Other American portables which exhibit commendable 
activity in Germany are the Corona, Underwood and Royal, 
the last named having but recently been introduced into 
Germany, and having developed rapidly in favor. The 
Remington was able to keep its organization in Germany 
throughout the war, and at the termination of the conflict 
the new Remington Schreibmaschinen G. m. b. H. started 
at once with a working organization. However, those com- 
panies which came in later to renew connections with the 
German market are giving a good account of themselves. 
The portables have only captured the market since 1925 on 
the larger scale. 

In the meantime German portables have been put on the 
market in considerable numbers. The first German portable 
typewriter, the “Senta portable,” manufactured by Frister 
& Rossmann, A. G., Berlin, has disappeared from the mar- 
ket. The firm of Frister & Rossmann, A. G. Berlin, in 
1910 was the sole agent for the Royal typewriter. The 
Frister & Rossmann A. G. has decided to wind up its 
business. The manufacturers of the Ideal typewriter, 
Aktiengesellschaft vorm. Seidel & Naumann, Dresden, put 
the “Erica” portable typewriter on the market. It is said 
that the “Erica” has met with the best sales of any of the 
The “Erica” portable is sold abroad 
as the “Bijou” portable. Another German portable is the 
“Adler-portable.” The Adler portable as well as the Adler 
standard typewriter is a special German type of great 
estimation with all using this kind of typewriter. Its prin- 
cipal features are sturdy construction and rigid alignment. 
The Adler portable has a very pleasant appearance on 
account of the principles of construction which are similar 
to those of the Remington Noiseless. It has not the full 
square form such as typewriters in general have, but a 
kind of a segment of a circle, as the keyboard is laid out in 
the periphery and the type bars strike the center point. 


German portables. 


The Adler Company has a very good sales organization 
all over Germany and to some extent abroad. 

Worth mentioning is the “Mignon” typewriter, manufac- 
tured by the A. E. G. Electrical Company. This is also a 
kind of portable typewriter with a type founded steel 
cylinder having several rows of types on its cylinder. It is 
said that more than 300,000 Mignon typewriters have been 
sold since it appeared on the market. For some time a 
French manufacturer has copied the Mignon typewriter, 
selling it under the name of “Heddy.” Another German 
portable typewriter is the “Orga” typewriter, manufactured 
by Bing-Werke, Nurnberg. This concern was first the 
manufacturer of a children’s typewriter for play purposes. 
A portable typewriter was developed, and also a standard 
typewriter brought on the market. The German “Frolio” 
typewriter is also a kind of a portable typewriter and some 
years ago, i. e., before better class portables appeared Frolio 
typewriters were sold in big quantities. One of the oldest 
and best known German portable typewriters is the 
“Picolo” portable, manufactured by Messrs. Clemens Muller 
Aktiengesellschaft, Dresden-N. who is also the manufac- 
turer of the standard typewriter “Urania.” 

Still another German portable typewriter is the “Rofa” 
typewriter. The Rofa portable is something like the ancient 
Barlock construction. “Diamant” typewriter, manufactured 
by the Diamant Schreibmaschinen G. m. b. H., Frankfurt, 
a. M., is another German portable. This make and the 
“Merz” typewriter, which is one of the latest German con- 
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When you sell SILVERGLO you make a 
lasting friend of your customer—he will 
talk about it to his friends, for you have 
given him eye-insurance and complete eye 
comfort. 





No. 201 


Silverglo Lamps, Inc. 
300 E. Federal St. Baltimore, Md. 
“The Modern Genii of the Lamp” 


(No replacement of glass lenses or other breakable 
parts required. All parts approved by Underwriters’ 
Laboratories). 
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structions in typewriters are of a type to be put between a 


y DA SSFER f aM standard typewriter and a low priced portable. But there 


are still three other German portable typewriters of well 


known reputation. These are the “Triumph” portable, the 
“Stoewer” portable and the “Torpedo” portable. The Tor- 
pedo typewriters are sold in the United Kingdom under the 
name of Mead typewriters. 


Having a look over this competition, anybody will under- 


STEEL stand, that this means struggle for business. Some other 





COLLAPSIBLE manufacturers started to reap the harvest of the typewriter 
TRANSFER business, but some of them were left behind and never 
AND found the way to develop satisfactory sales. This reminds 





DOCUMENT one of the time between 1874 and 1890 when in the United 
A 


‘ States many inventors were attempting to develop new 
CASES typewriter constructions. Time tested the inventions, and 
many were left behind. There is no doubt that sales in 
portables have increased immensely in Germany. This may 
be judged by counting the different manufacturers of Ger- 
man portables. The campaign for the use of portables in 
the schools has not yet commenced. This movement will 








Ship Knocked Down— 
Easily Set-Up 


GIVE MORE 
SATISFACTION 


will withstand 
dampness-- 
vermin proof 
outlast paper 
most economical 


LARGER SALES 

SATISFIED 

CUSTOMERS $ su 
ceeded F. Gavilan & Company, Ponce, as representative in 


STEADY REPEAT BUSINESS WITH | Vorto Rico 
OUR LINE OF Poland distribution has been strengthened by the ap- 
g é gan pointment of two new dealers: Mr. Ludwig Aksman, Kra- 
kow, handling the southern part of the country; and Mr. 
5 LAN SFER Wilhelm Schwartz in Warsaw, the capital ' 
TCASES Mr. J. Hirschler, who has been sales manager for an 
i) office appliance company of Budapest, has been appointed 
EQUIPPED WITH THE 
SIMPLEST BUILT-UP 
FEATURE ON THE 
MARKEY. 


come, and when it does, Germany will become one of the 

world’s greatest markets for portable machines.—E. R. B 
> — 

Additions and Changes in Protectograph Export 


The export department of The Todd Company, Rochester, 





N. Y., reports recent changes and additions in its repre- 


sentation abroad. 


Sr. Enrique Gutierrez, Havana, Cuba, has succeeded 


Gomez De Garay Company, as Todd representative in 
Cuba 


Sr. Carlos J. Lavergne, San Juan, Porto Rico, has suc- 










“Protectograph” dealer in Hungary. 

The distribution of Todd machines in the islands of 

Curacao, Bonaire and Aruba has been placed with The 

West India Mercantile Company, Ltd., Willemstad, Curacao 
pe 


Stationers Association of New Orleans 
The Stationers Association of New Orleans held a meet- 
ing and dinner on Tuesday evening, November 12, at Ar- 
naud’s restaurant, New Orleans, La. 
Reports by various committees were read and approved. 
The main topic of the evening was Group Buying and 


ONE OF OUR 


after considerable discussion the committee was discharged 





CUSTOMERS 35) 
d xe because the idea could not be put over without a one hun- 
WRITES: dred per cent vote in favor. The plan will be carried on by 


the group who wish it, but not as an association matter 


“These transfer 
eases have a nicer 
finish than competi- 
tive cases, make a 
better appearance 
when stacked and 
the mechanical 
action of the 
drawer is good.” 


The annual meeting, and election of officers will be held 


on December 10 
—— 


Miller Desk & Safe Company to Open New Store 
Tuesday, December 3, the Miller Desk & Safe Com- 
pany, from 3:00 P. M. to midnight, will celebrate the com- 
pletion of the new addition to the two Miller stores, link- 
ing them together. 
The Miller Desk & Safe Company's establishment, with 
the new addition, extends from 211 to 223 West Second 


WRITE TODAY FOR COMPLETE CATALOG | street, Los Angeles, Calif. 
Quite an elaborate program will be put on for the enter- 


Ab a y i rr COMDAN . | tainment of guests, including inspection of the new addition, 


INCORPORATED suite displays, etc., moving pictures, prize contest, dancing 
401 East 23rd St., New York, N. Y. and a window show entitled, “His New Stenographer.” 
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Again! 


THE NECESSITY 
For TRAINING 
RETAIL 
SALESPEOPLE 
Is EMPHASIZED! 





A \ T Montreal, the National Stationers Convention again stressed 
the need for training retail salespeople. 


© . ec . . . %> 
Again, therefore, we call attention to our course, “How to Sell Filing Supplies”—a 
simple, understandable booklet of 12 chapters, written especially to meet the need expressed 
in conventions and elsewhere. 


HOW TO CONDUCT THIS TRAINING 


We have learned that you can’t hand this material over to salespeople and expect them 
to study it at home. Hardly one out of ten will do it. In fact, only 10% of those who 
buy and pay for any correspondence courses ever finish them. 

The answer is—STORE SALES MEETINGS. And that’s where you can use our 
course “How to Sell Filing Supplies”. One chapter for each meeting provides material for 
twelve good meetings. 

To dealers handling Oxford Filing Supplies, we offer these courses FREE as a part of 
our service. For further information, write 


OXFORD FILING SUPPLY COMPANY, 500 Driggs Ave., Brooklyn, N. Y. 
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There’s a steady demand 
for Royal Folding Chairs 


Every office should have from four to fifty Royal 
folding chairs in the store room for emergency. 





Directors’ meetings, Sales meetings, Salesmen’s 
instructions, etc., all make necessary additional 
chairs. 


There is also the steady business to be obtained 
in large quantities from Schools, Colleges, Clubs, 


Lodges and Athletic fields. 











Also manu- 
facturers 
of School 
ae 
Let us send you a sample chair today so that you —— 
can get some good business tomorrow. chaire and 


ROYAL METAL MFG. CO. 


Metal Furniture Since '97 


1135 S. Michigan Blvd. CHICAGO 





Seat may be up- 
holstered, wood- 
slat, veneer or 
saddle shaped 
metal as shown 
above. 


A ten-year guar- 
antee. Com fort- 
able, fold-flat. 
Stack compactly. 
Low in price. 













i. 








that get the 


business and 
hold it 


/ 


HE stationer who carries a full line 

of these pads will never need to worry 

about satisfying his customers. These 

convenient forms embrace every standard 

ae © & = ; item from the small scratch pad to the 

a a sn specially ruled forms for accountants, 

ise 21 # , “p banks, offices, professional men, corpora- 

tions, etc. These pads are money mak- 

ers because they are in demand every day 
throughout the year. 


See details in our Blank Book 
Catalog No. 47, or write for 
descriptive circular. 


IN 
FORMS 
TO SUIT 







REQUIREMENT 
BOORUM & PEASE COMPANY 


P. O. BOX 272, City Hall Station, New York City 


New York City Brooklyn, N. Y. Boston, Mass. St. Louis, Mo. Chicago, Ill. 

349 Broadway 84 Hudson Avenue 29 Otis Street 212-214 So. 7th St. 500-532 So. Throop St. 
at Harrison 

ha 
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As pioneer desk makers of Jasper, We are large enough to serve you and the 
Indiana, we can offer you the service we offer will meet the most exacting 
best in high quality desks, time requirements. Our customers are the judges 
tried and quality tested for fifty- and they have been satisfied. The Jasper 








two years. Chair line is the outstanding line. 

THE JASPER DESK CO. and JASPER CHAIR CO, | 

Desks and chairs can be purchased from us in pool cars at carload discounts, lower freight rates and 4 SPER CHAIp 

the assurance that goods arrive in frst class condition, without damage. We solicit your inquiries. “SP - Po \ 
JASPER - INDIANA ( Lae" | 


JOHN W. MESSIMORE, Chicago Representative, telephone Longbeach 4821, 1467 Catalpa Avenue 
CHICAGO, ILL. 
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The Line of Lowest Ultimate Cost 












































An authority on the subject says--- 


“Science in purchasing is the ability to dif- 
ferentiate between initial and ultimate cost.” 





Science in Carbon Paper and Inked Ribbon making is the ability to pro- 
duce with perfect accuracy a range of qualities to uniformly give the 
exact results desired with all kinds of machines and writing paper. 


“The Line of Lowest Ultimate Cost’’ meets the requirements of each 
Science. You cannot know what it will do for you until you investigate. 
Without any obligation on your part, we will be glad to send you 
samples for any requirements you describe. 


NEIDICH PROCESS COMPANY 


Manufacturers 


Burlington, N. J., U.S. A. 
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Expansion via the Balcony 
retailer is in the 


Where the office heart of 


a big business center of his town, where front footage runs 


equipment 


well up into money, and a meagre width to his facade costs 
him plenty, with no prospect at all of taking over any 
adjoining space, if any were not occupied by the thriving 
merchants which hem him in, then the question of expan- 
How to take care of his 


growing volume of business, how to provide display room 


sion becomes a major problem. 


for his augmenting stock, put in new lines, open new de- 
partments, as well as house his growing office force and 
administrative headquarters, absorbs his shrewd and ear- 
nest attention. 

Some of the northwest office appliance houses are solv- 
ing problems in expansion via new mezzanines and bal- 
conies, porticoes and galleries to house new departments, 
new lines of merchandise, or simply to take the office staff 
off the main floor, and provide suitable working quarters 
for them “upstairs,” and allow the stock expansion to 
take place on the main floor 

A balcony, for example, was recently added to the Hel- 
wig-Chapman Company's store at Portland, Ore., in order 
to take care of the new line of office desks and furniture 
which is being handled and attractively displayed. 

In Seattle, Wash., to mention a most recent expansion, 
the Lovejoy sup- 
plies, in the center of the 
Seattle, where space is at a premium, also erected a mezza- 
nine to take care of the expansion of their business. 

Where high, the 
mezzanine floor may be 
In many instances they are built in the rear end of the 


Company, dealing in office 


and 


Stationery 


office financial district of 


ceilings of stores are addition of a 


the means of normal expansion 


store, and may have ornamental balustrates which render 


them distinctive and add to the showiness of the mer- 
chandise displayed 

In some instances, the balcony may save a removal from 
a well established and advantageous location, in order to 
secure larger quarters, answer all the purposes of 
enlarged space and accommodations for the benefit of the 
proprietor, no less than the customers.—C. M. L 


Ee 
Booklet on Shipping Room Equipment 


The Diagraph Stencil Machine Corporation, St 
Mo., has published a little booklet on shipping room equip 
ment and supplies called “Shipper’s Handy Helper.” 

In the booklet is much information of value to shippers 
For instance, the French, German Portu 
guese equivalent of phrases and words frequently used to 
mark the outside of boxes that are to be shipped are given. 
for length, mass 


and 


Louis, 


Spanish, and 


also metric conversion tables 


Many pertinent suggestions for export ship- 


There are 
and capacity. 
ping are made as well as diagrammatic instructions for 
tape sealing cartons. The booklet contains illustrations and 
descriptions of stencils, stencil machines, ink, ink brushes, 
sealing paper machines, label pasters and all other kinds 
of devices and equipment used in the shipping room. A 
handy index on the last page inside the back cover pro- 
vides an easy means of finding information on any par 
ticular phase of shipping work. Copies are free to dealers 
on request 
——— 
Atlanta City Fathers Practice Economy 

Visions of $100,000 worth of furniture for the new Atlanta 
city hall, to be purchased from local office equipment firms, 
were rudely dispelled recently, when, after completing a 
$1,000,000 city hall building the council was suddenly 
stricken with economy and decided to use the old furniture 
in the new building. As soon as rentals begin to come in 
from the old city hall site, however, it is expected that the 
new furniture will be purchased.—J. H. R. 


179 


NO=RING 


NOTE BOOKS 





LOOSELEAF 


.. + but they have no rings 





Can Be Used Everywhere ....That’s Why 
They Sell to Everyone 


EST POCKETS, coat pockets, brief cases, desks, 
are just four of the many places where lack of room 
prevents people who would use a loose-leaf book 
from doing so because the rings of the ordinary 
lcosesle if book make it inconveniently bulky. To such 
people you can now offer NO-RING, a loose-leaf notebook 
as perfectly adapted to their purpose as if made to order 
for them 
A No-Ring Loose-Leaf Notebook is as slim, trim and 
flexible as a fine bound book. The standard-sized filler is 
held in place by a spring brass tube that slides on and off 
on a brass tack. Soft Keratol covers. Hammermill Bond 
filler. Customers buy quickly when they realize that here 
at last is a loose-leaf notebook without ri ;—rings that 
add bulk, tear sheets, cause lost notes. "Spesionar book 
sent on request. Use coupon below. 


| Neva-Clog Products, Inc., 636 Water St., 


Bridgeport, Conn., Dept. OA-12-29 


Gentlemen:—Without obligation, kindly send a No-Ring Loose- 
Leaf Notebook together with prices and discounts 
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MODERN 
BUSINESS 
DEMANDS 





Model No. 5 —_ : 
Capacity 100 Frozen Staples — $5.00 


Temporary Fastening — 
7 
















used as a pin—staple each 
is easily removed. _— 
Tem- 
on a porary 
or per- 
manent 


Permanent fastening. 
Fastening — 


the staple 
binds close 
to material 
and stays 
put. 


=e 
Uses 1/4” staples. 


“Babe” Model 


In 5 Colors 


Smallest stapling device 


$3.00 


each on the market—combines 
the utility and service- 
Last ability of the larger ma- 
$3.50 chines with style and ap- 
west of pearance demanded by 
the modern trend. 
Missis- 








ot Capacity 
100 “Babe” Staples 
There is a SPEED FASTENER designed for every 
stapling purpose. They are accurate, dependable, 
easy of operation — and 


Perpetually Guaranteed 





Write for literature 


PARROT SPEED FASTENER 
CORPORATION 
388 Broadway NEW YORK CITY 
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Kansas Book Dealers to Meet in February 

The fourteenth annual meeting of the Kansas Book 
Dealers Association will be held in the roof garden of the 
Hotel Kansas at Topeka on February 17 and 18 next. The 
Topeka convention committee consists of Charles L. 
Mitchell, John A. Crow, T. L. Pattison, Ralph Moore and 
H. H. Blair, who are planning to make this the largest and 
best convention the association has ever held. 

The organization is holding its own in membership, and 
in the last year has experimented profitably with group buy- 
ing. The association’s last purchase was of 300 gross of a 
well known lead pencil and ten gross of high-grade playing 
cards. The association has discovered that imprinting the 
organization’s emblem is acceptable on tablets and note 
books, but that in pencils and playing cards it is better to 
use the well known brands. 

All correspondence should be addressed to Phil M. An- 
derson, President, Newton, Kansas. All display matter 
should be sent to Phil Anderson, care of Crane & Com- 
pany, Topeka, Kansas, marked “For convention.” 

SE — 
Seattle Typewriter Dealers Active 

The Seattle Typewriter Dealers’ Association is said to 
be clearing a great deal of valuable information through its 
weekly meetings. A system has been worked out whereby 
the association hopes to check up the typewriters in pawn- 
shops. Information was furnished by J. P. Ward, Sr., pres- 
ident of the National Typewriter Dealers’ Association, who 
complimented the Seattle Association on its activities and 
expressed appreciation of the work the association is 
doing.—J. C. J. M. 

a 
Mid-West Travelers Appoint Committees 

At a meeting of the officers of the Mid-West Travelers 
Club held earlier this fall in the Congress Hotel, Chicago, 
the following appointments were made: 

Chairman, Executive Committee, Karl Kiesel; Entertain- 
ment Committee, R. C. Moore, chairman; Charles Consa- 
dine, Pete McLaughlin, Morris Sherman and Roy Kline. 

— 
Boardwalk Exhibit Emphasizes Pyralin Pens and 
Pencils 

A display of pens, pencils and desk sets made of Pyralin 
was one of the principal features at the Du Pont products 
exhibit on the Boardwalk at Atlantic City early last month. 
The articles shown were manufactured by the Wahl Com- 
pany of Chicago. One of the large Boardwalk windows 
was devoted to the exhibition, which included not only the 
regular line of pens and mechanical pencils, but also novelty 
desk sets combining the usual features with desk lamp, 
clock or statuettes on marble bases. A large assortment 
of colors was featured including jade, black, black and 
pearl, red, blue and mottled bronze-green. The window 
presented an unusual arrangement and attracted a great 
deal of attention from visitors. It was designed to repre- 
sent a garden scene, using the various writing devices to 
carry out the decorative scheme wherever possible. A 
single pen desk set formed the top of the sun dial. Pens 
and pencils arranged to give the impression of blocks were 
displayed on the surfaces of two pillars, which formed the 
abutments of a garden wall. On top of the wall and 
pillars, desk sets were arranged to complete the effect of 
a garden wall, while the word “Eversharp” in electric lights 
continued the suggestion. 

— 
Foxcroft Joins L. C. Smith Chicago Office 

Geo. A. Foxcroft, who was for several years connected 
with the vice president’s office of the Chicago Burlington 
& Quincy Railroad, has been appointed office manager of 
the Chicago office of L. C. Smith & Corona Typewriters, 


Inc 
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the old eye-sore---the office wash 
basin---becomes a thing of beauty in 


the new BASINOLA 


Attractively finished in grained mahogany, walnut, 
grained oak, or olive green, the BASINOLA transforms 
the unsightly sink or basin, cabinet, towel rack, etc., into 
a beautiful piece of office furniture in complete harmony 
with the remainder of the office installation. 


Fits any standard plumbing installation. Installed in a 
second. Just push it in position against the wall. 


Lifting the top reveals a complete and handy toilet 
equipment, shelf, mirror and so forth, always ready for 
use. The cupboard below provides space for clean and 
soiled towels. Made of pressed sheet steel, the BASI- 
NOLA will last a lifetime. 


Progressive and enterprising office outfitters will recog- 
nize in this first announcement of the BASINOLA an 
opportunity. Be the first to introduce it in your terri- 
tory. Send for information, prices and discounts. 


AUTO-OVEN, Inc. 


OPEN—Complete toilet eauip- 122 East 42nd Street New York, N. Y. CLOSED—A piece of turniture to 


nent instantly ready for us¢ 
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Ceseceo 
LOOSE LEAF EQUIPMENT 


Because of the extensive assortment of Visible Record Books—one for the larger 
Forms and Binders, all representing the and one for the smaller units. 

very latest in Accounting practice, no 

other manufacturer offers the dealer as We are seeking connections with AC- 
great an opportunity for increasing his TIVE DEALERS in territory still open. 
Loose Leaf Sales. In addition to the To such will be offered exclusive agencies 
standard devices there are two lines of and the full benefit of dealer co-operation. 


THE C. E. SHEPPARD CO. 


271 Van Alst Ave., Long Island City, N. Y. 
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Vault Omnibus and Filing Cabinet 
A Splendid General Utility Outfit 





——S This sturdily constructed omnibus is designed to meet the 
requirements of the average medium size bank. 














The cabinet is built as a solid unit instead of the ordinary 
sectional construction, which is not desirable in equipment that 
is moved daily, in and out of the vault. 


Roller shelves are provided for storage of large books, and 
filing drawers for ledger sheets or correspondence, signature 
cards, Christmas savings cards, cancelled checks, and docu- 
ments. Any desired arrangement can be provided. 


Ball-bearing wheels with heavy rubber tires, and full depth 
handles on each end, make it easy to move this outfit in and 
out of the vault, or to any position on the floor. 


The permanent finish of olive green lacquer, or wood grain 
finish in oak, walnut, or mahogany, makes this a very attrac- 
tive piece of furniture for the bank. 

OMNIBUS EQUIPMENT BUILT TO ORDER 

TO MEET ANY REQUIREMENTS 


Office Equipment Dealers are invited to write 
for our Steel Furniture Catalog No. 476-A. 


LEFEBURE CORPORATION 


Manufacturers 


Cedar Rapids, lowa, U. S. A. 
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Did you notice our Servibus Ad in November Office Appliances? 














i k My 
* EDCO DESKS—Oak for permanence i‘ 
mn ib 
y, 4 
My i! 
i! i 
4 «! 
“! \ 
i! i 
My i 
! i! 
‘! \! 
i! \! 
i! i! 
\! i! 
v i! 
i! i! 
‘ i! 
\ i! 
\ i! 
i i 
i MY 
i! Recent refinements in design and finish have i! 
i brought new standards of value into our quar- i! 
“ tered oak models. lhe exacting selection Of where there are many employees. They are yn 
\. woods and careful, skilled workmanship have priced to allow a substantial margin and a \). 
i! added a rigidity and sturdiness of construction resale price low enough to build a good vol- i! 
i! aoae ome rs the greatest resistance to time and = yme of desk business. Several new designs Nt 
¥ hard service in oak are shown in our new catalog. Let us \). 
(! Oak desks stand the abuse of a general office send you a copy. i! 
, . ° ° nv 
*; Evansville Desk Company . Evansville, Indiana § 
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Majestic Mills Paper Company Takes Valuable 
Agency 

[The Majestic Mills Paper Company, Inc., 462-464 
Broome street, New York, N. Y., have recently been ap- 
pointed agents for the International Paper Company’s 
Adirondack bond, Adirondack ledger and Clearlake bond 
and Clearlake ledgers. The Majestic Mills Paper Company 
has already put in a large stock of these items. 

[The company has also been appointed agent for the 
complete line of Ticonderoga Pulp & Paper Company and 
will carry in stock that company’s egg shell, laid and special 
magazine paper. It is also in position to take orders for 
any other lines manufactured by the Ticonderoga organi- 
zation. 

The Majestic Mills Paper Company is also agent for 
the Peninsular Paper Company on publishers’ covers. They 
have also taken on two additional lines of cover papers 
from the American Writing Paper Company. 

The Majestic organization has at the present time a 
new and elaborate catalogue and price list in preparation, 
this to be ready for distribution by January 1. They 
also have in preparation about forty-five different samples 
of Saratoga book papers in several colors. The company 
has abandoned its old policy of dealing in specials or job 
lots. They are definitely committed to the development of 
standard brands and mill lines 

The foregoing information should be of interest to east- 
ern stationers who feature printing as part of their activities. 

ouieaeiiiidinidiae 
Prosperity in Atlanta 

[he stationery and office appliance business in Atlanta 
has suffered little, if any, from the recent break in the 
New York stock market 

On the other hand, business is normal and, with some 
$14,000,000 worth of building in sight for the first of 1930, 
stationers and office outfitters are looking forward to an 
excellent year for 1930 

Among the buildings which will be constructed, and on 
which work has already been started or will start the first 
of the year, are the $10,000,000 Dinkler Hotel building: 
the $2,500,000 office and loft building to be constructed 
on the site of the old city hall; the new $1,000,000 office 
building to be erected at “Five Points” by the Healey inter- 
ests: the $750,000 addition to the First National Bank 
building, and the $350,000 Pryor street building. 

All of these will require a considerable amount of office 
equipment and, as they are filled, will mean increased 
business for office outfitters and stationers. 

Hence, local stationers are not worried over the break 
in the market. They believe business will continue as 
usual and that the coming year will see much new business 
brought to Atlanta and its surrounding suburban cities.— 
}. &. 8 

- -_  — 
Initial Issue of “Kirtland’s Klippings” 

The G. D. Kirtland Company, commercial stationer at 
Syracuse, N. Y., recently published the first issue of “Kirt- 
land’s Klippings,” the company’s house organ. The maga- 
zine is a breezy little affair, well printed and designed, con- 
taining a nice balance of advertising matter and editorial 
text. Other commercial stationery dealers publishing house 
organs are invited to correspond with the G. D. Kirtland 
Company for the purpose of arranging exchange of pub- 


lications 


a 
Dickinson & Company Buys S. A. Paper Products 

The assets of the S. A. Paper Products, Ltd., have been 
purchased by John Dickinson & Company (Africa), Ltd., 
Johannesburg, South Africa. S. A. Paper Products, Ltd., 
was established several years ago as manufacturing sta- 
tioners, but did not prosper. 
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Christmas 
Suggestions— 


the New 


FOX 


LEATHER 
DESK SETS 













Executive 
Phone Book 
Cover—Green 
or Brown Veal 
Top Grain Cow- 
hide cover, embossed in con- 
trasting colors. Specify bind- 
ing edge, width and thickness. 


Executive Desk Portfolio—A convenient 
desk file for correspondence and similar 
detail. Has five index tabs and six ' 
pockets reinforced, expansion back. Green or Brown Veal Top Grain 
Cowhide cover, embossed in contrasting colors. Size: 124%"x10%”. 





Executive Desk Pad—Green or Brown Veal Top Grain 
Cowhide all leather base with felt bottom. The 3” padded 
ends are attractively embossed in a conservative design 
in contrasting colors. Sizes: 1244”x1944”"—12\44"x24™%” 

20x34” —2414 "x38". 


Executive Humidor — 
Covered with Green or 
Brown Veal Top Grain 
Cowhide embossed in 
contrasting colors. 
Equipped with lock and 
a removable metal 
moistener. Cedar lined. 
Inside dimensions: 
6%"x10%"x3”" deep. 

























Executive Waste Basket—Wood 
veneer basket covered with 
Green or Brown Veal Top Grain 
Cowhide. Embossed in con- 
trasting colors. Removable 
metal container. Height 15%”. 





Executive Desk 
Tray —A_ leather 
covered wood tray 
bound, inside and 
out, with Green 
or Brown Veal 
Top Grain Cow- 
hide. Cover em- 
bossed in contrast- 
ing colors. Size: 
9%" x 14%”"x 2” 
deep. Send for NEW CATALOG 


GEO. E. FOX & CO. 


325 W. Ohio St. Chicago, I1l. 
A. H. Denny, Inc., 356 poosdwar. New York 
Eastern Wholesale Distributor 
Western Wholesale Stationers, Litd., 228 8S. Los Angeles St. 
Los Angeles, Cal., Pacific Coast Distributor 
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Filling up the stockings 
is easy for the 
BARR 


dealer 








The latest addition to the Barr line of qual- 
ity typewriters, the Special at $50.00, is only 


another evidence of the money making 


O53) 4 — 


opportunities open for the Barr Dealer. 
Are you one of the happy, prosperous 


ones¢ lf not, write us today for details. 





with Xmas Greetings 
from 


BARR-MORSE 
CORPORATION 
209 Barr Building 
ITHACA 

NEW YORK 
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Carlisle and Upham to Merge 

A. Carlisle & Company, which occupies the entire five- 
story building at 251 Bush street, San Francisco, announces 
a merger and removal. Established in 1878, A. Carlisle & 
Company succeeded to the business of Brittain & Rey, 
established in 1858. This took place in 1916. 

A merger with Isaac Upham & Company, one of the long 
established stationery and paper houses of San Francisco, 
will take place upon occupying the new location which 
will be known as 135 Post street. This was formerly occu- 
pied by O’Connor, Moffat & Company. The six-story 
building has been leased for a period of twenty years. 
Aggregate rentals to be paid by the new tenants will 
amount to $1,500,000 over the period of the lease. Exten- 
sive remodeling plans have been formulated and work has 
already commenced in order to prepare the building for 
occupancy by January 1, 1930, and to fit it for operating 
presses, etc. 

The extensive business of A. Carlisle & Company com- 
prises stationery, leather goods, blank books, filing devices, 
printing, engraving, ruling, letter-headings and steel die 
embossing. A feature of the business in the new location 
will be that all these activities will be conducted entirely 
under one roof. 

In furniture, filing, etc., A. Carlisle & Company carries 
the entire Van Dorn line of metal furniture. The com- 
pany is distributors over northern California for the Ox- 
ford filing supply line, including the Oxford “Speed” index. 
The company manufactures and distributes the “Rivet 
Lock” binder and Cowery’s legal forms. The Oxford line 
is sold to stationers throughout northern and central Cal- 
ifornia. 

B. N. Carlisle, president of the company, stated a few 
days ago that when completed, the new building will be 
about the best equipped and most modern stationery, print- 
ing, engraving, office supply and office furniture establish- 
ment in the west. The firm is well known to the station- 
ery users of California through “Stationery Suggestions,” 
the house magazine, prepared and edited by Arthur Har- 
grave, director of publicity for A. Carlisle & Company, 
whose slogan is “Stationers Who Are Not Stationary.” 

— 
“Y and E” Men Step Up 

Current awards in the 100 Per Cent Plus club of the 
Yawman and Erbe Manufacturing Company have been 
reported from Rochester. 

R. L. Brown, of the Detroit branch, has received the 
fine watch presented by the club. Norbert Wattel, Roches- 
ter, earned the diamond pin in his third quota period. H. N. 
Babcock, Detroit, received the diamond pin in his second 
quota period. S. R. Hawxhurst, New York, received his 
diamond pin. 

Plain pins were awarded to R. C. Dean, New York, and 
I. R. Cornish, traveler. 

a 
Furniture Man Recovers from Long Illness 

H. C. Schwartje of the Metropolitan Furniture Service, 
New York City, is just recovering from a long and serious 
illness. Although he is still confined to his home he has 
succeeded in besting the very serious attack of appendi- 
citis, which unfortunately turned into peritonitis. 

All Mr. Schwartzje’s friends will rejoice in the fact that 


he is now on the road to recovery 


Ea 
Royal Dealer Aids Searching Party 

George Buell, a dealer for the Royal Typewriter Com- 
pany, Inc., at Halifax, N. S., performed a humanitarium 
service when a five-year old girl of his city had strayed 
away from home. His two Newfoundland dogs were dis- 
patched to aid in the search, and were instrumental in 
restoring the child to her parents. 
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To the buying appeal of your store— 
ADD this note of finer Quality 


Certain stores attract buyers by an air 
of quality that creates “‘the urgeto buy.” 
They make no price appeal, but sell 
quality goods at fair price and fair profit. 
Build that atmosphere into your store. Ser- 
vice Steel display and storage units express 
quality throughout. Customers and clerks 
respond to their up-to-the-minute style and 
efficiency. 

Right at your door there’s a big market for 
these profitable units. 


Combination Display Case 
and Storage Counter 
A leader in looks and performance. Overall 
size, 72” long, 42” high, 24” deep. Smooth 
bronze bound linoleum top. Display section 
in front has sliding doors, mirror sides and 
back, two 6” plate glass shelves adjustable 1” 
on centers. Salesman’s side has shelves for 
storage. 


Trade SERVES Mark | an “a 
SERVICE STEEL PRODUCTS CORPORATION 


Pioneers in De Luxe Steel Store Equipment 


912-18 W. NORTH AVENUE, CHICAGO, ILLINOIS 























Attention, Dealers: 


“Storms” Carbonized Rolls for Underwood Book- 
keeping Machines have been standard quality for years. 


The time is ripe for active solicitation of this business. 


We will supply samples for consumer's test. 








“Stormbest” Rolls for Elliott-Fisher Machines will 
give satisfaction where other rolls fail. Made of paper 
tough enough to withstand type-cutting tendency, these 
rolls give maximum service. Solve your Elliott-Fisher 
problems with ‘‘Stormbest’’ Rolls. Write for samples 
and convince yourselves. 


H. M. STORMS COMPANY 


eye (THE COMPLETE LINE) 
de ly Carbon Papers Typewriter Ribbons 


R L 
Corns ererN’ 561 GRAND AVE. BROOKLYN, N. Y., U.S.A. 


TRACE MARK 
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BUSHNELL ENVELOPES 


Are always MADE OF HEMP ROPE 


Time, competition, “big jobs’”—have no effect whatever on our estab- 
lished policy of maintaining a quality formula — a formula that calls 
for an all hemp rope fibre paper trademarked “Paperoid.”’ 


While BUSHNELL ENVELOPES are the most advertised in their field, 
their demand and ready acceptance by the public has resulted from 
consumer usage. They are known to WEAR — without exception. 


This is transfer time. Stock up. 


ALVAH BUSHNELL COMPANY 
13th and Wood Sts. PHILADELPHIA 























A-PROFIT-BUILDER 


THE NEW AURORA “700” LINE 
A Super Transfer Case 


Che latest features embodied in this “700 Line’”—the Super 
Transfer case, will quickly recommend themselves to 

your customers. Notice these points in 
particular—Exclusive stacking fea- 
tures. No legs necessary—com- 
pletely inclosed, dust proof con- 
struction—greater filing capacity 
(2634” depth)—roller drawer ac- 
tion (9/16" rollers)—various draw- 


er arrangements, cover every type 





of filing need. 





To dealers, Aurora “700 Line” offers a business builder in modern office 
equipment. 
CR 
“> rN Send for full details and prices. 
ay 
amr _ 
» ¥\— AURORA METAL CABINET WORKS 


2 
AURORA ILL. USA AURORA, ILLINOIS 
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Rose Takes Polar Manufacturing Company Line 
Effective the New York office of the Polar 
Manufacturing Philadelphia will be at 320 


Broadway, Room 422, Rose, who for a 


December 1 
Company of 
in charge of R. E. 
number of years has been in the commercial furniture busi 
ness. He is well known through his past associations and 
his many friends will be interested in his change from the 
retail to the wholesale business 


For nineteen vears Mr. Rose was the New York manager 


for the Yawman and Erbe Manufacturing Company, and 
during that period was instrumental in the building of a 
successful sales organization At the termination of his 














R. E. ROSE W. L 


FERRIS 


association with Yawman and Erbe, he become vice-presi- 
dent of Cobb-Macey-Dohme in New York. He remained 
in this capacity for a period of six and a half years. He 
has but recently concluded nearly two years’ contact with 
the William F. Wholey New York, 


again served in the capacity of vice-president in charge of 


Company, where he 
sales 

One of the outstanding accomplishments of Mr. Rose, 
and one which has borne fruit over a number of years, is 
the organization of a group of retailers in New York City 
who have attempted to raise the level of the commercial 
office furniture business and eliminate many of its objec- 
tionable features. So successful has this organization func- 
tioned that today it is an active, integral part of the general 
upward movement in better equipment at standard, estab- 
lished prices. 

Mr. Rose for a long time has wanted to develop his own 
His latest step is the formation of the 


Rose Sales Company with offices at 320 Broadway. 


sales organization 
R. E 
He will handle the Polar line for sale to the retail trade in 
Greater New York in conjunction with one or possibly 
two other high grade lines. 

Associated with Mr. Rose is W. L. 
ence in the commercial furniture and stationery business 
has been extensive. For some time he with the Li- 
brary Bureau in New York, and then with the Rand Kar- 
dex Company. From there he went to the William F. 
Wholey Company, and later took over the wholesale end 
of the Globe-Wernicke line handled by William F. Wholey. 

Mr. Rose’s activities in New York begin as of Decem- 
He will be active in the sale of Polar products and 
Ferris 


Ferris, whose experi- 


was 


ber 1 
will be assisted throughout by Mr 
Having twenty-seven years 
office furniture and 
Rose enjoys a wide acquaintance in the field. He 
steps into the wholesale field, where he will find oppor- 
tunities for the application of his ideas and the expansion 
of his business. His office will be at 320 Broadway, which 
address will also be the New York headquarters for the 


with the 
Mr. 


now 


spent in contact 


commercial stationery business, 


Polar Manufacturing Company. 
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A Money-Maker for Dealers 
—and Easier to Sell! 


Manufacturers 
of 
Carbon Papers 








Dealers—if you want more business through 
a real money-maker, learn about the Grand 


Prize line of Carbons and Ribbons. 


Throughout the country, users of Grand 
Prize products find them of consistent high 
quality and durability. These’ repeat cus- 
tomers build Volume for the Dealer. The 
Grand Prize line is growing more and more 
profitable. 


A PREFERRED LINE 
Wide use has proved Grand Prize Carbons 


of uniform grade—and they are non-curl, 
non-smudge, and noted for their remarkable 
durability and manifolding qualities. 


Copies made from Grand Prize Carbons are 
always “‘clean as a whistle,” with uniform 
sharpness, no faded spots and no blurs. 


Grand Prize Typewriter Ribbons are last- 
ing, give clean impressions and make pleasing 
letters. 


INCREASE YOUR SALES 


If you are interested in making more profit 
from a line of Carbons and Ribbons, you 
will want to learn more about Grand Prize 
Products. We shall be pleased to send you 
complete details. The Grand Prize Tester 
(a device for testing carbons and ribbons) 
will help increase your sales. May we ex- 
plain how you may obtain it—free of cost? 








GRAND PRIZE 


CARBON AND RIBBONS 
Pacific Carbon & Ribbon Mfg. Co., 


J. Francis O’Connor, President 
1451 Harrison St. San Francisco, Calif. 
396 Flinders Lane, Melbourne, Australia 


Write us on your letterhead for complete de- 
tails of the Grand Prize plan for dealers — 
and how you can obtain this costly tester free 


a oe 
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The Polar line is extensive in embossed leather paneb 
linoleum desk pads, exclusive period designs in embossed 
screens, and a large assortment of practical office articles. 

en 
Two Changes in Underwood Personnel 

October 16, 1929, A. R. King, sales manager, Underwood 
Typewriter Company, New York, N. Y., announced that 
Blaine Rawdon had been transferred from the Cleveland 
branch office of the Underwood Typewriter Company to 
become manager of the Philadelphia branch office. Mr. 








F. E. KLIMA 


BLAINE RAWDON 


King further announced that F. E. Klima was appointed 
branch manager at Cleveland, succeeding Mr. Rawdon. 

With the exception of a few years when he was in the 
real estate business, Mr. Rawdon has been with the Under- 
wood Typewriter Company since July, 1912. Mr. Klima 
has been a member of the Underwood organization since 
May 1904. 

———E—— 
Jaclin Stationery Company Issues New Catalogue 

The Jaclin Stationery Company, wholesalers to the trade 
at 388 Broadway, New York, N. Y., are sending their 
customers throughout the country a copy of their new office 
supply catalogue. 

This is the first time that Jaclin has issued such a cata- 
logue and they are to be congratulated on the results. 
From the point of view of layout as well as that of com- 
pleteness of its contents, the work is worthy of com- 
mendation. 

The catalogue is 8% by 11 inches in size and contains 
167 pages which illustrate and describe a complete line of 
office equipment, devices and supplies. The cover is of 
fine, heavy stock, printed in two colors, with Ben Day, 
which gives the effect of a four-color job. 

A feature of this catalogue which will appeal to the 
trade is that additional copies may be obtained by the deal- 
ers, at a nominal cost, for their own and their salesmen’s 
use, which will not have Jaclin’s name on the cover or 
elsewhere, and on which the dealer’s own name may be 
imprinted. 

Dealers who have not received a copy of this catalogue 
may have one for the asking. 

——— 
Stationer Conducts Popularity Contest 

During the Industrial Exposition held at Troy, N. Y., 
October 7 to 12, Paul D. Owen, office outfitter, 515 Fulton 
street of that city, conducted a popularity contest among 
the students at Rensselaer Polytechnic Institute for the 
purpose of introducing a new piece of office equipment 
listing at $65.00. One of the prizes offered to the most 
popular fraternity or student of the Institute was a Parker 
“Duette” set. Contest votes were distributed at the Owen 
booth in the exposition. The contest began on September 
12 and ended November 30. The votes sent in for the 
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WHAT 
PRICE 
STYLE? 
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SAINBERG Quality Office Accessories 
This new line of high grade leather covered office items can be han- 
lied successfully as accessories by the office furniture dealer or as part 
of regular stationers’ stock 
Besides the linoleum desk pad and letter tray, there are waste 
baskets, calendar stands, rocker blotters, correspondence folders and 
letter openers All the items are made up in tan veal finish cowhide, 
gold tooled or special cowhide to match furniture suites on order 
Another grade of these numbers is supplied in Florentine gold tooled 
leather. For full details and prices, write for the new Sainberg catalog. Etruscan, Norman, Late Gothic, Tudor, 
‘ . Georgian —all periods of furniture from 
SAINBERG & COMPANY which we learn something of the people of 


77-79 E. 130th Street New York the respective ages. 


Each reigning monarch effected certain 
changes to create an atmosphere more in 
keeping with his own personality. Con- 
fidence, credit, responsibility, prestige—all 
were created to a certain extent by the 
atmosphere surrounding the individual. 

Furniture today is even more important 
for this purpose than ever before. Gun- 


locke furniture is in keeping with the needs 
of the time. 


The W. H. Gunlocke 
Chair Co. 


Wayland New York 
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For More 


and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 





Lights the Way 
to Better Sales 


Amronlite lights the way 
to better lamp sales. It is 
an attention-getter when 
displayed. It arouses in- 
terest when shown. It sells 
when demonstrated. 


Amronlite, equipped with 
Mazda inside frosted blue 
daylight bulbs, gives an arti- 
ficial light rivaling daylight. 
The patented “slip- 
on” device permits the 
shade to be removed 
quickly for cleaning or 
bulb replacement. It’s 
done in a jiffy. Full de- 
tails are described in 
our New Catalog No. 
O-A; send for it. 


Faries Mfg. Co. 


Decatur, Ill. 










The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 
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Faries cuspidors are as 
popular as Amronlite. 
A full line is made— 
suitable for offices, 
hotels, public build- 


ings, etc. 


The Office Appliance Company 
417 S. Dearborn Street 
Chicago, Il. 
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Sealer seals large 
TAPE 
Seals 


and 
Securely 








MODEL 206 





Ink, Paste, Pencils, Ledger 
all wrapped safely in one bundle 


the National W: 


iy. The National Package 
and small packages in “split- 


second” time. May be operated from front, 
back or side. Sturdy, solid, metal 
ITSTIX | construction. 

Appliance Dealers: Sel! National 
Packages} Package Sealers to offices, stores, 
Speedily | etc. Reloads of Itstix Tape bring in 
a steady revenue. Get the facts. 
mo Write Dept. A. 





NASHUA PACKAGE SEALING (CO. 





NASHUA, N. H. 











Signals 


g 


Cook's Cook's 
No. 1 No. 2 


Cook's 
No. 20 


Stays Flush §[ 


H- 


Cook's Cook's 
No. 22 WNo. 24% 





Twelve col- 
ors and over 
eight styles 
— Write for 
samples. 





Sell Systems 


HE proper signal applied 
to any card index or book 
visible makes the system by 
which sales, credit or shipping 
data is available at a glance. 





N ILLIONS of these col- 
a ored metal indicators are 
used, and Cook’s Signals are 
often preferred because they 
“Stay Put.” 


THE H. C. COOK CO. 


ANSONIA, CONN. 


COOK’S 
FILE 
SIGNALS 
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THE PRESIDENT SUITE 





The President Suite, consisting of desk, 





table, costumer, waste basket, telephone stand 
and bookcase, is the newest development in the 
attractive line of office furniture made by 
Dietz—makers of good desks since 1881. 
Made of the finest selected walnut. An ar- 
tistic harmony that appeals to the eye and 








builds sales volume. 









Write for catalog and price list. 


THE J. F. DIETZ COMPANY 


CINCINNATI, OHIO 


} 






; 7 } 
T) Diet plant is centrally located for 








most bu mess cenier 





To have a quiet laugh, put a Neva-Clog Stapling \ 
Plier in the hands of a prospect who says 
“They're all the same.” Watch him work it 
fast, then slow, on cardboard, leather or wood, 
on one sheet of paper and on fifty. Watch his 
eyes open. Watch him smile with surprise. HE 
CAN'T CLOG A NEVA-CLOG. No one 
can. It's the one stapling machine you can sell, 
certain that it won't give you headaches. 
Neva-Clog Stapling Pliers retail at $5.50, with 
the usual trade discounts. Send for a sample. 
No obligation. 


NEVA-CLOG PRODUCTS, INC. 


Dept. OA-12-29 BRIDGEPORT, CONN. 


TAPLING PLIERS 


U.S. and FOREIGN PATENTS 
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contest are to be counted and certified by a committee of 
professors of the Institute. The ballot box is to be opened 
only in the presence of this committee. The winning con- 
testants will be notified by registered letter not later than 
December 7 
higenscellapaaiiilt 
Santa Claus Backs Up Bates Index 

Instead of the usual Christmas tree display furnished 
each holiday season by The Bates Manufacturing Com- 
pany, Orange, N. J, for use in connection with displays 
of Bates telephone indexes, this year Santa Claus, impet 
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SANTA CLAUS CUTOUT 


CARD FOR BATES TELE- 


PHONE INDEX 
sonated by a cutout card, is backing up the sale of Bates 
indexes during December. 

The accompanying illustration shows how the little cut- 
out card of Santa Claus is set up with the index. It forms 
an attractive display, especially when coupled with the new 
1929 holiday finishes in which the Bates indexes are offered. 
The cutouts are available to dealers during the month of 


December 
——— 


Stenographers Seek Protective Legislation 

rhe subject of obtaining legislation to prevent schools 
from accepting and turning out public stenographic work 
was taken up at the October meeting of the Seattle Asso- 
ciated Public Stenographers. A legislative committee with 
James C. J. Martin as chairman was appointed to go into 
both sides of the question. 

Permitting public work to be done in the offices of type- 
writer companies handling new machines was discussed. 
Following the meeting, it was reported that one of the com- 
panies will permit typewriters in the office to be used for 
practice only, and that any one desiring public stenographic 
work would be given a list of the association’s members 
from which to select an operator. 

The association was re-organized in September and four 
new members were added to the rolls in October. 


5. Sn Be ae 


8 

Sam Ash Operating Office Equipment House 
Sam Ash, who has spent about sixteen years in the office 
equipment field, has established the Bedford Office Equip- 
ment Company at 99 Bedford street, Boston, Mass. He is 
handling typewriters, adding machines, a complete line of 
office appliances, office furniture, typewriter ribbons and 
carbon paper and office supplies. An up-to-date show room 
has been arranged, and the company is equipped to give 
prompt and efficient service. 

Mr. Ash had been connected with the Royal Typewriter 
Company, Inc., and the Regal Typewriter Company at 
New York, and also with The Oliver Typewriter Company 








CANODE 





The office supply dealer intent upon a program of 
“Everything for the office” welcomes the Canode 
line of SUPERFINE office supplies. Inks for 
every purpose are included in this broad line, every 
kind of supplies for rotary duplicating devices, paste, 
typewriter brushes, ribbons—carbon paper. 


IMMACULATE carbon made on a fine Crompton 
tissue is a high grade correspondence carbon meeting 
favor in competition with the best of the others. 
SUPERFINE offers a new standard of service in 
the general office—a carbon affording complete sat- 
isfaction to average users. 


CANODE carbon is a popular price grade—the 
happy medium combining price and quality answers 
the demand of the great majority of the trade. By 
concentrating on the most popular weight and color 
and selling in volume, we can provide an attractive 
package and put quality in it, and Canode pencil 
carbon provides excellent quality. 


We shall be pleased to send full information with 
price list and complete line discounts. 


Canode Ink and 
Office Supply Co., Inc. 


3005-17 Carroll Ave. Chicago 
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You will be especially interested 





in the Fair’s unusual presenta- 
tions of 
371 exhibits of office appliances. 


592 exhibits of stationery, books 
and graphic arts. 


exhibits of every kind of 
10, l 7 ] merchandise—new, profit- 
able merchandise—await you at the great 
Leipzig, Germany, Trade Fair! 





Here you will see the fastest-selling 
products of manufacturers from 21 dif- 
ferent countries—the widest selection of 
choice merchandise in the world! 


-185,000 of them—from 44 dif- 
ferent countries attended the Fair last 
year. They left with $500,000,000 worth 
of profitable purchases—purchases that 
included toys, machinery, hardware, 
china, glassware, house furnishings, tex- 
tiles, notions and hundreds of other lines. 


Buyers 


You, too, will find the goods you want at 
this vast market place. You'll also find 
new ideas and new merchandising 
methods. 
Plan today to join the Fair’s ever increas- 
ing numbers of buyers this spring from 
March 2 to 8 Just write the New York 
office for full information. We shall be 
very glad to tell you how inexpensively 
you can make this trip to Leipzig both 
profitable and pleasurable. The 
Leipzig Trade Fair, Inc., Dept. 
O. A.-12, 11 W. 42nd St., N. Y. C. 


LEIPZIG TRADE FAIR 


FOR 700 YEARS— THE MARKET PLACE OF EUROPE 





| 
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at Boston. He has been in the used typewriter business 


in Boston recently, handling rough and rebuilt machines. 
— 


Many to Share Fortune Left by C. M. Higgins 

The $1,500,000 estate of Charles M. Higgins, founder of 
the ink company which bears his name, will be distributed 
among more than 100 persons, including members of the 
firm, it was disclosed yesterday (October 29) in his will, 
filed with Surrogate George Albert Wingate in Brooklyn. 

The principal heirs of his family, with 
the largest bequest, estimated at $640,000, going to his son, 
Seventh ave- 


are members 


Tracy. This bequest includes a property at 
nue and Twenty-third street, Brooklyn, “together with real 
property to monument 
to commemorate the Battle of Long Island.” 

Other bequests and their estimated value are $300,000 to 
Mrs. Alexandra Fransoili Higgins, $250,000 to a nephew, 
John Gianella, and $100,000 each to his daughters, Lizbeth 


Higgins and Mrs. Rachel Higgins Everson, all representing 


thereon be erected as a site for a 


shares in the ink company. 

Mr. Higgins, who died October 21 at the age of seventy- 
Kings County Historical 
He left to the society his 
collection of oil paintings known Fraser Collection. 

He also specified what like to 
played at his funeral, or at later memorial service, should 


five years, was a founder of the 
Society and a patron of the arts. 
as the 
music he would have 
his family desire it—“some of my favorite music, such as 
Handel’s ‘Largo,’ Liszt’s Twelfth Rhapsody, Wagner's 
‘Albumblatt,’ ‘The Angel’s Serenade’ and ‘Slumber Music 
of Goddard.’ ”’ 

Bequests are made to a number of churches and educa- 
tional institutions. Employees of the ink firm are to receive 
bonuses up to 10 per cent of a year’s salary—New York 
Herald-Tribune, October 30, 1929. 

— 
Detroit Dictaphone Convention 

E. M. Thal, manager of the Detroit branch of the Dic- 
taphone Sales Corporation, and of 
the Detroit and Michigan Dictaphone organization, were 
hosts to L. C. Stowell, president, from the executive offices 
at New York City, at a district sales meeting held at the 
Hotel Statler on Saturday, November 2. 

The luncheon was featured by the presentation to Mr. 
Stowell of a token of respect and appreciation in the form 
of a booklet. Among other things this booklet contains 
the signatures of all of the men in the Michigan and north- 
The total years of service of the men 
at the 150 


thirty-eight members 


ern Ohio territory. 


in the organization present time was nearly 


years. 


———— 
Edward Dean Joins Office Systems Company 
Edward Dean, who had been in charge at Chicago for 
the Vawter Manifold Company, has become manager there 
for the Office Systems Company of Illinois. His offices are 
at Room 614, 130 North Wells street. The parent organ- 
ization, The Office Systems Company, Cincinnati, is ex- 
panding its lines and activities. George Sherer, formerly 
general manager of The Baker-Vawter Company, Benton 
Harbor, Mich., is active in the developments under way. 
Mr. Dean will handle a general line of office requisites, 
including the steel equipment of an old established com- 
pany, loose leaf systems and devices, etc. 


——— 
National FiberstoK Opens Chicago Office 

The National FiberstoK Envelope Company of Philadel- 
phia will soon open a Chicago office and stock room at 54 
West Lake street. The new branch will carry a complete 
stock of all the company’s items, adequate in quantity to 
take care of every probable contingency which may arise in 
this territory. 

It is expected that the new branch will be in full opera- 
tion by January 1. 
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Selling 
FILING SAFETY 


To Every 
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Make ) Profits : 
instead of One 


OU can make bigger profits by selling the feature which exclusively assures in- 
something more than just “filing sup- stant reference from accurately arranged 
plies.” Sell FILING PROTECTION — papers always safely bound. After a refer- 
insurance against wasted time, wasted space, ence there is no refiling—and no chance for 
inaccuracy and loss. misfiling! 
Your customers will be quick to appreciate ACCO Fasteners also start bigger profits 


the ACCO FASTENER security feature— coming your way—three profits instead of 
the feature which has modernized filing— one, as outlined upon the following page! 















Sell FILING SAFETY 


and Make Three 








The ACCO Binder Folder, 
of durable pressboard, is 
made for all standard sizes 
of correspondence and record 
sheets. Contains an ACCO 
Fastener; the papers cannot 
slip or tear out. Takes up 
less room than ordinary ma 
nila folder with its loose 
papers 





The Three 
ACCO 
Musketeers 











The ACCO Fastener con- 
sists of a base with two 
prongs and a lock compres- 
sor strip. Permanently binds 
papers tightly together in a 
folder. The sliding straps of 
the compressor tightly hold 
the ends of the prongs. Re- 
filing, misfiling and loss are 
eliminated 





rotits 





ACCO Punches are made for 
all standard filing and loose- 
leaf gauges and holes. They 
operate with an easy wrist 
action, never rust or get out 
of order, or require servicing 
of any sort 





Beebe Ave. & William St. 


O CLOSELY related, so obviously connected, 

so necessary to each other are the three ACCO 
items illustrated that a sale of one almost always 
means a sale of all three. This triple tie-up is the 
result of ACCO planning for filing efficiency — a 
definite method by which you can help your custom- 
ers increase their business success and so earn 
their lasting good will. 


Instead of selling single items of merchandise you 
can thus sell filing safety, filing economy, filing in- 


AMERICAN CLIP COMPANY 


Long Island City, N. Y. 


CANADA: 
ACCO CANADIAN COMPANY, Ltd. 








surance—and watch three profits grow where one 
grew before. That means the success of your own 
store and the healthy, pleasant increase of your 
bank account. 


The ACCO line of Business Builders contains many 
such items worthy of your aggressive selling in- 
terest. You'll find them all in the ACCO Loose 
Leaf Catalog. Send for it and let us tell you all 
about the ACCO proposition. No obligation, of 


course. 


EUROPE: 
ACCO COMPANY, Ltd. 
18 Whitefriars Street 
London, E. C. 4 
ARGENTINA: 
FRED BERG & CO. 
448 Sarmiento 
Buenos Aires 
BRAZIL: 
J. A. SALICRUP & CO. 
104 Rua Buenos Aires 
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CERTIFIED Fibers tok 
FOR EVERY 


Libe Warehouse 
ADDING 
MACHINE 


Certified rolls are 
























Items, to quickly serve Chicago and Mid- 
dlewest dealers 


Will Open January Ist 


made for every add- 


ing machine, of best 
- There is no extra charge for this improved 


service, and all orders will be shipped the 
same day they are received. The address is 


quality paper, packed 
in attractive cartons 
of 12, 50 and 100 rolls 


each. 


With adequate stock of all Catalogued 


54 W. Lake St., Chicago, IIl. 
Telephone CENtral 3181 


The high quality of 
the paper assures 
clean, even printing. 
A new Catalog and Price List is 


Cn P . 
Send for samples ready. Please ask for your copy. 


and prices. 









National FiberstoK Envelope Co. 


Factory and General Offices 
429-447 Moyer St. Philadelphia, Pa. 












The “Aluminum” Pocket Seal 
and other MARKING DEVICES 








POCKET Eo SPECIMEN IMPRESSION LEVER SEALS 


gui! 


Self - Inking Numbering 
Rotary Deter Rubber Stamps Machines WAX SEALS 


EXTRA PROFIT 


FOR TYPEWRITER SALESMEN 


There is extra profit to be had by 
any typewriter salesman in the sale of 
the Star typewriter shock absorber. 
Sales are readily made with new ma- 
chines and when once introduced into 
an office soon become standard equip- 
ment throughout. 

The Star absorbs shocks, lessens 
noise, and prolongs the life of any 
typewriter. Write for interesting prop- 
osition. 





4, x! bret AeWELL 


NAME PLATES ‘' Factory: 10 Hoyt St., New York Office: 
BADGES METAL CHECKS Norwalk, Conn. 67 W. 44th St. 





Star Paper Fastener Co., Inc. 














MANUFACTURED BY 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 
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Orderly 
Offices - 


The Furnas line of office accessories 
rounds out the equipment of a modern 
and properly fitted office. It makes for 
neat, orderly places in which to work 
Small tables, wardrobes, costumers and 
stationery cabinets—these are needed 
in almost every office. Quick turning 
means quick profit. 








Write for catalog. 


FURNAS FURNITURE CO, 
INDIANAPOLIS, IND. 
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STANDARDIZED 


INDEX SUPPLIES 
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business on 


167 Oliver Street 





OWING to our increased facili- 
ties and prompt service, you still 
have time to get this season’s 


Kraftex F ling Folders 


Lifetime Steel Tab Guides 


Made for All Systems and Cabinets 





Our increased production has enabled us to 
revise our prices—downward. 


Send for Samples and Prices Today 


THE DUNLEAVY CO. 


Manufacturers 


Boston, Mass. 








ff “Modern” T 


No, 1 


BRASS EYELETS 


Even eyelets may be good, bad or 
indifferent. “Modern” Brass Eyelets 
are made of the finest material avail- 
able and tempered to work in any 
standard machine. 


Packed as follows: 


No. 1 200 in box—10 boxes in carton. 
No. 1 500 in box—10 boxes in carton. 
No. 1 2000 (bulk) in carton. 


No. 2 100 in box—10 boxes in carton. 
No. 2 500 in box—10 boxes in carton. 
No. 2 1000 (bulk) in carton. 


Write for trade price list and samples. 


The Hoge Manufacturing Co., Inc. 


23-25 East 21st Street, New York, N. Y. 
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Novel Plan for Office Displays 
The H. S. Crocker Company, 565 Market 
Francisco, Calif., has appointed C. V. Ore manager of the 
furniture division. He is well known to the office furniture 
business in San Francisco and was with H. N 
San Diego, prior to his appointment with the large San 
Francisco house. It is representative in its territory for 
Globe-Wernicke, West-made desks Marble and Shat- 
tuck chairs. 
The H. S. Crocker Company recently 
system for the proper display of commercial and suite fur- 


street, 


Benbough, 


and 
devised a unique 


niture. Realizing the growing importance of showing office 
furniture under the the 
Crocker company has had built several suites of display 
rooms where the various grades of furniture are shown in 
model office arrangement. These rooms are not constructed 
in the ordinary, accepted way, with built-in panels and per- 
manent fixtures, but are simply a series of hung draperies. 

This system has naturally proven to be very elastic, as 
the rooms can be made larger or smaller as the occasion 
requires, and, according to Arthur C. Moench, vice-presi- 
dent and general manager, more rooms can be added as 
the needs of the furniture department grow, and the addi- 
tions are made at minimum cost and without the usual 
tearing out of walls and fixtures necessary when built-in 
partitions have been installed. 

Mr. Moench reported that his firm is now displaying in 
these model rooms the latest creations of the West-Made 
Desk Company, including the “Di Medici,” the “Olympian,” 
the “Westchester” and the “Richmond” matched suites. 
Also the new designs of The Marble & Shattuck Chair 
Company, including the “Adjustaform” and the form fit 
chairs. 


most advantageous conditions 


—— 
Underwood Elliott Fisher Specialties in Demand 

The following interesting paragraphs appeared in The 
Wall Street Journal of November 6 last: 

Large orders for batteries of bookkeeping and account- 
ing machines have been placed in the last few days by 
leading banks and brokerage houses, according to officials 
of Underwood Eliott Fisher Co., to provide surplus me- 
chanical office equipment to cope with sudden increase in 
stock market transactions. 

The avalanche of 
two weeks brought in orders especially from banking in- 
terests in New York using mechanical equipment for han- 
orders for additional} 


security transactions during the last 


dling stock transfer work Large 
batteries of similar machines were also received from Chi- 
cago and Detroit. 

Working of such machines 24 hours a day in the financial 
district helped greatly in the recent activity. All trained 
operators in the metropolitan district were requisitioned for 
day and night work, many receiving $2.50 an hour for their 
The entire staff of Underwood Elliott 
sent in 


emergency services. 
Fisher demonstrators were 
hurried requests for additional help. 

The past year in the market has more than doubled the 
use of bookkeeping and accounting machines by brokerage 
officials of Underwood Elliott 


loaned to houses who 


houses and banks, 
state. 


Fisher | 
Because of the time that it takes to make special 


equipment for the needs of individual houses, it is expected | 


that the large orders now being entered with makers of 
office machines will tax their capacity for months to come. 
—_. 


Canadian Visits Parker Pen Factory 
During the middle of November Victor A. Smith, man- 
aging director of the Parker Fountain Pen Company, Ltd., 
350 Sorauren avenue, Toronto, Canada, paid a visit to the 
Parker home office at Janesville, Wisc. Mr. Smith was 
en route home after a lengthy tour of the Canadian Prairie 
Provinces where he found conditions most encouraging. 


| 


»an 
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ERE is the newest and best 

in Hotchkiss Fasteners. 
Nearly forty years of experience 
in designing and manufacturing 
paper fastening devices are be- 
hind it. Every known improve- 
ment is combined in the new 
Number 1A. It is light in weight 
but with a sturdiness that will 
make it last through a lifetime of 
daily use. It is noteworthy for 
dependability. Every unneces- 
sary part has been eliminated and 
it can be operated either by strik- 
ing or pressing the plunger. All 
parts subject to wear are made of 
hardened steel. The new Num- 
ber 1A Hotchkiss is good to look 
at in its trim, stream-line neat- 
ness. We are certain it will com- 
mand attention from customers 
and will prove an item of rapid 
turnover to every stationer. 
Write us. 


THE HOTCHKISS SALES COMPANY 


Norwalk Connecticut 


Hotchkiss 


STAPLING MACHINE 
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NEW DANDY ROTARY 
ENVELOPE SEALER 





“CUTS HOURS INTO MINUTES” 


THOUSANDS OF SATISFIED USERS 
PRICE $12 

This low priced, rapid and efficient sealer 

offers a remarkable opportunity to every 

Office Equipment Dealer. Send today for 

our liberal proposition. 


THE OFFICE APPLIANCE CO. 


191-195 Devonshire St., 
BOSTON, MASS. 
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a 
| From the Crude 

Rubber to the 
y Finished Product! 


We are now producing Lincoln 
Rubber Typewriter Keys within our 
own plant—The crude rubber comes 
into the factory and goes out as the 
Lincoln Rubber Typewriter Key— 
which has already earned such a fine 
reputation for quality at minimum 
cost. 










y The new product is even better than 
that on which we made our reputa- 
tion—Send for a sample and make 

us prove our claims. 


/ 
/ 





Our new facilities now enable us to 
make prompt shipments upon receipt 
of your orders. 


Lincoln Rubber Key Co. 


27A Thames Street, New York City 
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.. ———— A 
TYPEWRITERS 


Members of the trade. who visited the booth of Office Appliances 
at the Chicago business show are listed in the “Guest Book,” 
which appears in the story of the convention, printed elsewhere. 

Allentown, Penna.—Frank J. Haberie, dealer here for the 
toyal Typewriter Company, Inc., won first prize in a window 
display contest conducted by the Allentown Chamber of Com- 











merce. 
Baltimore, Md.—Charles A. Wilson & Company, Guilford 
avenue and Saratoga street, has developed a fluid for cleansing 
typewriter keys and refreshing platens. 
Bellingham, Wash.—A sub-dealership in the Woodstock type— 
writer has been acquired by the Griggs Stationery Company. 


Boston, Mass.—The Bedford Office Equipment Company has 
been established at 99 Bedford street, handling typewriters, 
adding machines, etc. Mr. Ash had been in the field sixteen 
years. 


Bremerton, Wash.—W. B. Jessup & Sons have been appointed 
sub—dealers in the Woodstock typewriter. 

Brooklyn, N. Y.—Sol Sinowitz has opened a store at 214 
Throop avenue, handling typewriters, adding machines, steel 
filing equipment, commercial stationery, and operating a print 
shop. 

Buffalo, N. Y.—Albert Zoller, a new member of the Wood- 
stock Typewriter Company’s sales staff, is making fine progress 
in his territory. 

Cashmere, Wash.—H. E. Van Ommeren has been appointed 
sub—dealer by the Woodstock Typewriter Company. 

Chicago, I!l.—Varityper, Inc., of Illinois, 189 West Madison 
street, has been chartered to deal in Varityper machines, office 
capital stock, $5,000; incor- 
Hausman and W. E. 





machines, supplies and appliances; 


porators—Margaret A. Murray, W. J. 


Pierce. 

Chicago, !!l.—H. S. Gilbert, manager for L. C. Smith & 
Corona Typewriters Inc., has appointed George A. Foxcroft, 
brother of the Milwaukee manager, as his assistant. He had 
been connected with the office of the vice-president, Chicago, 


Burlington & Quincy Railroad. 


Chicago, ltil.—Reg. Crane has been assigned a territory for 
the L. C. Smith & Corona Typewriters Inc. He had been with 
the branch some time ago and returned to become a junior 
salesman R Degener has been placed in charge of the 


mechanical department of the Chicago branch. He worked his 
way up from the bottom, starting in 1918. 

Chicago, IIl.—Many typewriter dealers from out of town at- 
tending the Chicago business show took advantage of the op- 
portunity to visit the plant of the Shipman-Ward Manufactur- 
ing Company, the source of their rebuilt Underwoods. They 
followed the machines through the plant to the shipping room 
and gained a clearer understanding of the careful work and 
close inspection which produces rebuilding of high character. 

Cincinnati, Ohio.—Fred W. Apple is a recent addition to the 
local sales staff of the Royal Typewriter Company, Inc. He 
is experienced in scouting typewriter prospects, making the 
approach and populating the dotted line. 

Cincinnati, Ohio.—I. F. Binder has been appointed to an out- 
side territory by the Woodstock Typewriter Company. He had 


been connected thirteen years with an office appliance com- 
pany. 

Cleveland, Ohio.—Mr. Farrent,. formerly with the Detroit 
branch of the Woodstock Typewriter Company, has been as— 
signed to the local sales organization. 

Columbus, Ohio.—W. A. Held and Charles Klauberg have 


joined the Acme Typewriter Shop, 42 West Gay street, as 
salesmen of Woodstock typewriters. 

Davenport, Wash.—J. F. Hall has been assigned a sub—dealer-— 
ship by the Woodstock Typewriter Company. 

Dayton, Ohio.—E. C. Binkley, an addition to the local sales 
staff of the Royal Typewriter Company, Inc., has injected pep 
and zeal into the territory assigned to him. 

El Paso, Texas.—The Woodstock Typewriter Sales Company 
has been organized to distribute Woodstock typewriters here and 
in several counties of lower New Mexico. The active members 
of the organization are R. A. Bostelman and E. W. Wooton. 

Gallup, New Mexico.—Charles P. Mason has added the Wood- 
stock typewriter to his commercial stationery lines. 

Holly Springs, Miss.—Ernest G. Miller has been appointed dis- 
tributor here by the Woodstock Typewriter Company 

McMinnville, Ore.—Harper Jamison is selling Woodstock type- 
writers as a sub—dealer. 

Memphis, Tenn.—The Kenon-—Taylor Company, distributor for 
the Woodstock Typewriter Company, has appointed H. E. Spence 
city salesman 

New York, N. Y.—K. W. Sneider, formerly 
Pittsburgh branch of the Woodstock Typewriter Company, 
joined the local branch, operating in the financial district. 

(Continued on Page 202.) 
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Rebuilts A, Rental 





The Outstanding Typewriter Values! 


also 


Select Rough L C Smiths 


o 9 @ 


REBUILDING SERVICE EXCHANGE SERVICE 


Write for Latest Price List and Complete Details of Our Service 











Endorsed by the Manufacturers 


th T'ypewriter Sales Corporation 
\N 469 EAST OHIO STREET « « « CHICAGO, ILL. jj 
World’s Largest Rebuilder of the L C Smith YY 
Zz) 

















Built to Order Steel 
Equipment ata 
Moderate Price 


Because special steel furniture 
is not as much in demand as 
stock items, it is very often 
high priced. For nearly a 
quarter of a century Imperial 
installations have met with 
approval in all respects but 
especially in the matter of 
price. Imperial dealers often 
secure contracts because they 
can offer the best in equip- 
ment and service at a moder- 
ate price. As he carries no 
stock, the dealer’s profit is 
not eaten up by storage costs 
or hauling charges. Full par- 
ticulars will be gladly sent at 
your request. 


IMPERIAL 


| STEEL CABINET COMPANY 
2130-2152 Fulton Street 


CHICAGO, ILLINOIS 
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AN ORPIN DESK 











Full Size 


It Takes 
The Eye 


A Stout 
Frame 


Capable 





Here is clean dignity of line, smooth, simple carv- 
ing, withal a high power desk for a vigorous pro- 
ducer. It is made either in mahogany or walnut, 
and regularly equipped with the Sesamee combi- 
nation lock—no key to lose, just flick the wheels. 
Rr == iif It is priced at a figure in range of practically every- 
a af one needing office furniture, a great desk for office 
equipment dealers. Write the Orpin Desk Com- 
pany, 121 Medford Street, Charlestown, Mass., 
for details. 
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Members of the trade who visited the booth of Office Appliances 
at the Chicago business show are listed in the “Guest Book,” 
which appears in the story of the convention printed elsewhere 














Avenel, N. J.—Edwin J. Dowd has been appointed production | 
manager of The Globe—-Wernicke Sales Company, carrying on > 


work similar to that which he has executed with The Globe 
Wernicke Company at Cincinnati 

Chicago, I!1.—The H. H. Conway Company, 725 Wells street, 
has joined the Chicago Association of Commerce 

Chicago, !Il.—George E. Bird has joined the local branch of 
The Shaw-Walker Company, operating in the insurance divi- 
sion. He is widely known in the office equipment field, having 
been with the Library Bureau in the early days.—H. W. Gran- 
quist has returned to the Chicago branch after a brief ab- 
sence. He has been with the company ten years. 

Dayton, Ohio.—The assets, business and good will of The Unit- 
Steel Company, have been acquired by The Globe-Wernicke 
Company, Cincinnati, Ohio 

Fall River, Mass.—The Smith Office Equipment Company, 122 
South Main street, has opened a store in the Eagle building, 
33 North Main street 

Hamilton, Ont.—The Office Specialty Manufacturing Company 
Ltd., has doubled the space occupied by its store on King street, 
East. The company has opened stores at Calgary, Edmonton 
and Vancouver 

Johnstown, Penna.—The Johnstown Office Supply Company, 
414 Locust street, has opened an annex at 128 Market street. 
This business was established eight years ago on Main street. 
The entire first floor of the Mayer building on Locust street is 
now occupied. W. H. Patterson has been active in developing 
this enterprise. 

Madison, Wis.—Frautschi's, Inc., 215-21 King street, has re- 
arranged its commercial furniture department and contemplates 
adding a line of office supplies and accessories 

Milwaukee, Wis.—John Becker was welcomed to his office in 
November, his first visit since he was taken ill While he is 
not yet the familiar “Old John” his acquaintences know, it is 
expected that his improvement will be marked now that he can 
spend a little time each day at his business 

Minneapolis, Minn.—Henry Johnson has joined the Poucher 
Printing & Lithographing Company. 

New Britain, Conn.—The Adkins Printing Company, 66 Church 
street, is building an addition to its print shop 

New York, N. Y¥Y.—Two new salesmen have been assigned to 


territories by the Yawman and Erbe Manufacturing Company. | 


Eric H. Benson is working No. 8; Wesley J. Hopkins is work- 
ing Nos. 12 and 19. 


Portiand, Ore.—The office furniture department of The J. K. | 
Gill Company has been rearranged to facilitate inspection by | 


customers. 


San Francisco, Calif.—Rucker-Fuller Company has welcomed | 


to its sales force G. V. Breckenridge, one of the best known 
office furniture men in the San Francisco Bay Region and who 
is now associated with them.—R. H. McGowan, sales manager 
of the Shaw-Walker Company, was visiting San Francisco for 


a few days in November He is most enthusiastic over the | 


strides being made all over the country in the sale of the new 
Shaw-Walker steel desks.—Rucker-Fuller announced a _ sales 
contest for the last two months of the year, the contest being 
staged in the form of a football game, Cardinals vs. Bears. 
Teams were chosen among the salesmen with a football field 
laid out in the salesroom, and as one team outdistances the 
other In sales the ball is moved. In the middle of November, 
when the contest had been on for two weeks, the score was 
0 to 0 although the ball had traveled all over the field between 
the goal posts. The Bears had the ball on the Cardinal three- 
yard line early in the month, but a staunch stand by the 
Cardinals, throwing in some nice orders, saved the situation 
for them. 

Toledo, Ohio.—W. P. Hood has been appointed general sales 
and contract manager by The Meilink Steel Safe Company He 
had been manager for the company at New York, and also rep- 
resentative of other large office equipment manufacturers in the 
past 

Troy, N. Y.—H. R. Mann & Company, Inv., 277 River street, 
has leased the store adjoining, doubling its floor space. 

—— 
Portugal Import Schedules Include Statistical Cards 

Commerce Reports] Portuguese Decree No. 17,324 of Septem 


ber 10, 1929, provides for a new item in the import tariff (No. | 
804—-A) to cover “statistical cards for Samas, Powers, Hollerith | 


and similar machines,’’ with a minimum duty of 0.02 gold escudo 
per kilo. Goods from the United States are dutiable at the 
minimum rate. 
———— 
There are no boundaries to the world of thought.—The Office 
Cat (The Richmond & Backus Company). 
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The kind of chairs and 
the kind of a 


franchise 


that look great 


to dealers 





ILWAUKEE CHAIRS are the most popular 
line ever built andoffered tothe public. 
They have greatest selling appeal because 
they have visible style, dignity, character, 
and they have through and through quality. 
Milwaukee Chairs are produced by the 
largest exclusive manufacturers of chairs 
in the country — in one of the most modern 
and best equipped factories. 

Dealers are impressed by these dominat- 
ing factorsand the liberal, exclusive selling 
franchise offered them, and are climbing 
aboard the Milwaukee “Band Wagon” in 
ever increasing numbers. 

1930 is going to be a banner year for 
Milwaukee Chairs and Milwaukee Dealers. 

There are some very valuable exclusive 
territories still open— possibly your own 
city —and you should take advantage of 
this opportunity now to “build a fence 
around it” as your own. Write today for 
full particulars. 


THE MILWAUKEE CHAIR COMPANY 
Executive Offices: 666 Lake Shore Drive, Chicago 


MILWAUKEE — 
CHAIRS 











CHECK THIS LIST 


Changeable letter signs Gummed paper letters 
Building directories Desk nome plates 

Changeable calendars Statistical charts 

In and out registers Electric window display signs 
Electric indicator signs Gummed labels and seals 
Cast bronze signs and tablets Address labels 


Celluloid letters 


FOR SIGNS 


The Davenport-Taylor line of bank and of- 
fice signs, tablets, etc., includes many items 
in continual demand in every locality. These 
items are bought by the business men who 
are or should be customers for your other 
Jines. Why not render them this additional 
service—why not make this additional 
profit? We shall be glad to supply full in- 
formation. 


DAVENPORT-TAYLOR MFG. CO. 


BOSTON SAN FRANCISCO NEW YORK DETROIT 


WASHINGTON, D. C. SEATTLE, WASHINGTON 
General Office and Factory: 
412 ORLEANS STREET CHICAGO, ILL. 


MR. BALDWIN 














The glass sur- 
face can easily 


be raised 





To the Man at the Desk 
there is but one accessible 
means to charts and data 


The ROSCO Vis-A-Memo Desk Pad 


Ravenswood Office Specialties Co. 
1800 Newport Ave., Chicago, III. 


ROSCO Vis-A-Memo 
Combination Desk Pad 














OFFICE APPLIANCES 


(Typewriters—Continued from Page 198.) 

New York, N. Y.—The Snyder Multiform Corporation, 11 
West Forty-second street, has joined The Merchants’ Associa- 
tion of New York. 

New York, N. Y.—Louis M. Cottin, who had been with the 
copy staff of Remington Rand Business Service Inc., at Buffalo, 
has joined the G. Lynn Sumner Company, Inc., a local adver- 
tising agency. 

New York, N. Y.—Harold J. Lance, formerly advertising 
manager for The Noiseless Typewriter Company, has been 
made vice-president of the National Publicity Service, an ad- 
vertising agency. Recently he had been advertising manager 
of The Gorham Manufacturing Company, Providence, R. I. 

Oakland, Calif.—Messrs. Fred Guy and Young, operating in 
Oakland as Typewriter Guy. have opened a new typewriter 
store in Berkeley, Calif., at 2207 Telegraph avenue. R. W. 
McAllister has been made manager of the store. 

Oshkosh, Wis.—C. B. Bretzke, who had represented the Un- 
derwood Typewriter Company here, has been transferred to 
the Milwaukee branch, residing at 966 Fortieth street. 

Peoria, !!l.—Don Prindle has joined the sales organization of 
the Royal Typewriter Company, Inc., in this territory. 

Philadelphia, Penna.—Ever Ready Typewriter Service has 
been registered as a commercial title in the common pleas 
court by Anthony Esposito, 1432 South Fifty-sixth street. 

Philadelphia, Penna.—Blaine Rawdon has been appointed 
branch manager here by the Underwood Typewriter Company. 
He had been with the Cleveland branch prior to this transfer. 
—F. E. Klima succeeds him at Toledo. 

Pittsburgh, Penna.—The General Office Machines Corporation 
has been established at 715 Liberty avenue, dealing in ‘“‘Every— 
thing in Office Machines."” The business markets new and used 
typewriters, adding machines and other types of machines. 
Stanley Wiener, secretary and general manager, has been en- 
gaged in this line of work the last twelve years. The store is 
attractively equipped. 

Portland, Ore.—The Acme Typewriter Company is now dis— 
tributor here for the Woodstock Typewriter Company. Fred 
Roney, of this organization, is an old timer with the Wood- 
stock. 

Roswell, New Mexico.—The Roswell Typewriter Company. 
managed by ‘Jack’ Anderson, is covering the Pecos Valley 
territory for the Woodstock Typewriter Company. 

St. Louis, Mo.—George E. Spera has joined the sales organiza~ 
tion of the Woodstock Typewriter Company here. He came 
from Kansas City, and is experienced in specialty selling. 

Salt Lake City, Utah.—The Woodstock Typewriter Sales Com- 
pany has added A. W. Morrison to its sales staff. 

San Francisco, Calif.—H. A. Fiscus has joined the sales or- 
ganization of the Woodstock Typewriter Company here. He 
had been manager at Portland, Ore., for another manufacturer. 

San Francisco, Calif.—Messrs. Perry & Guy, Market street 
typewriter dealers, are pleased that since they located near 
the Civic Center, less than two years ago, the William Taylor 
hotel, one of the largest on the Pacific coast, has been built 
near them. They report that the demand for typewriters, to 
be used for children’s home lessons, is very good. 

San Francisco, Calif.—C. E. F. Russ, San Francisco manager 
for the Royal Typewriter Company, Inc., states that J. P. 
Howell, formerly with the Royal Typewriter Company in 
Guatemala, Central America, is now in charge of the Fresno 
offices of the company, succeeding J. P. Schroth, who has been 
transferred to San Jose. Both are quite pleased with their 
new appointments. 

San Francisco, Calif.—During the Sciot’s national convention, 
held here in the second week of November, Lester Secor, of 
the Guarantey Typewriter Company, was chairman of the ban- 
quet committee and of the funny stunts committee. The ban- 
quet committee had $35,000 to spend, and the task of disburs- 
ing it temporarily alienated Mr. Secor from the typewriter 
business, as he gave his entire attention to helping make the 
convention a success. 

San Francisco, Calif.—Earl S. White, manager of the Pacific 
coast office, Ames Supply Company, returned recently from a 
trip through the central valleys of California. He found con- 
ditions fine and states that they are looking for a very good 
year. Mr. White does not think that the typewriter business 
has been affected by the upheavals in the stock market and 
he is convinced that in the long run business is going to be 
good.—Mr. White is having three fish ponds installed in the 
large garden of his home in Marin county. This is not in 
order to have eels for breakfast, but to stock them with 
goldfish as part of a scheme of landscape gardening. 

Savannah, Ga.—J. O. Schaedel has been appointed manager 
of the local branch, Underwood Typewriter Company. He had 
been at New Orleans prior to this transfer. 

Seattle, Wash.—The Pacific Coast Typewriter Corporation 
has been chartered; capital stock, $5,000; incorporators—Robert 
J. Brown, John G. Lauritzen and Walter S. Diesman. 
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The Old 


Familiar 
Message 


A year of constant industry 
makes the bells ring even 
more merrily. And what 
could be more fitting than 
to express our appreciation 
and to extend our greetings 
to those good friends who 
favored us with their orders 
and added to our cheer. May 
every joy be yours — the 
blessings of health, suffi- 
ciency—serenity. May you 
live to realize that happy 
condition: 





Peace on earth—Good will 
to men. 


Conrades Mfg. Co. 


ST. LOUIS 


Our new catalog and a brand 

new line of matched office suites 

by Conrades will be ready soon 

For full details, send us your 
address. 











Samples on 
Request 





Satisfaction 


and Service 


DIEMER PRODUCTS give the 
utmost in strength and durability. 


Envelopes in RED ROPE and 
JUTE for filing, mailing and carry- 
ing purposes. 


JOHN F. DIEMER COMPANY 


(Est. 1869) 
519 Broadway New York, N. Y. 


Send for 
Catalogue 
No. 30 
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CURMANCO 
LETTER RACK 


00°L$ 3ZIS dvd 


S 
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OLIVE GREEN ART STEEL 


Letter Size, 12 x 9 x 13 Inches 
Cap Size, 15 x 9 x 13 Inches 


This Letter Rack grew out of a demand by 
large firms for a substantial rack for hold- 
ing Letters, Orders, Freight Bills and many 
other forms. Made of heavy-weight Art 
Steel, electrically welded together, all one 
piece, reasonably priced. Dealers’ discount 
very liberal. Write today. 


CURRIER MFG. CO., 61 N. W. Terminal 


Minneapolis, Minn. 

















WESTERN 
DE ek-S 
IN ST.LOUIS, too! 


Western desks are well known in their home city. St. 
Louis is a big user of these desks and has contributed 
much to the popularity of the line. 


And what’s a good desk for St. Louis is a good desk for 
any other city—large or small. Dealers everywhere can 
have Western desks because St. Louis is ideally situated 
with respect to shipping facilities. Freight rates are 
favorable. Send for catalog. 





_ Western Furniture Company 


Blair Ave. at Palm St. St. Louis, Mo. 
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DAVID S | Bestiyaiaon: 


An Ideal Binder 


For Loose Leaf Records 





The F-B loose leaf holder is an ideal binder 
for all sorts of loose leaf records nvoices, 
copies, receipts, ete It is a simple, inexpensive 
device that keeps binders on the job and keeps 
transferred records in convenient book form 
ready for reference 


The collating of records in secure binders is a 
simple job when the F-B loose eaf holder 
is at hand It is adjustable to width of rece 
ords and distance of centers The capacity is 
regulated by interchangeable posts 


gs : . 
Sic nati Write for Circular. 
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Write for Catalogue and Prices 


Thaddeus Davids Ink Co., Inc. 
Makers of Fine Sealing Wax—Inks—Adhesives EB. MANUFACTURING ‘erey 


95-97 VANDAM ST. NEW YORK, U.S. A. 
dh 1228 INTERVALE AVE. NEW YORK 














MTLER © BRAND } 
DESK ACCESSORIES @4 
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Sell the 
Free Hand 


ee | [with Printed Form: 


In selling printed forms, thenis an excellent time to recommend 
the Free Hand binder. 


The Free Hand binder prevents much spoilage. It keeps blank 
forms, invoices and order blanks held securely but available in- 


THE MILLER BROS. PEN CO. stantly. Only one hand is required to operate it, 


MANUFACTURERS Write for descriptive price list showing stock sizes, etc. 


305 Broadway Meriden, FREE HAND BINDER CO. 


New York City Conn. 227 PEARL STREET NEW YORK, N. Y. 


Catalog On Request 
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South Bend, ind.—F. E. Forbes has been appointed local rep- 
resentative of the L. C. Smith & Corona Typewriters Inc. He 
operates through the Chicago branch and had conducted a sub- 
branch here prior to taking on the territory under the new 
arrangement. 

Syracuse, N. Y.—The Smith Visible Typewriter Company has 
surrendered its corporate charter. 

Pe acock, 
appointed 


Tiptonville, Tenn.—E. A 
ware Company, has 
stock typewriters. 

Yakima, Wash.—E Oliver is distributing 
writers in this territory He is proprietor of the 
& Cash Register Company. 


of the Tiptonville Hard 


been local distributor of Wood 


D Woodstock type 
Adding Machine 


‘ WE : 
Rumanian Import Duties on Office Machines 

Commerce Reports] Typewriters and calculating machines 
are granted reductions in the new tariff of Rumania, which went 
into effect August 1, 1929. Typewriters and calculating ma 
chines are listed under Tariff No. 1253; the general rate is 4.000 
lei per 100 kilos [lei quoted at $0.006]. Luxury and turnover tax 
on these items are 1,980 lei per 100 kilos. 


<€ == 
ACCOUNTING MACHINES 


Members of the trade who visited the booth of Office Appliances 
at the Chicago business show are listed in the “Guest Book, 
which appears in the story of the convention, printed elsewhere. 











Boston, Mass.—The General Office Equipment Company has 
moved to the Province building, 333 Washington street. 
New York, N. Y.—The Electric Accounting Machinery Cor- 


in Delaware, to produce account- 
machinery; capital stock, 105,000 shares no 
Paproki, charter representative, New York. 


> 


poration has been chartered 
ing and tabulating 


par value; Henry W 


— 








——— 


ADDING MACHINES 


Members of the trade who visited the booth of Office Appliances 
at the Chicago business show are listed in the “Guest Book,” 
which appears in the story of the convention, printed elsewhere. 


New York, N. Y.—Visible Adding Machine Manufacturers has 
been chartered; capital stock, 931,500 shares; J. P. Ryan, char- 
ter representative, 16 East Forty-third street. 

Philadelphia, Penna.—Frank J. Roderick. Barrett division man 
ager for the Monotype Machine Company, 
from he 
dealers 





has returned 
of 


Lanston 


an KBuropean trip during which visited a number 


ee 
Cuban Adding Machine Imports—1928-29 


Imports of adding machines to Cuba the first six months of 
1929, contrasted to the same period in 1928, show a decrease 
General economic conditions in the island contributed to this 


change. The first six months of 1928 Cuba imported 694 adding 
machines @ $52,559; the same period of 1929 showed 369 adding 


machines @ $34,463. 


x — 





S41 
OTHER MACHINES 








Members of the trade who visited the booth of Office Appliances 
at the Chicago business show are listed in the “Guest Book, 
which appears in the story of the convention printed elsewhere 

Atlanta, Ga.—Jim Cooper, Jr., P. O. Box 2152, has the Neva- 
Clog staple lines for the south He succeeds M. C. Constans, 
who has left the territory 

Camden, N. J.—E. J. Humphreys, of the C. Howard Hunt Pen 


plans locating in the west, his terri- 


His home is at Richmond, Va., now. 


Manufacturing Company 


tory having been changed 


New York, N. Y.—Henry J. Amy has been appointed general 
manager by the Parrot Speed Fastener Corporation, 388 Broad 
way 

New York, N. Y.—The Dictaphone Corporation, 420 Lexing- 
ton avenue, has taken a membership in The Merchants’ Asso- 
ciation of New York 

Seattle, Wash.—-Lowman & Hanford havé@ been appointed dis- 
tributors by the A. B. Dick Company for the western Wash- 


ington territory. 

Torrence, Calif.—Charles H. Smith, representing 
matic Pencil Sharpener Company in this territory, 
his family at 721 C Sartori avenue. 

Wilmington, Del.—Recordak Service, has been chartered 
to deal in machines for recording bank checks photographical- 
ly; capital stock, $25,000; H. E. Grantland, charter representa- 
tive, Wilmington 


the Auto- 
has located 


Inc., 


+ + ~<S-——.- 
Steel Die Impressions on Panama Checks. 


Commerce Reports] The old system of affixing 
checks fer payment of tax in Panama will be abolished soon, 
and a more effective system established In the future checks 


will be stamped with steel dies, to be imported specially for this 
purpose by the treasury department; instead of attaching paper 
stamps. It is believed that this system will permit a more strict 
control of taxation and avoid possible frauds, and at the same 
time relieve the Bank of Panama from considerable expense and 
trouble. 


stamps to | 











oe costs and 
reduced clerical labor result when 
you order all your typewriter 
papers at once from one house— 
Eaton, Crane & Pike Company. 


| Berkshire papers answer every 
requirement, whether for corres- 
pondence which must be handled 
fifty years from now, or for carbon 
copy papers and manifold tissue. 
Send for our sample book. All 
items are carried in stock, ready 
for immediate shipment. 


BERKSHIRE TYPEWRITER PAPERS 


EATON, CRANE & PIKE CO. 
Pittsfield, Mass. 
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eats of the mighty are usually 
lined around GUTH TABLES 


A comprehensive line from the squared 
leg designs to the most elaborate hand 
carved—stock sizes from 3 to 16’. 


_ Henry L. Guth Associates 


| Allentown, Pennsylvania 


















This chair is 
No. C 3003 C 


101 YEARS OF MANUFACTURING EXPERIENCE 





4 XN 
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There is a swivel 
chair to match 


GOOD LOOKING—FAST SELLING 
"T HIS new Heywood-Wakefield 


design looks good and sells 
It is well made, extremely 
comfortable and possesses an in- 


fast. 





your 





dividuality that will appeal to 
trade. And it is priced 


tight, too! 


a oe See 








Baltimore, Md. Los Angeles, Calif. 
Boston, Mass. New York, N. Y. 
Buffalo, N. Y. Philadelphia, Pa. 
Chicago, Ill. Portland, Oregon 


Kansas City, Mo. St. Louis, Mo. 
San Francisco, Calif. 






Heywood “Wakefield 










































Keep up your stock of 
HOFFMAR Blotter Pads 


We have over sixty styles and we can 


supply every requirement. 


The sale of 


blotters and blotter pads is still an im- 
portant and profitable item in the station- 
ery store, the various substitutes offered 
merely emphasizing the superiority of the 
original. 
Remember Hoffman when in need of desk 
pads, also index cabinets, storage cases, 
binders, covers, stationery racks, etc. 
Hoffman service is prompt service. 
for price list. 


i. HOFFMAR 


145 Lafayette St. - - New York 


Established 1888 


Write 
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+ => 
STATIONERY 


Berkeley, Calif.—L. H. Abbott has become representative of 
the National FiberstoK Envelope Company in the territory 
from Denver west. 

Birmingham, Ala.—The Birmingham Office Supply Company, 
909 Third avenue, has closed its doors. Chris. Hartsfield, who 
had conducted the business several years, has joined another 











Birmingham plant. 

Brooklyn, N. Y.—The Siltre Stationery & Printing Company 
has been established at 37 Schrenck avenue by Leon Micholos 

Brooklyn, N. Y.—-Nathan Werger, stationer, has received a 
corporate charter; capital stock, $10,000; M. Ashbel, charter 
representative, 590 Marcey avenue, Brooklyn. 

Chicago, ttl._—The Illinois Paper Company, 516 West Jackson 
boulevard, has been appointed central west distributor by the 
Grip-Fix Company, Inc., New York, N. Y 

Dallas, Texas.—The Martin Stationery Company, 112 South 
Poydras street, has moved to 914 Main street This is but a 
half block from the former location. 

Dallas, Texas.—Henry Dorsey, Jr., and Otto Eisenlohr, of 
The Dorsey Company, enjoyed a month's trip recently to the 
northern and eastern sections of the United States and the 
southeastern part of Canada. 

Denver, Colo.—Miss Edna N. Davis has added the chair 
cushions of the Sponge Rubber Products Company, Derby, 
Conn., to her lines. 

Dover, Del.—The Irving-Cloud Publishing Company has been 
chartered to carry on the business of stationer, printer, litho- 
grapher, etc.; capital stock, $100,000 and 60.000 shares no par 
value; M. S. Cook, charter representative, Dover 

Eau Claire, Wis.—George James Nash, treasurer of the Eau 
Claire Book & Stationery Company, has been elected grand 
commander of Knights Templar, Wisconsin. 

Elgin, lil.—A stationery store has been opened at 117 South 
Cook street by A. C. Burandt. 

Galesburg, I!|.—The stationery store of Stromberg & Tenney 
15 East Main street, has been purchased by Mr. and Mrs. H. O. 
Hartley 

Las Vegas, Nevada.—Stockwell & Binney, commercial sta- 
tioners of San Bernardino, Calif., have opened a branch store 
here Ernest Schoefer, who had been engaged at the main 
store, is manager here. F. K. Harvey is in charge of type- 
writer service 

Los Angeles, Calif.-The Matthews Stationery Company of 
Huntington Park has installed a Miehle vertical press in its 
print shop. 

Los Angeles, Calif.—The Stationery & Office Supply Company 
has moved to 334 South Spring street; the former location was 
314 South Spring street. 

Los Angeles, Calif.—Weber-McCrea Company has been char- 
tered to conduct a stationery and bookbinding business; capital 
stock, 20,000 shares at $10 each (permit to issue 12,500 shares); 
incorporators—William E. Weber, R. E. McCrea, Earl I. Clark, 
Cc. E. Babcock and Fred Metzgar. 

Mitwaukee, Wis.—The Penn Ink Company, Inc., has been 
chartered to deal in inks; capital stock, $55,000; incorporators— 
A. Farnham, R. Derby and J. Hancock. 

New York, N. Y¥Y.—John Ward & Son, Inc., 115 Cedar street, 
has joined The Merchants’ Association of New York. 

New York, N. Y.—The Atlas Stores Company is adding 
another stationery establishment to its chain at 1150 Broadway. 

New York, N. Y.—The Buffalo Office & Law Supply Com- 
pany, an established business, has been chartered; capital 
stock, $10,000. 

New York, N. Y¥.—The Pope Stationery Company has been 
chartered; capital stock, $50,000; A. A. Silberberg, charter rep- 
resentative, 285 Madison avenue. 

New York, N. Y.—The Reliable Stationery Company, Inc., 44 
West Seventeenth street, has opened a new store at 330 West 
Thirty-eighth street The executive office will be located at 
the new store. 

Oceanside, Calif.—The Fisk stationery, book and specialty 
shop has been opened at 506 Second street by Mrs. Caroline 
Fisk. She is assisted by her daughter, Mrs. G. O. Everman. 

Philadelphia, Penna.—The store at 222 South Fifteenth street 
has been leased by William Meil, who will operate a stationery 
business 

Philadelphia, Penna.—The Gardner School Supply Company, 
Plaza Trust building, has been registered in the common pleas 
court by Robert T. Gardner, 36 West Gowen avenue. 

Philadelphia, Penna.—Wells & Company, printer and sta- 
tioner, 256 North Thirteenth street, has been registered as a 
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“Records that have faded away 
are worth no more than no 
records at all.’”’ 


. /mportant Records are 
Usually Written with, 


FORDS 


PREMIUM WRITING FLUID 
“The Ink That Has Defied Time for 70 Years 





BARKLEYW’S 
Embossed LEATHERETTE Report Folder 
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Made in eight colors 


Gray— Blue — Brown — Red 
Pink—Orange—Canary 
Green 


Will accommodate one to fifty sheets 11x8% or 104,x8. 
Punched with combination holes. Standard 6 and 844 
centers. 


Made by 


™ 
C. Le BarKiEY & Co. 
MANUFACTURERS FILING SUPPLIES 
517 S. JEFFERSON ST. CHICAGO 
Send for catalogue and price list of Filing Supplies 
Distributors 


ASSOCIATED STATIONERS SUPPLY CO., CHICAGO 
A. C. McCLURG & CO., CHICAGO 
WESTERN NEWS CO., CHICAGO 
JACLIN STATIONERY CO., NEW YORK CITY 

















WEATHER 


BAR- PROOF 


METER READING BINDER 





Expanding posts, made with or with- 
out number plates, or any size or ca- 
pacity. Used by many of the large | 
utility companies. | 





Write us for further particulars. 


GRAND RAPIDS 


/LOOSE LEAF BINDER CO. 
GRAND RAPIDS, MICH. | 




















A “GREATEST PROFIT” INCENTIVE 
from America’s Leading Numbering 
Machine Makers! 


Roberts numbering machine dis- 
counts, the greatest in the trade, 


have been INCREASED! 


The Roberts group selling plan, gives 
you most liberal latitude in your 
stock selection. It keeps your in- 
vestment down to a minimum and 
multiplies your turnover! Included 
is the famous Roberts 49—the 
World's largest selling, lowest priced 
numbering machine! 


Send for Complete Information! 


ROBERTS 
NUMBERING MACHINE CO. 


694-710 Jamaica Ave. 


THE GREATEST DISCOUNT 
ONMNON a cIN OM MAVNG@elIN as 






Brooklyn, N. Y. 


EVER KNOWN TO THE ITRADE 
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A Complaint 
That Is a Testimonial for 
Imperial Ribbons 





“I have a complaint to offer against 
your ribbons”, writes one of our 
dealers—*It looks like it will last too 
long.” This is just one of the many 
unsolicited testimonials we receive 
nearly every day from old and new 
dealers. Imperial Ribbons have 
proved to them and can prove to 
you, they are the best selling ribbons 
and they give a greater return in 
repeat orders. 








Simplicity of design—sturdiness of con- 
struction and economy of operation have 
been the outstanding features of the Roto- 
speed Stencil Duplicator for 17 years. 
Low in first cost yet capable of producing 
clean, sharp cut copies of typed, traced, 
drawn or ruled work which popular opinion 
thought possible only with high priced 
equipment. 


NEW PROPOSITION FOR DEALERS 


This efficient duplicator is now being 
merchandised through dealers and the plan 
will interest you, too. Ask us to send 
Booklet Al and all particulars. 


“Che 
ROTOSPEED Co, 


DAYTON, OHIO 








If you want to make more profits, 
join in selling this popular priced 
ribbon. Write us to-day and get 
the convincing facts about Imperial 
Ribbons. 


IMPERIAL MANUFACTURING CO. 
295 Washington St. Newark, N. J. 
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William B. 
Lans- 


court by 
Strohm, 


commercial title in the common. pleas 
Wells, 5728 North Howard street, and Eugene H. 
downe, Penna. 
Phillipsburg, N. J. 
opened a plant at 600 
manufacturing 
Rockford, 
chartered 


Leidy & Company, Inc., has 
conducting a printing and 


Jackson, 
Elder street, 
stationery business. 

325 East State street, 
busi- 


ili.—Mid-City Stationers, Inc., 


has been to conduct a general merchandising 


ness, stationery and printing, etc.; capital stock, $50,000; in- 
corporators—A. A. Thorsell, Maynard F. Westring, Vivian M. 
Westring and Katheryn B. Thorsell. 

San Antonio, Texas.—The Paul Anderson Company has moved 
its print shop from the ground floor at 223 Broadway to a floor 
above the stationery store This concern was known formerly 
as the Texas Blue Print & Supply Company 

San Francisco, Calif.—The Charles R. Barry Company moved 


to new offices and display rooms at 
430 Brannan street, near Third street. This three-story rein- 
forced concrete building has been erected for the occupancy 
of Oakville-American Pin division and affiliated lines of Scovill 
Manufacturing Company. Mr. Barry has long represented the 


from the Sharon building 


Oakville-American line. 
San Francisco, Calif.—The White & Wyckoff Manufacturing 
Company, Holyoke, Mass., is to have a new Pacific coast repre- 


sentative owing to the fact that C. A. Warner, who has suc- 
cessfully represented it for a long time west of the Rockies, 
has been promoted to the home office. He has been made 
papeterie sales manager and special field representative. The 
is Richard G. Zeisler, connected with 


new coast representative 

Blake, Moffitt & Towne at Portland, Ore., for some years past. 
San Pedro, Calif.—The Progressive Press, which carries a 

line of stationery in addition to conducting a printing business, 


has moved to 333 Seventh street. 

West Palm Beach, Fla.—Griffith Office Supplies, Inc., has been 
chartered; capital stock, $10,000; incorporators—H. P. Griffith, 
J. E. Morgan and J. W. Massie. 

Wilmington, Del.—The Leader Press, Inc., has been char- 
tered to conduct a stationery and printing business; capital 
stock, 25,000 shares common; Corporation Service Company, 
Wilmington, charter representative. 

Vancouver, B. C.—The Vancouver Stationery Company is 


building on Homer street, between 
floor will be used for 


second floor for stock 


ee 
PENS AND PENCILS 


Vembers of the trade who visited the booth of Office Appliances 
at the Chicago business show are listed in the “Guest Book,’ 
which appears in the story of the convention printed elsewhere. 

Chicago, It!.—The Company, 111 
West Washington street, has been chartered to manufacture 
and deal in fountain pens, writing materials and other mer- 
chandise; capital stock, $100,000; incorporators—M. Kasman, 
H. M. Phipps and J. W. Marshall. The company expects to 
attain quantity production shortly on a double ended fountain 
pen, permitting the of two colors of ink. Ink cartridges 
are used as fillers. 

Hoboken, N. J.—E. A. Mannhardt has been transferred by 
the American Lead Pencil Company from the south and south- 
west territories to an eastern territory. His territory in Dixie- 
land has been taken on by A. D. Perry. 

Los Angeles, Calif.—Ernest Wallace, 356 Broadway, 


erecting a two story 
Dunsmuir The 


and offices, 


merchandise 
storage. 


ground 
and the 


ind 
displays 


< — 











Chamelnon Fountain Pen 


use 


has added 
the Pacific 


the lines of the Koh-I-Noor Pencil Company in 
coast territory. He succeeds Geo. H. Griffith, who has been 
transferred to the midwestern territory. 

New York, N. Y.—The Cunningham Products Corporation, 
153 Lafayette street, has joined The Merchants’ Association of 
New York 


New York, N. Y.—The Nassau Pen & Pencil Corporation has 
moved to 116 Nassau street; the former location was 111 Nas- 
sau street. 

Ridgewood, N. J.—Herman Price, 
department, Joseph Dixon Crucible 


home here. 


manager of the pencil sales 
Company, has bought a 


— 


Switzerland as a Producer of Pencils 


Commerce Reports] Switzerland was almost entirely depend 
ent upon neighboring countries for its pencil supply prior to 
1923. In that year the Fabrique Suiss de Crayons Caran d’Ache 
S. A., was founded at Geneva. This company has been success— 
ful, and supplies more than one-third of the Swiss consumption. 
It has also met with great success in foreign markets. Exports 
of pencils from Switzerland have increased in each succeeding 
year until the 1928 foreign shipments amounted to 58,933 kilos 
valued at 680,546 francs, or 100 times the figure of five years 
before. The principal markets are France, Germany, the Neth- 
erlands and Great Britain 


Pender | 
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SERVICE SATISFACTION 











No. 2265-6W 


|S K. PIERCE & SON CO., Gardner, Mass. 





New York Philadelphia Boston San Francisco 






































e worlds la rest 
ash-tray ! “Empty ash receivers 


here,” says the new 
Vul-Cot wastebasket. Its solid sides and 
are permanently dust-tight. Its smart, new colors 
are washable and sunproof. ~— — ond oval 
shapes—in ten new shadesto match a —- 
tivescheme . . Vul-Cot is the ideal wastebasket 
every room in the house. Made 
pam of hard vulcan- 


VUL-COT 


—the national wastebasket 


At all good ye Bee 


department and ho 
furnishing _—" 


National bg oy Fibre 
Wilmington, Del. 

















The thirty million readers of these magazines know oaly 
one wastebasket by name—Vul-Cot! So it’s the Vul-Cot 
dealer who gets their business. Ie your store linked 
up with this advertising? If not, write us for the facts 


National Vulcanized Fibre Company, Wilmington, Del., U.S. A. 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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\ INKLETS 


N \. (INK TABLETS) 


\N\. TO REMEDY YOUR 
, INK TROUBLES 


In the first \ 
place, Inklets sa 
will reduce your b 
ink bills 50% or | 
more because there 1s 
no waste, no spoil- 
age, no loss through 
handling. 

In addition, Inklets 
will add to writing 
pleasure and eff- 
ciency with ink that is vivid in color, 
smooth-flowing and fresh. 

[ry Inklets once and we are sure that you 
will recommend them. 








Sa In Pie 2s and déaier ¢ fer 


upc m reque t. 


\. General Eclipse Company 
\ 4 Dest. A Danielson, Conn. 
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aay —SSS—SSaq>—>= 
RIBBONS AND CARBONS 


Members of the trade who visited the booth of Office Appliances 
at the Chicago business show are listed in the “Guest Book,” 
which appears in the story of the convention printed elsewhere. 

Birmingham, Ala.—The Kee-Lox Manufacturing Company 
has opened a branch at 609 Farley building. 

Chicago, I!l.—The Continental Carbon Company, 75 West Van 
Buren street, has been chartered to manufacture and deal in 
carbon papers, inked ribbons of all kinds, and accessories; 
capital stock, $5.000; incorporators—Fred W. Franklin, Peter G. 
Laning and Charles L. Kelly. 

Passaic, N. J.—The Supreme Carbon & Ribbon Company has 
been chartered to deal in office equipment of every nature; 
capital stock, $50,000; incorporators—Harry L. Conover and 
Edgar Conover, 99 Howard street, and William H. Coleman, 69 
Spring street. 

San Francisco, Calif.—The H. & M. C. Company, 75 Annie 
street, states that business has been exceptionally good and 
it is anticipating an even better year in 1930. 

San Francisco, Calif.—Arthur T. Frazer, coast representative 
of the Columbia Ribbon & Carbon Company, made a round trip 
to the factory at Glen Cove, L. LL, N. Y., by motor car. 

San Francisco, Calif.—W. G. Huston, Pacific coast manager 
for Mittag & Volger, Inc., has returned from his trip as far 
east as Denver and reports very good business, with a boom 
on in El Paso, Texas He says that Miss Bernice Halbert has 
joined the sales force of the San Francisco branch. Miss M. 
Cowan reports good business from her territory, and Miss A. 
Pierce has just returned from her usual trip to Sacramento 
Valley, bringing some good orders. Mr. Huston stopped off at 
his Los Angeles branch for a few days, working with H. A. 
Andre and Louis Furno at that branch. Mr. Andre had re- 
turned from his trip to San Diego and way points, bringing in 
some good orders. He reports that credit conditions are some- 
what better in that section of the country. 

——— 
Marking Requirements of Imports to England 

The British Stationer reports the following requirements for 
marking imports of carbon paper into England When sold 
or exposed for sale in boxes, folders or other containers, must 
be marked, ‘“‘Made in U. S. A.,” etce., on the box or other con— 
tainer, and on printed matter enclosed. When offered for sale 
in rolls the statement of origin must be printed or stamped 
on the outside wrapper, or an adhesive label securely fixed 
thereto. The name of the country of origin must be in type of 
readable size. 

Elastic stationery bands must be marked on the box or other 
container in which they are vended 


S—————— — 
LOOSE LEAF 


Members of the trade who visited the booth of Office Appliances 
at the Chicago business show are listed in the “Guest Book.” 
which appears in the story of the convention printed elsewhere. 














Chicago, Ill.—Lloyd Keenan has been appointed advertising 
and sales promotion manager of the Warren-Teed Seed Com- 
pany, Seed-Town, Chicago. He has had a long association with 
the office equipment industry as advertising manager of the 
Baker-Vawter Company, Wilson-Jones Company and The Auto- 
matic File & Index Company. 

Minneapolis, Minn.—The Schreiber Loose Leaf Company has 
installed a Kelly press. 


~ —— SS] 
STAMPS---STENCILS AND SEALS 


Chicago, !!!.—E. B. Conrad, chairman of the board, American 
Numbering Machine Company, visited the Chicago branch in 
November. 

Chicago, !!l.—The American Etching Corporation, 917 West 
Eighteenth street, has been chartered to manufacture and deal 
in metal name plates, metal etchings, advertising display signs, 
show cards, etc.; capital stock, $5,000; incorporators—Norman 
Asher, Robert J. McMillan and Maurice S. Dolin. 











Indianapolis, Ind.—The Hess Company has been chartered to 
manufacture and deal in inks, stamps, ribbons, paper and allied 
lines; capital stock, $10,000; incorporators—Harvey L. Hess, 
Irene Hess and Herman P. Willwerth. 

Muncie, tnd.—The Standard Stamp Works has been estab 
lished here 
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Moore 
Metal Maptacks 


Are Business Builders 


They are used by thousands of 
executives, production and _ sales- 
managers, heads of departments 
and others who need to see the 
progress of their business at a 


giance. 


18 Colors—3 Sizes 


Colored enamel, strong aluminum 
heads on sharp needle points. Send 
° for illustrated color folder, price list 


and discounts. 


MOORE PUSH-PIN COMPANY 


Wayne Junction, Philadelphia 
Established 1900 


Manufacturers of the world-famous Moore Push- 
Pins, Moore Picture Hangers, Decorative Moore 
Push-Pins, Thumbtacks, etc. 








Ingento Cutters 


for CARD AND PAPER CUTTING 











NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 1. 6% inch blade. No. 4. 12% inch blade. 

No. 2. 8% inch blade. No. 5. 15 inch blade. 

No. 3. 10% inch blade. No. 514. 18 inch blade. 
No. 6. 24 inch blade. 









Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
8316-8340 Birkhoff Ave. 
Chicago, Illinois 















ru 


Display the practical superiority 
of STEEL BOUND 


Show how STEEL BOUND BOXES keep their contents 
secure from dust and muss. Anyone who has ever had any- 
thing to do with transferring of files knows what a nuisance 
it is to refer to broken, warped or cracked boxes. The safe 
and secure qualities of STEEL BOUND BOXES will effect 


many sales. Write for details and prices. 


Steel Bound Box Co. 


5039 Cottage Grove Ave. Chicago 
STOCK SIZES 


No. 6—24” long 6” wide and 4” deep 
No. 7—24” long 8” wide and 4” deep 
No. 8&—24” long 9” wide and 4” deep 
No. 9—24” long 10%” wide and 4%” deep 
No. 10—24” long, 7” wide and 5%” deep 
No. a” deep 
No, 12—24” long 10” wide and 8” deep 
No. 13—24” long 12” wide and 10%” deep 
No. 14—24” long 15” wide and 10%” deep 
No. 15—18” long 12” wide and 12” deep 











“PRINTYPE” 
PORTABLE - DUPLICATOR 


Special Features: 


PRINTYPE takes all sizes from post 
PRINTYPE has a self-acting inking de- 


PRINTYPE inks itself 


PRINTYPE prints 


PRINTYPE combines 





with Automatic Inking Device 
A REAL MONEY-MAKER FOR DEALERS 






cards to legal size. 





vise. No more soiled hands or clothes. 





and prints automatic 
at one stroke. 





through a silk screen 
giving very clean 
sharp copies. Screen 
lasts almost indefi- 
nitely. 


all the essential ad- 
vantages of ¥ modern 


vr 





Fally equipped $39.50 f. o. b. Pittsburgh 
Big Dealer discount—Free demonstration model for exclusive 
territories. Write for full particulars. 


Sole Distributors for U. S. A. and Canada: 





ms NATIONAL heed iee * 
COMPANY 


642-44 Liberty Avenue, Pittsburgh, Pa. 
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An Opportunity 


Tudor Oak and Genuine Maple H 
Suites and Accessories are ready for N 


delivery. 





== == > 


PEERLESS SANITARY LINE 


PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all sizes, 

mail and tape baskets, space baskets, built up 

trays, locker baskets, PEERLESS paper burn- 

ers, wire globe guards, office partitions, wire 

guards, etc. SPECIAL WIRE GOODS 
MADE TO ORDER 


PEERLESS 
WIRE 
GOODS CO. 





Our new catalogue shows fully our 
large assortment that meets every de- 
mand for Business Equipment as de- 
sired today. Start the New Year right 
with a line that will bring you an in- 
crease in sales and profits. 





=< 








The Quigley Furniture Co. 



































2720 Ferry Street [ Whitesboro, New York 
ri i “4 Ces LAFAYETTE, | New York Office: 130 W. 42nd, Room 414 
— INDIANA 
THREE MONTHS Sie Zhee 
ac aS 1929 AT A GLANCE — 
‘1 Zi2 3°45 CALENDAR Our “600 Line,” low 
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1929 


SUN MON TUES 





This calendar consists of 
an oak frame 14 inches 
wide and 30/4 inches 
high with spaces for 
three calendar cards 
9x12'%4 inches showing 
the past, present and fu- 
ture months. Openings 
on the right hand side of 
the frame permit the 
cards to be. changed 
readily. The frame is 
stained dark mission to 
harmonize with fixtures 
of any color or shade. 
They ‘are. standard 
equipment in® the offices 
of one.-of the largest 
corporations in the 
country. 


DEFIANCE 
Sales Corporation 


“The House of Service”’ 


Stationers’ Glassware, 
Hardware and 
Specialties 


72 Spring Street 
New York 








priced commercial 
grade four drawer 
filing cabinet 


Substantial and hand- 
somely finished; all hard- 
ware brass, in satin brass 
finish. 


Each drawer operates 
on two anti-friction roll- 
ers at the front. This 
value is also available in 
the four drawer legal cap 
size and in the corre- 
spondence unit. 


Very adaptable for in- 
active files or files not in 
use every day. 





Write for our catalogue 
and prices. 


601 Without Lock 
602 With Lock 


Corry-Jamestown Mfg. Corp. 


CORRY, PENNSYLVANIA 
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CATALOGUES 


Paragraphic reviews of current issues from the catalogue and 
allied fields, classified for convenient reference. 











Manufacturer 
Frank Mashek & Company, 1914 Milwaukee avenue, Chicago, 
Ill., has distributed a folder descriptive of several styles of 
brief cases. 
“Better Letters and Copies’ is an instructive booklet issued 
by Mittag & Volger, Inc., Park Ridge, N. J., to educate users of 
typewriter ribbons and carbon paper. 


Direct Mail—Manufacturer 


The Wahl Company dispatched a four-page picture letter 
regarding its new ‘“‘Equi-—Poised” pen and pencil lines 
he Sikes—Cutler Desk Corporation, 20 Churchill street, Buf- 


falo, N. Y., dispatched a broadside to the trade announcing an 
advance showing of ‘“‘The Roosevelt” suite 

he Selectograph Company prefaced the business show at 
Chicago with a letter inviting business men to be present as 
guests of the company, and to become familiar with the devices 
offered in the Selectograph booth. 

Previous to the Chicago business show the Addressograph 
Company sent tickets to its list in that territory, with a picture 
letter announcing the show and suggesting the advantages 
gained through a study of all exhibits. The double spread of 
this letter showed the several mechanisms on which Addresso-— 
graph systems are based 

Typewriter Contest Material 

The December copy for Underwood Expert Typing Tests is 
“Niagara,’’ by Prof. J. N. Kimball. This is a narrative of the 
experience of winners at the 1929 championship contests, who 
had a look at Niagara Falls from beneath. Extracts from 
Dickens’ “‘American Notes” regarding Niagara are included in 


this material. 
—_—_. 


Comparatives on Security Devices 
Commerce Reports] United States exports of the commodities 
listed for the first nine months of 1928 and 1929 
Safes and vaults—(1928) 12,026 items @ $688,005; 
items @ $1,546,319. 
Bank, safety deposit vaults, and equipment—(1928) 
ties not classified] $506,037; (1929) $448,914. 


(= 


(1929) 32,880 


[quanti- 


=> 











HOUSE ORGANS 


Paragraphic reviews of current issues from the house organ 
field, classified for convenient reference. 


Manufacturer 


A full page illustration in The Protectograph Overseas (The 
Todd Company) shows a group of ten important Italian banks 
which use the Protectograph. 


The Bundy Typewriter Company, Philadelphia, Penna., was 
shown and described in a two-page spread appearing in The 
Royal Standard (Royal Typewriter Company, Inc.). 


Retailers Review (W. A. Sheaffer Pen Company) issued a 
special rotogravure section to show recent additions to the 
company’s lines, in which minute details were shown clearly. 

“Then and Now” was a double-spread in Smith—Corona Sales 
News (L. C. Smith & Corona Typewriters Inc.), showing type- 
writer installations of long ago, and in up—to—date interiors of 
the present. 

Lightning Flashes (Hedman Manufacturing Company) advo-— 
cated an “Eradopen”™ as a convenient accessory for the check 


protection salesman Demonstrations of erasures and check 
alterations are powerful sales ammunition. 
The ‘Senator’ suite was expounded in The Leopold News 


(The Leopold Company). This is a handsome creation in wal- 
nut and rosewood, complete even to a davenport, end tables, 
club chair, “Easy Rest” chair and bookcase. 


The Berloyalist (The Berger Manufacturing Company) de- 
scribed and illustrated the store of A. M. Carrow, Houston, 
Texas. Steel shelving and a glass-top steel display table enable 


the effective display of stationery merchandise. 

A map of the United States in The DuPont Magazine (E. I. 
du Pont de Nemours & Company) showed the location of the 
various plants producing raw materials and finished products 
for the company. There are sixty-seven of these plants, scat- 
tered over twenty-one states 

“Steel—-Strong” Dealers’ Every-—Month (The C. L. Downey 
Company) ‘fessed up that an error occurred in its October 
issue in the spelling of ‘“‘stationary’’—which caused William 
Schmiederer of the Buxton & Skinner Stationery Company to 
twit the editor. But the editor skilfully turned the knock into 
a boost. 

Reverse salesmanship was typified in a brief item, “How to 
Sell Scales,”” published by Pounds (Hanson Scale Company). 
A merchant had complained that his trade would buy nothing 
but the cheapest scales. Yet, when a new customer entered, 
and asked for a scale, the dealer offered his lowest price item at 
once, instead of giving the better scales first chance. 

An illuminating article on window displays was contributed to 
Smith-—Corona Sales News (L. C. Smith & Corona Typewriters 
Inc.) by L. M. LaMotte, of the Dennison Manufacturing Com- 
pany. In addition to stating general principles and observations 
on window advertising, the article gave specific instructions to 
the typewriter dealer, aiding him in planning effective displays 

There was a “piece” in It’s Said and Done (Dictaphone Sales 
Corporation) about Tom Emerson, general sales manager of 
The Conklin Pen Company. Mr. Emerson used the Dictaphone 
service while at Richmond, Va., and thanked W. H. Reeser, of 
the Dictaphone organization at Richmond, for enabling Mr 
Emerson to clean up a large volume of correspondence which 
had accumulated during a trip. 

The “Y and E” Idea (Yawman and Erbe Manufacturing Com 
pany) elaborated on an item, “‘Federal Court Adopts Flat Fil- 
ing.’’ which appeared in Office Appliances several months ago. 
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ALL-STEEL-EQUIP COMPANY, 
612 Griffith Ave., Aurora, Illinois 


Please send me complete details on 
the Tabulating Machine Card Filing 
Cabinet—and the new A-S-E catalog. 


7} © 
b k eee eee eee eee eee eer eee 
COMPARY 2.2 cc cccccccccesessecseeces 


Address 






























This Coupon Can 
Open New Office Doors—To You 


The new A-S-E Tabulating Ma- 
chine Card Filing Cabinet is the only 
one of its kind on the market. Every 
Tabulating Machine owner is a live 
prospect. And there are enough 
owners in your territory to make the 
business exceedingly profitable. In 
addition, each new customer opens 
the door to a new office for the sale 
of other up-to-date A-S-E equip- 
ment. Send the coupon for detailed 
description and complete sales data. 
Also the new catalog showing the 





Only the A-S-E Steel Tabulat- 
ing Machine Card Filing Cabinet 
has the new style drawer and 


: . bias le ssor, which 
complete lines—26 types and sizes er the cain tale ont 
—of A-S-E steel office equipment. prevents them from warping. 


COMPANY 


- IFLLINOIs 


ALL - STEEL - EQUIP 


AURORA - - 


5657-2CE 


—_—_—_—_—_—_—— 
SWIVEL TO 
MATCH 


5657-6CE 


CROCKER CHAIR CO. 


SHEBOYGAN, WISCONSIN 


CHICAGO NEW YORK OAKLAND 
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228 8. Los Angeles St. 


457 E. 





STATIONERY RACK 


Oak, Mahogany and Walnut Finishes 





No. 22 
Accommodates both Legal and Letter 
Size Papers 
Have you a copy of our latest price list No. 36? 


IMPERIAL METHODS CO. 
FOREST PARK, ILLINOIS 
WESTERN WHOLESALE STATIONERS, LTD. 


GERARD D. WHITE 


182nd St. 


Leos Angeles 
New York Oity 
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BLANKS 


_ 


ESSENTIAL INSTRUMENTS OF ALL BUSINESS 


x? 


“K. B.” BLANKS are engraved business “Papers.” 
They are made in blank form for imprinting 
bonds, mortgages, short time notes, stock cer- 
tificates and all papers of value from type or by 
lithography 

“K. B.” BLANKS are steel engraved in. bank- 
note style equal to the standard of the paper 
money of the world. Every necessary form is 
carried in stock in an assortment of eix colors. 
They offer a less expensive solution to the problem 
of properly engraved bonds, stock certificates, or 
other essential business instruments. An at- 
tractive and profitable line for the dealer. 

The makers of these blanks also cater to an ad- 
vertising clientele requiring steel engraving 
made the banknote way. 


Write for particulars 


KIHN BROTHERS BANKNOTE ENGRAVERS 
205-209 West 19th Street, New York City 
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The Idea interpreted the significance of the change, and sug- 
gested that if good rag stock was used in preparing official 
ocuments such paper filed in vertical files should live indef- 
initely. Thanks, Idea, for your close reading of O. A. and 
your technical comments. 

Association 

A garage for baby carriages was shown in Making Markets 
(Sheet Steel Trade Extension Bureau). A landlord had built 
his doors too narrow for baby carriages, so he erected a sheet 
steel garage, with plenty of room for the perambulators. 

A constructive idea was offered in Rags in Paper (Rag Con- 
tent Paper Manufacturers). “If Salesmen Bought Your tter- 
heads’’ suggested that the man who is in personal touch with 
business prospects and customers knows best how the com- 
pany’s written representatives should be garbed to maintain 
good impressions on the trade. The salesman does not aspire 
to be an expert in letterheads, but he can pick out the kind 
that will make things look right. 


, Dealer 
““Osco”’ Business Ideas (Office Supply Company, Inc.) showed 
views of the company’s new store at 1114 Main street, Houston, 


Texas. 

Common Sense (Corlies, Macy & Company, Inc.) announced 
that this sprightly house organ will suspend publication this 
month. It has been published twenty years, which is a good 
record for a dealer house organ. 

The Franklin's Key (The Franklin Printing & Engraving 
Company) offered purely gift items for Christmas presents, as 
well as selections from the commercial stationery lines which 
rank among the most useful gifts. 

Stationery Suggestions (A. L. Carlisle & Company) made con- 
structive suggestions for transfer operations. Oxford folders 
and guides, and Van Dorn transfer cases were offered as ma- 
terial accessories to the annual or semi-annual moratorium of 
office records. 

“Does Your Advertising Talk a Different Language Than Your 
Salesmen Use?’ queried Bramwords (The Bramwood Press). 
Too often retail advertising is not studied by the clerks, who 
may not know what has been offered, or the selling points 
brought out in the printed message. 

Phunnygrams (Lester Book & Stationery Company) alternates 
live jokes with paragraphs in color suggesting services of some 
sort for the office. One said: “Sectional Post Binders, any size, 
in twenty-four hours’ time.’’ That sort of speed in specialty 
manufacturing should make a hit at Atlanta. 

Internal 

The Strathmorean (Strathmore Paper Company) has come 
out in a new typographic ‘‘dress.” The announcement of this 
change was headed, “‘A Good Old Wine in a New Bottle.” 

George Howard Reed contributed ‘‘250 Miles in a Birch Canoe” 
to The Dixonite (employees of the Joseph Dixon Crucible Com- 
pany). On a trip like that one looks for thrills per day rather 


than miles per gallon. 
—_—_—<>—_—_—_ 
House Organ Philosophy 
Flattery is praise you know you don’t deserve.—Bramwords 


(The Bramwood Press). 
. > . 


Many a good reputation has been stabbed by a sharp tongue.— 
Quality (Clarke & Courts). 


> > > 
Many are cold but few are frozen.—The Office Cat (The Rich- 


mond & Backus Company.) 
* . > 


Ridicule is the cracker on the whip of wisdom.—Berloyalist 
(The Berger Manufacturing Company). 
. > * 


Brewing ideas is not punishable under the Volstead act.— 

Fritz—Cross Service (The Fritz—Cross Company). 
. > . 

You are not loyal to yourself if you are not loyal to your 
organization.—The “Y and E” Idea (Yawman and Erbe Manu- 
facturing Company). 

> > > 

How lenient we are with ourselves; what is experiment with 
us we call sin in others.—Faultless Loose Leaf Bulletin (The 
Stationers Loose Leaf Company). 

. > * 


Sometimes you can't stop a feller from buying something he'll 
regret, but you ought to try.—The Coach (published co—opera- 
tively by the Boorum & Pease Company, Eberhard Faber Pencil 
Company, C. Howard Hunt Pen Company and Sanford Manu- 


facturing Company). 
oo 
Lipstick Booms Paper Napkins 
The United States Department of Commerce reports that prac- 
tically every Paris restaurant employs paper napkins. The uni- 
versal use of lipsticks and rouge by the women makes the 
cleansing of table linen a problem. The paper napkin solves the 


difficulty, as it is used but once. 
E =] 
EXPORTS 
Typewriters 


United States exports of typewriters by countries during August, 1929. 
In exports under this classification where the machine is driven by an 
electric motor, the value of the motor is included with the machine. 
By the Division of Statistics, Department of Commerce. 

Standard, New Portable, New Used & Rebuilt Parts of 
: N No 











Countries. No. No. . 
I Ege 193 $ 13,274 50 $ 1,955 235 $ 6146 3m 
Belgium ........ 672 34,677 456 16,437 878 42,650 1,204 
Bulgaria ne ‘ 212 1,4 : Raw eek ae 
Czechoslovakia 500 35,088 140 5,040 35 1,166 ov 
Denmark 121 8,707 23 954 52 1,789 ll 
Estonia 1 121 oes seus as eens eese 
Finland ‘ 41 2.870 : ia 9 280 30 
. eieedeced ~ San 48,936 1,971 72,720 1,271 42,750 1,725 
Germany . . 838 24,354 544 19,632 oes vous 11,404 
CEP Soccéee “sap i c6nps 6 270 cane 
Greece 11 921 50 1,980 _ shus wens 
Hungary 144 8,768 100 3,600 37 669 03 
Iceland 3 200 +e : ake eee 
Italy . 855 61,439 370 =—s:111, 760 45 1,294 a4 
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Your trade 
is different 


Quite tru e—but 
every office can 
profitably use these 
convenient, easily 
moved stands and 
stools. An extra 
typist, a special 
writer or many 
other types of office 
worker can be ac- 
commodated. Fac- 
tories and _ stores 
use them also to 


good effect. 





Descriptive matter 
and prices on re- 
quest. 


ii 
By 


SEARLES 
ELECTRIC WELDING WORKS 


Manufacturers 
1850 Fulton St., Chicago, Ill., U.S. A. 
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: (oa fOne rim set 
COTS GALL REARING LETTERING PENS 
a ee, 
4 
> 


tt CPORT PEN CO. * 
Sees ed ee 


ME Gar 





COIT’S PENS MAKE 
LETTERING EASY 


Now anyone can do good lettering easily. Coit’s Improved Ball Bearing 
Lettering Pens make this possible No costly training or experience 
needed. Students, storekeepers, artists—anyone who has lettering to do 
finds these pens almost indispensable. 

FREE SALES TRIAL. That you may get acquainted, we shall be glad 
to send, prepaid, a display assortment of twelve pens for 30 days’ sales 
trial. Write for it today. 


THE BRIDGEPORT PEN COMPANY 


239 John Street Bridgeport, Conn. 
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You Can Short Cut Your 
Follow-Up Systems 


Take a set of brilliantly 
enamelled Viz Signals and 
woo «63S suse them with your Visible 
ge" Index Systems. Each sig- 
ie nal will attract your atten- 
tion as you consult the 
Graffco Viz Signals files. Each signal will de- 
liver a definite message. 
For example; Red might mean “limit 
credit”—Blue, “send fol- 
low-up letter”, etc. Made 
in 12 colors, several sizes 
and styles—to fit every 
type of Visible Index 
System. 





Write for catalog 
and samples. 


GEORGE B. GRAFF 
COMPANY 

64 Washburn Ave. 

Cambridge, Mass. 





Increased 


HOLIDAY 
PROFITS 





Christmas is the Buying 
Season 


—and the festive mood of the holidays is well- 
matched by the bright, s colors of the 
new Columbian-Success Calendar Bases. Now 
is the time to push their sale. A gay, ap a4 
preciated gift for office or study at 


In Chinese Red, Olive Green, Mahogany 
Brown and Satin Black. Write for 
illustrated catalogue and prices. 
COLUMBIAN ART WORKS, INC. 


1024-1032 Juneau Avenue Milwaukee, Wis. 
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STURGIS 
POSTURE CHAIRS 


l 

! 

! 

I 

! 

! 

! 
Quick, positive 
back adjust- 3 | 
ment to any 3! 
size individual ; 
in 30 seconds. | 
! 

WITHOUT 
THE USE }} 
OF TOOLS. 
Think it over. 
Sold ONLY 
thru legitimate 3 ; 
Office Equip- 3 | 
ment Dealers. 
Write for our 

! 

l 

! 

l 

l 

l 

! 

! 





dealer 
proposition. 


STURGIS POSTURE CHAIR COMPANY 
Sturgis, Michigan 
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Salesmen who are filing equip- 
ment experts are the best in- 
come producers in the store. 
Their advice frequently saves 
hours of business time every 
month, and hundreds of dol- 
lars. They advise use of the 
BUMP paper fastener — no 
clips, staples or pins to catch 
and scratch—no mucilage to 
gum up unrelated papers. 


Sell Bump 
with every 
file cabinet 










here are two models; the 
stand machine illustrated 
here, and the hand model, 
portable and easy for long, 
continued use. 
BUMP 
PAPER FASTENER 
CO. 


LA CROSSE, WIS. 


Eastern Representative 
Seymour Conover Company 


350 Broadway, New York 
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The Stamp 
with a 
Memory | 

















NATIONAL advertising in Nation's 
* “ Business is creating consumer sales for 
JOSLIN’S ECLIPSE Time Stamp. Where 
do these sales go? To the dealers who 
carry and push the sale of this popular 
office-and-shop utility. 

Get behind this fast-selling, profitable Time 
Stamp. Get your share of this business. 
Over 300,000 executives read Nation's 
Business each month. Are you prepared to 
supply this demand which we are creating 
for you? 

Window and counter displays, envelope 
stuffers and national advertising—all with 
a sales punch—are yours for the asking if 
you will co-operate with us. 


Don’t Delay! Investigate this guaranteed 
time stamp now! Write, wire or phone— 


A. D. JOSLIN MFG. CO. 


Manistee, Mich., U. S. A. 















Stencil Paper 


Inquiries solicited from reliable 
dealers interested in building a 
permanent duplicator and supply 
business. Sold on exclusive plan. 














| Ask for information on complete 
_ line including Ellams Rotary Du- 
plicator, Stencil Papers, Inks, Cor- 
recting Fluid and all supplies used 
in duplicating. 


San Francisco 
121 Second Street 


New York 
53 Park Place 


Ellams Duplicator Co. Ltd., London, England 
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Standard, New Portable, New Used & Rebuilt Parts of 
Ni - 








Countries No. No. 
Latvia .. 4 285 10 266 cece 
Netherlands 332 23,586 130 4,725 50 1,447 617 
Norway 133 9,368 50 1,800 101 
Poland end 
Danzig . 313 115 14,419 161 4,868 12 
Portugal ana 58 73 2,633 : 49 
Rumania 209 25 900 35 1,074 — 
Soviet Russia in 
Europe : 356 5 225 4 276 
Spain . - 109 361 12,390 143 4,038 
Sweden ne 326 125 5,400 4 148 
Switzerland 409 174 8,120 a) : 
Unit. Kingdom 2,330 921 26,464 401 
Yugoslavia and 
Albania ... 55 Ri 3,081 ‘ 315 ver 
Canada see : 374 129 4,731 269 7,493 14,488 
Brit. Honduras 3 oeee 
Costa Rica . 11 35 1,335 ees 
Guatemala . 16 32 1,152 22 
Honduras . 36 40 1,080 8 248 40 
Nicaragua . , , 5 243 
Panama . 183 13,250 125 4,€0) 10 3S6 
Salvador . 24 1,771 41 1,476 50 10 
Mexico . , 632 38,736 772 21,806 64 1,790 883 
Newfoundland and 
Labrador . 4 144 
Bermudas l 21 2 90 2 115 
Barbados . 7 414 . . 
Jamaica .... 17 1,360 12 497 
Trinidad and Tot 3 220 5 180 
Other B. W. Ind “aa 4 144 as sess 
Cuba awe ‘ 426 70 2.570 28 952 339 
Dom. Republic. 2 57 
Neth. W. Indies 12 25 
F. W. Indies 5 
Haiti, Rep. of 6 20 ‘ 
Virgin Is. of U.S H 5 1 53 T 
Argentina . 952 538 19 73 2,860 1,927 
Brazil ono 293 10 14 619 415 
Chile ee 445 E50 oe 1,241 
Colombia 50 301 10 S 32 243 
Ecuador . : 2 31 1 79 
Surinam ; 3 . 
Peru -. 74 63 2 ee 
Uruguay 137 25 san 
Venezuela 64 31 1, 185 
Brit. India 556 195 8: 10 275 1,059 
Brit. Malaya 45 60 2 oa 
Ceylon 16 10 126 
China ; S2 46 1 6 1,469 42 
Java and Mad. 207 63 4 9 261 200 
Other Netherland 
E. Indies } 6 238 ws 
Fr. Indo-China 103 15 540 1 38 12 
Hongkong . 2 : 5 213 ° 
Iraq ; ” 16 6.6 - bene 
Japan . 138 76 2,748 57 1,928 87 
Kwantung , 3 115 sams 
Palestine 21 23 828 . : or 
Philippine Is 24 192 7,348 , : 221 
Pn. seses 30 130 4,680 eon 373 
Turkey 45 nO 1,800 50 
Australia 1,075 244 9,104 17 577 5,140 
Brit. Oceania 6 ‘ee cons 1 6S - 
New Zealand : 53 53 1,982 3 62 33 
Br. E. Africa 19 8 303 ome paee 
Un. of 8S Africa 3935 137 5,559 6 248 629 
Gold Coast oes 3 5 180 : ban 
Nigeria . 1 17 663 . ; 120 
Other B. W. Afr 7 248 1 34 ocee 
Egypt . 4 6,760 no 2,232 ‘ 27 
Algeria and Tun 264 19,620 225 8,100 ees 
Other F. Africa 26 1,974 41 2,003 
Morocco 20 1,335 31 1,170 
Mozambique 27 1,941 30 1,080 , . 
Other P. Africa 15 1,050 33 1,228 76 
Canary Is 14 1,126 14 549 
Other S. Africa : 3 108 
Total . . 16,009 $1,112,348 10,634 $282,279 4,134 $144,443 $89,293 
Shipments from the United States to: 
Hawaii 144 $ 9,958 53 $ 2,308 29 $ 1,390 , 
Porto Rico 71 4,388 11 486 1 100 $ 138 


Adding—Calculating—Billing—Tabu- 
lating—Machine Exports 


United States exports of adding, calculating, bookkeeping and billing 
machines, etc., by countries in September, 1929. In exports under this 
classification where the machine is driven by an electric motor the value 
of the motor is included with the machine. Parts of adding and calcu 
lating machines are not shown separately They are included under a 
general classification, ‘“‘Other machinery and parts of,’’ which is not 
segregated for publication By the Division of Statistics, U. 8. Depart- 
ment of Commerce 


Listing- Typewriter, 
adding bookkeeping Non-listing Listing 
bookkeeping billing adding adding 
machines. machines machines machines, 
Countries. 70 0 Ti) No. 
Austria 1$ 1,080 6$ 3,810 61 $ 2,301 3$ 839 
Belgium ... » = M6 22 25,154 4 490 72 6,709 
Bulgaria. : , 2 oe «<o <sbuus 
Czechoslovakia 1 1,119 1 ie « 6 666 
Denmark ee 1,221 5 1,251 5 180 4 9,052 
Finland . -ae8 8 4.114 10 CP see saneas 
France : 7 8,224 8&7 54,993 ae 168 20,673 
Germany 25 16,0381 66 33,048 137 15,824 626 47,759 
Hungary 2 2.100 ‘ 2° 6 1,255 
Italy . 3 2,616 34 14,000 16 1,260 07 11,110 
Latvia ‘ 1 684 soe. .atabes 
Lithuania a4 1 Se. oss -deanee 
Netherlands : 3 1,155 14 1567. : . 106 12,367 
Norway 1 891 8 5.433 10 410 75 6,653 
Poland and Danzig 9 960 10 983 
Portugal . 1 Y81 23 1,985, 
Rumania : 1 100 
Sov. Rus. in Europe 28 26,681 25 8.750 110 20,658 
Spain . ‘ 4 8,514 7 6,710 . 31 2,752 
Sweden see 2 528 15 2.853 20 720 248 28,511 
Switzerland 10 8,752 27 21,771 18 708 61 5,331 
United Kingdom .. & 30,420 249 114,571 28 3,085 
Canada : 5 2,513 5 1,617 6 312 66 5,461 
Brit. Honduras : ; ‘ sees 3 250 





(Joop TYPING 
MADE EASY 


Error-No encourages good work. Copy 
is held in the correct position—in line 
with the eyes—and typing thus made 
easy. Error-No lessens mistakes. 


Error-No is the typists’ friend. Its 
simplicity prevents antagonism. In- 
vestigate the sales possibilities of Error- 
No by writing us today. 





ERROR-NO INC. 


Manufacturers and Patentees of the Famous ERROR-NO 
Address our new factory and 


general offices at... LITTLE FALLS, N. Y. 











[THE VARITYPER 


AN UNRESTRICTED TYPEWRITER OF 
Surpassing Excellence 








With consummate engineering skill 
our engineers have perfected a writing 
instrument that removes the usual lim- 
itations long taken for granted as inher- 
ent in the typewriter. 


Varityper Incorporated 


2 Lafayette Street 
New York 





? 
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When you sell ADD-A-UNIT “FRIENDLY” 
type Partition for small banks, financial and loan 
offices you are giving your trade very up-to-date 
equipment. The widespread use of these ‘‘Friend- 
ly’’ Partitions proves the adaptability and economy 
of this modern arrangement. 


The pleasing result pictured on this page tells its 
own story—a very attractive loan office. We would 
like to send you complete details about ADD-A- 
UNIT “FRIENDLY” partitions—please write 


for them. 


App- A-Unrr Parrtirion Company 
INCORPORATED 


872 West North Avenue Chicago, Ill. 


























George L. Lamb 


MANUFACTURER 


Nappanee, Ind. 


See our new additions of 


COSTUMERS, DESKS, | 
SCREENS, UMBRELLA 
HOLDERS 


at the 
American Furniture Market, 
Chicago, Jan. 6 to 25, 1930, 
Space 639 
New York Furniture Exchange, 


N. Y. City, Jan. 20-31, 1930 

















Listing- 


OFFICE APPLIANCES 


Typewriter, 





adding - bookkeeping Non-listing Listing 
bookkeeping billing adding adding 
machines. machines. machines. machines. 
Countries No. No No No. 
Costa Rica cS \ 66 eaaean €6. ees600 26 2,376 
Pi ch ikeeeee SOMERS oc extene® ck Saeces 8 724 
Honduras cesee 06 §©6seenes 2 SP 6éee © Seana 
Nicaragua eses 06  wabaan 10 493 + 290 
Panama ow . os . 1 202 1 36 11 914 
Mexico . ° once @ 7,529 5 1, 766 4 740 66 7,589 
Newfound. and Labr. hea. Se  weebae ee 6 405 
Jamaica eee See ce <8eeGp cc ceeose <cég sedans 
Cuba cipceltads of @€600ne cc csone 5 198 
Netherlands W. Ind.. 1 ue we ‘dneues 4 369 
Se Me Qeisheas fe edbuns : eee 1 150 
Argentina nen: 2 Gae:6 SS 6.771 2 159 Hed 6,027 
DE ccddeuessascos 8 626 1 320 5 468 8” 12,404 
eee as cuns 3 2,238 1 182 16 576 36 5,933 
Dt hoe neteiee be” peouee 18 1,799 
Dt? teguudhacns oc seecde 10 870 
French Guiana . wae 1 40 
in. avesiueéececeds 1 898 34 2,510 
Uruguay ....... 1 93 2 1,351 52 4.964 
Venezuela ....... . eae Shedee 23 1,528 
British India ... 2 a «ec sieetm oo “e0eeee “aun Sannan 
British Malaya . me venee 6 1,050 
Ceylon 138 2 eesees 
Se uccheactvacnne sa'  etion aes : a0 6 1,613 
Java and Madura.... 1 666 5 oe swaees 20 1,320 
French Indo-China... .. ...... : 300 
me sasecéeaeuene . 31 Cc ae ae. hee 
SD stcebueewdahe. ce” teresa 2 1,200 . — eee 8 eeeses 
Philippine Islands 6 5.076 18 4,586 3 233 4153 10,565 
ne adoodeun ‘ iooee ilies ° 1 1,100 
ere 14 4,298 32 6,462 100 8,601 
British Oceania ee  weskes . : 1 rare Te 
New Zealand .... 8 840 7 1,419 ; 1 120 
Brit. E. Africa..... — 25 2,109 
Union of 8S. Africa § 1,041 
DES . <ancness : 1 87 
Algeria and Tunisia. 1 537 cos oe eeses 
DE Beeiceie co - skecen 1 160 7 560 
Gy Me céece ea” eeedes ie Mie? ae woes 1 165 
Ee déessetsnenat 185 $137,260 710 $354,476 362 $34,821 2,647 $263,920 
Shipments from the United States to: 
Hawaii . ee 5,241 15 2,098 
ee eee oe . e6eceee y 408 
Card 
punching, sorting Other 
Calculating and tabulating including used 
machines. machines and rebuilt. 
Countries No No. No. 
0 See , , a5 wnt 4 $ 487 
Belgium 108 9,284 2 §$ 750 10 1,250 
Bulgaria see —e 9006 5 11,500 - ~enae 
Czechoslovakia ........ 34 2,535 6 Gaus «+ ‘sees 
Denmark , e008 2 108 14 893 
Finland . . -onden 3 1,620 oo. i  - epnan 
France .... : - 145 15,628 13 1,478 81 4,108 
Germany .... : 55 18,245 5 9,555 1 50 
Greece penne ‘ . 11 a: «on « weneee ce - Gia 
TP 6ésdieve : : 47 8,227 wee 23 1,580 
Netherlands . ; 9 1,800 .)) eee 
Norway .... ie .* ‘ - ceeens 1 125 
Poland and Danzig 32 8.340 1,250 sense 
Sov. Russia in Europe... 25 5,785 re —_ 
Spain on teeta gees 6 1,000 96 118,267 1 2,325 
Sweden a ~ 1 82 1 800 2 266 
Switzerland - ose 0860s ; 1904 $=$..© i esses 
United Kingdom 146 33,203 << i. eae 
Canada ee 103 22.414 66 3,482 
Guatemala 3 765 
Honduras 1 i ee 
Nicaragua ; 2 285 1 vO 
Panama 10 396 
Mexico "9 1 73 
Newfoundland and Labr -_ Cap je $$ etse80 se  es808 
Trinidad and Tobago - .-—. nop | Sheets co seme 
CE scceséees pewese = ve ss © euedoe «2 ‘Sones 
Dominican Republic. 1 345 
Netherland W Indies 1 eee 
Argentina n2 2 | rT ar TT 
Bolivia 24 ° 
Brazil 22 “+ i. eens 
Chile ... 31 4 1,001 
Colombia a? |) eer eS ee 
Peru i4 15 505 
Uruguay a) Te oe occee 
Venezuela 1 - 
British India 24 es ee ST 
China 5 . »t. ~~ /*eehe 
Japan 14 1 5,235 1 
Philippine Islands 14 oe 22 2,575 
Turkey see 1 : ses 
Australia , 26 if _ 
New Zealand : 11 \ Seer eee es ee 
Union of 8. Africa 9 1,420 3 77 
Egypt : : 2 a <a seen@s .. ee .eenee 
Total 1,078 $194,946 140 $159,686 272 $19,673 
Shipments from the United States to: 

Hawaii . ‘ ) 720 see 
Porto Rico : 1 108 séeaer 3 1,085 
Writing Instrument Exports 

United States exports of writing instruments during August, 1929, by 
the Division of Statistics, United States Department of Commerce. 
Refillable 
pencils and Pencils, Metallic pens, 
pencil Fountain pens. except metal except gold. 
Countries leads. Number Dozen Gross. 
Belgium . disinted 80 $ 382 8 $ GS cass  a6606 
Czechoslovakia ieee 35 485 . vuertTT eee 
Denmark 37> tae ; 28 ? ~«asae eebee 
France 5,299 900 11,108 1,512 7 see oxen 
Germany 351 54 1,215 4,296 804 1,000 $ 500 
Greece ei . 2 $0 . TTT tae 
Iceland 165 20 a “savek ¢h0008 e808 g0nee 
Italy 2,025 s a eee, aS) ee 
Latvia " 70 , 63 : , cose 066s 
Netherlands . 2,006 196 1,478 ; oseses coos eeece 
Norway . , 8 114 60 18 esos eesce 
Sweden : ; 528 500 i... se coose 
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When you 
add everything 
up: ---Comparing 
Comfort, Beauty 
and Economy. 


& 
v 
s 


& 


S 
S 
Ni 


2 


At a glance, your 
eyes will tell you that 
more profit can be 


made with M & S chairs 


than any other make. 


< 
SY 
\ Inquire about the 


franchise jor your 
terri tory. 





The Marble & Shattuck Chair Co. 


**Chatrs Designed for Comfort and Built to Last”’ 


Cleveland, Ohio 
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No. 1160—OAK 


The Low Price Customer 
Often Proves a Profitable One 


CAN you afford to offend him by saying 
“‘we have nothing that cheap”? 


Price customers often become big 
buyers with the passing of years. 


Why not look ahead in a practical 
way by stocking Alma Desks? They'll 
make friends for you and pay their way 
with a good profit. Ask for catalog and 


price list. 





Alma Furniture 
Company 
High Point, N. C. 














STEEL DIE ENGRAVED | 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 33x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It’s what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 





























———— 


The I D L Eyeleter 


Calendar Sales 


The I. D. L. calendar should be 
on display this month. Many 
sales will result. 

With the new year only a few 
days away, offices everywhere 
will be thinking of new calen- 


dars. No better time could be 
found for displaying both the 
Nos. 35, 45 UPTODATE Cal- 


endar. 

This month is a good time to 
display all I. D. L. products, but 
particular attention should be 
called to the calendars. Make 
sure of your stock now. Write 
for catalog and trade discounts. 


qb tir Gc Gres CORE: 


50-52 


Franklin Street 


New York,N.Y. 
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NOW—how about 9 






WING-WING Displayors in- 
crease volume...bring gener- 
ous profits...and the demand is 
constant! No secret to hun- 
For dreds of dealers who handle these 
OE? fixtures—but how about YOU! 

You, too, should cash in on 

UNIVERSAL’S Dealer Fran- 


chise. Let us tell you about it. 


Swing-Wing , y 
Displayors are j 
essential to all 
users of maps, 
charts, photos, 
advertising 
matter, etc., for 
instant refer- 
ence; occupy 
little space; 
many styles 
and sizes. 








~_ w= 


WALL PIVOT 





DISPLAYOR 


UNIVERSAL FIXTURE Corp. 
135 West 23rd%St., N. Y., N. Y. 




















Book Form Cards’ printed by 
YOU bring repeat orders! 


PRINTING ordinary business cards is 
nothing unusual; any printer can do it. 


paying but a small price for high quality 
and a liberal margin of profit. With them 
he can afford to do good work! 

Blank scored cards in several standard 
sizes can be secured direct from us, ready 
which each card can be detached crisp and for printing and inserting in Patent Lever 
fresh with perfect edges Binder Cases which hold 15 
is something which printers ppiwrers’ SPECIAL GRADE ©f more cards. No binding 
with @ reputation for good SAMPLE ASSORTMENT LOTS or stitching is required. 
200 Cards, Cusiness Size $i Ww nfo fi | 

2 Lever “inder Cases tite today for a sampte 

For the printer who buys 4,200 Cards, 4 Sizes - - $5 assortment of cards and 
these blank scored cards 8 Lever Binder Cases cases. See how easily orders 
= y for printing from et 4 2 $10 for business cards will come 

re John B. Wiggins Co. is when you demonstrate them! 


But printing business cards in an out- 
of-che-ordinary way, and delivering them 
to the customer bound in tabs — from 


work are doing. 


The John B. Wiggins Co., 1153 Fullerton Ave., Chicago 
[ Established 1857] 





Ghe Cards that 
detach from tabs 
with perfect edges 



















Copy Book Holder 


A portable device for holding 
stenographer’s notebook or 
copy. Shelf may be tilted to 
any angle. Equipped with 
adjustable line indicator and 
spring clip leaf holder. Base 
is weighted to prevent top- 
pling and has protected 
rubber ring to prevent 
marring of desk top. 


Glass Mouthpiece 


Made of clear crystal glass, with 
threaded metal section for screw- 
ing into transmitter front. Easy 
to keep clean. 





MANUFACTURED BY 


State and 64th Sts.,fChicago, U.S.A. 





























Instantly Moistens—Practical 
—Convenient—Simple. 
A beautiful Nickel-Plated Article. Always ready 


for use—no waiting. Leak proof water con- 
tainer. Positively sanitary, non-sticky. 
The Famous Argus Specialties. 
Paper Clips 
Pen and Pencil Clasps 


Typewriter Erasers 
Sanitary Moisteners 


Ask your dealer for Prices and Discounts or write 
ARGUS MANUFACTURING CO. 


1134-44 N. Kilbourn Ave. Chicago, Il. 


Dealers: Write for deavtiful counter-easel. 
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Refillable 








pencils and Pencils Metallic pens, 
pencil Fountain pens. except metal except gold 
Countries leads. Number Dozen Gross 
Poland and Danzig 140 1,017 
Portugal 74 + 76 
Rumania 86 2 63 
Spain 4 77 
Switzerland 444 352 5,054 
United Kingdom 0,625 3,493 51,963 890.808 20,176 
Canada 12,466 612 3,558 147,351 1,003 2,752 1,469 
Brit Honduras . adi , 112 28 
Costa Rica 43 18 614 865 16 
Guatemala oes S6eeses 834 61 . 
Honduras 186 93 53 527 16z 12 11 
Nicaragua 32 11 445 1.572 205 ods 
Panama ' 162 66 543 897 300 
Salvador seee 48 7 170 849 83 =a 
Mexico . 7,475 245 5,846 92,871 7.937 2 3 
Newfound. and Labr 19 48 107 10.310 1,408 50 15 
Bermudas . : eae 456 157 ae 
Jamaica 28 8 91 810 100 _ 
Trinidad and Tobago 100 no - 
Other Brit. W. Ind 216 NT 20 
Cuba one "4 8 528 27.475 6.961 2 1,793 
Dom Republic 1,332 201 : 
Neth. W. Ind.. 72 19 . . 
Haiti, Republic of . 25 9 200 116 
Argentina ' 1.639 154 2,668 1,966 971 50 30 
Bolivia 175 22 27 240 Se ecxvee “estas 
Brazil 360 140 3,135 1,692 422 . 
Chile 365 29 S72 24,718 6,265 
Colombia 106 43 1,110 17,610 2,771 415 247 
Ecuador 11 419 1,356 126 ; 
Surinam . 2 45 
Paraguay Te oeas 132 ese senes 
Peru 6 109 S42 144 40 
Uruguay 60 3 hi 32 241 60 44 
Venezuela 120 30 629 138 1,009 20 11 
Brit. India 2,053 19 618 7,704 1,017 . 
Brit. Malaya 24 282 04 773 
China . 47 383 6,108 7,980 3,591 
Java and Madura he2 24 2,933 
Other Neth. E. Ind 918 900 t.240 
Hong Kong 77 1,333 11.870 1,440 
Iraq ‘ —- edp~ 6am 
Japan 420 64 1.508 13,647 5,524 
Kwantung m 557 , 
Philippine Islands 1,084 97 732 4 8«647,.655 8.151 4,978 3,985 
Syria ae 13 , : ° 
Australia : 1.259 664 3,33 17,094 2,243 
New Zealand 306 s 283 2,100 447 
Brit. E. Africa 81 5 4 ‘ 
Union of 8. Africa 1.233 132 3,070 2,006 659 90 70 
Other Br. W. Africa 3 48 e 
Egypt 25 2 45 
Mozambique 1 32 12 25 
Canary Islands 187 20 64 
Total $75,560 9.550 $120,749 551,122 $107,672 12.203 $8,354 
Shipments from the United States to: 
Hawaii $1,711 404 $ 6,995 9.992 $ 3,255 91 $ 117 
Porto Rico 114 112 2,165 119,973 7,141 4158 309 


Metal Office Furniture Exports 


United States exports of metal furniture by countries during 
August, 1929. By the Division of Statistics, Department of Com- 
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The interchangeable, right and left side shelves on Sherman-Manson 
Tubular Steel Stands hold what you want where you want it. 


The patented Foot Locking Device holds the stand firmly on the 
floor or raises it onto its easy rolling casters for quick movement 
anywhere. 







SHERMAN-MANSON MEG. CO. 
621-31 S. Kolmar Ave., Chicago 


Please send folder with full information regarding your new, lower prices. 


Name 





City 











merce: 
Safes 3ank 
and and 
cabinets, safety Other 
fire deposit office 
and vaults furni- Other 
burglar and ture metal 
Filing cases. proof. equip— and fix— furni- 
Countries. No No. ment. tures. ture. 
Bee cctccecen , , — os $ 11 
Belgium .. 197 $3,264 109 $2,857 1,190 
Bulgaria - ~ 6 450 _ 
Czechoslovakia 161 5.203 103 $143 
Denmark 38 1,667 70 199 
Estonia ‘od ae ; + 144 
Finland 1 104 23 1,158 1,304 
France 28 1,353 20 1,920 2,100 + 
Germany <n 23 262 4,894 70 
Greece .... 12 460 6 395 3,832 
Iceland .... ; “a 3 263 ane 
Italy : 7 356 19 1,200 $592 609 609 
Netherlands . 389 8,199 171 5,891 4,708 2,187 
Norway .... 27 982 33 1,607 216 1,420 
Poland and Danzig 8 267 { 192 141 
Portugal 20 766 14 607 171 
tumania .. 40 894 ' 155 
Soviet Russia in 
Europe 1 25 - P 
Spain 221 5,480 121 1,717 
Sweden 29 1,796 35 1,662 702 325 
Switzerland .. sia 4 101 350 24 
United Kingdom 482 20,132 385 14.357 48 20,710 12,916 
Yugoslavia and 
Albania - 8 341 , 10 57 
Co ae 635 14,631 242 19,756 1,857 8.039 45,414 
British Honduras 1 102 1 32 : 6 
Costa Rica. 2 64 1 1,144 21 1,089 
Guatemala 1 37 7 1,054 82 175 
Honduras 12 449 42 1,230 275 278 7 
Nicaragua 7 278 21 607 2,362 18 549 
Panama 24 611 49 2.012 271 1,279 770 
Salvador 12 592 16 395 97 177 
Mexico 281 11,461 94 6,295 290 7,131 8,349 
Newfoundland and 
Labrador .. 4 271 5 213 207 51 7 
Bermuda eee , be 20 1,198 
Barbados . ne 2 110 ili 
Jamaica 101 4 203 8 95 
Trinidad and To 
bago 20 478 a 87 86 11 


SUPERIORITY! 
Gold Standard! 


RENEW-BUILT 
UNDERWOOD! 
LATEST 


TYPEWRITERS! 
THEIR 


SUPERIORITY! 


ALWAYS 
SELLS AT SIGHT! 


AS 
SUPERIORITY! 


ALWAYS DOES! 


ASK NOW For 


‘*SPECIAL-K-4-PRICES”’ 
REBUILT AND ROUGH— 


SUPERIORITY! 


General Typewriters, Inc. 
464 Broadway, New York, U.S.A. 
(Cables: Gentype) 

















































OFFICE APPLIANCES 
Safes Bank 
and and 
~ af af aj cabinets, safety Other 
fire deposit office 
\ a a Qa we and vaults furni- Other 
oO oO oO oO oO burglar and ture metal 
PAS 4 4 AQ 4 Filing cases. proof equip— and fix— furni- 
\ <0 4 40 40 Countries. No. No ment. tures. ture. 
«] «\ «] 4] 4] Other British 
West Indies.... ... ae 1 150 127 219 
Cuba ... —— 3,628 20 885 16,231 2,813 
” Dominican Re- 
public ....... . 151 1,810 11 $82 1,668 796 
O0Od IMPYFeSSIONS | »*:«awe 
Se teres 16 406 2 1,313 410 470 550 
French West 
RD ao ccndsns se 205 on 
You can recommend No. 2....3%2x6% inches . “. . an oa ay 
VICTORY Stamp Pads to No. 3... 14%a7% inches pa) peel a en ae eis wie 
your trade with ful! assur- No. 4....4 x9 inches = sa seees , 18 oe ae s 64,408 +, +H eS 
ones of satisfactory service. Supplied uninked, or inked — ecesececs one 5 387 : oii ast , 130 
e of high quality ma- in red, black, biue, violet Rae. Seseecnsens . sos > fa .* 16 1, 
terial, they wear long and and green ‘we have & Chile : SSG: 20 789 227 7,908 es 156 10,712 
retain a smooth inking sur- price-list and details of our Colombia ene 83 2,421 180 10,543 3,472 445 9,051 
face despite the most severe line of stamp pads, inks, Ecuador ....... 8S 1,766 4 124 ‘ ap, ein 
ounding and scraping. mucilage, paste and sealing British Guiana.. —_ née ; an 26 
ade in six sizes as follows: wax for stationers on ap- Paraguay ....... vine ae : oe on - 30 
Junior ..2 x3% inches plication. We can furnish RS See 18 587 8 807 294 717 2,734 
No. 0....2%x3% inches any of these items for Uruguay 2° 149 1,106 6 355 7” 427 103 
No. 1....2%x4% inches your own private brand. Venezuela ..... 12 1,050 41 2.564 480 4102 4,029 
British India... .. 8 284 155 5,766 bea 418 806 
a, U = Hi E R INK AND STAMP PAD British Malaya... a 10 425 20 822 
COMPANY rrr 1 25 33 =-:1,872 250 2,422 503 
55-57 East Park St. Newark, N. J. Java and Madura 4 87 54 1,787 ‘oo tae 136 
Other Netherland 
East Indies.... 40 846 2 518 éon 2.366 
French Indo- 
Re: etvoudess owe ann _ ee 474 24 
Hong Kong...... see one 11 1,090 — 29 63 
Japan -..-. 364 17,548 24 3,783 26,277 1,382 5,599 
Kwantung ...... 5 98 cam — Ae oe 
Palestine ........ 2 54 6 690 : eben 
POTEER 0.00. were 3 142 - os 17 
Philippine Islands 72 1,943 20 =—1,026 245 4,333 2,461 
DE cencen 644 ec 3 130 54 2,374 a 1,122 129 
SE detutws nese us as ae 1 473 ce aa 34 
mare OFF NE Dus Th 4 ne Ol Australia ....... 28 774 81 952 . 928 5,999 
New Zealand..... 10 890 34 839 805 544 
British E. Africa ... eee 7 282 1,280 70 
Union of South 
MEE, cceccea 199 2,794 17 408 195 11,265 3,368 
Other British 
South Africa 6 150 ‘ 99 ame 
0 eee * 198 6,627 49 20,728 
Algeria and Tu- 
: “ewccncenes 7 211 , 1,165 
Mozambique as 73 sé 
Other Portuguese 
BEPEGE «occencece eee eee 4 135 
Total .....5,467$145,402 2,955$134,098 $37,730$107,273$172,004 
Shipments from the United States to: 
KK TRADE The Hawaii ......... 164 $4,164 29 $1,314 $1,195 $6,192 $7,266 
Porto Rico....... 238 7,597 16 636 175 816 4,885 
. >. 
Single-Fluid ; * 
Eradicat Carbons, Ribbons and Filing Supplies Exports 
radicator 
United States exports of carbon paper, typewriter ribbons, 


filing folders, index cards and other office forms in August, 1929. 


ONE APPLICATION 











By the Division of Statistics, United States Department of 
A Commerce: 
or Filing 
folders, index 
4 in the e—Essenti 1 the ome cards and Carbon Typewriter 
Indispensable in Offic tial m H other office paper. ribbons. 
. : — . . Countries forms Pounds. Dozen. 
Removes ink, fruit and medicine stains quickly and aaa. $55 — ae 300 (ees 
effectively from paper, linens, clothing, rugs, Belgium Ppa? 8 20 
hands, etc Denmark . . - 84 684 538 299 760 
a . ie gal gr anaes 2 134 108 wee 
LARGE SIZE S@c Each $5.00 per doz. France OE REI. 0 598 = ' 15 38 
SMALL SIZE 25¢ Each $2.50 per doz. Germany 415 867,603 = 5, 485 953 2,209 
P P Greece peccedtesecees 381 ces eee 
We deliver to your door at above prices if your Hungary any 100 350 
dealer cannot supply you. mee egg CR bette +4 tee 
To introduce Inkout, the wonderful single fluid erad- [tals se ss IAM 138 1982 © bis 1.605 3,773 
icator, we will give one Eradovial Free with each ON ne a * 319 188 éa 
, ishe ; Malta, Gozo and Cyprus. 2 ses 
bottle ordered at above established prices. Nothevinads a ree tas oe 1 383 
Norway pantes che 43 139 95 73 175 
( ARDINFI | eo Poland and Danzig...... 461 328 205 496 
Portugal edanackee 14 . oa 
r Rumania . ae ee fare 100 64 30 9 
RADE MARK REG a2 wh eiee os cate 40 290 122 402 1,025 
wit Sweden .. 5 esdecaih lieth 46 5,241 4,521 697 2,013 
Switzerland 420 1,549 1,247 425 1,486 
(*- az «24 United Kingdom......... 5,016 20,582 10,943 1,784 6,095 
~ji Canada APE p RS He » 10,939 14.324 7,041 1,360 3,846 
SINGLE FLUID , British Honduras........ 162 ¥ esis ae ‘red 
° ee 1,441 146 126 one cee 
Eradicator SES cxcronsesctses 4906 269si—iéis'i(iti SCC 
SE -scecevcocsestes 2,748 168 268 20 94 
ORTUNTED IH OSA CANADA ENGLAND FRANCE ITALY BELGIUM JAPAN ANO OTHER COUNTRIES ee 251 ll 42 7 31 
Panama . seeee hin “See 248 104 12 69 
A New and Convenient Method of Removing Ink nen Dene cay 4 ll 131 318 
nd Oth tal DE? cocesctéeesecees 647 1 
a er Stains. SR no. ok enn sues 2,458 12,974 4,412 1,147 3,422 
Newfoundland and Lab-— 
CARDINELL INKOUT MFG. CO., INC. DE cvetecives+s canbe 93 223 154 ve 
PE ccientigacevndes 76 - ee a 
MONTCLAIR, NEW JERSEY SS  eererererrrrrer 184 182 161 32 91 
Trinidad and Tobago.... 75 63 38 44 110 
0 gene haduaeies 1,406 6,516 5,064 816 2,391 
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SENECA 


PENCILS 








A REMARKABLE PENCIL 


8 
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Build up your sales 
by ordering at once 


Yankee Val-U-Roll 
Adding Machine Paper 


A guaranteed roll containing 250 
lineal feet of paper. All rolls 
are 34 inches in diameter, not 
short in yardage. An excep- 
tional grade of paper at a 
moderate price, considering 
quality. 


Manufactured by 














Se 1SSeee ee See eeaee ee eeeeeeeaeeae aaa ai 








Yankee Paper &Specialty Co. 
SAMPLES GLADLY FURNISHED MENASHA, WIS. 
UNITED STATES PENCIL CO. 
MANUFACTURERS 
PHILADELPHIA, PA. U. 8. A. 
Exclusive Distributors Wanted 





Automatic Stapling Machines 


“CLINCH” 


Your Papers 


WILL NOT CLOG 


LOWEST COST OF 
STAPLES 


BUILT TO 
LAST 


EASY TO 
OPERATE 


LOADING 


COLORS: 
OLIVE GREEN, 
MAHOGANY and 

WALNUT 





List Price $6.00 


with the 


MODEL “A” 


EVEREADY PAPER FASTENER 
FULLY GUARANTEED 
Write Us for Circulars and Dealer Proposition 


Eveready Mfg. Co. cor soston) 
$4 Southbridge St. ey wr 


50 Church vs 
Worcester, Mass. New York, N. Y. 
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QUEEN 


TYPEWRITER RIBBONS 





SSS SSS Sy 


CARBON PAPER 


For Every Requirement 
PRICE LIST AND SAMPLES ON REQUEST 


QUEEN RIBBON & 
CARBON CO., Inc. 


360 Furman Street Brooklyn, N. Y. 




















OFFICE APPLIANCES 








Letter Trays 
Letter Baskets 
Waste Baskets 
Mail Baskets 


Filing Hooks 





No. 62 Letter Tray 
Worcester Wire Novelty Co., Inc. 
Baltimore, Md. 


Baskets and 
Trays retinned 
after making. 


All Trays come 
with rubber 
feet attached. 


Write 


for Catalogue 

















A 
Better FELT 


Chair Pad 


BETTER FELT.... 
PIGSKIN STRAPS.... 
last longer 


TACKS and INSTRUCTIONS for attach- 


ing to chair furnished with each pad— 
an added selling feature. 


TWO QUALITIES ... all wool and wool 


mixed. 
FIVE SIZES... to fit any chair. 
THREE COLORS... Tan... 


and Green. 


Maroon 


Send for folder and prices to the trade. 


Continental eit Company 


Manufacturers 
890 Broadway New York City 


Felt for Every Purpose, by the 
piece or cut to size 














CHECK 
WRITER 
MEN! 


Have you seen SPEEDRITE? 


Anyway, it’s just the figure, set-up mach- 
ine you have been waiting for. Indeed, 
it makes the whole world VIRGIN terri- 


tory again! 


Striking colors—unquestionabl y, the most 
beautiful device in whole appliance field. 
Two color imprint with ink reservoirs. 
Novel payee name protection. Sturdy 
construction, easy quiet action. 


AND, for all its quality, beauty and 
value, SPEEDRITE carries the LOWEST 
distributor cost! 

A collect wire from any REAL check 
writer man will bring mighty interesting 
details. 


HALL-WELTER COMPANY, Inc. 


180 St. Paul St. Rochester, N. Y. 























Wanted --- Visible Record 


Salesmen and Dealers 


Exclusive Agency to Experienced Men 


Handifax Sheets of Cards 
% the cost of other 
systems 
Half inch visible space 
Compact—Flexible—Simple 
Steel Files or Ring Binders 
Write for illustrated folder 



















To those with Visi- 
| ble Record = selling 
experience, we of- 
fer an attractive, 
profitable, exclu- 
sive sales’ agency. 


—_ ! - eee +4 





re wadewn We are building 
— ge ne national Handifax 
paar Labeler ae Sales organization 
tt and want more 
bee ee ot CLs > 


salesmen and dealers 














a 71 ‘ capable of earning 
be wT gg 3 aPor tT lato lat ten ss 2 big money—profit- 
Pier — st $y Hs os - able, permanent 
bt samenoocess Ss agencies open in 
egret ee \ m any large 
bast + —- “a cities Write 
eee ees Jee for our propo- 
xT! 4 pot ee 4 sition, giving 
ee *445 BSI 8288 | @ | full details as 

——} a tC | to your past 
on | ] Visible Record selling 

Anna Agi 7i | [yt jel Tt ft experience 

















Ross-Gould Co. 
448 N. Tenth Street 
St. Louis, Mo. 

















DECEMBER, 1929 


Filing 
folders, index 
cards and Carbon Typewriter 
other office paper ribbons 

Countries forms Pounds Dozen 
Dominican Republi 493 10 14 9 59 
Netherland West Indies 210 ° 17 So 
Republic of Haiti 12 19 25 ° a: 
Argentina 850 1,524 1,838 ,041 6,765 
Bolivia 88 27 86 51 228 
Brazil 30 1,147 1,273 286 1,440 
Chile 364 426 325 1,075 
Colombia 537 1,038 789 396 1,230 
Ecuador 235 92 21 26 71 
Paraguay 13 3 41 : oe 
Peru 13 86 554 167 543 
Uruguay . 100 341 
Venezuela 295 340 193 62 233 
British India 197 2,640 2,533 R52 2 315 
British Malaya 594 290 26 77 
Ceylon ao0 , 27 72 
China 327 2,25 998 64 25 
Java and Madura. 18 104 151 
Other Netherland East . 

Indies ... fl 57 ; are 6 6 
French Indo-China 27 140 378 
Hong Kong ‘ 889 160 179 15 97 
SEE askgkensen once 857 6,74 6,354 128 425 
Palestine > _ 25 52 27 63 140 
Philippine Islands... 3,336 1,72 1,459 162 845 
Siam .. : 240 han 785 2.015 
Turkey eae é% 89 27 
Australia , 422 6,559 12,064 1,599 3,815 
New Zealand . ian 385 286 aa of 
British East Africa 60 150 
Union of South Africa. 315 1,106 829 213 763 
Nigeria , : é : coe : 33 8: 
Other British West Africa 130 ‘ 4 13 
Egypt .... — , 192 425 
Algeria and Tunisia 232 213 : 4%: 
Other French Africa : ‘ 8 17 
Liberia 98 . 
Mozambique 117 350 
Other P. Africa 22 60 
Canary Islands 34 10 


RD sdedeun $40,657 105,902 $75,199 19,896 $57,102 


Shipments from the United States to: 


Hawaii $6,672 572 $583 24 72 
Porto Rico... 3.416 1,562 660 104 408 
> 


Records of Stock Steel Furniture Shipments 


The Department of Commerce reports data on the 
of manufacturers of furniture stock goods, based on the 
report of thirty-four companies in the “business group,” and 
fifteen companies manufacturing shelving. The following figures 


operations 
steel 


show orders received, shipments, and unfilled orders for both 
groups from September, 1924 In a few cases in the business 
group, where orders or unfilled orders were not reported, these 
were calculated on the relation of the firm's shipments to total 


shipments 
Business Group 
1924—-September—Orders received, $1,589,994; shipments, $1, 
519,078; unfilled orders, $1,193,871; October—Orders received, $1,- 
761,431; shipments, $1.783,162:; unfilled orders, $1,184,731; No- 


vember—Orders received, $1,615,912; shipments, $1,678,636; un- 


filled orders, $1,216,144; December—Orders received, $1,914,038; 
shipments, $1,872,677; unfilled orders, $1,220,232 
1925—January—Orders received, $521,877: shipments, $1,972, 


137; unfilled orders, $1,455,890; 
986,151; shipments, $1,939,097 
Orders received, $2,012,322; 


February—Orders received, $1,- 
unfilled orders, $1,501,460; March— 
shipments, $2,027,863; unfilled orders, 


$1,482,859; April—Orders received, $1,964,059; shipments, $2,009,- 
199; unfilled orders, $1,466,428; Muy—Orders received, $1,855,- 
552; shipments, $1,918,869; unfilled orders, $1,383,424; June—Or 
ders received, $1,792,656; shipments, $1,805,599; unfilled orders, 
$1,390,540; July—Orders received, $1,823,435; shipments, $1,810, 
745; unfilled orders, $1,445,897; August—Orders received, $1,664, 
649; shipments, $1,688,965; unfilled orders, $1,358,386; September 


Orders received, $1,969,769; shipments, 
ders, $1,535,231: October—Orders received 
$2,139,498; unfilled orders, $1,406,117; 
-eived, $1,975,117; shipments, $1,885,505; 


$1,816,484; 
$2,170,076; 
November 
unfilled 


unfilled or 
shipments 
Orders re 
orders, $1,496, 








2. December—Orders received, $2,454,277; shipments, $2,418, 
577; unfilled orders, $1,531,505 

1926—January—Orders received, $2,652,208: shipments, $2,434, 
205; unfilled orders, $1,760,573 February—Orders received, $2, 
272.555; shipments, $2,183,948; unfilled orders, $1,833,862. March 

Orders received, $2,289,276; shipments, $2,387 866: unfilled or 
ders, $1,718,189. April—Orders received, $2,356,403; shipments, 
$2,323,447; unfilled orders, $1,576,103 May—Orders received 
$2.464,457; shipments, $2,575,561; unfilled orders, $1.568.788. June 

Orders received, $2,556,631; shipments, $2,605,502 unfilled 
orders, $1,535,166 July—Orders received, $2,283.666: shipments 
$2,149,546; unfilled orders, $1,668,989. August—Orders received 
$2,298,526; shipments, $2,342,615; unfilled orders, $1,637,538. Sep 
tember—Orders received, $2,419,554; shipments, $2,449.906: un 
filed orders, $1,613,823 October—Orders received, $2,614,780: 


shipments, $2,552,997: unfilled 
Orders received, $2.603,152: 
$1,547,540 December 
$2.934,.331:; unfilled orders, $1,556,404. 

1927—January—Orders received, $2,886,815; shipments, $2,7306,- 
714; unfilled orders, $1,727,608. February—Orders received, $2,- 
771,477; shipments, $2,686,419; unfilled orders, $1,803,500. March 

Orders received, $3,021,915; shipments, $3,080,931: unfilled or 
ders, $1,743,968 April—Orders received, $2,750 877; shipments. 
$2,849,536; unfilled orders, $1,645,599. May—Orders received, 
$2,381,369; shipments, 32,528,672; unfilled orders, $1,597.944. June 

Orders received, $2,369,244; shipments, $2,519,512: unfilled or 
ders, $1,469,071. July—Orders received, $2,091.804; shipments, 
$2,040,209; unfilled orders, $1,507,120. August—Orders received, 
$2,381,889; shipments, $2,474,854; unfilled orders, $1,412 244. Sep 
367.857; shipments, $2,218,602: un 


orders, $1,687,319 November 
shipments, $2,734,540; unfilled orders. 


Orders received, $2,802,325; shipments. 








tember—Orders received, $2,367 


225 


NEW DRESSING CASES 
for XMAS GIFTS 

























50 new styles of men’s dressing cases, fashioned in 
luxurious imported leathers, in new “utility-box” 
and folding styles. Handsomely lined with plain 
and grained genuine ebony fittings. 6 to 12 piece 
sets. To retail at $10 and up. Get special Xmas 
sales literature now. 


NATIONAL BRIEF CASE MFG. CO. 
500 So. Peoria St. CHICAGO, ILL. 











STEEL FOLDING 
CHAIRS 


in All Finishes 
Wood or Upholstered Seats 


WARK-BEACON 


STEEL FURNITURE CoO. 
1410 S. Wabash Ave. CHICAGO 



































Modern Costumers for 
Modern Offices 


OSTUMERS in the “gay 90's” 
were quite as grotesque as the 
costumes. Note Tillie the Toiler, 
1890 model, beside the correctly 
named “‘clothes-tree’’ of the period. 
Contrast her with “Miss 1930" and 
her up-to-tomorrow Sanymetal Costumer 
of steel. And yet, 
many dealers are 
still trying to sell 
1890 — “Gay 90"Clothes- 
Trees—no wonder their stocks turn 
slowly. If it’s action you want, real 
sales turn-over, stock the costumer of 
steel—Sanymetal. For today’s cus- 
tomer—today’s costumer, and that 
means Sanymetal. Write today for 
the facts. 






The Sanymetal Products Co. 
1695 Urbana Rd., Cleveland, O. 


Si 


kidin. COSTUMER 


1930 




















~ sess . “ese eae 
= 
- 
* 
* 
7 
™ 
os 
” 
7 
3 : 
. . 
a 
™ 
cs 
. = 
* 
7 
. 
™ 
~ 
. - 
: 
: P 
” 
a 
CROWN PRODUCTS, for more than a 
a quarter century, have been making - 
“Good Impressions” and afford: . 
1: Exceptional durability. 

: 2: Excellent opportunity for energetic 
- and capable distributors. ; 
3: A large percentage of repeat orders. " 
They are backed by nearly thirty S 
years of manufacturing experience. . 
Samples and exclusive sales propo- + 
: sition upon request. | 
; Crown Ribbon & Carbon Mfg. Co. 
: Rochester, N. Y. “ 
| U.S. A. - 
. P 
i: - 
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OFFICE APPLIANCES 


filed orders, $1,557,988. October—Orders received, $2,410,552; 
shipments, $2,379,557; unfilled orders, $1,574,461. November— 


Orders received, $2,476,230; shipments, $2,856,181; unfilled orders, 


$1,577,410. December—Orders received, $2,850,314: shipments 
$2,740,602; unfilled orders, $1,413,602. F 
1928—January—Orders received, $3,248,165; shipments, $2,- 
712,663; unfilled orders, $2,000,450. February—Orders received, 
3,295,861; shipments, $2.908,306; unfilled orders, $2,389,306. 


March—Orders received, $3,283,329; shipments, $3,169,351: un- 
filled orders, $2,511,518. April—Orders received, $2,915,344; ship— 
ments, $3,065,637; unfilled ; $2,359,877. May—Orders re- 
ceived, $3,085,638; shipments, 13,291; unfilled orders, $2,232,- 
594. June—Orders received, $2,764,085; shipments, $3,009,239; 
unfilled orders, $1,992,665. July—Orders received, $2,594,216; 
shipments, $2,515,482; unfilled orders, $2,071,553. August—Or- 
ders received, $2,619,234; shipments, $2,564,638; unfilled orders, 
$2,118,423. September—Orders received, $2,689,009; shipments, 
$2,754,135; unfilled orders, $2,061,856. October—Orders received, 
$3,184,100; shipments, $3,155,353; unfilled orders, $2,089,956. No- 
vember—Orders received, $2,675.664; shipments, $2,854,312: un- 
filled orders, $1,916,890 December—Orders received, $3,610,645; 
shipments, $3,117,139; unfilled orders, $2,409,985. 
1929—-January—Orders received, $3,905,906; shipments, $3,625,- 
533; unfilled orders, $2,579,055. February—Orders received, $3,- 








060,290; shipments, $3,242,581; unfilled orders, $2,408,258. March 
—Orders received, $2,883,716; shipments, 2,923,363; unfilled 


orders, $2,343,888. April—Orders received, $2,880,395; shipments, 
$2,844,938; unfilled orders, 2,379,491. May—Orders received, 
$2,814,423; shipments, $2.783,992; unfilled orders, $2,400,734. June 
—Orders received, $2,530,723; shipments, $2,584,539; unfilled or- 





ders, $2,320,642. July—Orders, received, $2,559,991; shipments, 
$2,624,552; unfilled orders, $2,240,260. August—Orders received, 
$2,517,725; shipments, $2,482,594; unfilled orders, $2,171,493. Sep- 
tember—Orders received, $2,278,575; shipments, $2,322,535; un-— 
filed orders, $2,067,742 
Shelving 
1924—-September—Orders received, $415,163; shipments, $471,- 


October—Orders received, $681,364; 
shipments, $595 157; unfilled orders, $327,455. November—Orders 
received, $526,707; shipments, $549,120; unfilled orders, $469,315. 
December—Orders received, $596,934; shipments, $650,923; un- 
filled orders, $364,813 
1925—January—Orders 
363; unfilled orders, $361,268. 


390; unfilled orders, $334,485. 


received, $2,206,952; shipments, $517,- 
February—Orders received, $539,- 
286; shipments, $443,514; unfilled orders, $453,358. March—Orders 
received, $606,754; shipments, $539,972; unfilled orders, $515,434. 
April—Orders received, $566,834; shipments, $650,769; unfilled or- 
ders, $436,048. May—Orders received, $523,426; shipments. $549,- 
272; unfilled orders, $372,296. Junme—Orders received, $501,182; 
shipments, $482,187; unfilled orders, $398,973. August—Orders re-— 
ceived, $516,694; shipments, $452,716; unfilled orders, $447,255. 
September—Orders received, $624,676; shipments, $542,173; un- 
filled orders, $511,689. October—Orders received, $730,911: ship— 
ments, $692,471: unfilled orders, $626,933. November—Orders re- 


ceived, $686,814; shipments, $574,905; unfilled orders, $739,831. 
December—Orders received, $620,947; shipments, $788,461; unfilled 
orders, $570,941. 

1926—January—Orders received, $580,948; shipments, $577,364; 
unfilled orders, $583,415. February—Orders received, $656,029; 


March—Orders re- 


shipments, $603,144; unfilled orders, $633,545. 
i orders, $604,991. 


$726,413; unfilled 


ceived, $583,701; shipments, 
April—Orders received, $704,432; shipments, $699,370; unfilled 
$570,693. May—Orders received, $578,364; shipments, 


orders, 
$617,260; unfilled orders, $587,310. 
915; shipments, $601,913; unfilled orders, $553,660. 
received, $600,904; shipments, $531,361; unfilled orders, 
$506,324; shipments, $545,901; 


June—Orders received, $603,- 
July—Orders 
$602,134. 
unfilled 


August—Orders received, 

orders, $662,148. September—Orders received, $707,082; ship-— 
ments, $588,096; unfilled orders, $790,426. October—Orders re- 
ceived, $591,652; shipments, $639,780; unfilled orders, $745,364. 


$573.957; shipments, $583,488; un- 


received, 
Orders received, $561,979; ship— 


November—Orders 
December 


filled orders, $730,846 


ments, $621,773; unfilled orders, $607,656 
1927—January—Orders received, $576,377; shipments, $555,996; 
unfilled orders, $623,355. February—Orders received, $657,833; 
shipments, $607,622; unfilled orders, $675,201. March—Orders re- 
ceived, $689,964; shipments, $690,783; unfilled orders, $678,531. 
received, $621,888; shipments, $677,745; unfilled 


April—Orders 
orders, $627,266 
$585,397; unfilled orders, 
485; shipments, $657,927; unfilled 
received, $534,875; shipments. $656,584; 
August—Orders received, $592,353; shipments, $604,107; unfilled 
orders, $668,621. September—Orders received, $607,905; ship-— 
37 


unfilled orders, $737,723. October—Orders re- 


received, $686,144; shipments, 
June—Orders received, $638,- 
orders, $710,300. July—Orders 
unfilled orders, $679,309. 


May—Orders 
$731.157. 





ments, $531,154; 

ceived, $551.239; shipments, $619.293; unfilled orders, $665,790. 

November—Orders received, $574,763; shipments, $590,764; un- 
$650,908. December—Orders received, $619,276; 


filled orders, 
shipments, $577,910; unfilled orders, $605,809 

1928—January—Orders received, $768,748; 
unfilled orders, $679,745. February—Orders 
shipments, $681,999; unfilled orders, $743,376 
ceived, $841,098; shipments, $831,607: unfilled 
April—Orders received, $740,658; shipments, 
orders, $793,903. May — Orders received, $732,921; 


$768,562: unfilled orders, $752,512. June—Orders received, | 
$729,310. July—Orders 


shipments, $680,264; 
received, $741,310; 
March—Orders re 
orders, $774,947. 
$716,104: unfilled 
shipments, 


-o7 
ie 
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060: shipments, $720,253; unfilled orders, rder: 
received, $713,330; shipments, $722,516; unfilled orders, $705 657 
August—Orders received, $863,422; shipments, $836,105; unfilled 
orders, $734,367. September—Orders received, $799,850; ship-— 
ments, $678,422; unfilled orders. $753,813. October—Orders re-— 
ceived, $958,726; shipments, $953,804; unfilled orders, $760,104. 
November—Orders received, $875,35 shipments, pia ATR un 

25,000, 


filled orders, $720,888. December—Orders received, 


shipments, $791,376; unfilled orders, $757,429. a 

1929—January—Orders received, $1,099,575; shipments, $901,970; 
unfilled orders, $819,420. February—Orders received, $919,557; 
shipments, $974,305; unfilled orders, $765,541. March—Orders 
received, $1,145,632; shipments, $1,109,876; unfilled orders, $801,— 
643. April—Orders received, $1,095,329; shipments, $1,131,362; 
unfilled orders, $765,484. 


May—Orders received, $1,120,990; ship- 
ments, $989,120; unfilled orders, $897,361. June—Orders received, 


$949,553; shipments, $910,534; unfilled orders, $934,834. July—Or 
$867,496: unfilled orders, 


ders received, $939,057; shipments, 7 ; ers 
$999,328. August—Orders received, $931,468; shipments, $899,947; 
September—Orders received, $732,020; 


unfilled orders, $1,041,309. Ord 
shipments, $689,347; unfilled orders, $807,529. 
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BUNCH OF DATES 


The 1930 Bunch of Dates Calendars are now 
ready and we suggest early placing of orders. 
These calendars are greater sellers than ever. 
They are the only calendar of their type with 
ruled pad. Made with stands of nickel, brass, l] 
glass, or leather; finished in red, blue or green. 
Supplied in three different sizes. 


We also manufacture the famous Paragon 
calendars in two sizes and in addition carry a 
full line of stationer’s hardware and glassware. 


Send your orders in early—before the season 
gets too late. 


FRANK A. WEEKS MBG. CO. 
93 JOHN ST., NEW YORK 























REGAL REBUILT 
ROYALS 


nally 


Trade 


Appr ved by the WHET thE taitia a: 


ROUGH TYPEWRITERS 


itelel ante 82 Cities 
All Models 
All Types 


All Makes - - : - 
All Series : - 


Lowest Prices 
Write for the Re gal Plan 


REGAL TYPEWRITER COMPANY, Inc. 


12-14 So. Jefferson St., 
, Lilinois 


524 Broadway, 
New York, N. Y. 


Cable Address: REGALTYPE, N. Y 
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STABILO 


Thin lead colored pencils, 24 colors 


They Do NOT Break 
ULTIMO 


Thin lead colored pencils, 12 colors 


GOLDEN SWAN 
DRAWING 


OTHELLO 
COPYING 
FLORA 
COLORED 


FORTUNA 
DRAWING 


Prices and Samples on Request 


SWAN PENCIL CO.,, Inc. 


221 FOURTH AVENUE 
NEW YORK, N. Y. 


WWE 


Kirn 






















For Memo 
and Ring Book 
Metals— 


MANUFACTURING STATIONERS use 
our metal parts service to advantage in 
handling quantity orders for memo and 
ring books, loose leaf catalogs, price 
books, etc. Many firms would use this con- 
venient, economical method of cataloging 
their goods if the proposition was prop- 
erly placed before them. We shall be glad 
to send full details of our extensive as- 
sortment of these metals, as well as our 
complete line of book rings, posts, keys, 
end lock metals, etc. 


Write for illustrated catalog and price-list. 


\ 


92990909009009000000090000000000000000000000000000000000000000 


Loose Leaf Metals Co., Inc. 
6816-6824 Arsenal Street 
ST. LOUIS, MO. 
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WORK DISTRIBUTOR 
FOLDING DESK PADS 


A new line with features designed to 
increase Stationers’ sales Made in two 
grades: 


EMBOSSED imitation leather with gilded 
fleur de lis centerpiece—five colors. 


GENUINE leather—a modern replica of 
old Spanish leather Made from best 
part of cowhide, carefully inspected; 
Band crushed and supplied in any color 
desired. 


Both grades have six section work dis- 
tributors with celluloid tabs, are felt 
backed and furnished compiecte with biot- 
ter. Size S1x19% inches Also fur- 
nished with one or without distributors. 


We also make individual distributors in 
genuine leather, imitation leather and in 
paper, six, ten or fifteen pockets. 





OFFICE APPLIANCES 





Compare our quality and prices. Write for details. 


SILVER & COMPANY, 133 West Lake Street, Chicago 











Do You Know 


Germany’s 

best organized 

ER: Enterprises ? 
o an 


Under the collective title 
“Model German Industrial 
Enterprises” we have pub- 
DEUTSCHER WIRTSCHAFT ism» series. of “puslics. 
tions, which describe in de- 
tail Germany's typical industrial enterprises. Numerous full- 


page tables and charts give a comprehensive understanding of 
the branch described 


The volumes describe for instance: 


(Supply of Benzine and Oil) 
Band VII: Die Benzin-und Oelversorgung 
Rhenania-Ossag Mineralélwerke A. G., Diisseldorf 


(Production of all kinds of Meters) 
Band IX: Die Ziahlerfabrikation 
AEG-Zihlerfabrik, Berlin 
(Agricultural Machines) 
Band X: Der Landmaschinenbau 
Heinrich Lanz A. G., Mannheim 
Industrial Plant-Building) 
Band XI Der Industriebau 
Rationelle Fertigung im Schaltwerk-Hochhaus der 
Siemens-Schuckertwerke A. G., Berlin 


Automobile Industry) 


Band XII: Die Automobilindustrie 
Daimler-Benz Aktiengesellschaft, Stuttgart-Unter- 








tirkheim 
Price of each volume, if ordered singly 2.75 Mk. 
If whole series is ordered . 2.50 Mk 


Organisation - Verlagsgesellschaft 


S. Hirzel), Leipziger Str. 115/116, 
Berlin W 8. 












DEPENDABLE 
SIMPLICITY 


At a new low price 
The New Super Automatic Tape Sealer 
combines dependable simplicity with 
stability—built to stand up under con- 
tinued hard usage—few moving parts. 


Write for our Dealer proposition 


TAPE SEALING MACHINES 
PRINTED SEALING TAPE 


SUPERIOR TAPE & SEALER COMPANY 
431 East Third Street Dayton, Ohio 





SUPER AUTOMATIC TAPE SEALER 
Handles 4%” to 1%” Sealing Tape. 
Size 34%” wide, 7” high, 14” long, weight 12 Ibs 
List Price $18.00 

















MANUFACTURERS OF 


OFFICE DESKS SINCE 1890 


Office and Factory: 2527 Moffat Street, Chicago 
CATALOGUE ON REQUEST 
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Original Manufacturers of Reliable Automatic Postal Scales. 


PELOUZE POSTAL SCALES 


HEY tell automatically the exact amount of 

postage, in cents, required on all mail matter, 
including parcel post rates by zones. Warranted 
accurate. Beautifully finished in French gray or 
gold bronze enamel. 


MADE IN SEVERAL STYLES 


Intended for individual desk, library, office or ship- 
ping room. Dealers supplied by principal jobbers. 


ASK FOR PELOUZE SCALES 


Pelouze Manufacturing Co., jirens 
232-342 E. Ohio St., Chicago, Illinois 





“The Best Scales to Use are Made by Pelouse.” 











arkil, 


> ALI-VISIBLECS 


Celluloid Envelopes with chemically welded edge 
seams. 


The Markilo Indexer Strips for Tabs. Transparent 
Signals, Celluloid Card Cases, etc. 


Samples on Request 
MARKILO ©O., 936-C West 63rd Street Chicago, U. 8. A. 


-- 
4 




















An ImmepiaTte HIT! 


That's what dealers call the new 


MONGOL Thin Lead Colored Indelible 
Pencil 


ROM all over the country come 

letters and wires telling of the in- 
stant public response to the recent ad- 
vertisement featuring this unique pencil 
in the Saturday Evening Post. Write 
for samples and further particulars. 
Fast sellers retailing at 


10c each.....$1 a dozen 


EBERHARD FABER PENCIL 
COMPANY 


37 Greenpoint Ave. Brooklyn, N. Y. 

















Profitable Specialties 
for the Stationer 


AMERICAN REPEATING 
ORDER BOOKS 


The favorite for forty years 
Six sizes in both duplicating and triplicating styles. 
Send for our catalogue of Notes, Drafts, Receipts, 
Columnar Pads and other profitable items for the 
Commercial Stationer. 


Kalamazoo Stationery Co. 


DIVISION OF 


WESTERN TABLET AND 
STATIONERY CORPORATION 


Kalamazoo, Mich. 














BAL 





WRITE FOR 
PARTICULARS 


TIMORE INDEX MFG. CO. 


(Specialists in Metal Tab Guides) 
AN ASSORTMENT OF FIVE COLORS 


RED - BLUE - ORANGE 


Your Name Can be Stamped in the Metal Tab 






————————— 






- GREEN - BLACK 















112-114 S. Calvert St., 
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Sansom at Tenth Street 





U.S. Sar EWRITER. meenon MEG. CoO. 





ESTABLISHED 1895 


Dealers Inquiries Solicited 








MARS PENCILS 


. ~) 

Moon Globe Trotter eh) 
| Times Half Moon Memphis | 
| Tribune Gladiator Multator | 


Moonlight 


STAEDTLER, INC. 


WORTH ST! NE VY YORK 


STAEDTLER PENCILS SINCE 1662 








LOOK (Gp) Taae-mark 


3 sizes 








—the guide to qual- 
ity im paper clips “Noo 


: : : made of brass 
or steel. 


noO.! 
Sample display 
carton for Sta- 
tionets 





NO.2 


4 
i i i 


THE TIP TOP MPG. CO., Ince., ag N. Y. 
Canadian Agents: Brown Bros., Lt Toronto 





ae 
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“SECURITY” 
Pen and Pencil Clipe 


—“Th 


STA-FAST 


CHAMPION 
Window or Display 











Paper Clips 
in sizes No. 0, 1, 
2, 3 and 4. 









Pencil Peint Protector, Eraser and Clip 





L.D. V AN VALKENBURG CO., Holyoke Mass., U.S.A 











Philadelphia, Penna. 
A 
E 


eee Taere 1 Is 
WESTON PAPER FOR ANY US 
THAT DESERVES THE BEST.... 


DEFIANCE BOND for any of the 
many uses to which a fine Bond 
Paper is put in the business world. 


WRITE FOR SAMPLES 


Byron Weston (gompany 


DALTON, MASSACHUSETTS 


























| Velvet Edge Cushions | 


Relieve That Tired Feeling 


Velvet Edge Chair cushions are made of a soft, resilient 
sponge rubber, contain thousands of air cells, and are 
covered with a good grade of heavy velour, finished in 
upholstered style. The velour cover protects the clothing 
and entirely prevents it from becoming shiny. Colora 
blue, taupe and brown. Reversible. 


Write for Dealers’ Discounts. 
Distributors Wanted. 


Buy Direct from the Manufacturer. 


VELVET EDGE MFG. COMPANY 
Burd Bidg. Philadelphia, Pa. 





(maaan TIME STAMPS) 


Record the hour and 
minuteA.M.&P.M., 
firm name and char- 
acter of the transac- 
tion—such as Re- 
ceived, Sent Out, 
Started, Finished,etc. Prints WOPe of Paper 


TELLS WHEN THINGS HAPPEN 
Special Seth Thomas Movement with Jeweled 
Balance. No soft metal used in construction. 

Used by prominent firms all over the world. MODELB hasthe 
Repeat orders will follow the first sale. Write for folder § piece bed plate. 


THE THOMPSON TIME STAMP CO., Inc- 

















240-2 W est 23rd Street New York, N. Y- 
— om 





Se 
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SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 








NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 










PATENTED 

METAL TIP (3 UIDES 
Posting Trays, Card Systems and 
Indestructible 








Sam d 
Send for Free ple an . 


Roger A. Simonson & Co. Manufacturers 1225S. Michigan Ave., Chicago 











Every office CANT=SLID 


will buy 
MakesWorn Rollers Grip the Paper 
After two years of experiment we have 
made by makers o produced Cant-Slip, a preparation which 
Clarotype makes worn rubber rollers on typewriters 


and other office machines grip the paper. 
it has been a success because it is a good 


t and answers a long felt need in every 
Hundreds of dealers have already 

stocked it. Cant-Slip scl for 50 cents, half 
the price of similar products, and offers you 
the same discounts as C ~~ otype. Cant-Slip is 


backed by advertising and sampling which is 
bringing this product to the attention of thou- 


sands of stenographers daily. If you sell 
Clarotype you can sell Cant-Slip and make 
equally good profits. Order now. 


THE CLAROTYPE CO., Inc. 
16-R Hudson St., New York 











WALTERS 


KEY PRESSURE GAUGE 


Shows the exact Unit of Pressure 
required for each key. Built like a 
fountain pen. Takes the “Guess” out 
of the touch of Typewriters, Adding 
m Machines, etc. Compares the touch. 


Sent C. O. D., $5.00. Fully guar- 


anteed. Special prices in quantities. 


F. E. WALTERS 


showing “how pits, 6141 N. Paulina Se. Chicago, Ill. 
SEND FOR ILLUSTRATED FOLDER 


sure is indicated. 
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STOPevercastinc NOISE 





Made for L. C. Smith, Remington, Royal and Underwood 
ty pewriters. 

When ordering state make of machine. 

Saves repair calls, does away with desk drumming, makes 
typewriter more quiet and snappy. 

The typewriter is quickly and automatically attached and as 
quickly removed, without tools, from the desk. 

Sold at all offices of The L. C. Smith & Corona Typewriters, 
Inc. Ask for trial. 

Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
383 Kellogg Street Syracuse, N. Y. 











XTRA—Just out! 


CONFIDENTIAL WHOLESALE 
CATALOGUE No. 600 


24 pages full of information. . . Information and Priges 
on all makes of Typewriters, Adding Machin Cal 
iecas - peumen 2 Duplicating-Addressing-Folding Ma. 
chiner etc. 

Nrite, Phone or Wire for your copy today! 


‘All That the Name Implies" 
303 W. Monroe Street, Chicago, IIL 











ECONOMY IN TYPEWRITER RIBBONS! 


THE TYBON RIBBONER will produce a ribbon of exceptional quality in 15 sec- 
onds and at a substantial saving. No ink, dirt or trouble. Extremely simple in oper- 
ation. As easy as sharpening a pencil. 

THE OFFICE APPLIANCE OF REAL MERIT 


Used by schools, colleges, offices, large and small, stationery stores 
and typewriter repairmen. Machine and ribbons guaranteed. Circu- 
lar on request. 

To the Dealer: A new and better method of merchandising rib- 
bons and carbons. A specialty possessing tremendous repeat possi- 
bilities. Samples and particulars on request. 


“‘HIGH QUALITY”’ 
TYPEWRITER RIBBONS AND CARBON PAPERS 
TYBON CORPORATION 








1026 FILBERT ST. PHILADELPHIA,PA. 
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READEASY 


World’s Greatest Copyholder 
Made in four standard sizes: 


Desk stand .......... os.08 
With lime guide....... 4.50 
DEE oo cnncedeocces 3.50 
With line guide....... 5.00 


Liberal trade discount. All READEASY 
Copyholders shipped ready for imme- 
diate use. No adjustments nec ° 
Not a screw on them. Standards col- 
lapsible. Fixtures of brass and alumi- 
num and are not affected by weather 
conditions. 

New dealers advised to make first order 
on approval. 


Address READEASY 


223 Grand Ave., West Highland Park 
DETROIT U. &. A. 











LISTO Choice of a Million Users 
The Friendly BUSINESS PENCIL 
for Every Pocket—for Every Desk 


iy the Listo exclusive center-turn with the locked-in mechanism— 
here is perfect balance Its slender, aristocratic barrel of non- 
etallic material, such as fine fo yuntain pens are made of, gives-— 
light weight The “‘easy-grip’”’ of its knurled lower ber rel com- 

pletes positive assurance of the utmost comfort ar 

relaxation reater writing ease than can be obtaine id PRICED 

in any other gence Bate pencil LOW AT 


Made in a variety of colors and color combinations. 50c 
Leads all colors. Address Dept. F. 


LISTO PENCIL CORPORATION 


ALAMEDA, CALIFORNIA 


Eastern Distributor: C. P. Willems, 202 8. State St., 
Chicago, Ill. 
EASY-GRIP - - - - CENTER-TURN 




















Le 
No. R1003 


One of the most 
practical little cardhold- 
ers ever turned to use. Fits 
under packaged goods or holds cards, large or small, 
perfectly balanced on tables, counters or in show win- 


dows. Send for display folder. 


THE ADJUSTIT DISPLAY SPECIALTY Co. 
R. Orthwine 344 West 34th St., New York 


| Loose Leaf Rings | 






















Brass 
Ne Large Nickel Plated 
Joint to Tear FIVE SIZES 
0% tntde , Diemetere 
Open, Easily, roi * cd “ 
| ose se t “ “ 
| Securely ee o 


For loose leaf books, binding reports, blueprints, etc. 


Write for iaformation Loose Leaf Metals 


on our lime of...... 


The E. W. Carpenter Mfg. Co. 














AMESTYLE 
SPECIAL ORDER 
DEPARTMENT 


No matter how specialized your cus- 
tomer’s need may be for a special en- 
| velope, remember that Ames can make 
it... and that all you have to do is 
to send details to the Amestyle Special 
Order Department 

Samples of the envelope will be made 
up promptly and sent to you to show to 
your customer. There is no charge for 
| this service Keep it in mind and use 

\ i/ it wherever possible. It will mean more 

yr satisfied customers and added profits 
Lf rN for you. 

/ 

















fs pp AMES SAFETY ENVELOPE CO. 
KA ‘/ | §5 Sudbury St. Boston, Mass. 








Gardner’s Pull Tab Leather Lines 





Card Cases, Bill Folds, 
Playing Card and Cig- 
arette Cases. Keep 
contents absolutely 
clean. Easy to get at. 





GARDNER'S HOT 
GOLD LETTERING 
MACHINES 

















| Bridgeport, Conn. 











Efficient and economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efhcient desk file on 
the market. Made in four 
sizes. A _ very profitable 
item for stationers. 
















Stanley R.Bristow 
24 Central Ave.West Orange,N. J. 





Write for Samples and 
Prices 


P. A. GARDNER 
LEATHER WORKS 


Inc. 


709 Pine St. St. Louis, Mo. 








PUL TAS CARD CASE 








DEALERS WANTED 


for a patented typewrit- 
er cushion key, with 
advantages and merits 
no other key possesses. 
You'll get MORE key 
business by selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
29 Columbus Place 
Brooklyn N. Y. 


Distributor, Commercial Stationery 
173 W. Madison St., Chicago, Ill. 





Chicago 
Company, 




















a 
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teiepnhone withnc 


overheard — 


The“WHISPER-IT”’ 


sanitary telephone mouthpiece 


enables them to do this. 
Instantly adjust 
H Tretetasel me) ame 
tie item asure s 
maker. A display 
the trick. A card of ten $€ 


Try this out wm your mail by use of our stuffer order 


cards. A request will bring you a supply wumprinted 


THE COLYTT LABORATORIES 


(Engineering) 


565 W. Washingtor 

















PREFERRED 
wherever modern busi- 
ness needs good pens. 


ESTERBROOK PEN CO. 
Camden, N. J. 
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Sell This 


A bathroom or health scale 
that can be sold for $12. At- 
tractive, with appealing 
lines. lors; six-spring 
mechanism—250 Ibs. capac- 
ity. This scale cannot tip. 
Write for prices on this 
popular holiday item. 


Hanson Scale Co. 


525 N. Ada St., Chicago 



































| ‘*Steel-Strong”’ 
The Quality Line of Coin Handling Supplies. 


4 Styles Coin Wrappers 
2 Styles Bill Straps 
Coin Bags—Coin Storage Trays 
Coin Bag Seals —- Seal Presses 
Manual Coin Counters 
Currency Racks—Tellers Moisteners 
Handy Wrapper Cabinets 


Nationally advertised in Bank Journals. 
7 Seld d exclusivel 7 aly through doalees 
Write for Catalog and Salesman’s Sample 











The C. L. Downey Co., 943 Clark St., Cincinnati, O. 





MARKIT TICKET PRINTER 


Every Store and Stockroom should have it 





y For printing 
price tickets, 
numbering 
boxes, 
shelves, etc. 








~ \ fom \ sace \ Coren) * “ i \ \ bins, 
} 








ARTICLE OR 


FASTENED TO ANY 


HOLDERS MAY BE 


SURFACE: wood, glass, tin, paper, etc. by means of a 
lasting adhesive materia! furnished. Made in two sizes, 
Write for prices and discounts t« 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 





The 
FULTON MAN 
Says: 


Rubber type outfits are in de- 
mand for special marking, ur- 
gent notices, price list changes, 
corrections in forms, etc. Be 
prepared—have Fulton outfits 
available. 


Write, phone or wire 


Fulton Soectaty Company 


N. J. 
New York om Room 461, 200 Fifth Avenue 
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Sell Assorted Colors and 
Blacks by the Dozen Box 

-AND MULTIPLY 
YOUR PROFITS! 


CHAS. M. HIGGINS ‘' 
& Co. 


271 Ninth St. 
Brooklyn, N.Y. 














FOR CHRISTMAS 


| CHAIR CUSHIONS 
and PADS 


Put Esco to work in your 
windows this month. It’s 
an appropriate gift for 
many—and sales are good. 
Get your window ready 
now. 


ECONOMY PRODUCTS COR . 


2901 inoue Ave. 
Chicago 
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“NUTYPE’’ 
NON-INFLAMMABLE 
Typewriter Type Cleanser 








33 1/3% increase in sales meant larger quarters. Our new 
address is 3 Commerce St., timore, Md. 
Order “Nutype” today. 


WALTER ©. Gifs COMPANY 


ONKEN 


“Make Your Show Windows 
Pay Your Rent” 
“Don’t Forget! Many Sales 
Are Made on the Sidewalk.” 


sob ad TOWER Merchandise 
aoores mal make ta Trim- 


mings Ftect and 
ONKEN TOWERS are  wonder- 
ful LA making quick changes in 


ndov. 
ONKEN TOWERS have inter- 
¢c le Features, Two-in-one. 
ONKEN TOWER Merc 
Window Displayers are made in 5 
sizes prem S to 48° high and 12° 


to 36° W 
ONKEN TOWERS range in price 
from $6.00 Up and made like a 
rite for Description Matter No. 24 
THE OSCAR ONKEN CO. 
624 W. 4th St., Cincinnati, O. 























THE SUPREME AUTHORITY 
WEBSTER’S NEW INTERNATIONAL 


DICTIONARY 


THE MERRIAM WEBSTER 







Because 
Hundreds of Supreme Court Judges 
concur in highest praise of the work 


as their Authority 
The Presidents of all leading Uni- 
versities, Colleges, and Nor- 
mal Schools give their 
hearty indorsement 

All States that have adopted 
a large dictionary as rtand- 
ard have selected Webster's 
New International 

The Schoolbooks of the 


Country adhere to the 
Merriam-Webster system of 
diacritical marks. 


The Government Printing Office at Washington uses it as Authority. WRITE 
for a sample page of the New Words, specimen of Regular and India Paper, FREE. 
G. & C. MERRIAM CO. Get The Best! Springfield, Mass. 


THE 


LYON Steel Cabinet 
Line Is Complete 


No matter what kind of cabinet 
your prospect wants, you have it if 
you handle the Lyon advertised 
line. Write us about the Lyon 
franchise. 





LYON METAL PRODUCTS, INCORPORATED 


Aurora, Illinois 


SHELVING, LOCKERS, CABINETS, 
STORE FURNITURE 




























Thousands 
Use Harveys 
AUTOMOBILE EXPENSE 


BOOK 
Big Profits 
Get Your Share 
It Repeats Ces E 


SEND FOR A SAMPLE MEN 


FRED W. HARVEY CO. 


206 E.Genesee Syracuse, N. Y. 


— 


a a 





AUTO-COPY INDEX CARDS | 


spotted behind the salutation of ycur 
letters will copy date, name, address, 
file reference, individual for ati >ntion, 
subject matter, etc.—a saving o $10.00 
per 1000 typing labor for filling in in- 
dex cards after letters are written. 


THE STYLOGRAPH CORPORATION 


Rochester, New York 
a= SSH. —S0 


= 

















CORK BULLETIN BOARDS 





Framed or [7 
Unframed 

















Dealers write for catalogue 
N. Y. SILICATE BOOK SLATE CO. 


20 VESEY STREET NEW YORK CITY 








IDEAL 


LINOLEUM FAST SELLING 
DESK TOPS DESK PADS 


A Special Sales Plan on 
Each Line.—Dealers Making 
Big Profits. Write for details. 


IDEAL LINOLEUM TOP CO. 
109 W. Austin Ave., Chicago 
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LEON ISAACS & CO. TURNER & HARRISON 
GLUCINUM PENS SILVER-ALLOY PENS 


The Slickest Pens Ever Made 


SPECIAL IMPRINT 


PENS 
FOR THE TRADE 


LET US QUOTE OUR PRICES 
Established 1876 
The Turner & Harrison Pen Mfg. Co., Inc. 


FALCON PEN WORKS 
Mestrated cataleg on application PHILADELPHIA, PA, 





Quick Sellers—Big Mon oney Makers 


, ; “Instant” 
OR - % 4 r 
Their pocket pages keep 
papers in order but instantly 


accessible, indexed A to Z, 1 to 
31, or gpecially classified by 
celluloid cov: » Temovable in- 


ae "den Books 


with pasteless pocket pages for 
news clippings, striking advte., 
ete. The storehouse for val- 
uable ideas, instantly accessible. 
Albums for Every Purpose 

Autograph, Came Portrait, 
Postcard, A Reco Greeting 
Card. Mem Saye 


“Back 

Doings.” —Girre t-yr. D 
Scrap Books a 

Double Dummy Bridge 


Write for prices and special discounts 


W.C. Hor, Bro. & Co. :; 200 5th Ave., New York 

















COLUMAMAMS CLASP 
ENVELOPES 


The most satisfactory mailing envelope 


UNITED STATES 


ENVELOPF COMPANY 
The world’s largest manufacturers of envelopes 


SPRINGFIELD, MASSACHUSETTS 


With thirteen manufacturing divisions covering the country 











MEET THE DEMAND 
Profitably 


In Apex, Summit, and Xtragood, the dealer has 
three qualities of ribbons and carbons to offer 
customers which cover the whole gamut of 
demand. In the supreme test of use, Union 


Ribbons and Carbons are in the front ranks, 
continually creating profitable business for 
Union dealers. Do you wish to meet the 
demand—profitably? Write us. 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 
PHILADELPHIA, PA. 






















Fits Right Into Your Gift 
Merchandising Plans 


Gift . . . favor ... souvenir .. . decora- 
tion ... call it what you will, these trees 
BELONG in your holiday selling scheme. 
St. Nick famous trees are made in sizes 
from a few inches high to a wonderful 
five foot size, natural as life. Great store 
decorations. 

Be sure to get in your supply in time for 
the holidays. 


ARTHUR W. HAHN 


195 Lafayette Street New York 
Established Over 38 Years 







BOEHNER 


Improved 


CARD HOLDER 


Stationers and printers 
use it to build up their 
volume on business and 
personal cards. It takes 
the regular loose cards, 
holds them firm, keeps 
them clean. Holds 
one as securely as a 
full case. Imported morocco binding—metal parts highly 
nickeled—28 different sizes. 
We manufacture leather novelties only—we do not compete 
with engravers or printers. Please mention size in asking 
for prices. 

Address, Department OA, 


mproved Boehner Binder Co. 


1 am 1 Fox Street Aurora, Illinois 

















BEACH’S 
“Common Sense’’ 
TRAVELERS’ 
EXPENSE BOOKS 











now contain calendars 
for the last half of 1929 
and all of 1930. 


Send in your orders! 





























Beach Publishing Co., 1351 Book Bldg., Detroit 





















2 LT 


AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are 
making typewriting easier for thou- 
sands of users. Sales, both new and 
replacement, are large. Write for 
prices and discounts. 


AZORA RUBBER CO. 


S4th and 20th Streets, 
CICERO, ILLINOIS 
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ARE YOU? The leading 


Are you interested in trade papef©r 


trade doings in 


GREAT BRITAIN? for the office equipment 


industry in 





If so, there is only one 
way of keeping abreast Ger many 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


BRITISH STATIONER 


a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest “Biiro-Bedarf-Rundschau” 
(Office Equipment Review) 





BB 
R. 






Founded and Edited since 1908 
by Friedrich V. Schack 


Issued Weekly 
Circulation in all German 
Speaking Countries 





Subscription Rates 
$4 per year $6 for 2 years 
Specimen copy free 


Biiro-Bedarf-Rundschau 


Berlin-Charlottenburg 5 


Germany 
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No. 492 — many other desks 
are illustrated in the B § G 43d 
calalog. Write for your copy. 





In the construction of a B& G Desk, operation thruout the factory, it is only 
there is still much of the pioneer spirit— natural that each worker does his best. 
rugged, honest, conscientious workman- B&G Desks appeal especially to those 
ship. With the finest raw material to who seek better quality at moderate 
begin and a high spirit of friendly co- prices. 


Bentley & Gerwig Furniture Co. Parkersburg, W. Va. 











THE HEAVY PANEL LINE “Hit the panel—then decide” 


Something to aye) aka 
Tell about | 


Users of office chairs frequently overlook the metal part 
down below, the seat and out of sight. It is prominent only 
when it mis-functions. 





















C-K irons eliminate breakage, wear, wobble, and friction. 
There is no loss or annoyance from broken spiders, bad base 
flanges, variations in sockets, etc. That is why C-K irons 
are especially to be mentioned in demonstrating the office 
chair. 

“All steel’’ is light, strong and takes a good finish. It is 
uniform in dimension. If the balance of the chair is as good 
as the C-K “‘all steel’ iron, you may be sure there is nothing 


better to be had. 


COLLIER-KEYWORTH COMPANY 


GARDNER, MASS. U. S. A. 




















Your trade will certainly appreciate the Nardi Tri-Kolor 
Pencil. It immediately appeals to every practically minded 


person who sees it. 


The NARDI 
Tri-Kolor 


Pencil 


is the kind of pencil you yourself would want to carry. 


To help you sell NARDI we offer you a giant 
mechanical window display—a perfect replica of 
NARDI. It stands in your window, and changes 
from one color of lead to anotkor, right before the 


eyes of your customers. This display sells 


Tri-Kolor pencils. One dealer sold over 800 in one 


month with it. 


OFFICE APPLIANCES 





NARDI 


For full particulars write 


NARDI MANUFACTURING CO. 


Camden, N. J. 
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9? To us “M.B.” stands for “MON BUREAU” 
To you“M. B.” stands for “MORE BUSINESS” 
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MON 
BUREAU 


LE MAGAZINE DE LORGANISATION 
COWMERCIALE & INDUSTRIELLE 


fomone eaten Co FOTO 
“*ue’ ete eee 





This business magazine is the most valuable me- 
dium for you if you want to sell your goods in 
France. And why should you not? Don’t you 
know that American goods and especially Office 
furniture and modern office appliances are very pop- 
ular and much needed there? 


M. B. claims to be the most valuable advertising me- 
dium in France as far as business circles are concerned. 
This is a very logical and simple proposition; M. B. has 
been the first publication to advocate modern business 
methods in France. So it’s no wonder if it is read practi- 
cally by every progressive firm in the country. Not only is 
it read, but it is carefully kept for reference and this ac- 
counts for the wonderful selling power of its publicity. 


MON BUREAU is particularly fitted to render you signal 
services if you wish to extend your trade on the Continent 
of Europe, in France, Belgium, Switzerland, Spain, Italy 
and Rumania. 


Ask for free copy. It is very likely to mean a most profit- 
able turn in your affairs. 


ING MaNaceER MON BUREAU, 186, Faubourg St-Martin, Paris Xéme Arrt. (France) 
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22 YEARS 


OF EXPERIENCE AND CONSCIENTIOUS EFFORT 
in the manufacture of Steel Office Equipment have developed our line into ONE OF THE BEST 


Prices are attractive; service 
is exceedingly prompt; geo- 
O graphic location is a decided 
ur advantage to dealers in the 
Mississippi Valley and terri- 

tory west. 


DEALERS! 


Further investigation will prove very 
profitable to you. 








Write for our new catalog of stand- 
ard equipment. A copy is yours for 
the asking 


and 


Don’t fail to remember our extensive 
experience in the manufacture of spe- 
cial equipment for court houses, 
banks and libraries. 


We Can Help You— Prove It For Yourself 


THE STEEL FIXTURE MPG. CO. 
‘ TOPEKA, KANSAS 





















34 Years of Efficiency 
and Going Strong 
ACME Staple Binding Machines and Staples 


have stood the test for 34 years. They are 
dependable. 

There is nothing better for fastening letters, statements 
or documents of any kind and when you recommend 
“ACME” Staple Binders you are proving your knowledge of 
the “BEST.” 

ACME Staple Binding Machines are made especially for 
heavy duty. Parts are interchangeable and any part needed 
can be supplied at once. 

Send us a copy of your mailing list and we will send them 
ACME literature over your name. 

ACME Staple Binders are the only binding devices de- 
signed, built and distributed from our own factory. 


ACME STAPLE CO. 








es 












+ 


The ideal desk paper fast- 
ener. Neat and efficient 









Used by insur- 
ance companies, 


Designed for office work 


a oe 1643 Haddon Ave. Camden, N. J. towyers, esrpeee- 
Est. 1894 vouchers, docu- 


ments, etc. 
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America’s Efficiency Exposition 


Where the prospect comes to get acquainted. 


Where the customer calls to renew old 
acquaintance. 


Where both are anxious to see what the exhib- 
itor has that they can use to advantage. 


Where the exhibitor is prepared and ready to 
demonstrate the merit of his product and ex- 
plain the value of his service. 


Thus for more than a quarter of a century the 
buyer and the seller have profited by their 
mutual co-operation—at the 


NATIONAL BUSINESS SHOW 


New York At the Grand Central Palace 
October 20th to 25th, 1930, inclusive 


Chicago At The Stevens Hotel 
November 10th to 15th, 1930, inclusive 


“Tt’s the personal contact that counts” 


NATIONAL BUSINESS SHOW COMPANY 


Incorporated 


Frank E. Tupper, President : 


50 Church Street . NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 
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AUTOMATIC ADDRESSING 


now within the easy means of everyone ! 








No more slow hand- 
feeding of envelopes in- 
to an addressing machine 
one at atime. This new 
popular - priced machine 
has an AUTOMATIC 
FEEDER. Just turning 
its crank prints 125 dif- 
ferent typewritten ad- 
dresses PER MINUTE. 

More than three times 
faster than any Address- 
ing Machine of equal 
size, yet costs less than 
one-third the price of 
any Addressing Machine 
of equal speed! 





THE ELLIOTT ADDRESSING MACHINE 
COMPANY of Cambridge, Mass., U. S. A. 


is now the largest manufacturer of Address Cards and Automatic 
Addressing machinery in the world. 


And what has caused this remarkable growth? First of all, the 
superior economy and convenience of the “TYPEWRITEABLE” 
principle of stencil-making as compared with older methods em- 
ploying embossed metal plates or slugs. Next, the superior efficiency 
of a combination indexing, recording and addressing card:— / 
TRIPLE DUTY ina ONE PIECE unit, at LESSCOST. |.” 


4 


Next, the development of super-speed AUTOMATIC Ad- / 


, > : ’ Attach 
= 4 
dressers at popular prices, practically beyond competi Lepore 


tion. And finally the feature of visible printing and gles pon to your 
noiseless printing that have always been exclusive / _ letterhead and 
4 


“Elliott” features. , we will send 
fi you a 


If you want to have your eyes opened to what yi FREE BOOK 
MODERN mechanical addressing equipment / 


4 . . 7 
really is, write for a demonstration. ff eee = 
y Advertising. 
4 
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Accounting Machine 


Does all your accounting 
the way you want it done 


Especially adapted to billing, purchase records, payrolls, cost 
records, distribution, pro-rating, and accounts receivable. 


It is the only machine that multiplies directly, prints results 
and totals by a single key depression, typewrites, adds, sub- 
tracts and accumulates totals. It also posts several related 
records, including full width or narrow proof journal, in one 


operation. 


Call the local Burroughs office for a demonstration of 
the Burroughs Accounting Machine on your own work. 


BURROUGHS ADDING MACHINE COMPANY 
6412 SECOND BOULEVARD ‘ ' DETROIT, MICHIGAN 


ADDING - BOOKKEEPING «: CALCULATING AND _ BILLING MACHINES 
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"A \Neater Letter— 
Quicker, Better” 
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The Woodstock Typewriter is compact, simple, sturdy, 
Pr Sth mel alae lias me srileredi Mal lataltatcar tate melee) iticohmelsalcatertel tc 


. +. it is the versatile machine built for a long, long life f ) 


of Good Work ... Well Done. L 
*‘A neater letter — quicker, better’’ 


WOODSTOCK TYPEWRITER COMPANY 
ce Pee evs 2 ee ee a eee On, @ a Om. Cz 0 ae & On be 


Represented in the British Isles by Woodstock Typewriter Company, Ltd, 46 Kingsway, W. C. 2, London, Eng. 











